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QUINALVA 


Gin and Tonic? More requests for this 
popular mixer are being heard daily. A 
“premium” product for the “premium” 
bottler. (2 oz. goods) 


MINT GINGER 


Sparkling ginger and cool mint—an ex- 
hilarating, new taste delight. Perfectly 
blended for a delicious refresher or a 
cooling mixer. (2 oz. goods with or with- 
out color) 


ALVA LEMON 


High in taste appeal! High in zestful 

quality! High in profit for you! Compare 

it—you'll prefer Alva Lemon. 

For an UP drink, directions for mixing 
salts are available. (14 oz. goods) 


GINGER ALE 


Where “‘balance’’ counts. Alvaginger 
meets all requirements. Let Alva set the 
stage with a custom-made, high quality 
ginger ale for you. (2 oz. goods, with 
color) 


Tu this Tasue... 


“7 wee are many questions still 
unanswered for bottlers, supply- 
houses, retailers, the packers of the 
canned soft drinks and the con- 
sumers, about the future of the 
sanned drinks. Answers are being 
sought, and this issue contains a 
number of articles which describe 
the efforts and the results of recent 
investigations into this packaging 
development which has stirred up 
so much controversy in the indus- 
try. For instance, the GCMI, logi- 
cally picking Philadelphia as the 
subject market, has surveyed re- 
tailer and consumer attitudes 
toward soft drinks in bottles and 
cans, and comes up with some in- 
teresting figures and observations 
(“Consumer, Dealer Preferences 
Studied”). The food retailer’s view- 
points, a second independent survey 
of the same city, and a consumer - 
panel investigation was made by a 
large grocery journal, and its find- 
ings are contained in “How The 
Grocer Regards the Cans.” Ampli- 
fying but certainly not completing 
the picture is a brief report from 
our Field Editor of the sales situa- 
tion in Florida, and a caustic at- 
tack on the tin container by the 
National Wooden Box Association 
(“Can Package is Denounced’’). 
Then for sheer contrast, we de- 
scribe a combination bottling and 
canning plant—bottling by day and 
canning by night. 


In recent months we have storied 
quite a few new bottling plants; 
two more are the subjects of illus- 
trated articles in this issue. Several 
short articles show how bottlers are 
merchandising and promoting their 
products and there’s lots more, in- 
cluding all the regular news sec- 
tions and informative departments, 


in this issue. 
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Philadelphia Soft Drink Canners 


Curtail Production... 


Some canners reduce operations to 
avoid market glut... consumer demand 
for canned soft drinks reportedly dis- 
appointing... 

Spot checking of the Philadelphia area, focal 
point of canning operations in the East, in late 
August, revealed problems ahead for the canners 
of soft drinks confronted with a sluggish consumer 
market and a potential market glut. 

A team of NBG reporters visited the major pro- 
ducers in the Philadelphia area to obtain first-hand 
information on the effect of the slow sales, which 
had been reported in an earlier survey by the Glass 
Container Manufacturers Institute. (See P. 24.) 

Spokesmen for most of the soft drink canners, 
puzzled by the sharp drop in business at the retail 
level and diminishing repeat sales, reported that 
they have re-scheduled their production to fill 


One canner in Philadelphia, who previously en- 
joyed a capacity volume of business during the 
past six months, working three shifts to keep up 
with the demand, admitted a 25% cut back in pro- 
duction this month with further decreases sched- 
uled if sales do not improve. When questioned 
about advertising and sales promotion campaigns, 
this canner stated that more than $250,000 had 
been expended during the past six months in pro- 
motion through newspaper advertising, radio and 
television spots, home sampling and a variety of 
point-of-purchase material all designed to stimulate 
the consumer. 

This same pattern was repeated in other inter- 
views which seems to indicate that producers of 
canned soft drinks have been aware of the need 
of actively promoting their products and have spent 
large sums of money in telling their story to the 
consumer. 


Cost Survey Shows Increase 
In All Size Classifications 


A.B.C.B. has completed its survey of 1953 costs, 
based on questionnaires answered by members who 
obtained the data directly from their own records. 
In the past year, in the three classifications set 
up—6 to 9 oz. packages, 10 to 12 oz., and quarts, 
24 oz. and over—the average cost per case increased 
in 1953 over 1952. In that year average costs for 
the split sizes increased over 1951 while quart 
costs dropped. 

In actual figures, the 24 bottle case of 6-9 ounce 
goods averaged 85.9c for material, factory labor, 
and overhead, selling expense, advertising expense, 
delivery, bottle and case expense and administra- 
tive expense. This compared with 82.9c in 1952. 

The case of 24, 10 to 12 ounce bottles showed a 
1953 cost of 93.4c as compared to 90.2c in 1952. 
Quarts showed an average cost of $1.156c, in 1953, 
as compared with $1.10 in 1952. 

A.B.C.B. members may secure complete copies 
of the survey upon application to national head- 
quarters in Washington. 


Bottlers Voice Objections To 
New National Association Name 


At least two State associations, through their 
Executive Boards, have expressed their dissatisfac- 
tion with the proposed name for the American Bot- 
tlers of Carbonated Beverages—‘American Soft 
Drink Association”. 

On June 15, the Executive Board of the Cali- 
fornia-Nevada Manufacturers of Carbonated Bev- 
erages, declaring that the National Association was 
founded by bottlers, and has been continuously 
supported by bottlers for more than 35 years, 
placed itself on record as strongly opposed to the 
proposed change in the name of the A.B.C.B. They 
suggested that if a new name is necessary, that it 
It offered for consid- 
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include the word “bottlers 
eration, “American Soft Drink Bottlers Associa- 
tion’’. 

It is understood that a similar resolution has 
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some of the problems involved in marketing canned 
soft drinks. As indicated by conversations with 
canners in Philadelphia, some of the difficulties 
presently confronting them may be due to too many 
canners in this area, cold, inclement weather, and 


inadequate promotion of the product. 





to the canned soft drinks. 

While it is too early at this time to chart any 
picture of the future growth of canned soft drinks, 
it is possible to reflect on some of the problems 





(Continued on Page 7) 


type ginger ale, Canada Dry has broadened its line 
of such beverages with the introduction of Root 
Beer, Cola, Black Cherry and Lemon. 

With initial distribution limited at the present 
time to Los Angeles and metropolitan New York, 
testing of consumer response to the broadened line 

















is under the direction of C. E. Van Anglen, Jr., 
Merchandising Manager for Canada Dry. 
Advertising of the “Glamor” line in the two mar- 
kets will stress the “sugarless yet full-flavored” 
theme, and newspapers, TV and radio spots, as 
well as point-of-purchase advertising will be used. 


New Dietetic Beverage Makes Bow 


Latest entry in the dietetic beverage field is 
“Tillie Lewis Tasti-Diet’”—a line of Sucaryl sweet- 
ened flavors in 16 ounce, no deposit bottles. Eight 
flavors are in the line, including ginger ale, rasp- 
berry, grape, orange, cola, cherry, root beer and 
lemon-lime. Wholesaling at $2.75 a case, and re- 
tailing at 2 for 29c, the beverage is currently being 
bottled in the New York metropolitan area by 
Apollo Bottling Co., Inc., which has the franchise 
for Manhattan, Bronx, Westchester County and 
Staten Island; by Minck Brothers for Brooklyn 
and Long Island and by Franklin Beverages, Eliza- 
beth, New Jersey for the State of New Jersey. 

The flavor base is being made by Green & Green 
of Houston, Texas. 

Parent company is Flotill Products, Inc., of Stock- 
ton, California, which has been in the dietetic field 
for some years with at least 36 low calorie food 
products. 


Clicquot Club Cans On Sale 
In New England 

Four flavors, in flat top cans, is currently being 
distributed throughout the New England market 
by the Clicquot Club Company, Millis, Massa- 
chusetts. The flavors—orange soda, true-fruit black 
cherry soda, root beer and cola will shortly be five, 
when Clicquot Club ginger ale is added to the can 
line. 

Clicquot officials, in commenting on the adoption 
of cans, stated that the company believes in the 
future of the flat-top because of its convenience 
in storing in the retail outlet and the consumer’s 
refrigerator. 

A large scale advertising campaign will back 
up the Clicquot can introduction in New England, 
using TV, radio, and color newspaper advertise- 


ments. 


Bottler Wins Case Involving 
Dietetic Beverages 

On August 5, the Court of Common Pleas of 
Dauphin County, Pennsylvania, ruled in favor of 
the Cott Beverage Company in its suit to restrain 
and enjoin the Commonwealth from prohibiting 











STATE CONVENTION 


SCHEDULE 








STATE CITY HOTEL DATES DAYS 
Pennsylvania Pocono Manor Pocono Manor Sept. 10-11-12, °54 Fri.-Sat.-Sun. 
Michigan Houghton Hotel Douglass Sept. 20-21-22 Mon.-Tues.- 

Wed. 
South Carolina Charleston Fort Sumter Oct. 7-8 Thurs.-Fri. 
Tennessee Nashville Hermitage Hotel Oct. 17-18 Sun.-Mon. 
Connecticut Hartford Hotel Bond Oct. 18 Mon. 
Florida Tampa Tampa Terrace Oct. 17-18 Sun.-Mon. 
North Carolina (M.S. Stockholm) Bermuda Cruise Oct. 23-28 Sat.-Thurs. 
A.B.C.B. CONVENTION-EXPOSITION, PHILA., PENNA. Nov. 15-18 Mon.-Thurs. 
Virginia Old Point Comfort Hotel Chamberlin Nov. 28-30 Sun.-Tues. 
Georgia Augusta Bon Air Hotel Dec. 5-6 Sun.-Mon. 
Missouri Kansas City Dec. 5-6-7 Sun.-Tues. 
New Jersey Asbury Park Berkeley-Carteret Jan. 7-8, 1955 Fri.-Sat. 
Massachusetts Boston Statler Hotel Jan. 10-11 Mon.-Tues. 
New Mexico Albuquerque Jan. 10-11 Mon.-Tues. 
Arizona Jan. 13-14 Thurs.-Fri. 
Wyoming Cheyenne Plains Hotel Jan. 22 Sat. 
Colorado Colorado Broadmoor Hotel Jan. 23-24 Sun.-Mon. 

Springs 
Mississippi Jan. 30-31 Sun.-Mon. 
Texas Dallas Feb. 6-7-8 Sun.-Tues. 
Alabama Birmingham Tutwiler Hotel Feb. 7-8 Mon.-Tues. 
Calif.-Nevada Los Angeles Biltmore Hotel Feb. 7-8 Mon.-Tues. 
Wisconsin Milwaukee Hotel Schroeder Feb. 7-8-9 Mon.-Wed. 
Oregon Portland Feb. 11-12 Fri.-Sat. 
Oklahoma Tulsa Mayo Hotel Feb. 13-14 Sun.-Mon. 
Washington Yakima Chinook Hotel Feb. 13-14-15 Sun.-Tues. 
Montana Great Falls Feb. 18-19 Fri.-Sat. 
Tri-State 
(Utah-Ida-Wyo) Feb. 21-22 Mon.-Tues. 

Michigan Detroit Leland Hotel Mar. 7-8-9 Mon.-Tues.- 

Wed. 
Indiana Indianapolis Lincoln Hotel Mar. 14-15 Mon.-Tues. 
Arkansas Little Rock Hotel Lafayette Mar. 20-21-22 Sun.-Mon.-Tues. 
West Virginia White Sulphur Greenbriar Hotel Mar. 20-22 Sun.-Tues. 

Springs 

Maryland Baltimore Emerson Hotel April 2 Sat. 
Minnesota St. Paul Hotel Lowry April 18-19 Mon.-Tues. 
North Dakota Dickinson Ray Hotel April 21-22 Thurs.-Fri. 








the Company from marketing beverages contain- 
ing Sucaryl, in the State. 

Shortly afterward the acting Secretary of Agri- 
culture, W. S. Hagar, on August 12, invited repre- 
sentatives of the State association and other bot- 
tlers to discuss the situation and indicate their posi- 
tion on this matter. 

It seemed to be the consensus of opinion that 
eventually the product would be legalized, so the 
best interests of the industry and the public would 
be served if the possibility of misleading the buyer 
can be curbed. Clear labeling and legislation to 
prevent marketing of dietetic beverages in the 
coolers used to market regular sugar beverages 
was recommended. 

The State was given twenty days to file excep- 
tions and appeal and it is learned that such an 
appeal has been filed. If a Writ of Supersedeas is 


not granted, dietetic beverages could be sold in the 
State effective August 26, despite the pending 
appeal. 


A.B.C.B. Offers New Booklet 
About Returnable Bottles 


A new booklet “Time After Time After Time,” 
is being offered to A.B.C.B. members as another 


step in the association’s campaign to remind grocers 


that returnable bottles mean returnable customers. 
The new A.B.C.B. booklet should be helpful to 
every soft drink industry route salesman in meeting 
objections to the returnable bottle, and in offering 
suggestions for making the operation more profit- 
able. Sample copies have been mailed to all A.B.C.B. 
members, and additional copies may be ordered at 
printing cost from A.B.C.B. headquarters, 1128 
Sixteenth Street, N. W., Washington 6, D. C. 
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Thru The Years... 


J. Luther Snyder, President 





George Snyder, General Mar. 


...» products and brands make reputations by 
undeviating adherence to the principles of 
quality and service. The results?—a record 
like this: “Being one of the pioneer bottlers 
of Coca-Cola, I was the first to place a botile 
of Coca-Cola on the market in North Carolina 
from our plant in Charlotte in 1902. I believe, 
it was in 1907 or 1908 that I bought the first 
Coca-Cola crowns from the Consolidated Cork 
Corp. They proved to be very satisfactory and 
we have been using them in the ten plants in 
our territory ever since. 

“Back in the early days I needed credit and 
good service and your Company gave me 
both. The good service has continued thru 
the years. 

“I am sure we will continue to purchase 
your crowns for many, many years.” J. Luther 
Snyder, President, The Charlotte Coca-Cola 
Bottling Co. 


From the first suggested sketch for your decoration, through on- 







time delivery of the finest-made crowns, Consolidated's entire 
organization is working for you to help you produce fine beverages, 
perfectly sealed. A letter or ‘phone call places us at your disposal. 
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NEHI and PAR-T-PAK 
come in 4 
ty of flavors: 


MAR ilp PAX 


NEHI 








“Your symptoms clearly show 
the Nehi Line is the most 


complete line in the industry!” 










CORPORATION 
COLUMBUS, GEORGIA 


| White Rock Pushes Beverages 


in One-Way Glass Bottles 


Broader distribution and promotion of the regu- 
lar and dietetic carbonated bevarages of the White 
Rock Corporation, New York, in One-Way glass 
bottles is now under way, according to an announce- 
ment by Alfred Y. Morgan, company president. 

The firm recently introduced its complete line of 
carbonated beverages in 32-ounce One-Way glass 
bottles in the Cleveland, Ohio, area and is planning 
on distributing its regular products in 16-ounce 
One-Way glass bottles in Florida. This is in addi- 
tion to its present distribution. 

A firm believer in glass bottles for the packaging 
of carbonated beverages, Mr. Morgan is emphatic 
in pointing out the advantage of voth One-Way 
and returnable bottles. 

“My honest opinion is that it is impossible for 
any company to turn out carbonated beverages in 
12-ounce cans, to retail them at six for 59 cents, 
and not lose money,” Mr. Morgan insisted. 

Mr. Morgan pointed out, however, that it is pos- 
sible for a bottler to market carbonated beverages 
at the same price in 12-ounce, One-Way bottles 
profitably. He said that the package costs of a 
24-case unit of One-Way bottles, including labels 
and crowns, total about 76 cents, while flat top cans 
approximate 90 cents and cone top cans 92 cents. 

The White Rock executive felt, too, that there is 
not sufficient markup in canned beverages for the 
retailer. In most cases, he poinied out, the retailer 
has a markup of only 16 to 18 per cent for canned 
beverages. 

Mr. Morgan noted also that the retailer has a 
markup of from 25 to 33 per cent on beverages in 
returnable bottles, which adequately compensates 
him for his handling of deposit bottles. 

The official cautioned that no bottler should pro- 
duce canned beverages unless he has competent 
technical help and, even with good t.chnical men 
available, canned beverages cannot be produced and 
have anywhere near the long sheif life that is evi- 
denced today in all carbonated beverages packed 
in glass. “The flavor and the quality of any car- 
bonated beverage in a can for over six months are 
definitely impaired,” said Mr. Morgan. 

The White Rock chief observed that companies 
manufacturing beverages in cans today in Phila- 
delphia seem to find it necessary to ship part of 
their production hundreds of miles away from their 
plant and presumably even to se!l at a loss in order 
to insure a fast turnover of their inventories. Mr. 
Morgan feels this shipping to far points will ter- 
minate after a while and certainly cannot be called 
profitable. 
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PHILADELPHIA CANNERS CURTAIL 
PRODUCTION .. . (Continued from Page 5) 


that confront this segment of the soft drink in- 
dustry. 

Modern canning equipment enables producers 
to turn out millions of cases of canned soft drinks 
which in turn need a large and expanding volume 
of sales. Because of the light weight of the pack- 
age it is possible to ship these canned soft drinks 
to sales markets much wider than possible with 
bottles. The advent of a single new canner in any 
part of such a territory however, may quickly in- 
troduce severe competition or make distribution 
uneconomic. New canned products with unknown 
brand names require large sums of money to prop- 
erly introduce them to the consuming public and 
advertising programs cf this type need to be sus- 
tained if demand is to be continued on a profitable 
basis. Frequently, the profit margins are not suf- 
ficient to provide for this heavy and continuous 
advertising expenditure. 

It is against this background of problems that 
the Philadelphia canned soft drink picture must 
be examined. As we stated many months ago—the 
consumer still holds the key to the entire situation. 


Other Canning News 
Consumer and dealer dissatisfaction with cans 
has heen registered in some areas, and price wars 
on the retail level have broken out in others. There 
was a report that one of the East Coast canning 
companies has had to pull backloads of its stuff 
from retail store shelves and warehouses, because 
of an inordinate amount of leakers and blown cans. 
In fact, it has a law suit for damages on its hands 
from an irate motorist who found his car trunk a 
mess when he got home with a couple of cases of 
the cans . . . Donald Duck cans have appeared in 
Lexington, Kentucky, principally in the Kentucky 
Food stores and IGA Stores. The C&C brand was 
previously sold here in the Kroger and A&P stores 
. Donald Duck has delayed the opening of its 
Chattanooga canning plant because it has decided 
to change over from cone top to flat top cans... 
Appointment of John A. Wood as general sales 
manager responsible for all sales and marketing 
activities of the new Tap-A-Cola division of the 
Pabst Brewing Co. has been announced. Pabst has 
begun distribution throughout Wisconsin of its 
canned cola with the principal cities affected so 
far Milwaukee, Madison, Green Bay, Racine and 
Kenosha. The product is being produced in Pabst’s 
Milwaukee plant at 620 E. Vienna Avenue, which 
is reported to have a capacity of 10,000 cases daily. 
Belfast Beverages, San Francisco, reported 
closing its canning line, says it definitely “aint 
so”. The company admits some trouble with leaking 
cans, but says that sales are up and more cans are 
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Red Seal Imitation 


Nirawberry 
Havors 


Strawberry beverages become a delightful, 
exciting adventure in tangy, bubbly good- 
ness with Red Seal Strawberry Flavors. 
A sure sales stimulator! 


WILD STRAWBERRY 


FRUITY STRAWBERRY 


STRAWBERRY COMPOUNDS, | 


2 or 4 ounce 


j 


APACHE STRAWBERRY 


— 


If your order comes in 
before noon, shipment 
is made the same day! 











Keep them ALL 
at your 
fingertips 


with fast 


RCA 2-Way Radio 











Your service men are “on hand” any time you want 
them, with RCA 2-Way Radio. It’s just as if your dis- 
patcher were sitting alongside each one, wherever they 
go! Vending machine operators everywhere report 
faster service, more calls per truck. 

Radio is used to relay service requests to trucks on the 
road and to receive requests from drivers. A truck can 
be reached whether it’s moving or parked. Unusual 
situations can be handled quickly by two-way conver- 
sations between trucks and the office. Regular office 
personnel can operate the radio—it’s just as easy as 
your telephone. 

Wasted service time is reduced. Average minutes per 
call are cut—up to 18%. Productive truck time is 
increased—15%-20% more calls daily are possible. 
Backtracking is made unnecessary. Average miles per 
call are decreased up to 16%. Rerouting trucks is a 
simple matter—as the need arises. Service men do a 
more efficient job. Considerable telephone expense is 
saved. Dealers are enthusiastic about the service—it 


: . ailinas * 
To assure best results, the RCA Service eG erent d - their pockets! , 
Company provides installation and contract Why not put this modern cost-saving control system to 


service on a nation-wide basis, if desired. work for you in your bottling-service operation? 


— es oe ee a - USE HANDY COUPON BELOW FOR COMPLETE DETAILS. — — — — 


I 

| Radio Corporation of America, Communications Equipment 

7 Dept. I-81, Building 15-1, Camden, N. J. 

In Canada: RCA Victor Company Limited, Montreal 

| (] Without obligation on my part please send me literature on RCA 2-Way Radio. 
® | [] Have an RCA Communications specialist contact me. 

| 

I 





RADIO CORPORATION 
of AMERICA 


COMMUNICATIONS EQUIPMENT 
CAMDEN, N. J. 


NAME TITLE Leach 


COMPANY a - 








ADDRESS one —____—- COUNTY 
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being sold every day. Distribution is confined to 
the Coastal areas around San Francisco . .. And 
now we have frozen lemon juice in Pliofilm bags, 
Sunkist Growers’ latest packaging device being 
market-tested in Dayton, Ohio. The newspaper ad- 
vertising stresses the convenience and space sav- 
ing features of the package. 


More Canning Plants Enter Field 


Despite the adverse reports on the storage ca- 
pabilities of the cans, and a softening of the price 
structure in several markets, a number of new 
canning operations have begun, or are scheduled 
for early completion. 

At Denton, Texas, a plant licensed by Mission 
Dry will produce the Mission line in flat top cans, 
which it is understood are being made at Houston. 
The plant is locally owned and operated by W. P. 
Whitson, Jr., President; W. P. Whitson, Chairman 
of the Board, and W. D. Whitson, Vice President 
in charge of sales. It is geared to produce a mini- 
mum of 150,000,000 cans annually. 

Canned soft drinks were introduced into West 
Virginia by the Top Rock Bottling Company of 
Charleston, under the direction of Vice President 
Lewis A. Hatcher. The firm will act as a distributor 
for the five-flavor line canned by the Booth Bot- 
tling Company of Philadelphia, Pa. Top Rock will 
continue to bottle its own beverages, with the 
Booth line handled as a separate business, admin- 
istered from the plant’s headquarters in Kanawha 
City. 

It is reported that in Garden City, Kansas, a 
canned soft drink plant known as Shurtz-Meeker 
Beverages is now operating. It is reported produc- 
ing lemon-lime, cola, root beer, black cherry and 
orange flavors under a franchise from Shasta Water 
Company, San Francisco. Distribution is through 
Kansas, Nebraska, Oklahoma, Missouri and the 
northern half of Texas. 

In Anaheim, California, United Processors, Inc., 
a food packer, is reported to have closed a two 
million case contract to can 16 flavors for two 
firms in the Pacific area. Such usage of excess 
capacity by food processors and packers was anti- 
cipated and this is the first report of instance of 
such a development. 

City Products Corporation, Chicago, operating 
under a franchise from Mission Dry Corp., has 
set up a plant in Columbus, Ohio, for the produc- 
tion of the Mission line of drinks in flat top cans. 
City Products operates a brewery in Columbus, 
and the soft drink canning plant will be erected 
next to it. The company is also engaged in ice 
making and railroad car icing operations. 

In Wisconsin, at Waukesha, two firms, a bever- 
age bottler and a vegetable canner, have combined 
forces to produce canned soft drinks. Bon Ton 
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Beverages, Inc., Waukesha, will supply the base 
and other ingredients, and the canning will be by 
Mammoth Spring Canning Co. of Sussex. The out- 
put in 12 ounce flat top cans will be marketed by 
both firms under a Bon Ton label and under a 
Kewpie label for Mammoth. The canning line is 
expected to go into operation about October 1, and 
will be located at the Mammoth plant. Initial pro- 
duction will be in five flavors—orange, black cherry, 
root beer, grape and cola. It will retail at 10c a 
can, and a three-pak carton for 29c will be offered. 
Mammoth will market its canned soft drinks 
through its present jobbers, who handle its vege- 
tables in Wisconsin, southern Michigan and Chi- 
cago. Bon Ton is reported to control Wisconsin and 
Illinois, and may later expand to a five State area. 
Continental Can Company’s cans are used. 

Martin E. Becker, secretary of the Miller-Becker 
Company, Cleveland, Ohio, has announced that the 
Cotton Club organization is now packing True 
Fruit Flavors in 12-ounce flat top cans. 


Can-A-Pop Packs Up Sheridan 
Plant; Moves To Denver 

Robert K. Rogers, secretary of Can-A-Pop Bev- 
erage Company of Sheridan, Wyoming, has an- 
nounced plans to move the complete plant to Den- 
ver, Colorado. 

The equipment is currently being dismantled for 
shipment, while Can-A-Pop executives are search- 
ing throughout the Colorado capitol for a location 
and building facilities which will approximate 
those in Sheridan, Wyoming. 

The move, which may result in a mass migration 
of 45 to 50 workers as well, was predicated on the 
high cost of shipping first empty, then filled cans. 
Since June of 1953, when Can-A-Pop introduced the 
production of flat topped cans in the West, the 
company has been suffering financially through the 
necessity of moving empty cans into Sheridan from 
the West Coast and reshipping the finished product. 


Brewers Permitted To Can Soft 


Drinks In Breweries 

Under Section 3151, Title 26, the old Internal 
Revenue Code, brewers were prevented from bot- 
tling or packing anything but malt beverages at 
their designated locations, unless engaged in such 
types of businesses before June 26, 1936. 

With the advent of canned soft drinks, several 
breweries have made application for permission 
to can such beverages in brewery premises, and 
under the new Internal Revenue Bill just passed 
by Congress and signed by the President, such 
permission has been granted. Brewers must still 
request permission for such a dual operation, and 
must set up accounting methods which will dis- 
tinguish between taxable and non-taxable products 
made in their plants. 
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using 


JBAS 


Trade-Mark 


treating plant 
for 


QUALITY CONTROLLED 


WATER 


] QUALITY — protects carefully- 

compounded and delicately- 
blended flavors resulting in greater 
sales appeal. 











ESULTS 














UNIFORMITY — precision accu- 

racy and flexibility of control 
assure consistent, uniform quality 
treated water every day. 









ORGANIC MATTER REMOVAL 

— positively eliminates spoil- 
age, foaming, loss of carbonation, 
cloudiness, unsightly deposits and 
loss of flavor caused by objection- 
able organic matter. 












SIMPLICITY OF CONTROL — 

designed to operate with little 
attention, thus increasing produc- 
tion efficiency. 




















INFILCO INC. 
Plants in Chicago @ Joliet, Illinois 


Tucson, Arizona 

























Field offices in 33 Principal Cities in 
the U.S., Canada and Mexico 



























Lime Feeder 






wo Cheok These eile... 


They tell you why Cem Fillers give you more for your money 


It is not at all surprising that more and more 
bottlers are ‘‘going Cem.’’ Check over the fea- 
tures shown here and you’ll see that Cem is 
the filler with ALL the features to give you 
the most profitable and satisfactory bottling 


room operation. 





A further check will show you that many of 


a Built-in Expansion 


Built-in Expansion means flexibility 
to meet changing requirements. By 
using proper refrigeration during the 
hot weather, you can run a Cem Fill- 
er at top speed and have a smooth, 
efficient operation, with low bottle 
breakage, savings on COz2 gas, less 
strain and wear on equipment.When 
demand drops off, your Cem will give 
you all the production needed with 
minimum cooling. You save on oil 
and electricity. 


¥ Automatic Lubrication 


The Cem Automatic Lubrication 
system automatically provides the 
exact amount of oil needed to main 
bearings ... gears. . . bottle lifters. 
This saves time and labor... reduces 
wear and tear on parts... . helps pre- 
vent stops or breakdowns and loss of 
production. 








Bottlers the world over have invested in nearly 2000 CEM FILLERS. . . 
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Nation-wide 
Erector Service 


Factory trained service men are 
stationed at strategically lo- 
cated branches in various parts 
of the country. These men are 
always ready to answer your call 
for service... to keep your Cem 
Equipment in tip-top condition. 


CROWN CORK & SEAL 
Machinery Division e Baltimore 3, Md. 


CE 


the features are to be found in no other bever- 
age filler. 

Right now is a good time to call in your . 
Crown Representative and have him give you 
the facts on Cem’s many advantages . . . show 
you the highly satisfactory results Cem own- 
ers are having with their machines. 


v Flexibility 


With Cem you can handle the entire 
range of sizes .. . 6 oz. to 32 oz. 
Changeover is quick and easy by 
making a few simpleadjustments and 
‘replacing spiders and guides. Cem’s 
exclusive easy fill-height adjustment 
saves time, too. Switching from one 
flavor to another is no problem... 
it can be done ina matter of minutes, 





fl Stainless Steel Tank 


Cem Fillers not only have a 
stainless steel filling tank... 
they have more functional 
stainless steel used through- 
out the machine than any 
other filler you can buy. This 
saves time in cleaning... as- 
sures sanitary filling ... gives 
a handsome appearance... 
increases life of the machine. 





if Positive Crimp Control on Crowns 


fl Smallest Horsepower in Use 


v Complete Instrument Panel, 
Including Speed Indicator 


ie 
FILLERS 


4-20 e 6-28 e Super Cem 50 


COMPANY, INC. 


such approval must be earned 


Cans Weak in Florida 





by BERT DALE 
Field Editor 


7 ms is not offered as a scientific market study. 
It is in fact quite possible that the observations 
here may be entirely wrong from an overall stand- 
point. It is merely intended as a report of what I 
personally saw and observed in the course of a two- 
week trip over most of peninsular Florida during 
the latter half of July. 

During this time, I went into about 100 grocery 
stores and supermarkets, from Crescent City down 
to Miami, and back through St. Petersburg, Tampa 
and Orlando. In about half of these stores, there 
were no cans at all. 

In no store where there were canned beverages 
on display did I see more than a single brand. The 
displays were about equally divided between a shelf 
section at one end of the bottie displays, and floor 
towers of varying sizes elsewhere in the store. 

The floor tower displays—which were mostly 
C&C—were on the average larger than the shelf 
displays. Shelf displays gave about 3 feet to cans, 
as compared to 30 feet or more for bottled goods. 

Store managers of larger stores who were ques- 
tioned stated variously that can sales averaged from 
5 to 10 cases a week. This compared with sales 
ranging upwards from 100 cases per week of bottles 
in the same stores. 

One manager reported that while the 12-0z. C&C 
was moving fairly well, that there was no demand 
at all for the 6-oz. can, and that it was not selling 
even at a closeout price of 3 for 14 cents. 

A store owner in Crescent City remarked that 
he had not thought 10-cent pop would sell at all— 
but he had already twice reordered shipments of 
Mi-Ame. 

Donald Duck displays appeared to be the most 
colorfully arranged, with single rows of each flavor 
making an eye-catching rainbow effect. 

Customers who were observed making purchases 
picked up only one or two cans, as though they 
were about to try out the beverages. 

What may have been a limiting factor is that 
Coca-Cola cases were priced in various areas from 
89 cents down to 80 cents, with reports that in the 
Tampa-Lakeland area, chains had been selling Coke 
for 59 cents a case. e 

Also in the Tampa area, 7-Up was promoting a 
glass fishing rod deal which apparently created many 
sales. 

There has been a lot of talk about what a won- 
derful market Florida was for canned beverages. 
In two weeks of looking, I did not see it. 
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There’s nothing like a cool, re- 
freshing drink even during an air 
raid test. Helmet-wearing Barry 
Simon (left) and Terry Vosepka 
nonchalantly sip a 7-Up as they 
huddle under a convenient base- 
ment stairway during a recent air 
raid test held in Chicago. 
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Waiting: A Ten Million Case Per Day Market 


7 HE weather not only has the property of boosting or depressing sales, it 
can and does influence specific markets. Summer, when hot weather increases 
the national thirst, turns the consumer outdoors and makes bottlers aim for 
the outlets reaching consumers on the move. In the fall, winter and spring, 
people stay at home more and the sales emphasis shifts to groceries and food 
stores, the channel for home consumption sales. 


During these periods—in fact at all times—people are taking at least half 
their three or four meals a day away from home. It is conservatively estimated 
that with 62 million wage earners, plus householders away from home on 
shopping tours, or “evenings out,” transients in hotels and motels, five 
hundred million meals are served monthly outside the home. 


The implications are obvious, in potential sales increases of soft drinks, 
if their use at restaurant meals is encouraged and promoted. Discounting 
breakfast (and we haven’t the temerity to suggest soft drinks for breakfast, 
as the ice cream people did for their products some years ago) from 235 to 250 
million lunches, dinners and suppers are served, each an opportunity for the 
sale of a bottled soft drink. 


We have emphasized “bottled”, since the packaged beverage, as a mealtime 
adjunct, has distinct advantages for the restaurant operator. Since it is com- 
pletely packaged he is saved preparation costs, time, heat or electricity, raw 
materials, like cream, water, sugar, lemon slices, the use of cups, glasses 
saucers, tableware and the need to wash them afterwards. Service is simplicity 
itself, either over the cafeteria counter or by waitress, and can even be made 
automatic through vending machines. The cost of bottled soft drinks to 
restaurant operators is lower than other beverages and selling prices usually 
on a par with most drinks served, therefore profits are higher. 


These are irrefutable facts, but not generally known or fully appreciated 
by the restaurant operator. Bottlers will have to do the educational job of 
convincing meal servers of the advantages—to them—of serving or making 
available chilled soft drinks with all meals. A second task and a necessary one, 
is to promote among consumers the use of soft drinks with meals, and to get 
them to ask for it as automatically as they do other beverages now. One such 
competitive mealtime drink enjoys a per capita of 800 cups a year, an objective 
which is not beyond the realm of possibility for soft drinks, although our 
present standing is less than a quarter of that. 


It is not being overlooked that many bottlers are already active in this 
market, but certainly not with the emphasis and impact that this important 
sales area deserves. 


The conditions are favorable; the method is clear and simple; the adver- 
tising, distributive, and sales tools are available. We can think of no better 
opportunity for the full employment of our selling efforts than this “millions” 
market! 
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SERVIGE...to Dealers and Consumers 





Keynotes This Sales Program... 





Sass increases do not come by accident. They 
are created by intent, plus application of a con- 
structive sales program which is engineered first to 
interest the user in the product, and second, induce 
him to buy it. When you add to this a method of 


Top. Route supervisor William Murphy hands a batch of 
coupons collected from retailers to cashier Frank L. 
Waters, as part of his regular cash accounting. 





The coupon used in the True-Ade campaign is a self- 
mailer, with space on the reverse side for the address. It 
tells simply the story of the offer of a free carton plus 
deposit on bottles. Shaped like a dollar bill, but slightly 
larger. it is usually kept in the cash register drawer. 


keeping the dealer satisfied with his important part 
of the program, then sales increases are almost 
automatic. 

That is the experience of the Dr. Pepper Bottling 
Co. of Washington, D. C., Inc., of which Marvin 






- 





of Tru-Ade— 


be refunded when you return the empties. 


Enjoy this naturally delicious taste-treat 


a better beverage! 
DE BOTTLING CO. CASH VALUE 1/20 CE 





D, CSCnt this coupon to your beverage dealer. 


He will exchange it for a six bottle carton 


NATURALLY DELICIOUS 


You pay only the usual small bottle deposit, which will 


you can't drink 






7¢ Sates Success Study 


Blakeney, Jr., is President; Thomas A. Parks, Sales 
Manager and Norman Hayter, Vice President and 
General Sales Manager. It also operates under the 
name of Tru-Ade Bottling Co. and one important 
phase of its selling plan is directed at expansion of 
sales of this well-known still drink. The method 
is something which has often been tried before 
with varying degrees of success—couponing. With 
this company, couponing is a twelve-month program 
and fully productive. 

“Our redemption rate is 40%,” said Norman Hay- 
ter. “High as it is, we find that our couponing pro- 
gram works smoothly, we have full dealer coopera- 
tion and participation, and the intensive sampling 
program it represents has been successful in mak- 
ing new customers for us.” It must be good for the 
company to enjoy sales increases in 1952 of 12%, 
1953 of 6% and 1954 to date of better than 10%. 

The company has tried coupen-type merchandis- 
ing campaigns since 1940, but it was not until Feb- 
ruary, 1951, with the aid and cooperation of the 
Tru-Ade Company at Elgin, Illinois, that the pres- 
ent method was devised and applied. It has been a 
continuing program since. 

Where previous campaigns had employed door 
to door distribution of coupons, or the use of out- 
side organizations like Western Union and special 
crews, the current campaign is done entirely by 
mail. It starts with the parent company’s mailing 
department, working with the Washington, D. C. 
telephone directory, addressing from 2,000 to 6,000 
coupons a week. Each batch of names receives three 
coupons, mailed a week apart. At the same time, 
the Washington bottler is advised as to the names 
being canvassed, so that he can direct his activities 
to the areas and dealers involved. The coupon (see 
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illustration) simply offers a free carton of Tru- 
Ade in exchange, plus the bottle deposit. The ex- 
traordinary high redemption rate proves that peo- 
ple like to get something for nothing; but for bot- 
tler Blakeney and his sales force, it means a mass 





sampling program for a fine product, and their | 
experience has shown that many people redeeming | 
coupons buy an additional carton or two at the | 


same time they turn in the coupon. And it makes 
new customers. 
At the beginning of the coupon campaign, in 


1951, there was some early dealer resistance, but 
this was broken down by building up consumer | 


demand, through point-of-purchase and newspaper 
advertising and by making it easy for the dealer 
to handle the coupons. All the dealer has to do is 
take in the coupon and hand out a carton—all ac- 
counting and cash crediting is done by the routeman 
on his call, and the dealer given immediate record 
of his week’s transactions. 

The dealer gets the full price of the carton, which 
retails variously from 30c to 36c, depending on the 
outlet. The wholesale price is 96c. Dealers who do 
their own bookkeeping, and some prefer it, receive 
an extra 2c per coupon for preparing their state- 
ments and mailing in the coupons. 

Any couponing program has “bugs” in it and 
this one is no exception, but the problems have 
been so minor they have been completely discounted. 
For instance, substitution by the dealer of another 
product for a coupon redemption is frequently spot 
checked, but found in very few instances. Dealers 
have no complaints about loss of coupons, first be- 
cause they rightfully regard them as money and 
handle them as such, and second, because of the 
shape and size of the coupon—it is printed on stiff 
cardboard, 3” x 8” in size, a bit wider and 2” 
longer than a dollar bill. Most dealers keep the 
coupons right in their cash drawers. 

Since the company has been using the coupon 
campaign for over three years, it now finds most 
of its 4,500 dealers redeeming coupons, without 
complaint. The mailing covers all of the District 


VIEW OF THE BOTTLING PLANT INTERIOR 
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Worry You! 


OLD COLONY Brings You the 


Answer to the Can in the 
No Deposit, No Return Bottle! 





OLD COLONY Beverages, in the non-returnable 10 oz. 
bottles are piling up success stories from coast to 
coast. Bottlers everywhere are quick to recognize that 


OLD COLONY in the non-returnable bottle... 


* Successfully meets all requirements of the 


non-returnable market. 


Can be retailed at a lower price than cans. 


* Can be bottled on present equipment without 


change. 


* Shows handsome profit to bottler and dealer. 


* Meets immediate consumer acceptance. 


us a line for full particulars. 




























Orange-CRUSH Company * 318 w. SUPERIOR ST., CHICAGO 10, ILLINOIS 





| Cuts costs 
Tor Keeps 








AMERICA’S MOST COMPLETE 
TRUCK LINE 


international Harvester Builds McCORMICK® Farm Equipment and FARMALL® Tractors... Motor Trucks... Industrial Power...Refrigerators and Freezers 
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Delivery costs go down... stay down with an 
INTERNATIONAL Truck. INTERNATIONAL Trucks are 
tough-job engineered to stay on the job, no matter 
how tough your truck operation gets. 


Famous Comfo-Vision cabs plus easy-handling and 
maneuverability features enable drivers to work bet- 


ter, more efficiently. Husky power and stamina make | 


the INTERNATIONAL Truck the always-on-the-job 
truck that cost-conscious operators have chosen for 
many years. 


Your INTERNATIONAL Dealer or Branch will be 
happy to show you how you can cut operating and 
maintenance costs with the INTERNATIONAL Truck 
that’s exactly right for your needs. Your trade-in may 
cover:down payment. Convenient terms arranged. 





INTERNATIONAL R-160 Series. GVW ratings, 14,000 to 17,000 Ibs. Wheel- 
bases, 130, 142, 154 and 172 inches. Available with gasoline or LPG fuel system. 


185 basic models from '4-ton pickups to 90,000 Ibs. 
GVW off-highway models, including six-wheel, four- 
wheel-drive, cab-forward and multi-stop delivery types 
... 30 engines from 104 to 356 horsepower, with widest 
choice of gasoline, LPG, or diesel power . . . wheelbases, 
transmissions and axle ratios for every need... thousands 
of variations available for exact job specialization. 


INTERNATIONAL HARVESTER COMPANY ¢ CHICAGO 


Better roads mean a better America 


INTERNATIONAL TRUCKS 


“Standard of the Highway” 














The plant of the Dr. Pepper, Tru-Ade Bottling Co. of Wash- 
ington, D. C. 





of Columbia, Prince George, Arlington and part of 
Fairfax counties. It has made carton sales 60% of 
the plant’s total. The cartons are products of At- 
lanta Paper and Empire Box. 

Moreover, it finds the costs well in line with 
results and has adjusted its advertising budget 
to give 33% to the couponing program. The bal- 
ance is spent for newspaper, TV and radio, point-of- 
sale and some premium promotion, which it also 
finds productive. 


The Service Program 


As dealers are brought into the campaign by 
returns being made to their stores for the first 
time, their part in it and the benefits to them are 
explained by the route salesman, or the sales super- 
visor. Thereafter, it proceeds smoothly. 

Several times before, the part the routemen play 
has been touched upon, and this is the second prong 
of this bottler’s sales program—full and understand- 
ing service to dealers. No dealer is serviced less 
than weekly; 35% of them twice a week. The route- 
men are trained to do everything they can to keep 
the dealer’s time and attention to his Tru-Ade and 
Dr. Pepper business at a minimum. The routemen 
check stock, service coolers and vending machines, 
put up advertising material, handle the cash and 
accounting, even time their calls on their stops 
when they know the dealer has no objections to 
their presence in the store. There is a short sales 
meeting every morning for the 20 routemen and 
the 3 sales supervisors where they briefly touch 
on the day’s activities. Once weekly, a full scale 
sales meeting is held on company time, using ma- 
terial prepared by the two franchise companies 
whose brands the plant bottles. The result of this 
two-pronged attack on sales is a consistent sales 
growth, wide sampling of the product, a growing 
market of satisfied consumers and dealers. 

Much more has been done by other bottlers for 


much less gain. 
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Dual use of production facilities helps cut costs 
with canning operations scheduled for night shift 
and bottling for day shift at Golden Age Bottling 


Co. in Akron. 


OLDEN AGE beverages have been in cans for four 


months. That is a reasonably simple statement, but 
it takes a bit of clarifying—from the standpoint of 
the plant, which is a dual operation; and from the 
standpoint of management, which sees can mer- 
chandising from a totally different viewpoint than 
has apparently so far been the case. 

Listen to Julius Darsky, president of Golden Age 
Bottling Co., Akron: “In the final analysis,” he 
says, “we are only hauling steel and water, to which 
there must be economic limitations. For this reason, 
I see the efficient distribution of any beverage can- 
ning plant within an approximate 75-mile radius, 
but under no circumstances more than 200 miles. 

“Right now, we are at the beginning of a new 
merchandising era. The public is fascinated with 
the thought of beverages in cans, and they are 
willing to pay a reasonable price differential for 
the added convenience that the can offers to them. 
Because of this, they may buy cans that have been 
transported 500 miles or more, but I doubt that 
such a condition will continue. 

“As I see it, eventually the major producer in 
each area will do some canning, and will preempt 
the can business in his territory, just as he has in 
the past prempted the bottle beverage business. 
The national names in beverages will continue to 
do business, of course. But there is neither room 
nor reason for a ‘third layer’ of competition in the 
form of out-of-town cans. 

“Where there is a need for a product, somebody 
will arise to fill that need. Today there is a need 
for carbonated beverages in cans, and it is up to 
the responsible bottlers to fill that need. Within the 
next two years, it seems to me, we will see 5% of 
the soft drink consumption in cans. However, this 
5% is not necessarily 5% of the present market. 
A large part of the can business will be new volume, 
created by bottlers who glamorize the soft drink 





Bottling and Canning 
Combined in One Operation 








see 
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MASS DISPLAY in supermarket intrigues youngster with 
a dime to spend. 


END PRODUCT: Julius Darsky, president of Gold Age 
Bottling Co., fronted by grape, cherry, root beer and 
orange cans, and flanked by the attractive case for 24 
cans, printed in matching colors. 
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YOUR BEVERAGE IS SAFE when it's bottled in glass... 
no matter how long it's stored in warehouses or homes. 
Only glass bottles provide indefinite protection for 
beverages. Because only glass is chemically inert... 
needs no liners that might affect the quality or taste 
of your beverage. 


Wedg-Wall Bottles by Thatcher offer you additional 
advantages that aren't found in other types of con- 
tainers. For instance: high trippage, low cost, resistance 
to carbonation pressure, long-term availability, plus 
utilization of your present equipment. Get the facts on 
the right container for your beverage .. . write for free 
booklet today. 


THATCHER 





Solid Base and Wall vi % THATCHER GLASS MANUFACTURING COMPANY, INC., ELMIRA, N. Y. 


Factories: Elmira, N.Y., Streator, Ill., Lawrenceburg, Ind., 
Saugus, Calif., Jeannette, Pa. 


Representatives in Principal Cities 
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Only Glass Bottles Provide It! 





| 
| 


business all over again. Cans are not bringing us 
a threat, but rather a challenge—the challenge to 
recapture our own markets!” 


Low Cost Plant 


When Golden Age decided to put in a canning 
line, it was found after some study that the cost 
of installation could be pared down to a minimum 
through the dual use of existing facilities. The 
Carbocooler and refrigeration which was already 
serving two bottling lines did not need to be dupli- 
cated for the canning line. Potential overload was 
eliminated by the simple process of scheduling can- 
ning operations for the second shift, from 4 p.m. 
to midnight, while normal bottling continued during 
the day. 


As a result of these and other economies, the 
total cost of the canning installation is reported to 
have been less than $75,000. It was completed in a 
total of only 78 days. 


Scheduled to commence operation on May 18 as 
previously reported in N.B.G., the first cans actually 
rolled on May 20. “The most surprising thing to 
me,”’ comments Darsky, “is that when we commenced 
canning, everything immediately ran smoothly. 
There was no ‘settling down’ period, no ‘bugs’ to 
work out. I have never seen an operation take off 
and go like this one!” 


The capacity of the plant is 300 cans per minute, 
and that is the rate of production which is main- 
tained every evening for eight working hours. Be- 
cause the empty cans are light in weight and the 
filled cans not substantially heavier, it has been 
found possible to operate the entire canning line 
with only three people—all of them women. In 
normal operation, one girl is all that is required 
to dump cans onto the unscrainbling table. A second 
girl is kept busy feeding the stacks of 250 can 
tops to the seamer. A third girl operates the auto- 
matic packing unit. 

Additional people are necessary for sealing the 
cartons (this is soon to be done by machine); to 
load the pallets with filled cases; and to keep pallets 
flowing to and from the canning line. But the im- 
portant line operations are completely handled by 
three easily-trained girls, which makes for a great 
simplification of the labor probiem 


Fast Moving Line 


Accompanying pictures illustrate the ease of the 
operation. Cans are dumped from the original car- 
tons onto the unscrambling table. The empty cartons 
are placed on a roller conveyor line which brings 
them to the packing station. The cans go on a long 
overhead run around the room, necessary only from 
the standpoint of providing a continuous supply of 
cans to the high-speed filling machine. An inter- 
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FIRST STEP in canning process is uncasing cans onto 
unscrambler table. One girl can keep up with canning 
line speed. Empty carton goes onto conveyor at right 
which leads to packing section. 








CASEECARTON 
PACKER 


Packing is faster and more efficient when done 
automatically. Miller Hydro Case & Carton Packer 
handles either splits or pints —— half depth 
or full depth... Compact... economical. 


~ aged: (090088888 
seoan guaq, 


CANS TRAVEL around room in long conveyor line to 
assure constant feed. In upper foreground is pre-rinse 
unit which flushes cans as they speed along at the rate 
of 300 per minute. 


ruption of as much as two minutes in can supply 
does not affect production on the line. 
During the initial run, the cans are water-rinsed 
and drained. They then go through the 40-spout 
Meyer filler and proceed to the seaming unit. Here 
can tops are applied automatically. The cans next 
pass through a weighing unit which rejects any can 
below the proper weight which indicates 12 ounces 
of fill—at the same continuous speed of 300 cans 
per minute. 
Next on the line is a counter which records the : 
Serving Bottlers 


number of filled cans passing it. The cans are then Since 1913 
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For Taste that Sells... 
Brighten Flavor with 


Citric Acad 







Thirsty customers go for bright, tangy, carbonated beverages. 


So spark up your flavors with citric acid. For balanced taste 


plus significant savings 


on costs, more and more bottlers are 


specifying MERCK Anhydrous Citric ACID. 


Citric Acid Merck 


Other Merck Products for the Bottler: 
Lactic Acid Sodium Citrate 


Phosphoric Acid Sodium Benzoate 





Tartaric Acid Mineral Salts 


(ANHYDROUS) 


MERCK & CO., INC. 
Manufacturing Chemists 





RAHWAY, NEW JERSEY 


in Canada: MERCK & CO. Limited — Montreal 
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lifted on a power conveyor, pass under a water 
spray which rinses off any possible stickiness from 
filler overflow, and rattle into the packer unit which 
discharges 24 cans into a full case. 

The high-speed operation is noisy but efficient. 
As each day’s shift is finished, some 144,000 cans 
—6000 cases of 24—are packed and ready for ship- 


Grocery Distribution 


Golden Age cans are distributed entirely through 
wholesale grocery channels, and basically over the 























Te, 


FILLER is 40-spout Meyer, quite similar to high-speed 
bottle filler. Night foreman Richard O'Leary watches the 
efficient parade of cans. 





SEAMER is important unit which cold-presses and crimps 
flat top onto can. Girl attendant is kept busy inserting 
new stacks of 250 lids—enough for only 48 seconds of 
operation. 


(Continued on Page 20) 
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Pepsi Bottlers Greet Latin 
“Explorer” 

For the past three years, an Argen- 
tinian woman, Mrs. Ana Beker, has 
been making a horse back trip from 
her native Buenos Aires to Ottawa, 
Canada. While passing through the 
city of Keeseville, New York, recently, 
Mrs. Beker was greeted by Mr. & 
Mrs. Earle Mace, owner of the Pepsi- 
Cola Bottling Company of Keeseville, 
who served as official greeters for the 
city by authorization of the Mayor. 
Mrs. Mace speaks Spanish fluently 
and served as Mrs. Beker’s translator 
during her stay in the town. 


Review of Dental Literature 
Planned 

A review of all dental literature 
referring in any way to soft drinks 
and the teeth was authorized by the 
A.B.C.B. Executive Board at its re- 
cent meeting in Washington. The 
study was proposed by Dr. Gerald J. 
Cox, Professor of Dental Research, 
School of Dentistry, University of 
Pittsburgh, Pennsylvania. The study 


will cover both domestic and foreign . 


references. 

Dr. Cox was a member of the re- 
search team which prepared the 565- 
page “Survey of the Literature on 
Dental Caries” for the National Re- 
search Council. That publication, after 
a 10 year period of study, conceded: 
“The ultimate objective remains to be 
reached. The causes of dental caries 
are only partially understood, although 
much progress has been made.” 


New Health Booklet Offered 
by Kirsch Beverages 

If you are worried about overweight 
might be interested 
16-page booklet, “Food Facts for Fun 
and Health,” put out by Kirsch Bev- 
erages, Inc., producer of ‘“No-Cal’”’ 
dietic soft drinks. Written for the firm 
nutritionist, the 
only the mildest 
plugs for Kirsch products and is of- 


you in a new, 


by a_ professional 


brochure contains 
fered to those people who are con- 
cerned with what vitamins they need 
and what calories they don’t. 
Interest in this promotional piece 
has been widespread with inquiries 
from many areas. 











FIRST! 
With 
Wireless 
Bottle 
Brushes 


FIRST! 
With 
Nylon Brush 
Spindles 
and 
Rinsing Tubes 


FIRST! 
With 
Nylon Lifting 
Spindle 
Tips 


FIRST! 


With Nylon 
Outside and 
Bottom 
Brushes 


~ Now!l! 
FIRST with 


NYLON BRUSH 
HOLDERS 
































THIS is Our 
Finest Achievement 
in 56 Years of Service 
to the 
Beverage Industry— 





YOU should use 


Wireless Bottle Brushes 


with Nylon Holders Because: 


1. This is the first All Nylon unit 3. 
ever manufactured for inside 
bottle brushing. 


When used in conjunction with 
Nylon Brush Spindles, Rinsing 
Tubes, and Nylon Lifting 
Spindle Tips, they eliminate 
all metal parts entering bot- 
tles during brushing process. 


2. They increase Bottle Life — 
Nylon cannot injure glass! 








VOLCKENING, INC. . . Brushes for the 


6700 Third Ave., Brooklyn, N. Y. Beverage Industry Since 1897 








The trend to canned soft drinks 
grows stronger with each report. 
Particularly welcomed by consumers 
and retailers are those brands which 
are available in the Dacam six-can 
carrier. Example: naturally delicious 
TRU-ADE. 






six can carriers 


(IOIN 80x comPaAn 


Dacam Sales Division Charlotte, Nort a 





If you are considering cans, get the 
full Dacam story now. Cartons from 
Old Dominion Box Company. Auto- 
matic cartoning machinery from 
Dacam Corp. No capital investment. 
Machinery comes with your carton 
order. Write today. 
























Bottling and Canning 


Combined in One Operation 
(Continued from page 18) 


same area as is served by the firm’s Akron, Youngs- 
town and Dayton (Ohio) plants. Another canning 
operation has begun operations at the firm’s Hous- 
ton, Texas, plant. 

The wholesaler pays $1.85 per case delivered, less 
1% discount in 10 days, and sells at a price of $1.95 
or $2.00. This is considered an ample margin for 
the wholesale grocer. The retailer gets 10 cents a 
can, or 6 for 59 cents. Assuming carton sales, this 
means a profit of 36 cents, or 15.2% for the retailer. 

At the same time, the plant has a lower delivery 
cost for the cans, since large drops are made instead 
of only a few cases. In support of his ‘local canner’ 
thinking, Darsky explains that the wholesaler must 
buy a complete truckload of some 1500 cases from 





WEIGHING UNIT automatically rejects any can with 
less than 12-oz. content. Salesmanager Michael Lucas is 
seen examining a reject. In foreground is counter, and at 
right, elevator to packing unit. 




















PACKER fills cases speedily as empties come right. One 


girl suffices for this operation. Automatic case sealer will 
be installed on conveyor line to left. 
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Golden Age’s billboards now feature the firm’s canned 
products, as well as the bottled drinks. 






the distant canner. “Suppose there are four flavors 
in the line, like ours,’ he asks, “and the stock of 
orange is exhausted, what then? The wholesaler 
must buy another 1500 cases and hope to equalize 
his stock. Doing business with us locally, he can 
pick up the phone and get 100 cases of a single 
fiavor overnight.” 





Single Flavor Packing 
The Golden Age flavors in cans are orange, grape, 
grape, cherry and root beer. The speed of the pack- 
ing line makes it impractical to pack anything but 
solid cases, and for this reason it is felt there would 
be no advantage in having 6-carriers. Customers 
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“The Boss certainly appreciated the Office 
Boy’s suggestion that we install an 
Alvey-Ferguson Conveyor System in our plant.” 





— For Engineered Conveying Systems -—- 4 


ws 
1 THE ALVEY-FERGUSON COMPANY ! 
| 







Since 1901 { 
677 Disney Street CINCINNATI 9, OHIO ,; 
L Representatives in Principal Cities ail 
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make their own assortments from mass displays in 
retail stores. It is believed that eventually the 24- 
can pack of a single flavor may become a take- 
home package, although this trend has not yet 
become evident. 

Full advertising pressure is being brought to 
bear on the cans. Following a series of teaser ad- 
vertisements, full page newspaper ads have been 
used consistently since then. Billboards show cans 
as well as bottles. 

In Youngstown, a 60-minute detective movie and 
a western film of similar length are sponsored by 
Golden Age on TV, plus some 35 weekly spots. In 
Akron, two half-hour weekly Teen Club programs 
plus 10 spots, are being used. 








a oo tn ose, 
NEW SEVEN-UP PLANT IN TEXAS 
Grand opening of the beautiful new Seven-Up Bottling 
Plant at Tyler, Texas was held recently. Owned by 
Henry and Kenneth Tyler, this modern plant is under 
the direct management of Kenneth Tyler. The parent 
Seven-Up Company was represented at the opening by 
D. J. O°Connell, Wes Hill, Dave Kernodle, Ken Little and 
Katherine Rebmann. 











PONDERAL 


BROMINATED APRICOT 
KERNEL OIL 


Sp. G. 1.34 (25°C) 


Used by leading beverage base 
manufacturers EXCLUSIVELY 


ATTRACTIVE PRICES - SPOT OR CONTRACT 
PROMPT DELIVERY 


Foreign Sales Representation Open 


For Samples and Technical Information: 
Write to FOOD DERIVATIVES DIV. 


a division of 


STEROL DERIVATIVES, INC. 
3626 Medford St. Los Angeles 63, Calif. 









rye ( aia eis 


all stainless, 
foamless, for 
pumping all 
liquid foods 






The new Flex-Flo pumps offer new standards for sanitary 
design, easy and complete disassembly for thorough 
cleaning — plus ability to be mounted almost anywhere 
for most efficient use. Sanitary rotary seal—no stuffing 
boxes. Approved by Sanitarians for use throughout the 
food industry for pumping milk, ice cream mix, bever- 
ages, flavors, fruit juices and other liquid foods. Meets 
3A Sanitary Standards. Available in six 


sizes and types. Prompt shipment. 










Send for information! 


'’ CHERKY-BuURRELL CoRPORATION 
ue 427 W. Randolph Street, Chicago 6, il. 


Equipment and Supplies for Industrial and Food Processing 


FACTORIES, WAREHOUSES, BRANCHES, OFFICES 
OR DISTRIBUTORS AT YOUR SERVICE IN Se CITIES 


p ENN Crowns 


| SPECIAL 
or STOCK 








wise dat 








SPOT 
or 


REGULAR 











For more than 20 years a reliable 
source of supply for precision- 
made... handsomely 
lithographed We also 
CROWNS for the manufacture 
| bottling industry. Screw caps 


PENN 


to 89mm. 
CORK & CLOSURES, INC. 
1155 Manhattan Ave., Brooklyn 22, N. Y. 
EVergreen 9-4416 














Dad's Root Beer Introduces New 
Sugar-Free Drink 

A new sugar-free drimk has just been announced 
by the Dad’s Root Beer Company. Dietricious Dad’s, 
as the new drink is called, was developed after 
years of research in recognition of the current 
trend to low-calorie foods. It will be a companion 
product to the famous Dad’s Old Fashioned Root 
Beer and will retain all the full flavor and “body” 
for which this well-kncwn soft drink is so popular. 

Dietricious Dad’s is gently carbonated and is 
made entirely without sugar. It contains far less 
carbonation than any nationally known non-fruit 
soft drink. 

Sugar-free Dietricious Dad’s was developed after 
many months of research and testing. Dr. George 
Bernard, technical director of the research labora- 
tory, is in charge of analysis and testing for the 
new product. Sample testing by Dr. Bernard and 
staff is being continued on the new product to as- 
sure uniformity of flavor, purity and “body” by 
Dad’s bottlers throughout the country. An import- 
ant phase of their work is the research done to 
keep abreast of latest developments taking place 
in the soft drink world. 

An ambitious advertising campaign backing the 
new Dietricious Dad’s is well under way. Strong 
local advertising is being placed in all media, in- 
cluding television, radio, newspapers and trade pub- 
lications, according to Walter E. Sala, National Ad- 
vertising Manager. Extensive Point-of-Sale mate- 
rial is being made available to grocers and bottlers. 

Sales-builder kits have also been prepared for 
use by every Dad’s bottler. The kits are filled with 
a variety of merchandising and advertising samples. 
Complete instructions are included for ordering 
Dietricious Dad’s and glass for the new no-deposit- 
no-return bottles. 
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Pick up lagging fall-winter volume with the Ginger Ales 
that build your sales! 


Virginia Dare Ginger Ale No. 100 (the franchise Ginger Ale) is a vintage 
product, aged and blended for uniformly fine flavor... alive with real 
Jamaica Ginger! Virginia Dare Ginger Ale No. 88 ... is a 4 oz. product with 
a bit of bite that builds business. Or consult your Virginia Dare representative 
for other Ginger Ales . . . Golden, Hot or Dry. Virginia Dare 19th Hole Club 
Soda too can pick up extra home and tavern trade for fall! 


SMART CARTONS FOR DISPLAY 


Special shipping cartons have been designed for new 
Dietricious Dad’s which not only serve as delivery car- 
IRGIN ARE EXTRACT co., Inc. tons, but which are compact, easy to handle and encour- 


age family purchase by the case. The new beverage is 
Bush Terminal Building No. 10 Brooklyn 32, New York made in both 12-and 32-oz. sizes in the popular no-deposit- 


no-return bottles. 
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Modern structure replaces 19-year old plant; 


ir. serves parts of three States 
is 
08 st COMPLETELY new and modern plant of the 
uit Pepsi-Cola Bottling Co. of Wilmington, at 3505 
Governor Printz Boulevard had its formal open- The botiling department—gleaming white paint and 
er ing July 14. The new plant has productive facilities stainless steel, straight-line production layout. 
ge capable of 300 bottles per minute and will serve 
- the counties of New Castle, Del.; Salem, New Jer- 
he sey and Chester and Delaware, Pennsylvania. 
id The design of the one-story, 27,000 square foot 
- plant is the combined effort of parent company 
ay engineers, bottler Arthur Broll and his staff, and 
t- Wilmington architect G. Morris Whiteside. 
to It has been arranged so that finished sirup (from 
wa the New York headquarters) enters one side of 
the plant and the bottled product leaves from the 
1e 


garage on the opposite side. Trucks can unload and 
1s load in the garage in about 8 minutes, and the 
drivers’ check-in room is adjacent to the garage on 





b- the front of the building, so that drivers need not 

i walk through the main part of the bottling plant. 

of The sirup room with two 3500 gallon and one 

™ 1500 gallon stainless steel storage tanks also houses 

ad the water-treating equipment and a laboratory. 

h Sirup is piped from tank trucks into the storage 

S. tanks. The sirup room has facilities for large-scale production 
: The bottling line is based on a 50-head Meyer cudclae ade cae ee aan cee on ee Seen aes 


pre-mix filling unit, and includes a Mojonnier Carbo- 
Cooler, two RCA electronic inspection units and an 
automatic case loader. 





Pepsi President Al Steele (left center) presents a bronze 
placque to Bottler Arthur G. Broll, commemorating the 
opening of the new plant. The “sideliners” are Joe Lapides, 
Baltimore Pepsi bottler; Regional Manager Carl B. Salts; 
Mayor A. F. Walz, of Wilmington, and James W. Carkner, 
Carbonating and water cooling is performed simultane- Pepsi's Board Chairman. Several hundred guests—locai 
ously in this Mojonnier Carbo-Cooler. In the background, businessmen, many bottlers, as well as company officers— 
the Meyer Syn-Cro-Mix unit. attended the opening ceremonies. 
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The All-Family Drink ! 


SO PURE...SO GOOD... 
SO WHOLESOME FOR EVERYONE! 








Bottles vs Cans 


Consumer, Dealer 
Preferences Studied 


Philadelphia study shows marked lik- 
ing for glass containers; only 4% 
“exclusive” can buyers. 


Gasss bottle manufacturers are firmly embarked 
on a program to prove the merits of their products, 
as containers for soft drinks, as compared with the 
tin can. Various approaches have already been 
used; the latest is a consumer survey in Philadel- 
phia, “hottest can market” on the East Coast, which 
showed that 12 months after canned drinks were 
first offered by stores in that area, only 4 out of 
100 persons buy soft drinks exclusively in cans. 

The survey, conducted by Ford Sammis, mar- 
keting economist and researcher, found that the 
principal reason for the preference of bottled soft 
drinks over canned wrinks was “better taste’. And 
this reason was given twice as often among those 
who had tried both. 

The Survey results, announced by the Glass Con- 
tainer Manufacturers Institute, New York, revealed 
the nature and extend of the progress made by the 
cans in this test market and indicated the grow- 
ing popularity of the one-way glass container with 
dealers and consumers. 

About 90 per cent of all Philadelphians were 
made aware of the new product during the 12 
month period as a result of advertising and point-of- 
sale campaigns, and 63 in every 100 persons re- 
ported that they tried the carbonated beverages 
in cans. 

Of the 63 who had bought canned soft drinks, 
25 said they switched back to bottles exclusively. 
Another 22 said they were buying both, but buy- 
ing bottles most of the time, 5 were using bottles 
and cans equally, 7 were using more cans than 
bottles and only 4 were buying cans exclusively. 

Philadelphia was chosen for the survey because 
cans were first introduced there with an intensive 
merchandising campaign and have continued to be 
in better supply these. As a result, consumers have 
been able to form a sound opinion about them. 

In line with the finding that consumers switch 
back to bottles after once trying cans—either using 
bottles or using cans once as a supplement to bot- 
tles for occasional special purposes—a parallel sur- 
vey among 209 super-market managers revealed 
that distribution of canned soft drinks had de- 
clined since the summer of 1953, with 13 per cent of 
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all stores surveyed reporting they had dropped one 
of the major canned brands. 

The Institute said that 43 per cent of the dealers 
surveyed stated a preference for returnable bot- 
tles as against 37 per cent who preferred cans. 20 
per cent reported no preference. These findings, 
GCMI pointed out, are contrary to the opinion that 
grocery stores are antagonistic toward bottles. 

The primary reason for the dealers’ preference 
was the larger margin of profit on soft drinks 
in bottles. 

One-way bottles, which offer the same no-return 
convenience of canned drinks, plus the advantages 
of the bottle, were preferred by 32 per cent of the 
dealers polled, with another third of the group re- 
porting no preference. 

The survey panel of 800 Philadelphia consumers 
was made up of 400 housewives, 200 men and 200 
children (10 to 18) with housewives being quss- 
tioned on their personal preferences and as purchas- 
ing agents for their families. 

The fact that children represent an important 
part of the soft drink market was borne out by 
the finding that 82 per cent of the children polled 
had tried canned drinks compared with 63 per cent 
for the entire panel. Their reactions to the canned 
drinks paralleled those of the adult group. 





BACKGROUND 
GLASS vs. CANS 


There are today some 5,500 bottlers in the 
United States offering carbonated beverages in 
bottles compared with 50 plants canning soft 
drinks, according to recent studies made by the 
Glass Container Manufacturers Institute, Inc. 

In 1953 there were 1,417,598,000 soft drink 
bottles shipped to the nation’s bottlers compared 
with 130,000,000 cans. Of the bottles 152,126,000 
were “one-ways.” 

According to bottlers in Philadelphia and Au- 
rora, Illinois—picking two different markets— 
the one-way glass bottle, which competes directly 
with the can, costs the bottler from 10 to 22 
per cent less than a can of the same capacity, 
shipping cases included. One of the variables de- 
termining the exact cost would be whether the 
cans were flat top or cone top, the latter being 
more expensive. 

The capital cost of converting a bottle line 
to the use of one-way bottles is about $2,500, 
but changing it to a can line can cost anywhere 
from $6,000 to $100,000, again depending on 
variables. Moreover, the minimum order for cans 
is $20,000, while the minimum order for one- 
way bottles is $7,500, significant in view of the 
fact that most bottlers operate local or regional 


business. 
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In the home... 








| @ You know the flavor your customers taste when they uncap 
your bottle is the same true flavor and quality you mean it to be 


... the same true flavor and qual- package in which to send your 

ity on which you have staked beverage to market. It is inert 
| your business reputation and fu- —completely indifferent to the 

ture. That’s why glass is the best contents which it protects. 


DURAGLAS CONTAINERS 
AN () PRODUCT 









ie L1aSS rotects 
your beverage quality 


And for those who want the con- 
venience of no-deposit, no-return, 
Duraglas One-Way beverage bot- 
tles cost less than metal contain- 
ers yet give your beverage all the 
advantages of glass. 


Owens-ILLINOoIS 


GENERAL OFFICES +» TOLEDO 1, OHIO 





the most important thing 


in this carton is satisfaction 


You'll get more satisfaction with CCS 
Crowns than any others you can buy. The 
reason is that all the resources of a great 
organization are devoted to that end. 


No other crowns excel them for depend- 
able sealing and smooth bottling line per- 
formance. 


No other crowns match them for the 
beauty and durability of decorations. 


No other crowns have back of them such 
a large and efficient service organization. 


Remember—CCS Crowns are made by 
the oldest and largest company in the 


business. It has the experience and facilities 
to give you the finest crowns that can be 
made. It has the size and stability to as- 
sure you of the most dependable and sat- 
isfactory source of supply. 


Whether your requirements are large or 
small, you’ll find you get the greatest sat- 
isfaction by using CCS Crowns. Crown 
Cork & Seal Company, Inc., Originator and 
World’s Largest Maker of Crown Corks, 
Baltimore 3, Maryland. 


Year after year more CCS Crowns 
are used than any other kind 


Crown manufacturing plants at: BALTIMORE 

ST. LOUIS + DETROIT +» SAN FRANCISCO « LOS ANGELES 
BIRMINGHAM (Leeds, Ala.) - now under construction 

Branch Warehouses Throughout the Nation 








“Tin Fizz --- 
Can Package 


is Denounced 


qs an all-out attack on the can (as a container for 
soft drinks) the National Wooden Box Association, 
in its house organ, “The Wooden Box and Crate”, 
pulls no punches in an editorial entitled “Tin Fizz”, 
published in the July-August issue. The editorial is 
presented below in its entirety, without any changes. 


7 xur'un at it again—the fast buck boys with the 
cure-all packaging ideas. This time these lads would 
send sales curves skyward by putting all soda pop in 
flat-top cans. Tomorrow their intense love for the 
consumer—his money, that is—may lead to fuss and 
fury for throw away socks or for eggs in square 
shells—so space saving, you know—or for corn 
flakes on the cob wrapped in field grown cellophane. 


But one must not be prejudiced. Hasn’t the soda 
bottle been around long enough? The consumers of 
28 billion bottles of carbonated drinks and 5,500 
bottlers can’t all be right. There must be something 
terribly obsolete about a consumer price that has 
changed little since the days of Cal Coolidge. The 
nation’s bottlers, classed among the more substantial 
business units in their thousands of respective com- 
munities, have seen their business trebled since 1939 
and they’re in a rut—yeah, a rut made by constant 
efforts to give an expanding market a good product. 
The flat-top commandos yearn tu rescue this unfor- 
tunate segment of America’s home-town economy. 


“Americans like to throw things,” say these drug- 
store bombardiers. “‘Let’s give them a tin can to 
throw away—after each drink of cola or orange or 
grape or—let’s call it—tin fizz. It may add a nickel 
to the cost of the drink but what a thirst promoter— 
a can for throwing after each drink.” 

Then, becoming experts in market research, these 
tin can cowboys add: “‘You must understand, canned 
soda sales will all be new business.”’ Apparently they 
envision presently unsatisfied throngs of parched in- 
dividuals who will accept a cola only if they can eye 
at close range the flange of a tin can. 

But this “new business” pitch is what chills the 
spines of thousands of bottlers. Under commando 
tactics and financed as liberally as an atomic bomb 
project, the can is quite likely to produce “‘new busi- 
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ness”—new brands, new soda canning plants, new 
outlets and new headaches. To defend himself 
against this new business, the local bottler is told 
at his state convention that he must invest a mini- 
mum of $75,000 in new machinery for flat-top bever- 
age production and that he must hold in inventory at 
all times at least a week’s supply of empty cans suf- 
ficient to maintain a minimum output of 250 per 
minute. 
“What of it?” asks superman of the flat tops. “If 
-the consumer takes to the can—and hasn’t he done so 
in New York City and southern California—it must 
represent progress and you can’t stop progress.” 
This exponent of the tin fizz then says you talk 
horse and buggy when you argue against throw 
aways. It will do little good to remind him that the 
consumer is often maneuvered into trends that can 
hardly be called progress—such as inflation, buying 
worthless stocks, falling for shoddy merchandise and 
electing second-rate public officers. But one should 
not go cosmic in pulling the tinsel wrappings off this 
gift package. Let’s just give free rein to prejudice. 


We like the lasting coolness of a chilled soda 
bottle. 

We like to see the contents. 

We like the cleanliness of glass—its surgical 
purity—and we like the protected rim. 

We like the full carbonation. 


We like the pre-inflation price. 


Now what are our dislikes for the tin anointed 
nominee of the flat-top wrecking crew: 


We dislike paying an extra charge for the 
privilege of throwing away a can. 
We dislike the idea of something new being 
added to the flavor—the tin can liner. 
We dislike seeing a splendid industry like the 
nation’s bottlers highpressured into mak- 
ing progress backwards—charging more 
for less. 

We dislike the dismal thought of seeing a soda 
can rusting beside every beer can now 
cluttering the nation’s alleys, parking areas 


and highways. 


And, by the way, isn’t tin a scarce item in times 
of stress? Were we not urged during World War II 
to flatten tin cans and carry them to collection cen- 
ters to permit the salvaging of this imported metal? 

What if a bottler should get all set for the flat-top 
era and then couldn’t get tin cans? We shouldn’t try 
to answer that because we’re prejudiced. 
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esis 


LIGHT WEIGHT 





ALL-BOLTED CONSTRUCTION MORE THAN 60 MODELS 














OTHER IMPORTANT FEATURES — Stair climbers and other accessories 
Permanent-mold cast nose plates in choice of sizes — with knife edge for 
getting under loads easily « Loop, single-grip and double-grip handles e 
Choice of wheel sizes and tire types e Curved-back and straight-back frames 











New 
MAGCOA 


Hand True 
Line features 


more than 60 








models — for 
every need of 
the 30...40... 
50-stops-per-day 
driver! 


Take advantage of the weight-saving 
benefits of the light-weight magnesium 
construction in the new, completely 
redesigned line of Magcoa hand trucks. 
Designed for mass-production manu- 
facture and maximum interchange- 
ability of parts, with resulting price 
reductions. All-bolted construction 
assures ease of maintenance and 
servicing. You get a wide selection of 
accessories, plus your choice of curved- 
back or straight-back frames, choice 
of handle styles and nose plate sizes, 
and choice of wheel sizes and tire 
types, too! Capacity: 500 Ibs. 


Only Magnesium Company of 
America, the world’s largest producer 
of magnesium materials handling 
equipment, gives you so many fea- 
tures for your money. 


Use the handy coupon to get more 
information. 


MAGNESIUM COMPANY 
OF AMERICA wmateriats HANOUNG DIV. 
EAST CHICAGO 23, INDIANA 


DIVISION OFFICES: 
New York 20 © Philadelphia 18 © Washington 5, D.C. 
Houston 17 © El Segundo (L.A.) Calif. ¢ San Francisco 4 


Representatives in principal cities 


| For free new literature describing the new line of 
Magcoa hand trucks ... and the name of the 

| Magcoa Hand Truck Dealer nearest you ... clip 
this coupon to your business letterhead .. . print 
your name and title clearly ..... and mail today 

| to MAGNESIUM COMPANY OF AMERICA, 
| MATERIALS HANDLING DIVISION, EAST | 
CHICAGO 22, INDIANA. =a 
















Give Money— 
Make Saies! 







Tryout of new Squirt silver coin 
sales promotion proves successful 











7 x TESTS in several Squirt franchises, a new 
“Silver Coin” promotion has established itself as 
an ideal super market account opener—in addition 
to being a simple immediate sampling operation of 
great effectiveness. 











The Squirt Company’s Silver Coin promotion has 
been varied in several markets, but basically con4 
sists of having a display set up in a heavy traffic 
area of a large super market. A Squirt bottler’s 
















For fewer hang-ups — 
choose the crown with the smooth underside 


You can tel! in a matter of seconds which crown reduces hang-ups. First 

feel the underside of an Armstrong Crown, then several others. Notice 

that only one has a truly smooth underside. It’s the Armstrong Crown. which will apply toward the cost oi her 6-bottle carton 
> Treo . of Squirt. The kid's an eager-beaver—that bottle is still 

_ Because Armstrong’s Hi-Speed Crowns have no burr on the under- capped. 

side, they flow with less friction in the crowner chute. They take posi- 

tion instantly and minimize hang-ups. You get fewer scratched decora- 


















This attractive shopper finds the Squirt “Silver Coin” 
offer hard to resist. Here she is shown receiving a coin 


















tions . . . less dust. | sales representative or demonstrator is on hand 
Prove it with a test run on your own lines. We'll be glad to help you + ah-thie diaiidiien- ind nn Cmbbante colte by ‘witht thelr 
set it up! Call your nearest Armstrong office or write: Armstrong - siouihe 7 di the Squirt cai siteadi 9 Sheatite 
Cork Company, Glass and Closure Division, 5509 Coral | se nt ee wombat posi aad 10c, 1Be on ie 
Street, Lancaster, Fennsyivania. | to the shopper. (The amount will vary according to 

| the market price structure). He then explains that 

this is a special sales promotion and that he is 


Arm stron ’S Hj a S (| Crowns | actually giving the coin to the customer, to cover 
9 [- pe e bottle deposit cost on the 6-bottle carton of Squirt. 

| z 

e 





In using the promotion, bottlers have caught the 









(Continued on Page 73) 
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TA remas handling is an important cost factor 
in the industry. If the system is carefully engi- 
neered to fit the requirements of each individual 
operation, as it should be since all plants exhibit 
special characteristics, the desired savings in time 
and effort can be obtained. For instance, the Seven- 
Up Bottling Company of San Francisco operates 17 
city delivery routes and delivers bottled beverages 
to six warehouses in other cities of the fourteen 
counties they serve. From these six warehouses 
deliveries are made to retail outlets. The warehouse 
nearest to the plant is 18 miles; the farthest, 37 
miles. 

A flat-bed transport which accommodates 36 pal- 
let loads stacked two high is used for deliveries. 
There are 32 cases on each pallet. 

Some warehouses operate their own lift truck for 
unloading, but for those who do not, a unique sys- 


Planned Case Handling 


tem has been devised whereby a Hyster 2,000 pound 
capacity lift truck is hauled on a trailer behind the 
transport. At the destination, the truck driver 
unloads the lift truck by simply driving down the 
trailer tail-gate which serves as a ramp. The semi 
is unloaded and the palletized cases are stacked in 
the warehouse with the lift truck. After empties are 
loaded and the lift truck is driven back onto the 
trailer, the transport returns to the main plant. 
Before this system, it was necessary to arrange 
for a helper on arrival in the city where the ware- 
house was located. Since most deliveries are made 
about four in the morning it was especially difficult 
to secure help. The former method required two 
men three and one-half hours to load at the plant, 
plus four hours handling time at the warehouse, or 
a total of fifteen man-hours. The work now takes 
one man and a lift truck a total of two man-hours. 





Warehouses without lift trucks no longer need to do without them—they can be hauled behind the hiway transport on 
a special trailer. A hinged ramp permits driving off the fork truck under its own power (right). 





Two pallet loads of cases are removed from the truck and stacked in the warehouse. Unloading full cases, and loading 
empties formerly required two men four hours. Now, with the lift truck, the operation takes 11/2 hours. 
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An All-Year Profit-Maker 


TWITCHELL’S 


Ask for sample! 
Always a favor- 
ite, year in year 
out. Gives you a 
steady profit. 


Visit our Booth 
931 at the Con- 
vention. 


We extend a 
hearty invitation 
to visit our plant. 


Combines a happy choice of lemons and West 
Indian limes. Perfect for any season. If you 
want the best in your lemon flavor, send for 
sample or order a trial gallon. 





CRESTMONT AND HADDON AVES. * CAMDEN 4, N.J. 
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Bond tailor-made crown service 


Sales Offices: 100 EAST 42nd STREET, NEW YORK 17, NEW YORK © 16th AND LOCUST STREETS, WILMINGTON 99, DELAWARE 
ROOM 712, DIXIE TERMINAL BUILDING, CINCINNATI 12, OHIO « 110 EAST WISCONSIN AVENUE, MILWAUKEE 2, WISCONSIN 
3505 SOUTH CARROLLTON AVENUE, NEW ORLEANS 18, LOUISIANA ¢ RUSS BUILDING, SAN FRANCISCO 4, CALIFORNIA 
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You don’t have to look far for 


You can get delivery of perfect Bond crowns 
from nine convenient shipping points across the 
U. S. You can get information or counselling 
yrom our completely staffed sales offices in 
seven cities. Wherever you operate, our engi- 


N 


neers, scientists and technicians are at your 
beck and call. Because Bond is close to you, we 
can and will tailor all of our services to your 
particular order. Next time you think of 
crowns, please think of Bond. 


MILWAUKEE 





CONTINENTAL © CAN COMPANY 
== BOND == 


CROWN axv CORK DIVISION 


WILMINGTON, DELAWARE 





Getting that ‘Extra’ 
Drive From Employees 


Salary increases and other financial 
rewards may not always provide 
permanent incentives. There are other 
methods for stimulating employee in- 
terest in greater productivity. 


F cannes may be provided to bottlers’ employees 
through fair rates of pay, equitable salary classi- 
fication plans, sound promotional policies, and bo- 
nuses. However, it is we!! to bear in mind that 
additional financial compensation in itself is not 
necessarily enough to provide proper incentives. 
The stimulating effect of an increase in salary 
may tend to wear off as the employee becomes 
accustomed to it, if the job remains the same in 
all other respects. 

Through a production incentive plan, employee 
interest in greater productivity can be consistently 
encouraged. Such a plan was developed by Edw. 
Wagner, Seven-Up Bottling Co., Madison, IIl., with 


conclusive material benefits. 
Nonfinancial Incentives 


Although the merits of financial incentive plans 
are more obvious than those of the nonfinancial 
type, it is questionable whether they are more 
important. Nonfinancial work incentive techniques 
may take many forms. 

Employee organizations, including unions in 
plants which are organized, should all be taken into 
account in any attempt to develop incentives which 
involve groups rather than individuals. 

The ten techniques described in the following 
paragraphs are particularly adaptable to small busi- 
nesses like bottling plants. 

1. Weekly Staff Conferences. A work incentive 
technique of great importance is the weekly staff 
conference. The conference should not be a device 
exclusively for executive personnel, but should em- 
brace all levels of employees. Workers could be 
called together on Monday mornings for a 10- or 
15-minute meeting for example, at which time work 
and sales requirements for tne forthcoming week 
could be discussed; the staff could be encouraged 
to report on problems or work difficulties encoun- 
tered the preceding week;-and the bottler could 
comment on new developments in store for the 
forthcoming week. The meeting also could serve as 


a good time for handing out well-deserved compli- 
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ments. The staff meeting can do a tremendous 
amount of good in making employees feel that 
they are important members of a group endeavor. 
The meeting should never be regarded as a mere 
“get-together”; rather, it should be a construc- 
tive, informative session, planned in advance. 

Some businessmen say that if a conference were 
to be held weekly there sometimes would be nothing 
to discuss. However, there always will be material 
to discuss if the bottler keeps abreast of his trade 
publications and, when there is no actual business 
to be transacted, presents for discussion excerpts 
from articles pertaining to the operation of the 
departments. To call a staff conference only when 
specific business is to be transacted or information 
is to be passed on often will result in conferences 
being held so infrequently as to be of little value. 

2. Giving employees sufficient work. Incentive is 
also provided by giving employees enough work to 
keep them fully occupied. A very real cause for 
low morale may be the simple fact that employees 
do not have enough work to do. If a position con- 
sistently fails to provide sufficient work to keep 
the incumbent busy, the conscientious worker may, 
for a few weeks, ask for additional duties. But un- 
less additional work is regularly provided, he will 
sooner or later content himself with the duties 
assigned to him. The worker who does not have 
quite enough work to keep him busy will become dis- 
satisfied and will feel that he is not making prog- 
ress. This is particularly true in the slow produc- 
tion months, when lines close down for days at a 
time. 

3. Talks between bottlers and employees. Manage- 
ment should hold periodic talks in private with 
each employee, It seems incredible, but there are 
employees in many firms who, in the course of a 
decade or more of work, have never been called 
in for a private talk with the bottler. Occasional, 
friendly talks can be of great incentive value, for 
they individualize the worker and indicate that 
the employer and the company are interested in 
him. Talks between the bottler and the worker 
can be of inestimable value to the employee who 
feels that his foreman does not like him, who feels 
that he has been discriminated against, who lacks 
confidence in his work, who has personal difficulties 
which may be creating tensions, or who has been 
unable to adjust himself to his work environment. 
The talks also can be of value to management in 
obtaining workers’ suggestions for improving plant 
operations. 

4. Special privileges for certain employees. The 
granting of special privileges to certain employees 
may have great incentive value. If there is any- 
thing employees do not want it is to be treated just 
like everyone else. The question then arises, how 


can a company treat employees differently and at 
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Quality 
always Pays Off! 


That’s why bottlers everywhere are reporting 
bigger sales of NuGrape Soda every season. Only 
the finest ingredients, blended with scientific 
precision, go into rich, refreshing NuGrape. 


And it’s that rich quality and satisfying grape 
flavor that builds new sales, keeps more and more 
thirsty people the nation over coming back 
again and again for NuGrape Soda—the 
aristocrat of grape flavors since 1922. 

























You Don’t Have to Invest a Penny 
IN CAPITAL...-RENT..-0or UPKEEP 
to Get the Benefits and Savings of 


CARDOX Supplies the Tank—Installs the System 


—and Maintains it for You* 


It’s a fact! You can save money, improve and 
simplify your operations with CARDOX Bulk 
Liquid CO,—and you don’t have to pay 
a penny in capital outlay, equipment rental or 
maintenance expense. All you pay for is the 


a 


is now available 
in most principal cities 


DRY ICE DEPOTS AT: 


Philadelphia * Jersey City * Detroit « Boston 
Chicago + Milwaukee ¢ Phoenix « Los Angeles 
San Diego * Oakland 




















CARDOX CO, you actually use —at the very 
reasonable rates established in your contract. 


We install the CARDOX System of Bulk 
Liquid CO, Delivery and Storage. We handle 
and pay for all normal maintenance. 
CARDOX CO, is delivered by our own tank 
trucks when you need it and simply pumped by 
the ton into the CARDOX Storage Unit at 
your plant. 
Hundreds of plants now using the CARDOX 
System would consider no other! They know 
from actual experience that it saves labor — 
reduces CO, consumption and losses —elimi- 
nates servicing interruptions — simplifies 
handling and cuts costs all along the line. And 
they like the prompt delivery they get from 
CARDOX*’ facilities in principal cities. 
Find out how easy it is to switch over to 
CARDOX Bulk Liquid CO, — the System that 
will modernize bottling plant operation. 
WRITE AT ONCE FOR FULL PARTICULARS. 
*Based upon reasonable consumption requirements. 
CARDOX Storage Units may also be purchased, if 
you prefer. 


CARDOX CORPORATION «¢ BELL BUILDING « CHICAGO 1, ILLINOIS 


Liquid CO, Supply Depots at: Norristown, Penna. 


Suffolk, Va. St. Lovis, Mo. Barberton, Ohio 


Dearborn, Mich, Oakland, Calif. Los Angeles, Calif. San Diego, Calif. Phoenix, Ariz. Cabin Creek, W. Va. 








the same time maintain harmony? Seniority is one 
means by which this can be done. For example, 
employees who have been employed 15 years may 
be given a three-week vacation instead of a two- 
week vacation. 

Official rcognition of clubs formed by groups of 
employees also will serve to give personnel the 
feeling of special privilege. For example, if the 
men organize a bowling club, the company might 
give them the trophies, or uniforms. 

5. Follow-up of employee placement. Another in- 
centive technique is the follow-up of placement of 
new employees. The placement executive should call 
on new employees a few weeks after placement, and 
again a few months later, to determine through con- 
versation with both the employee and the super- 
visor how effectively the employee has been placed. 


_ Supervisory personnel should also accept it as their 


responsibility to help employees find the type of job 
within the organization most closely related to their 
interests. Emphasis on follow-up is necessary, since 
misplaced workers will never have the motivation 
or incentive of well-placed ones. 

In many instances, employees have limped along 
in their jobs for years, aware that they were mis- 
placed but unaware where they would be better 
suited. Well-placed employees have greater motiva- 
tion and incentive than poorly placed workers, 
because they have interest and ability in the work 
they are doing. 

6. A suggestion plan. A suggestion plan has in- 
centive value. Workers have greater incentive when 
they are encouraged to think about their work and 
when they are shown that their ideas and recom- 
mendations are valued by management. Specialists 
in personnel management emphasize the role of 
suggestion programs not only in developing better 
methods and procedures but also in improving em- 
ployee morale and reducing turnover. 

7. Development of in-group spirit. Work incen- 
tive can also be fostered by development of the 
in-group spirit. This spirit can be encouraged 
through the promotion of intercompany sports and 
social events. Bowling leagues have become popular 
in most larger organizations, as have dinners and 
banquets celebrating the achievement of quotas and 
honoring employees who are retiring. Some com- 
panies have found that considerable good will can 
be generated among employees by having an annual 
company holiday, perhaps on the birthday of the 
founding of the company. Other companies have 
found that the in-group spirit is promoted by hold- 
ing special classes in employee development, family 
days when each employee’s family is invited to tour 
the offices and plant, and open house at the super- 
visor’s home during the holiday season. 

8. An attractive work place; good tools. The ap- 
pearance of the office or plant and the quality of 
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the work tools provided can either increase or de- 
crease worker incentive. Employees who must work 
in poorly lighted and unpainted offices or plants will 
tend to feel less incentive on the job than do em- 
ployees who work in more attractive and stimulating 
quarters. Actually, the cost of renovating an office 
or plant is relatively low when viewed in relation 
to the resulting improvement in morale. In addition 
to better lighting and more furnishings, many pro- 
- gressive organizations are now making use of the 
new science of color dynamics to provide a more 
stimulating work environment. Acoustical ceilings, 
to reduce operating and production noises, are also 
being used increasingly. 


9. Encouraging competition. Another source of 
motivation is competition. Management should pro- 
vide competitive situations as stimuli to greater 
interest and production. In many bottling companies 
friendly rivalries have developed among the em- 
ployees in various departments. 

Use ef competitive techniques usually implies 
production and sales records. These records are in 
themselves a source of motivation and incentive, 
because employees who find management sufficiently 
interested to ask for a record of work performance 
are usually motivated to produce so that they pre- 
sent a good report. Records, which may be kept 
easily and inexpensively by employees, are an ele- 
mentary technique in gaining improved employee 
performance. 


10. Individualizing the worker. There is also in- 
centive value in individualizing and giving recogni- 
tion to the worker. By listing the names of all em- 
ployees on a bulletin board in the reception room, by 
putting employees’ names on their doors, and by pro- 
viding employees with desk or bench name plates, 
employees can be made to feel that they are recog- 
nized, definite parts of the company. 

It is important that management bear in mind 
that continuing need for thinking of employees as 
individuals who want and need individual recog- 
nition. A management consultant, writing in a re- 
cent journal, went so far as to say “Millions of 
Americans in business and industry are starving 
for some form of praise or recognition for their 
work and services.” The granting of praise and 
recognition is an inexpensive but effective tool for 
stimulating employees to better job performance. 


Need For Good Supervision 


The most important source of incentive is good 
and effective supervision. When it is considered 
that about one-third of all employee turnover can 
be attributed to poor supervision, the importance 
of good supervision, in reducing employee dissatis- 
faction and in motivating employees toward higher 
work goals, is readily apparent. 
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Looking for... 
a Beverage Havor 
Exclusively Your Own? 






vors to meet your specific require- 


ments... tailor-made for taste, 


color, strength and case cost. 


AVE you longed to have a beverage flavor that’s exclusively your 
H own... one not used by anyone else in the whole wide world, 
except as you desire . .. a beverage flavor that would meet the exact 
taste requirements demanded by you and your locality? 

Well, Hurty-Peck gives you that opportunity—for our highly 
trained technicians will skilfully blend for YOU exclusive flavors, 
right in our own laboratories, from our huge library of basic ingredi- 
ents. And where citrus-type flavors are involved, we use our Santa 
Ana plant located in the very heart of the citrus country. We will 
agree not to sell your flavor to anyone else as long as you use it. 

Now, what will this extra service cost you? 

NOT ONE CENT! 

It is just one of Hurty-Peck’s plus services, developed from Personal 
Interest in Bottler’s Problems ... and a sincere desire to help 
bottlers make more delicious beverages—at a better profit. 

So, why don’t you, too, be independent, individualistic 
and have your own special beverage flavors. Your com- 
petitor probably uses the same water, sugar, acid that you 
do. It’s the flavor that can make the difference and your 
product superior. 

Ask us to blend one or more special “private-formula”’ 
flavors for YOU. And remember, there’s no extra cost for 


this helpful service. 


HURTY-PECK & COMPANY 


Hurty-Peck will build special sis 
“PRIVATE-FORMULA” beverage fla- ja] fom at 


Personal laterest in 
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Bottlers’ Pie. | 


plus quality “‘Superb’”’ flavors 
have made Hurty-Peck 


“America’s Leading Independent 
Beverage Flavor House”’ 





Makers of Quality ‘‘Superb’’ Flavors 


Indianapolis 7, Ind. Santa Ana, Calif. 
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SINCE 1918 


Gwalakle in EMERALD GREEN, GEORGIA GREEN and FLINT 


SAPULPA, OKLAHOMA 





— Personal 
Vtems... 


Elected 

timer R. Smith, of the John 
Mulhern Co., San Francisco, Calif., 
distributors of bottling equipment 
and supplies, has been elected pres- 
ident of the San Francisco Chapter 
of Internal Auditors. He joined the 
firm in recent years. 


New President of Sales Execs 

E. O. Morgan, general sales man- 
ager of Kierulff and Company, is 
the new president of the Los An- 
geles Sales Executives Club for the 
fiscal year 1954-55. Mr. Morgan 
succeeds Gus H. Mallmann. 


New Director 

John I. Kirby, manager of the 
Southern Utah Coca-Cola Bottling 
Co., has been named a new director 
of the Richfield Chamber of Com- 
merce. Mr. Kirby will fill the un- 
expired term of Howard W. Casey, 
who resigned from the position. 


Burned 

J. Randolph Harris, general man- 
ager of the Grapette-Dr. Pepper 
Bottling Company, Newport News, 
Virginia sustained severe burns 
about the face and upper part of 
his body in an explosion that oc- 
curred in the bottling plant June 13. 
Mr. Harris is recovering from this 
injury in the Riverside Hospital at 
Newport News. 


Died 

C. F. Elmore, former sales man- 
ager of the Beverage Division of 
Brockway Glass Company, died at 
his home near Brockway, Penna. He 
had been in ill health for several 
years. 

Dick, as he was known to his 
many friends in the glass container 
and beverage industries, was man- 
ager of the Beverage Division of 
the Brockway Glass Company from 
1938 until his retirement in 1952. 
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Elected 
Marshall Blackard, supervisor of 


Seven-Up Bottling Co., Blytheville, 
Arkansas, has been elected District 
Commander of the Fifth District, 
State of Arkansas American Legion. 
He will attend the State Legion Con- 
vention in Little Rock, Arkansas. 


Winner 


Paul Little, manager of Pepsi-Cola 
Company’s cup vending division re- 
cently won first prize in the 1954 Ad- 
vermat contest sponsored by the Perfo 
Mat and Rubber Company of N. Y. 
The contest won by Mr. Little was 
open only to advertising, sales and 
marketing executives throughout the 
U. S. and Canada. First prize, a new 
1954 M.G., was delivered to Mr. Little 
by Jo-Ann Clarke, British starlet. 


Ad Manager 


Howard W. McKenzie, of Memphis, 
Tenn., has general 
sales and advertising manager of the 
Chattanooga Coca-Cola Bottling Co. of 
Memphis. He will have general super- 


been appointed 


vision of all sales and advertising for 
the firm. 


New Member of the Board 


Franklin B. Pollock, chairman of 
the Board of Thatcher Glass Manufac- 
turing Company, Inc., Elmira, N. Y. 
was recently elected a member of the 
board of trustees of Elmira College 
for a two year term. Mr. Pollock has 
served on the advisory council for 
Elmira College for several years. 


Invitation 

At the invitation of Wayne Univer- 
sity, Detroit, Dr. Clark E. 
executive vice president of Virginia 
Dare Extract Company of Brooklyn, 
ie 
university’s Restaurant Management 


Davis, 


spoke before members of the 


Class and several instructors from the 
Department of Home Economics. Dr. 
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Davis lectured on methods of flavor 
comparison and quality control with 
emphasis on the use of various types 
of flavoring in quantity food prepara- 
tion. 


Trusted Adviser 


Robert W. Woodruff, chairman of 
the executive committee of Coca-Cola, 
is considered one of President Eisen- 
hower’s trusted advisers and a un- 
official consultant who comes and goes 
at the Executive Mansion almost un- 
noticed. Other advisers include Dr. 
Milton Eisenhower and House Major- 
ity Leader Charles Halleck. 


Feted 


David W. Shawver of Springfield, 
Ohio, was honored recently by the 
Springfield Coca-Cola Bottling Com- 
pany for his quarter of a century of 
service with the company. Mr. Shaw- 
ver now serves as sales supervisor. He 
joined the company as a syrup mixer 
on June 14, 1929 and worked his way 
up from route salesman to his present 
post. 


Appointed 

Frank A. Devereaux, vice president 
of the Seven-Up Bottling Company of 
Newark, N. J., was recently appointed 
to the Jersey City Incinerator Author- 
ity by Mayor Berry of Newark. 


New V.P. 


John N. Reynolds is the new vice 
president of the White Rock Bottling 
Co. of Chicago. Mr. Reynolds, in the 
beverage business for 25 years, will 
head sales and distribution of the 
firm’s products in the Midwest. 


Another Lion 

Jim McLane, president of the Dr. 
Pepper Bottling Company of Hunting- 
ton, West Virginia, was elected presi- 
dent of the Huntington Lions Club for 
the ensuing year. 





A REAL 








Bottlers everywhere 
are reporting that 


JUNE KOLA is going 
over the top. 


Yes, KOLA in quarts, 
but it must be a good 
kola and JUNE KOLA 
is the finest money 
can buy. 


Write today about 
JUNE KOLA in quarts, 
12 oz. and 7 oz. 
bottles. This is a real 
Franchise Drink. 


Send one dollar and 
receive one gallon of 


JUNE KOLA for trial. 


FRANCHISE 
DRINK 


A 


NOW in QUARTS / 











3 BEVERAGE CO.. WILKES BARRE.PA. 


JUNE KOLA COMPANY 
779 Hazle Street, Wilkes-Barre, Pa. 
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BEVERAGE PRICE MAP... 





* St 
Rad INGTON 9+ cosas 


a 


| 
hs ee 
! . 
~~ ea 
{ fase ny 
ten § se 
NA 
\ 
! 
ae 


CALIFORNIA = 
FORNIA aa... 
/ / 
\ 
\ 


j 
I 
t 


\ 
\ *% 


, 


LEGEND: 


[] Outlined areas—solidly higher prices. 
iil) | Shaded areas—prices moving upward. 





Tue map above pictures the nation- 
wide price situation in three classifi- 
vations. Based on splits, white area 
prices are $1.20 or above; shaded 
areas, $.85 to $1.12 and in the solid 
areas, prices are $.80 or below, per 
nase. 

The current map, which is up-to- 
date as of Aug. 18, shows considerable 
revisions in the States of North Caro- 
lina and Tennessee. In the firsi State, 
22 western counties came under the 
influence of the 96c price when on 
July 12, Coca-Cola Bottling Co., Ashe- 


36 


! MONTANA **St teem sv eensseme even 


~ ae 
IDAHO 


2] Red areas —solidly pre-war prices. 


retonsfoug— "see WYOMING Sees 
MATIONAL Pann > Eee 
rae : 











ville, raised to that figure for its plants 
in Asheville, Forest City, Henderson- 
ville, Marion and Hickory. Also affect- 
ed were the areas served by ware- 
houses at Boone, Bryson City, Murphy 
and Sprucepine. With some plants in 
Asheville and elsewhere in the State 
up in price since last year, the Coke 
move is bound to generate a new wave 
of price rises in the State. 

Price increases have been registered 
elsewhere, too. The bottlers of Ash- 
land, Ky., (Coca-Cola, Royal Crown; 
Dr. Pepper and others) raised last 


month to 96c. Pepsi has been at this 
price for two years. This is the second 
time these plants (except Coke) have 
been at this price; an increase 18 
months ago was recinded within two 
months. 

7-Up Bottling Co. of Western Mich- 
igan, Inc., Holland, announced a price 
increase to $1.12 on splits; $1.96 on 
quarts. Deposits of $1.00 on the splits 
was unchanged, but quart case de- 
posits was increased 20c (to $1.00) by 
adding Ic to each bottle (originally 4c) 
and 8c to the case (was 32c). 


In Texas, where prices are begin- 
ning to change rapidly, the Coca-Cola 
Bottling Co., of Kerrville, has in- 
creased its price to 96c, informing its 
dealers that the move could no longer 
be delayed because of constantly ris- 
ing costs. 

The big Coke plant in Minneapolis, 
Minn., which upped prices to $1.20 
several months ago, reported only a 
minimal drop in yviume and expecta- 
tions are that the loss would be re- 
gained in the summer rush. 
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An Open Letter to The Boss 
It's the truth, s'help me! 


Dear Boss: 


I know that you, like most of the executives of 
big supply houses, think that I and all the rest of 
the supplymen play part of the time, instead of being 
out selling. My customers, the bottlers, when they 
don’t get deliveries on their orders (I must be work- 
ing to get orders;) are sure that I play most of the 
time. My wife, looking at the empty chair at the 
dinner table, is sure I play all the time. This letter 
is a defense of the allied industry supplymen, in- 
cluding myself, who work all of the time and 
NEVER play—except once a year when we take one 





day off for an outing sponsored by the Bottlers’ Ser- | 


vice Club of New York and New Jersey. 


That great day came August 5, and that’s the | 
reason you got no orders that day, or even a report. | 
I was out at the Plandome Country Club on Long | 
Island, with about 40 other guys and we enjoyed a | 
day of golf, cards, good food, light refreshments, | 
conversation, ball-game watching on the clubhouse | 


TV set and just plain loafing—and here are the 
pictures to prove it. 


The only thing that even faintly resembled busi- 
ness, and this is no apology, was the matter of Club 
prexy Jay Clancy handing out the prizes for the 


best and the worst golf scores. I’m the average duf- 


fer, so I got nothing. 


He also paid tribute to the hard-working enter- 
tainment committee headed by Bill Woodhull of 
DeLisser Extract for its fine arrangements and com- 
plaint-free administration of the affair. I wish our 
shipping department ran so good! Even the weather 
cooperated—it was sunny all day long and no rain 
until nightfall, when it didn’t matter. 


These are the facts, boss. Al. Schwartz of Glen- 
shaw Glass got the golf booby prize for 132 for 16 
holes. This guy is a golfer? Sol Bendow of United 
Bottle Supply and John Keller of Owens Illinois 
battled each other on every hole; Andy Torter of 
H. Kohnstamm & Co., Geo. Shear, Morrie Becker 
and Sam Kaplan of the National Bottlers’ Gazette, 
Ken Stelter of Virginia Dare, Bob Doyle of Atlanta 
Paper, Warren Hartman of Bond Crown and a few 


others also played at golf. Most of them looked like | 


they were using practice balls, the kind with the 
holes in them. Manny Levy of Salient Flavoring 
perspired over a hot stove all day; Ray Doyle of D.D. 
Williamson and his glee club made with the vocals 
to the piano thumping of Harry Jackness, of Salient 
Flavoring, who’s a boss like you, while his partner 
Joe Greenberg flirted with the pasteboards, as did 
Morty Moss, of H. Kohnstamm & Co.; Jimmy Miceli 
of Empire Extract, Fred Karstens of Kol Flo Kooler, 
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With a liquid sugar 
system there’s never any delay in getting your 
“he _ sugar right where you want it,” reminds your 
¥> Flo-Sweet Engineer. “Whether you're receiv- 
ing sugar into your plant — transferring it 
from one department to another — or putting 
it into process ... liquid sugar saves you time 
and labor. 

“What's more,” adds your Flo-Sweet En- 


gineer, “you're sure of sanitation. You can 





: How to get your sugar 
, upstairs in 4 hurry... 


heat or cool the sugar just the right amount 
for best results with the processes you’re using. 
And with Flo-Sweet, you get a quality-con- 
trolled sugar carefully blended to your par- 
ticular needs. Why settle for less?” 

Your Flo-Sweet Engineer is backed by the 
research and production resources of the very 
pioneers in liquid sugar. He may be able to 
help you make important savings in your own 


sugar handling methods. Why not consult him? 
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SERVING INDUSTRIAL SUGAR 





Distributed from Yonkers + Pittsburgh + Toledo + Detroit 


REFINED SYRUPS & SUGARS, Inc. 
YONKERS, NEW YORK 
USERS 


EXCLUSIVELY 
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Morris Walsh of Walsh Bottlers Supply, Milt Rosen- 
berg of Les-Cal, and a couple of others. 

The food ?—all the ham, eggs, bacon, roast beef, 
soup, pie, coffee, soft drinks and beer you could eat 
and drink, which of course makes a play day a hey 
day. 

So you see boss, we supplymen play only one day 
outta the year. That ain’t much of a vacation, so can 
I take my two weeks, starting now? Regards. 








and these are the big shot officers, Warren Hartman, 
a vice-pres., Jay Clancy, the president, Geo. Shear, 
the secretary, and Joe Greenberg, another vice- 


president. 
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No other type or shape of soft drink container—metal or glass—offers you all the 
important advantages of the Canco “‘Smooth-Top” beverage container developed by 
the American Can Company. 






















And now—American Can is building even greater acceptance for soft 
drinks in “Smooth-Top” beverage containers! 


This double-page, full-color ad will appear in the September 
27th issue of LIFE magazine. 


@ Reaching 5% million families.', 


@ Telling them how “Smooth-Top” cans can add 


to their enjoyment of soft drinks. 


Containers to help people live better 


AMERICAN 
CAN 








and 


way COMPANY 













{canco) New York, Chicago, San Francisco; Hamilton, Canada 
Visit us in Booth 746 
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] No bother with breakage. If cans 
* are dropped or knocked over— 
there’s no product loss. And the flavor- 


protector lining and complete seal of 


“Smooth-Top” cans are not damaged. 


2 No empties to handle. No costly 
* bookkeeping, storage and handling 
of empties... you save time and money. 


ul 
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3 “Smooth-Tops” stack and pack 
e 


easily. They speed up operations 


| 





—simplify storage—a 24-can carton takes 
about 58% less space than a case of 12- 


will make life smoother for YOU! 


ounce returnable bottles, 23% less than 
one-way bottles, 15% less than cone-top 
cans. 


4 Lighter weight for shipping. 

* “Smooth-Tops” weigh one third 
to one half less than bottles of the same 
volume—save important freight dollars. 


5 Special flavor-protector lining. 

* New “Smooth-Top” cans have a 
hard enamel lining that will not absorb 
flavor from soft drinks, will not impart 
flavor to them. 
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Hermetic seal retains 100% car- 
* bonation. “Smooth-Tops” are 
tight-sealed all around, lock in every bit 


of fizz. 


Labels permanently litho- 
graphed. Striking designs and 


colors can be printed right on the metal. 





Based-on-success design. The 
“Smooth-Top” can was specially 
developed for soft drinks by America’s 


most experienced can manufacturer . . . 
the company that invented the flat-top 
beer can which won such outstanding 
success in the brewing industry. 


Q Retailers prefer “Smooth- 

* Tops.” They’re easier to handle, 
store, stack, display—and they eliminate 
forever the headaches of breakage, returns 
and refunds. 





] Consumers prefer “Smooth. 

* Tops.” They, too, like the “‘no- 
return”? convenience and the ease of 
carrying and storage in the refrigerator 
... plus no breakage and quick cooling. 
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Ks 
No bottle ne other type of can—gives you aff the importa extre 


amtages you get when you buy soft drinks im the new “Smooth 
Top’ Cans developed by the American Can Company 


(ante 20 good ip “Smocth- Top” Cans 





See how convenient! ‘Taste how delicious! 


Another top-quality container made by American Can 


Soft drinks 
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in the new, SMOOVE cans! 


Company America's leading manufacturer of food and beverage cans 


Look for your family’s favorite sof drinks in the new “Smooth-Top’ Com' QD 
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and here you see the boys having their dinner, very 


much at ease. Wish you were here. 





Soft Drink Bottlers Join Wine 


Cooler Campaign 

Adding momentum to the summer sales drive for 
California Wine Coolers, 119 bottlers of carbonated 
beverages have tied in with the nationwide cam- 
paign by purchasing special wine cooler pennants. 

The Wine Advisory Board, which sponsors the 
annual wine-soda promotion, said these bottlers rep- 
resent 18 brands of carbonated beverages. Over the 
past few weeks they have purchased nearly 100,000 
colorful over-wire pennants with their own brand 
names imprinted by Wine Advisory Board. In ad- 
dition, several bottlers have prepared their own 
special posters, cards and banners for retail wine 
cooler promotions. 

The campaign, which continues until September 
1, is designed to stimulate summer sales of both 
California wine and carbonated beverages by feat- 
uring them in taste-proven, easy-to-make wine cool- 
er combinations. 


Moxie Launches Biggest Ad Campaign 
in 20 Years 

The Makers of Moxie—New England’s famous 
soft drink—have just announced its biggest adver- 
tising program in 20 years. Over $100,000 is slated 
to be spent this summer in spot radio announce-_ 
ments over 35 New England radio stations and night 
time spot television announcements over 7 New Eng- 
land TV stations. The radio and television announce- 
ments began in April and will run through October, 
1954. 
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Association of Food and Drug 
Officials Oppose Indiscrimate Sale 
of Artificially Sweetened Foods 


a Resolutions Committee of the 
Association of Food and Drug Officials 
of the United States, recently assem- 
bled in regular annual conference in 
Des Moines, Iowa, has taken cogni- 
zance of the fact that the indiscrimate 


+ 
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sale of artificially sweetened foods is 
not in the best interest of the public 
health and welfare and has reported 
the following resolution which was 
approved at the meeting: 

Whereas, It is recognized that such 





m 
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indiscriminate sales can be inimical. 
To the sound nutrition of children 
To the welfare of the great mass of 
adults whose need is for a full, nor- 
mal diet 
To those whose need is for a special 
diet, but who may be misled into 
false belief that synthetic sweeten- 
ers will be a cure-all for all of their 
difficulties 
To the economic welfare of all who 
may not be aware that the foods 
purchased by them are not the cus- 
tomary, normal variety 


Whereas, These facts have been re- 
emphasized to this Association by 
other such control Associations, 
through commitments similar to this; 

Therefore be it resolved, That in 
the labeling and marketing of artifi- 
cially sweetened foods, this Associa- 
tion concurs in and supports principles 
as set forth in the following sections: 


1. In our opinion the utilization of 
synthetic sweeteners such as saccharin 
or cyclamate sweeteners (Sucaryl) in 
ordinary foods is in violation of the 
Food, Drug and Cosmetic Act. We 
take no exception to the use of sac- 
charin or Sucaryl in foods designed 
for special dietary purposes; provided 
the labeling is distinctive and infor- 
mative, and provided the foods are in 
fact special dietary foods with proper- 
ties of usefulness in the treatment or 
control of disease. This may alone not 
alleviate consumer deception; there- 
fore, distribution controls must be en- 
forced to prevent the indiscriminate 
purchase of special dietary foods by 
those who do not want nor need them. 

2. Segregation of these _ special 
foods from ordinary foods shall be 
necessary and intermingling with or- 
dinary foods would create deception ; 
thus, special shelves so designated 
must be provided for the special die- 
tary foods. 

3. Shelf display and advertising ma- 
terial contrived to promote sales 
should augment the special dietary 
character of the articles to prevent 
their being confused with ordinary 
foods and/or beverages. 

4. The label shall bear in part this 
statement: ‘“‘Contains————saccharin 
(or suifamate or the name of other 
non-toxic or harmless non-nutritive 


artifcial sweetener) a non-nutritive 
artificial sweetener which should be 
used only by persons who must restrict 
their intake of ordinary sweets”, the 
blank to be filled in with the percen- 
tage by weight of the artificial sweet- 
ener in tke product. 

5. All foods purported to be and 
held out as special dietary foods shall 
be designated on their principal labels 
with the words “Special Dietary” and/ 
or “For Dietary Purposes Only” fol- 
lowed immediately by the name of the 
product; the words “Special Dietary” 
and/or “For Dietary Purposes Only” 
to be in type of equal style and promi- 
nence with the name of the product. 

6. Manufacturers and producers of 
foods for special dietary use shall, in 
addition to the above, declare the true 
carbohydzate, fat and protein and 
caloric content on the labeling of the 
product, as an additional informative 
designation. 





Grapette Co. Announces New 
Franchises 
J. E. Findley, franchise director of 
The Grapette Co., Inc., Camden, Ar- 
kansas, has announced the allotment 
of Grapette franchises to the follow- 
ing plants: 
Barqs Bottling Company 
Wichita Falls, Texas 
Nesbitt Bottling Company 
Waco, Texas 
Nesbitt Bottling Company 
Victoria, Texas 
Grapette Bottling Company 
Cordeie, Georgia 


Coca-Cola Co. Bottling Signs 
52-Week Radio Contract 


The Coca-Cola Bottling Company of 
New York, through the William Esty 
Company, has renewed its contract 
with WCBS Radio for 52 weeks. The 
new pact will expire July 30, 1955. 
Coca-Cola will continue its participa- 
tions in “The Joan Edwards Show” 
five times a week; “Lanny Ross Show- 
time” on Mondays, Thursdays and 
Fridays at 4.30-5:00 P.M.; “The John 
Henry Faulk Show” on Thursdays and 
Fridays at 5:05-5:55 P.M.; “This Is 
New York” on Saturdays at 9:00-9:30 
A.M.; and the 7:44 A.M. station 
break six times a week. 
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ACCOUNTING SYSTEMS 


American Bottlers of Carbonated Bever- 
ages, 1128—16th St., N.W., Washing- 
ton, D. C. 

Charles R. Hadley Co., 330 N. Los 
Angeles St., Los Angeles, Cal. 

Moore Business Forms, Inc., 900 Buffalo 
Ave., Niagara Falls, N. Y. 

The National Cash Register Co., Dayton, 
9, Ohio. 

Remington Rand Inc., 315 Fourth Ave., 
New York 10, N. Y. 

Uarco, Inc., 141 W. Jackson Blvd., Chi- 
cago 4, III. 


ACCUMULATING TABLES 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago, III. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Balto, Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, Ill. 

on. Mfg. Co., Corliss Sta., Pittsburgh 
4, Pa. 

International Filling Machine Corp., 
McKeever St., Petersburg, Va. 

Keenline Equipment Corp., Oshkosh, 
Wis. 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago, III. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wis. 

MICELI EQUIPMENT CoO., 2038 Ber- 
gen St., Brooklyn 33, N. Y. 

MILLER HYDRO CO., Bainbridge, Ga. 


ACIDS 


W. J. Bush & Co., Inc., 19 W. 44th St., 
New York City 

Chandler Laboratories, Inc., 8th & Chel- 
ten Ave., Philadelphia 26, Pa. 

Dodge & Olcott Co., 180 Varick St., 
New York City 

Heyden Chemical Corp., 342 Madison 
Ave., New York 17, N. Y. 

MERCK & CO., INC., Rahway. N. J. 

Monsanto Chemical Co., Organic Chemi- 
cals Div., 800 No. 12th St., St. Louis, 
Mo. 

N. Y. Quinine & Chemical Wks., Inc., 
50 Church St., New York City 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 

Stauffer Chemical Co., 380 Madison Ave., 
New York 17, N. Y. 

Sunkist Growers, Inc., 616 E. Grove St., 
Ontario, Cal. 


ADHESIVES 


Arabol Manufacturing Co., 110 E. 42nd 
St., New York 17, N. Y. 

ARMSTRONG CORK CO., Industrial 
Div., 963 Arch St., Lancaster, Pa. 

Borden Co., Chemical Div., 350 Madison, 
Ave., New York 17, N. Y. 

Commercial Paste Co., 504 Buttles Ave., 
Columbus, Ohio. 

Crescent Products Co., 315 No. 14th St., 
Terre Haute, Ind. 

Dewey & Almy Chemical Co., 62 Whit- 
temore Ave., Cambridge 40, Mass. 

The F. G. Findley Co.. 3033 W. Pemberton 
Ave., Milwaukee 10, Wisc. 

Hayes Adhesives Co., 4159 Union Blvd., 
St. Louis. Mo 

Midland Adhesive & Chemical Corp., 2600 
Goodrich, Detroit 20, Michigan 

National Adhesives, Div. of National 
Starch Prods., Inc., 270 Madison Ave., 
New York 16, N. Y. 

Paisley Products, Inc., 630 W. 5lst St., 
New York 19, N. Y 


Polymer Industries, Inc., Springdale, 
Conn. 

Swift & Co., Adhesive Products Dept., 
U. S. Yards, Chicago 9, III. 


ADVERTISING CLOCKS 


American Time Corp., Div. General Ap- 
pliance Corp., 15 Park St., Springfield, 
Mass. 

Crystal Mfg. Co., Inc., 1735 Diversey 
Parkway, Chicago 14, IIl. 

Dualite Displays, Inc., 4821 Stafford St., 
Cinn., Ohio 

Lackner Co., 1115 York St., Cincinnati 14, 
Ohio 

T. W. O’Connell & Co., 3813 No. Ravens- 
wood Ave., Chicago, III. 

Pam Clock Co., Inc., 432 Main St., New 
Rochelle, N. Y. 

Phelps Mfg. Co., 914-20 No. 15th St., 
Terre Haute, Ind. 

Sessions Clock Co., Forestville, Conn. 

Telechron Dept., General Electric Co., 
Ashland, Mass. 


ADVERTISING SPECIALTIES 


The Ad-O-Meter Corp., 2871 Hilton Rd., 
Ferndate, Mich. 

The Ad-Ver-Tis-Er, Inc., 302 S. Clinton, 
Fort Wayne, Ind. 

ae > ned Film Co., Colorado Springs, 

ol. 

AMERICAN BEVERAGE & SUPPLY 
— 1423 Naomi St., Indianapolis, 
nd. 

Bastian Bros. Co., 1600 Clinton Ave., No. 
Rochester, N. Y. 

Bill’s Specialty Mfg. Co., 433 No. 2nd St., 
Milwaukee. Wisc. 

ALBERT BROOKS PRODUCTS CoO., 
1452-A Merchandise Mart, Chicago 54, 
Ill. 

BROWN MANUFACTURING CO., 
INC., 33rd & Huntington Ave., New- 
port News, Va. 

Champion Knitwear Co., Inc., 77 St. Paul 
St., Rochester 4, N. Y. 

The Cobb Co., 102 Sixth St., N. E., At- 
lanta, Ga. 

U. O. Colson Co., Paris, Ill. 

Dapol Plastics, Inc., Worcester 5, Mass. 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Kv. 

Eagle Rubber Co., Inc., Ashland, Ohio 

Goodren Products Corp., Transparent 
Goodstix Div., 101 W. Forest Ave., 
Englewood, N. J. 

The Harrison Co., Union City, Indiana 

Igelstroem-Oberlin, Inc., Massillon, Ohio. 

Lawson Litho. & Folding Box Co., Ltd., 
6674 Esplanade Ave., Montreal, Canada. 

Lion Bros. Co., Inc., Hollins, Poppleton 
& Boyd Sts., Baltimore 1, Md. 

Massillon - Cleveland- Akron Sign Co., 
Massillon, Ohio. 

Masterbilt Corp., 7016 Pennsylvania Ave., 
St. Louis 11, Mo. 

Minnesota Mining & Mfg. Co., Scotchlite 
Reflective Products Div., 900 Fauquier 
Ave., St. Paul 6, Minn. 

Mohawk Business Machines Corp., 944 
Halsey St., Brooklyn 33, N. Y. 

National Bag Advertising, Inc., 14 W. 
Glenside Ave., Glenside, Pa. (Ad-Bags) 

National Safety Engineers, 816—2nd Ave., 
P. O. 1069, Birmingham, Ala. 

The Norsid Mfg. Co., Atherton St., Yon- 
kers, N. Y. 

T. W. O'Connell & Co., 3813 N. Ravens- 
wood Ave., Chicago, Il. 

Ohio Advertising Display Co., 118 W. 
Pearl St., Cincinnati 2, Ohio 

Pam Clock Co., Inc., 432 Main St., New 
Rochelfe, N. Y. 

Philadelphia Badge Co., Inc., Advertising 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 


Specialties Div., 1007 Filbert St., Phila- 
delphia 7, Pa. 

Pioneer Rubber Co., 178 Tiffin Rd., Wil- 
lard, Ohio 

Plamar Advertising Specialty Co., 310 
Bridge St., Brooklyn, N. Y. 

The Point-O-Purchase Co., P. O. Box 
' 1611, Dallas, Texas. 

Poloron Products, Inc., 165 Huguenot St., 
New Rochelle, N. Y. 

Robertson Sign Co., Springfield, Ohio. 

Scioto Sign Co., 305 Vine St., Kenton, 
Ohio 

SHARP & CO., 3201 Oak Grove, Dallas 
4, Texas 

The J. B. Smith Co., 936 W. Peachtree 
St., N.W., Atlanta 3, Ga. 

Sport Seat, 609 Fourth Ave., So., Colum- 
bus, Mississippi 

Spotswood Specialty Co., Inc., P. O. Box 
520, Lexington, Ky. 

STYLECRAFT MFG. CO., 717 Syca- 
more St., Cincinnati 2, Ohio 

Topflight Tape Co., 160 E. 9th Ave., York, 
Pa. 

Tupper Corp., Farnumsville, Mass. 

VAUGHAN MFG. CO., 3211-3221 Carroll 
Ave., Chicago. Ill. 

Velva Sheen Mfg. Co., 1416 Vine St., 
Cincinnati, Ohio 

Victoria Products, Inc., 512 Lucas Ave., 
St. Louis 1, Mo. 

Wayne Products Co., Inc., 20 W. 23rd 
St., New York City 

Zipprodt, Inc., 6 No 
Chicago 2, Ill. 


AIR CONDITIONING 


Baker Refrigeration Corp., So. Wind- 
ham, Maine 

3runner Mfg. Co., 1821 Broad St., Utica, 
1 ¥ 


Michigan Ave., 


Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 
Frick Company, Waynesboro, Pa. 


ART CALENDARS 


Columbian Art Works, Inc., 2300 W. 
Cornell St., Milwaukee 9, Wisc. 

The O’Reilly Co., 411 S. Sangamon St., 
Chicago 7, Ill. 


ARTIFICIAL SWEETENING AGENT 


ABBOTT LABORATORIES, North 
Chicago, Ill. (Sucaryl®, Cyclamate) 
Gallard-Schlesinger Chemical Co., 37-11 

Dn eee. GG, 2. I. Ys 
Monsanto Chemical Co., Organic Chemi- 
cal Div., 800 No. 12th St., St. Louis, Mo. 


BAGS 


Jiffy Manufacturing Co., 360 Florence 
Ave., Hillside, N. J. 


BANDERS, AUTOMATIC 


American Machine & Foundry Co., 261 
Madison Ave., NewYork City 

ECONOMIC MACHINERY CO., Div. 
Geo. J. Meyer Mfg. Co., 60 Fremont 
St., Worcester 3, Mass. 


BARRELS, DRUMS 


BUCKEYE COOPERAGE CO., 3800 
Orange Ave., Cleveland 15, Ohio. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 


BELTING 


Sage Equipment Co., 31 Essex St., Buf 
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BENZOATE OF SODA 


AMERICAN BEVERAGE & SUPPLY 
a ty 1423 Naomi St., Indianapolis 
, Ind, 

Heyden Chemical Corp., 342 Madison 
Ave., New York 17, N. Y. 

MERCK & CO., INC., Rahway, N. J. 

Monsanto Chemical Co., Organic Chemi- 
+ Div., 800 No. 12th St., St. Louis, 

oO. 

N. Y. Quinine & Chem. Wks., Inc., 50 
Church St., New York City 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, 'N. Y. 

Seydel Chemical c (Sobenate), 225 
Mercer St., Jersey City, N. J. 

Tennessee Products ‘Corp., American 


Nat’l Bank Bldg., Nashville, Tenn. 


BEVERAGE CASES 


Acme Box Co., 1401 Fleet St., Baltimore, 


d. 

AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brookiyn, N. Y. 

Associated Box Corp., 812 Nw. Cedar St., 
New Castle, Pa. 

Associated Wood Products Co., 4458 W. 
Fillmore Ave., Chicago, III. 

oneay Case Co., 111 Edmund St., Peoria, 


Chapman & Dewey Lumber Co., 1105 
Union Planters National Bank Bldg., 
Memphis, Tenn. 

Chattanooga Box & Lumber Co., P. O. 
Box 350, Chattanooga, Tenn. 

B. H. Cole & Co., High St., No. Carver, 
Mass. 

Cumberland Box Co., Cumberland, Md. 

H. D. Dreyer & Co., Inc., Spring & Alice- 
anna Sts., Baltimore, Md. 

Duncan Box & Lumber Co., 1034 - 14th 
St., W., Huntington, W. Va. 

Dura Lock Case Co., Box 5434, Jackson- 
ville 4, Fla. 

Flour City Wooden Box, Inc., 275 27th 
Ave., N.E., Minneapolis, Minn. 

GAYLORD CONTAINER CORP., 111 
N. 4th St., St. Louis, Mo. (Fibre) 

General Box Distributors, 4901 Tidewater, 
Oakland 1, Calif. 

GIDEON-ANDERSON LUMBER CoO., 
Gideon, Mo. 

THE GREEN CO., INC., 265 Post Road, 
wwe Conn. (Factory: Bellows Falls, 

| A 

Grigg Box & Lumber Co., 8100 Tireman 
Ave., Detroit, Mich. 

Hassell Lumber Co., P.O. Box 111, Sa- 
vannah, Tenn. 

Lee Tidewater Cypress Co., P.O. Box 
390, Perry, Florida 

Majestic Siphon & Box Mfg. Co., 2032 
Bergen St., Bklyn 33, N. Y. 

McWilliams '& Schulte Box & Lumber 
Co., Dalton Ave., Liberty & Wilstach 
Sts., Cincinnati, Ohio 

The Mengel Company, 
No. Carolina 

Merchants Box Co., Gloucester, Mass. 

Miller Box Co., Tuscaloosa, Ala. 

Miller Mfg. Co., Inc.. Richmond 11, Va. 

National Box & Lumber Co., 222 Pacific 
St., Newark, N. J. 

New England Box Co., 173 Main St., 
Greenfield, Mass. 

Northern Woodworking Co., 231 W. 
Wisconsin Ave., Milwaukee, Wisc. 
OLD DOMINION BOX CO., 528 Turn- 
er Ave., Charlotte, N. C. 
George M. O’Neil Co., Inc., 
Ave., New Rochelle, N. Y. 
OWENS-ILLINOIS GLASS CO., Box 

1035, Toledo, Ohio 
Port Allegany Corp., Port Allegany, Pa. 


Winston Salem, 


271 North 


RIVER RAISIN PAPER CO., Monroe, 


Mich. (Fibre) 

Rosenberg Bottle Box Corp., 371 E. 160th 
St., New York 56, N. Y. 

San Antonio Packing Box Co., P. O. Box 
9024, San Antonio 4, Texas’ 

Stable Wood Products, Inc., 25 W. In- 
dustrial St., Memphis, Tenn. 

Temple Mfg. Co., P.O. Box 11067, Dallas, 
Texas 

TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia, Pa. 

United Steel & Wire Co., 27 Fonda St., 
Battle Creek, Mich. 

The Woodstock Mfg. Co., Inc., 4301 
Dorchester Ave., Stark Area, Charles- 
ton, S. C. 


BEVERAGE CASE STRAPPING 


Acme Steel Co., 2840 Archer Ave., Chi- 
cago 8, ILIl. 

Brainard “rr Div. Sharon Steel Corp., 
Warren, 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Phil. 22, Pa. 

Food Machinery & Chemical Corp., 3075 
14th St., Riverside, Cal. 

The Stanley Works, Elm St. New 
Britain, Conn. 


BLOWERS 


Schwitzer-Cummings Co., 1125 Massa- 
chusetts Ave., Indianapolis, Ind. 


BOILERS 


AMES IRON WORKS, INC., Oswego, 
New York 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Bryan Steam Corp., P. O. Box 337, Peru, 
Indiana 

Columbia Boiler Co., Pottstown, Pa. 

oe Corp., 157 E. 1st St., Oswego, 
N 


Eclipse Fuel Eng. Co., Rockford, Ill. 

Hapman-Dutton Co., 613 Gibson St., 
Kalamazoo, Mich. 

KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 

Livingstone Engineering Co., 100 Grove 
St., Worcester 5, Mass. 

Mears-Kane-Ofeldt, Inc., P. O. Box 223, 
Bridgeport, Pa. 

Mund Boilers, Inc., 1600 N. Indiana St., 
Los Angeles 63, Calif. 

Sid E. Parker Boiler Mfg. Co., Inc., 2035 
E. 37th St., Los Angeles, Calif. 

Ruud Mfg. Company, 2934 Smallman St., 
Pittsburgh, Pa. 

Sellers Engineering Co., 4876 N. Clark, 
Chicago 25, III. 

Williams Div., Eureka Williams Corp., 
1201 E. Bell, Bloomington, III. 


BOTTLES 


ANCHOR HOCKING GLASS CORP., 
Lancaster, Ohio 

ARMSTRONG CORK CoO., (Glass & 
_ Div.) 963 Prince St., Lancaster, 

2. 

Ball Bros. Co., Inc., 9th & Macedonia, 
Muncie, Ind. 

BROCKWAY GLASS CO., INC., Wood 
St., Brockway, Pa. 

Buck Glass Co., 841 E. Fort Ave., 
30, Md. 

Chattanooga Glass Co., Alton Park, Chat- 
tanooga, Tenn. 

Crown Glass Corp., 600 W. Hubbard St., 
Chicago, III. 

Foster-Forbes Glass Co., Marion, Ind. 

Glass Containers Inc., Div. Fibreboard 
Products, Inc., 1789 Montgomery St., 
San Francisco, Cal. 


Balto. 
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GLENSHAW GLASS CO., INC., Glen- 
shaw. Pa. 

Knox Glass Bottle Co., Knox, Pa. 

Knox Glass Bottle Co., Jackson, Miss. 

Laurens Glass Works, Laurens, S. C. 

LIBERTY GLASS CO., Box 520, Sa- 
pulpa, Okla. 

Metro Glass Co., Inc., P. O. Box 326, 
Jersey City 3, N. ]. 

OWENS- ILLINOIS GLASS CO., Box 
1035, Toledo, Ohio 

Reed Glass Co., 860 Maple Street, Roch- 
ester, N. Y 

THATCHER GLASS MFG. CO., INC., 
1901 Grand Central Ave., Elmira, N. Y. 

Universal Glass Products Co., Parkers- 
burg, West Virginia. 


BOTTLE BANDS 


ARMSTRONG CORK CO., GLASS & 
CLOSURE DIV., 963 Prince St., Lan- 
caster, Pa. 

The Celon Co., 2034 Penn Ave., Madison, 
Wisc. 

E. I. duPont deNemours & C6, 486, 
“Cel-O-Seal” Section, Wilmington, Del- 
aware 

Sylvania Industrial Corp., 350 Fifth Ave., 
New York City 


BOTTLE CASE CLEANERS 


BOTTLERS APPLIANCES, _INC., 
(Taylor Equipment) Box 1567, Salis- 
bury, N. C. 

MILLER HYDRO CO., Bainbridge, Ga. 


BOTTLE CASE NAILS 


S. ERVIN DIEHL, JR., 1300 No. Front 
St., Philadelphia 22, . 

Independent Nail & Packing Co., 106 
Hale St., Bridgewater, Mass. 


BOTTLE CASE PARTITIONS 


Allen Supply Co., Inc., 322 W. Market St., 
Newark 3, N. 

AMERICAN PARTITION CO., 3043 
N. 30th St., Milwaukee 10, Wisc. 

ELLIS PAPERBOARD PRODUCTS, 
INC., Thompson’s Point, Portland, Me. 

Fibre Partitions, Inc., 2300 So. Adams, 
Peoria, III. 

Flour City Wooden Box, Inc., 215 27th 


Ave., N.E., Minneapolis, Minn. 
Metal Products Co., Box 131, Mitchell, 
So Dakota. 


National Partition & Carrier Corp., 5431 
No. 27th St., Milwaukee 9, Wisc. 

National Partition Co., Div. of Zucker- 
man-Honickman, Inc., 36th & Reed Sts., 
Philadelphia 46, Pa. 

Pulpboard Products, Inc., 5 Mindoro St., 
Roxbury Crossing, Boston, Mass. 

Rosenberg Bottle Box Me 371 E. 160th 
St.. New York 56, : # 

Standard Box Co., oth St. & A.V.R.R., 
Pittsburgh 22, Pa. 

Traver Corp., 406 N. Sacramento Blvd., 
Chicago, Ill. 

TREEN BOX CO., Tioga & Memphis 
Sts.. Philadelphia 34, Pa. 

M. Walsh, 8201 4th ’Ave., Brooklyn 9, 
Ns Es 


BOTTLE COOLERS 


AMERICAN MOTORS CORP. (KEL- 
VINATOR DIV.), 14250 Plymouth 
Rd., Detroit 32, Mich. 

ARTKRAFT MFG. CO., 110 E. Kibby 
St., Lima, Ohio 

ATLAS METAL WORKS, P. O. Box 
5208, Dallas, Texas 

Banner Equipment Co., 1856 W. Grand 


Ave., Chicago 22, IIl. 






BEVCO CO., 3316-28 S. Broadway, St. 
Louis, Mo. 
=. Corp., So. Geddes St., 


Cavalier Corp.. Chattanooga. Tenn. 

Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton, Ohio 

Howard Refrigerator Co., 4745 Worth St., 
Philadelphia, Pa. 

The Jewett Kefrigerator Co., Inc. 94 
Pearl St., Buffalo 2, N. Y. 
Jordon Refrigerator Co., Inc., 58th St. 

& Grays Ave., Philadelphia, Pa. 

KELVINATOR, DIV. OF AMERICAN 
MOTORS CORP., 14250 Plymouth 
Rd., Detroit 32, Mich. 

Maysteel Products, Inc., Mayville, Wisc. 

Mills Industries, Inc., 4100 Fullerton 
Ave., Chicago 39, IIl. 

Nor-Lake, Inc., 2nd & Elm Sts., 
Wisc. 

Perlick Brass Co., 3110 W. 
Ave., Milwaukee 45, Wisc. 
Portable Elevator Mfg. Co., 920 E. Grove 

St., Bloomington, IIl. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta, Ga. 

PROGRESS REFRIGERATOR Cco., 
P. O. Box 1079, Louisville, Ky. 

Royal Cooler Div., Sanitary Equipment 
Mfg. Co., 2038 Walnut St., St. Louis 3, 


Mo. 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 

Sherer-Gillett Co., Marshall, Mich 

True Mfg. Co., 2905 Pine St., St. Louis, 
Mo. 

United og he Refrigeration Co., 445 
Ave. “ Bayonne, N. J. 

United Ad Ec das Co., Locust & Wal- 
nut Sts., Hudson, Wisc. 

Westinghouse Electric Corp., 653 Page 
Bivd., Springfield, Mass. 


Syracuse, 


Hudson, 


Meinecke 


BOTTLE (AND CASE) COUNTERS 


AMERICAN BEVERAGE & SUPPLY 
CO., 14234 Naomi St., Indianapolis, Ind. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, Ill. 

Food Machinery Corp., Packing Equip- 
ment Div., Riverside, Calif. 

Photoswitch, Inc., 77 Broadway, Cam- 
bridge 42, Mass. 

POST MACHINERY CO., ELEC- 
TRONIC PRODUCTS DIV., 150 El- 
liott St., Beverly 1, Mass. 


BOTTLE CRUSHER 


Gruendler Crusher & Pulverizer Co. 2915 
No. Market St., St. Louis 6, Mo. 


BOTTLE DISPOSAL UNITS 


Gurey Mfg. Co., 464 Seneca Ave., 
a) i) x 2 

Nor-Lake, Inc., 2nd & Elm, 
Wisconsin 


Brook- 


Hudson, 








BOTTLE FILERS 


CROWN CORK & SEAL CO., INC., 
— Ave. & Kresson St., Baltimore, 


d, 
G. J. MEYER MFG. CO., Meyer & Du- 
more Sts., Cudahy, Wisc. 
MILLER HYDRO CO., Bainbridge, Ga. 


BOTTLE INSPECTORS 


Barry-Wehmiller Mchy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 
Bottle Scope Mfg. Co. Baltimore & Union 

Aves., Lansdowne, Pa. 

BUCKNER EQUIPMENT CO., 3024 
So Wabash Ave., Chicago 16, IIl. 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., N.Y.C. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, III. 

General Electric Co., X-Ray Dept., 4855 
Electric Ave., Milwaukee 1, Wisc. 

The E. A. Kaestner Co., 5401 Pulaski 
Highway, Baltimore, Md. 

Keenline Equipment Corp., 
Oshkosh, Wisc. 

KOL-FLO KOOLER CO., 
Bldg., Bayonne, N. J. 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, II. 
MILLER HYDRO CO. Bainbridge, Ga. 
POTTER & RAYFIELD, INC., 1570 

Northside Dr., N.E., Atlanta, Ga. 

BEVERAGE EQUIPT. SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den 2, N. J. 


BOTTLE JOBBERS 


Aetna Bottle & Container Co., 
Gratiot Sts., St. Louis 3, Mo. 

AIDMON BOTTLE & SUPPLY CO., 
o< 7615 Third Ave., Brooklyn 9, 

I. BASKOWITZ BOTTLE CO., 1301 
Grand St., Brooklyn, N. Y 

Robert Baskowitz, Inc., 716 So. 21st St., 


St. Louis 3, Mo. 
Berman Bros., Inc., 1501 So. Laflin St., 
2652 E 


P. O. Box 416, 
Kol-Flo 


2lst & 


Chicago, III. . 

Beverage Dealers Supply Co., 
67th St., Cleveland 4, Ohio 
BISON BOTTLE CO., INC., 
Wasson St., Buffalo 10, N. Y. 
Browns Bottle & Supplies, Inc., 1657 Des 
Carrieres St., Montreal, Que., Canada 
Central Bottle Exchange Ltd., 2125 St. 


28-52 


Catherine St., East Montreal, Que., 
Canada. 

Consolidated Bottle Co., Ltd., 51 Vine 
Ave., Toronto, Ont., Canada. 

Continental Glass Co., 841 W. Cermak 
Rd., Chicago 8, IIl. 

Delisa <a ORS 168 Pierson a 


Orange, N. 
Humboldt ae Co., 
Ave., Chicago 47, Ii. 
M. Jacob & Sons, 2759 E. 
Detroit 77, Mich. 
CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 
The R. Peltzman Bottle Co., 1721-31 
Holmes St., Kansas City 8, Mo. 
PENN BOTTLE & SUPPLY CO., 5619 
Cherry St., Philadelphia 39, Pa. 
SIGNER BOTTLE SUPPLY COo., Wil- 
stach & Dalton Aves., Cincinnati, ‘Ohio. 
STATE BOTTLE CORP., 2722 E. 5ist 
St., Cleveland 4, Ohio 
United Bottle Supply Co., 27-50 First St., 
Astoria, L. T.. N. 
Brooklyn 9, 


8201 4th ‘Ave., 
36th & 


1736 N. Western 


Grand Blvd., 


M. Walsh, 
i ee 
Zuckerman-Honickman, Inc., 
Reed Sts., Philadelphia, Pa. 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





BOTTLE LIFTERS 


The Hedlen Company, P. O. Box 2451, 
Hartford 1, Conn. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E., Atlanta, Ga. 


BOTTLE OPENERS 


AMERICAN BEVERAGE & SUPPLY 
CO., 1423 Naomi St., Indianapolis, Ind, 

Bastian Bros. Co., 1600 Clinton Ave., N., 
Rochester, N. Y. 

Bill’s Specialty Mfg. Co., 433 No. 2nd 
St., Milwaukee, Wisc. 

BROWN MANUFACTURING co., 
INC., Newport News, Va. 
The Cobb Co., 102 Sixth St., NM. Ba At- 

lanta, Ga. 

CROWN CORK & SEAL CO., MA- 
CHINERY SALES DIV., Eastern 
Ave. & Kresson Sts., Baltimore 24, Md. 

Keyes-Davis, 74 14th St., Battle Creek, 


Mich. 
Krag Steel Products, Inc., 319 No. Al- 
106 Elms- 


bany Ave., Chicago 12, III. 

The G. J. Lunn Mfg. Co., Ltd., 
lie St., Ville LaSalle, Que., Canada 

Geo. C. Matteson Co., 807 W. 39th, Kan- 
sas City, Mo. 

The Newell Mfg. Co., Ltd., 
Ont., Canada. 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 

Saunders Mig. Co. 
kers 1, ey 

VAUGHAN MFG. CO., 3211-21 Carroll 
Ave., Chicago, III. 

Walden, Inc., 16 Concord Lane, Cam- 
bridge 38, Mass. 


Prescott, 


Atherton St., Yon- 


BOTTLE RESEALS 


Panef Mfg. Co., Inc., Milwaukee 1, Wisc. 


gg Bottle Box Corp., 371 E. 160th 
, New York 56, N. Y. 
Se “ ‘Again Bottle Stopper Corp., 487 


Broadway, N. Y. 12, N. Y. 

Seal-Cap of Cleveland, 3788 E. Antisdale 
Rd., Cleveland Heights 18, Ohio 

Superior Sales Co., 9015 Ashcroft, Los 
Angeles 48, Calif. 

Towns Quality Products, Inc., 3 
St., East Orange, N. J. 

Trinco Industries, Inc., 17 E. 
Chicago 16, Illinois 

Tupper Corporation, Farnumsville, Mass. 


28 Dodd 


23rd St., 


BOTTLE SOAKER LOADERS 


Barry-Wehmiller Mchy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 

BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den 2, N. J. 

BOTTLERS APPLIANCES, INC. 
TAYLOR MFG. CO., Box 1567, Salis- 
bury, N. C. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 


BOTTLE UNSCRAMBLER TABLES 


BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den 2, N. J. 

BOTTLERS APPLIANCES, _INC.,, 
(Taylor Equipment) Box 1567, Salis- 
bury, N. 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, Ill. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 
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MILLER HYDRO CO., Bainbridge, Ga. 
POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E. Atlanta, Ga. 


BOTTLE WASHERS 


Arnold Equipment Co., 2443 No. 23rd 
St., Milwaukee, Wisc. 

Barry-Wehmiller Machinery Co., 4660 
W. Florissant Ave., St. Louis, Mo. 

Better Built Machinery Co., 73 'E. 130th 
St., New York City. 

Burns Bottling Machine Works, Inc., 
2239 Kirk Ave., Baltimore 18, Md. 

CANNING MACHINERY CO., 4525 S. 
W. Lee St., Portland 19, Oregon 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, III. 

DOSTAL & LOWEY CO., 225 E. 4th 
St., Menomonee Falls, Wisc. 

Girton Mfg. Co., Millville, Pa. 

ARCHIE LADEWIG CoO., P. O. Box 
342, Waukesha, Wisc. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

MILLER HYDRO CO., Bainbridge, Ga. 

Modern-Bond Corp., 825 W. 5th St., 
Wilmington, Del. 

NIAGARA BOTTLE WASHER MFG. 
CO., 225 First St., Toledo 5, Ohio. 

STANDARD-KNAPP, Div. of Emhart 
Mfg. Co., 127 Main St., Portland, Conn. 

YUNDT-BOTTLEMATIC CORP., P.O. 
Box 37, Cincinnati 38, Ohio 


BOTTLE WASHING ALKALI 


DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio 

THE DIVERSEY CORP., 
Roscoe St., Chicago, IIl. 

E. F. Drew & ‘ o., Inc., 416 Division St., 
Boonton, N. 

OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 

Olin Mathieson Chemical Corp., Indus- 
trial Chemicals Div., Baltimore, Md. 
Pennsylvania Salt Mfg. Co., 854 Widener 

Bldg., Philadelphia 7, Pa. 
Pittsburgh Plate Glass Co., Columbia 
Chemical Div., Pittsburgh, Pa. 
SOLVAY PROCESS DIV., Allied 
Chernical & Dye Corp., 61 Broadway, 
New York City 
Southern Alkali Corp., 
Texas 
Wyandotte Chemicals Corp., 


Div., Wyandotte, Mich. 


BOTTLE WASHING BRUSHES 


GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

SCHAEFER BRUSH MFG. CO., 117 
W. Walker St., Milwaukee 4, Wisc. 

VOLCKENING, INC., 6700 Third Ave., 
Brooklyn 20, N. Y. 


BOTTLERS' SUPPLY HOUSES 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
ie + 

Allen Supply Co., 322 W. Market St., 
Newark, N. 1 

AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 
Ind. 

American Brewers Supply Co., 112 Smith- 
field St., Pittsburgh 22, Pa. 

BOTTLERS’ APPLIANCE CoO., INC., 
675 Pulaski St., Athens, Ga. 

BOTTLERS APPLIANCES, __§INC., 
Box 1567, Salisbury, N. C. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
N. Y. 


1820 W. 


Corpus Christi, 


2 B. Ford 


Brown’s Bottle & Supplies, Inc., 1657 Des 
Carrieres St., Montreal, Que., Canada. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, II. 

Budde & Westermann, 350 Broadway, 
New York 13, N. Y. 

Central Supply Co., P. O. Box 797, Mil- 
waukee, Wisc. 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., New York City 
DeLISSER EXTRACT CO., INC., 521 

W. 26th St., New York 1, N. Y. 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Philadelphia 22, Pa. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Geller-Balze Co., Box 191, Tuckahoe, 
Me es 

Helmco Products, 116 First Ave., N., 
Minneapolis, Minn. 

1039 Parkside Dr., 


J..5. mene & Vo. 
Lakewood 7, Ohio 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

V. & E. KOHNSTAMM, INC., 329 
Canal St., New York 13, N. Y. 

The Lilly Co., 466 Union Avenue, Mem- 
phis, Tenn. 

Ernest P. Mariani, 267 W. Broadway. 
Salt Lake City, Utah. 

Hugh J. McMackin Co., 240 Milk St., 
Boston, Mass. 

The Paul Moore Co., Ltd., 171 Market 
St. Win., Man., Can. (Branches, 
Montreal, Que.; Vancouver, B. C.; 
Calgary, Alta.; Toronto, Ont.) 

Northwestern Extract Co., 216 No. Broad- 
way, Milwaukee, Wis. 

E. V. Novak & Co., 10th Floor, House 
Bidg., Pittsburgh 22, Pa 
George M. O’Neil Co., Inc., 
Ave., New Rochelle, N. Y. 
Pang See & Co., 23 So. Hotel St., P. O. 
Box 2078, Honolulu, T. H., Hawaii. 
PENRITH, AKERS MFG. CO., 1311 

So. 5th St., Minneapolis, Minn. 

PERRY EQUIPMENT CORP., 1419 
No. 6th St., Philadelphia 22, Pa. 

The Piper Company, Montrose Ave., 
3altimore 12, Md. 

Wm. A. Quinn, Scranton, Pa. 

Jim Reynolds, 3224 N. Elston Ave., 
Chicago, IIl. 

F. H. Sauter Company, Niskayuna, New 
York. 

C. F. G. Schirmer, 787 Broad St., Meri- 
dan, Conn. 

SIGNER BOTTLE SUPPLY CO., Wil- 
stach & Dalton Sts., Cincinnati 14, 
Ohio. 

S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J. 

United Metal Seal Co., 111 Boston St., 
3oston 25, Mass. 

WHITTLE & MUTCH, INC., 176 W. 
York St., Philadelphia 33, Pa. 

Willson & Warden. Ltd., 58 Duchess St., 
Toronto, Ont., Canada. 

Zuckerman-Honickman, Inc., 36th & 


Reed Sts., Philadelphia 46, Pa. 


BROMINATED OIL 


10-40 44th Dr., 
i 


271 North 


Dominion Products, Inc., 
Long Island City 1, N. 

FOOD DERIVATIVES DIV., STER- 
OL DERIVATIVES, INC., 3626 Med- 
for St., Los Angeles, Cal. 

H. KOHNSTAMM & CoO., INC., 83-93 
Park Pl., New York 7, N. Y. 


BRUSHES (MAINTENANCE) 


AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 
Ind. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
| & # 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, Ill. 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Phil. 22, Pa. 

Empire Brushes, Inc., 200 William St., 
Port Chester, N. Y. 

Fuller Brush Co., 3699 Main St., Hart- 
ford, Conn. 

GEO. "J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Ox Fibre Brush Co., Inc., Frederick, 
Maryland 

SCHAEFER BRUSH MFG. CO., 115- 
117 W. Walker St., Milwaukee, Wisc. 

J. Gordon Smith Co., 3901 Main St., 
Dallas 1, Texas. 

VOLCKENING, INC., 6700 Third Ave., 
Brooklyn 20, N. Y. 


CAFFEINE 


CHAS. PFIZER & CO., INC., 630 
Flushing Ave., Brooklyn 6, N. Y. 


CANNING EQUIPMENT 


A-B-C PACKAGING MACHINE 
CORP., 220 Hampshire St., Quincy, II. 

Angelus Sanitary Can Co., 4900 Pacific 
Blvd., Vernon, Calif. 

W. F. & John Barnes Co., Rockford, III 

Biner-Ellison Machinery Co., 1101 N. 
Main St., Los Angeles 12, Cal. 

CANNING MACHINERY CO., 4525 
S. W. Lee St., Portland 19, Oregon 


International Filling Machine Corp., 
McKeever St., Petersburg, Va. 

O’Brien Machinery Co., 1545 No. Dela- 
ware Ave., Philadelphia 25, Pa. 


THE PFAUDLER 1 ee 1000 West Ave., 
Rochester 3, N. 

\. K. Robins & 4 Inc., 713-729 E. 
Lombard St., Baltimore 2, Md. 


CANS 


AMERICAN CAN CO., 100 Park Ave., 
New York City 

CONTINENTAL CAN CO., INC., 100 
E. 42nd St., New York 17, N. Y. 


Crown Can Co., Philadelphia, Pa. 


Heekin Can Co., 429 New, Cincinnati 2, 
Ohio 
National Can Co., 110 E. 42nd St., New 
York City 
Pacific Can Co., San Francisco, Calif. 
CARAMEL 


Allen Supply Co., Inc., 322 W. Market St., 
Newark 3, N. 

E. BERGHAUSEN CHEMICAL Co., 
oa W. Mitchell Ave., Cincinnati 32, 
Ohio. 

SETHNESS PRODUCTS CO., 1300 
Division St., Chicago, IIL 

S. TWITCHELL CO., Crestmont & 
Haddon Aves., Camden, N. J. 

UNION SALES CORP., Distributor for 
Union Starch & Refining Co., Colum- 
bus, Ind. 

UNION STARCH & REFINING co., 
Columbus, Ind. 

D. D. WILLIAMSON & Co... INC. 
5-39 Forty-Sixth Ave., Long Island 
City, N. Y. 


CARBONATORS 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
a ei 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
SS P 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

3urns Bottling Machine Works, Inc., 
2229 Kirk Ave., Baltimore 18, Md. 
























































































CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 


Md. 

Hudson rica ee Sg 4400 St. Aubin 
St., Detroit 7, 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

KOL-FLO KOOLER CO., Kol-Flo 
Bldg., Bayonne, N. J. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago, Ill 

Selmix Dispensers, Inc., 28-25 Borden 
Ave., Long Island City i ee 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

Star Liquid Machinery Corp., 871 Edge- 
water Rd., Bronx 59, N. Y. 


CO2 CONVERTERS 


DRY ICE CONVERTER CORP., Box 
1652, Tulsa, Okla. 

Dry Ice Distributors Co., 1466 Elston 
Ave., Chicago, III. 

Knight Corp., Stanley, 3430 N. Pulaski 
Rd., Chicago, III. 
THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 
National Cylinder Gas Co., 840 N. Michi- 
gan Ave., Chicago 11, III. 

PURE CARBONIC CO., Div. of Air 
Reduction Co., Inc., 60 E. 42nd St., 
Ia, os we a7 


CO2 CYLINDERS 


Pressed Steel Tank Co., 1401 So. 66th 
St., Milwaukee 14, Wisc. 


CO2 FILTERS 


Allen Industrial Filter Co., Toledo, Ohio 
Commercial Filters Corp., 2 Main St., 
Melrose 76, Mass. 


KOL-FLO KOOLER CO., Kol-Flo 
BLDG., Bayonne, N. J. 
C02 FITTINGS 
American Carbonic Corp., 610 Essex St., 
Harrison, N. J 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

Consolidated Siphon Supply Co., Inc., 
22 Wooster St., New York City 

Hedeman Products, Inc., 117 Cutter Mill 
Rd., Great Neck, N. Y. 

Perlick Brass Co., 3110 W. Meinecke 
Ave., Milwaukee 45, Wisc. 

Selmix Dispensers, Inc., 28-25 Borden 


Ave., Long Island City 1, N. Y. 


CO2 HEATERS 


American Carbonic Corp., 610 Essex St., 
Harrison, N. J. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So Wabash Ave., Chicago 16, II. 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., New York City 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 

Roy E. Mcllrath, 8849 S. Laflin St., Chi- 
cago 20, Il. 

PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E 42nd St., New 
York City. 


CO2 (LIQUID) 


American Carbonic Corp., 610 Essex St., 
Harrison, N. 

Burdett Oxygen Co., Inc., 3300 Lakeside 
Ave., Cleveland 14, Ohio 





CARDOX CORP., 307 N. Michigan Ave., 
Chicago, Ill. 

es Corp., on 3430 N. Pulaski 

Chicago, IIl. 

LIQUID CARBONIC CORP. 3100 S. 
Kedzie Ave., Chicago, IIL 

National Cylinder Gas Co., 840 No. Mich- 
igan Ave., Chicago 1], IIl. 

New England Gas Products, Inc., 27 
West St., Charlestown, Mass. 

Olin Mathieson Chemical Corp., Indus- 
trial Chemicals Div., Baltimore 3, Md. 

Parker-Browne Co., 1304 E. Presidio St., 
Ft. Worth, Texas 

Pipe Welding Supply Co., Inc., 612 Wil- 
liam St., Elmira, N. Y. 

PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. 


CO2 (SOLID) 


American Carbonic Corp., 610 Essex St., 
Harrison, N. J. 

CARDOX CORP., 307 No. Michigan 
Ave., Chicago, Ill. 

Knight Corp., Stanley, 3430 N. Pulaski 
Rd., Chicago, III. 
THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIL 
National Cylinder Gas Co., 840 No. Mich- 
igan Ave., Chicago 11, IIl. 

Olin Mathieson Chemical Corp., Indus- 
trial Chemicals Div., Baltimore 3, Md. 

Parker-Browne Co., 1304 E. Presidio St., 
Ft. Worth 1, Texas 

PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. 

Spencer Chemical Co., Dwight Bldg., 
Kansas City, Mo. 


C02 MANIFOLDS 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash, Chicago 16, IIl. 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, III. 

PURE CARBONIC CO., INC., Div. Air 
Reduction Co., Inc., 60 E. 42nd St., 
New York City 


CO2 REGULATORS 


AMERICAN BEVERAGE & SUPPLY 
— 1423 Naomi St., Indianapolis, 
nd. 

American Carbonic Corp., 610 Essex St., 
Harrison, N. J. 

Banner Equipment Co., 1856 W. Grand 
Ave., Chicago 22, III. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 
Consolidated Siphon Supply Co., Inc., 

22 Wooster St., New York City 

Dockson Corp., 3839 Wabash Ave., De- 
troit 8, Mich. 

Durable Plastics, Inc., P. O. Box 793, 
Sherman, Texas. 

THE LIQUID CARBONIC CORP., 3100 
S. Kedzie Ave., Chicago 23, Ill. 

PURE CARBONIC CO., Div. Air Re- 
duction Co., Inc., 60 E. 42nd St., New 
York City. 

Selmix Dispensers, Inc., 28-25 Borden 
Ave., Long Island City 1, N. Y. 


CARTONS—CARRIERS 


Alford Cartons, Ridgefield Park, N. J. 

AMERICAN COATING MILLS DIV., 
ROBERT GAIR CO., INC., 228 No. 
LaSalle St., Chicago 1, Ill. 

ATLANTA PAPER CO., Bottle Master 
Div., P. O. Box 4417, Atlanta 2, Ga. 





Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





Bartgis Brothers Co., Ilchester, Maryland 

The Cobb Co.,°102 Sixth St., N. E., At- 
lanta, Ga. 

Container Corp. of America, 38 So. Dear- 
born St., Chicago, III. 

Crook Paper Box Co., 100-120 E. 10th 
Ave., No. Kansas City 16, Mo. 

Empire Box Corp., 17 E. Chestnut St., 
Chicago 11, Ill. and 70 Outwater Lane, 
ae N. J. 

G & O Metal Carton Co., P.O. Box 25, 
 ReackSord. Ill. 

THE GARDNER BOARD & CARTON 
CO., Middletown, Ohio 

GAYLORD CONTAINER CORP., 111 
N. 4th St., St. Louis, Mo. 

General Container Corp., 919 N. Michi- 

gan Ave., Chicago 11, Ill. 

Gereke- Aiien’ Carton Co., 5101 Penrose 
St., St. Louis, Mo. 

Gordon Cartons, Inc., 1629 Warner St., 
Baltimore 30, Md. 

Interstate Folding Box Co., Middletown, 


Ohio 
500 Florence Ave., Hill- 


Jiffy Mfg. Co., 
side, N. j. 

The Lawson Litho. & Folding Box Co., 
Ltd., 6674 Esplanade Ave., Montreal, 
Canada. 

Leslie & Co., 1221 S. Washington St., 
Kokomo, Ind. 

MORRIS PAPER MILLS, 135 So. La 
Salle St., Chicago, Ill. 

New Haven Board & Carton Co., 259 
East St.. New Haven, Conn. 

OLD DOMINION BOX CO., 528 
Turner Ave., Charlotte, N. C. 

George M. O’Neil Co., Inc., 271 North 
Ave., New Rochelle, N. Y. 

Pollock Paper Corp., Folding Carton 
Div., 1115 Alma St., Dallas, Texas 

bi Rapp Package Co., Carpentersville, 


J. 

RIVER RAISIN PAPER CO., Monroe, 
Mich. 

Rosenberg Bottle Box Corp., 371 E. 160th 
St., New York 56, N. Y. 

Scott Paper Box Co., 1819 E. 17th St., 
Little Rock, Ark. 

The Seasongood Folding Box Co., Harri- 
son, Ohio 

Service Products Co., 3500 Oakton St., 
Skokie, II. 

Shelton Mfg. Co., Inc., 591 Ferry St., 
Newark 5, N. J. 

Shultz Folding Box Co., 1136 Arcade 
Bldg., St. Louis 1, Mo. 

Julian B. Slevin Co., Inc., East Lands- 
downe, Pa. 

Standard Paper Box Co., 3837 Broadway 
Pl., Los Angeles, Calif. 

Sutherland Paper Co., Kalamazoo, Mich. 

Waldorf Paper Products Co.; 2250 Wa- 
bash Ave., St. Paul 4, Minn. 


CARTON SEALERS 


Clybourn Machine Corp., 6481F No. 
Avondale Ave., Chicago 31, IIL. 


CARTON SETUP MACHINERY 


ATLANTA PAPER CO., Machinery 
Div., P. O. Box 4417, Atlanta 2, Ga. 


CASE MARKERS 


BOTTLERS’ APPLIANCE CO., INC, 
675 Pulaski St., Athens, Ga. 

Everhot Mfg. (Branding) Co., 57 S. 19th 
St., Maywood, III. 

Industrial Marking Egqpt. . Inc., 454 
Baltic St., Brozxlyn 17, 

Schmutz Mfg. Co., Box 1163, Louisville 
1, Ky. 

Chas. K. Schweizer Co., 231 Russell Ave., 
St. Louis 4, Mo. 

STANDARD-KNAPP, Div. of Emhart 
Mfg. Co., 127 Main St., Portland, Conn. 
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CASE PACKERS, DECASERS 


Automatics, Inc., 1419 E. Rosecrans, 
Compton, Calif. 

Barry-Wehmiller Machinery Co., 4660 
W. Florissant Ave., St. Louis 15, Mo. 

BOTTLERS APPLIANCES, INC, 
(Yundt-Bottlematic & Taylor Equip- 
ment), Box 1567, Salisbury, N. C. 

BOTTLERS SERVICE CORP., 43-77 
MS gag Blvd., Long Island City 1, 


BUCKNER EQPT. CO., 3024 So. Wa- 
bash, Chicago 16, IIl. 

CROWN CORK & SEAL Co.. Ic.., 
Eastern Ave. & Kresson St., Balto, Md. 

DACAM CORPORATION, Box 1905, 
Charlotte, N. C. 

International Filling Mach. Corp., Mc- 
Keever St., Petersburg, Va. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Johns, NiagreMi, Johns 111 W. Jackson 
Blvd., Chicago 4, Ill. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

GEORGE J. MEYEK MFG. CO., Meyer 
and Dumore Sts., Cudahy, Wisc. 

MILLER HYDRO CO., Bainbridge, Ga. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta, Ga. 

BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, Cam- 
den, N. J. (Bottle uncaser and washer 
loader) 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack St., 
Philadelphia, Pa. 

STANDARD-KNAPP, Div. of Emhart 
Mfg. Co., 127 Main St., Portland, Con- 
necticut 

YUNDT-BOTTLEMATIC CORP., 
P, O. Box 37, Cincinnati 38, Ohio 


CASE REPAIRS 


BOTTLERS’ APPLIANCES CoO., INC., 
675 Pulaski St., Athens, Ga. 

Metal Products Co., Box 131, Mitchell, 
So. Dakota (Metal) 

OSKALOOSA MFG. CO., 806 So. Mar- 
ket St., Oskaloosa, Iowa 


CASE WASHERS 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash, Chicago 16, IIl. 

Cesco Container Co., 475 5th Ave., New 
York 17, N. Y. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, IIl. 

Girton Mfg. Co., Millville, Pa. 

KOL-FLO KOOLER CO., 
BLDG., Bayonne, N. 

MILLER HYDRO CoO., Bainbridge, Ga. 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, II. 

Neo-Ray Products co. Box 771, Des 
Moines 3, lowa 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & -Pennypack St., 
Philadelphia 34, Pa. 


CHAINS, DRIVES, PULLEYS 


BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

Chain Belt Co., 4700 W. Greenfield St., 
Milwaukee 1, Wisc. 

Diamond Chain Co., Inc, Dept. 539, 402 
Kentucky Ave., Indianapolis 7, Ind. 

Dodge Mfg. Corp., Mishawaka, Ind. 

Link-Belt Co., 307 N. Michigan Ave., 
Chicago 1, IIl. 

Morse Chain Co., 7601 Central Ave., De- 
troit 10, Mich. 

The Whitney Chain & Mfg. Co., 237 
Hamilton St., Hartford 2, Conn. 


Kol-Flo 


CHEMICALS 


Aquatrol, Inc., Box 12345, Houston 17, 
Texas 

Columbia-Southern Chemical Corp., 
Pittsburgh, Pa. 

DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago 13, Ill. 

Dominion Products, Inc., 10-40. 44th Dr., 
Long Island City 1, N. Y. 

E. F. Drew & Co., Inc., 15 E. 26th St., 
New York 10, N. | # 

The DuBois Co., 1120 W. Front St., Cin- 
cinnati 3, Ohio. 

Felton Chemical Co., Inc., 599 Johnson 
Ave., Brooklyn, N. Y. 

Heyden Chemical Corp., 342 Madison 
Ave., New York 17, N. Y. 

V. & E. KOHNSTAMM, INC., 329 
Canal St., New York 13, N. Y. 

MERCK & CO., INC., Rahway, N. J. 

Midwest Chemical Co., Mt. Vernon, III. 

Monsanto Chemical Co., Organic Chemi- 
cal Div., 800 No. 12th St., St. Louis, 


Mo. 

NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP. 40 
Rector St., N. Y. C. 

%, Quinine & Chemical Works, Inc., 
50 Church St., New York City 

Olin Mathieson Chemical Corp., Indus- 
trial Chemicals Div., Baltimore 3, Md. 

Pennsylvania Salt Mfg. Co., 100 Widener 
Bldg, Philadelphia 7, Pa. 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 

Puritan Chemical Co., 916 Ashby St., 
N. W., Atlanta, Ga. 

Schimmel & Co., Inc., 601 W. 26th St, 
New York City. 

Seydel Chemical Co., 225 Mercer St., 
Jersey City 2, N. J. 

SOLVAY PROCESS DIV., ALLIED 
CHEMICAL & DYE CORP., 61 
Broadway, New York City 

Stauffer Chemical Co., 380 Madison Ave., 
New York 17, N. Y. 

Wyandotte Chemicals Corp., J. B. Ford 
Div., Wyandotte, Mich. 


CHEMISTS 


Atlantic Extract Co., Inc., 134 Fulton 
St., Boston 13, Mass. 

Blue Seal Extract Co., Inc., 11 Windsor 
St., Cambridge, Mass. 
Chandler Laboratories, Inc., 8th St. & 
Chelten Ave., Philadelphia 26, Pa. 
DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York City. 

Dominion Products, Inc., 10-40 44th Dr., 
Lond Island City 1, N. Y. 

Greenwood Laboratories, Inc., 87-02 
Tustice St.. Elmhurst, N. Y. 

William A. Hoffman, Inc., 366 Broadway, 
New York 13, N. Y. 

H. KOHNSTAMM & CO., INC., 83-93 
Park Pl., New York City. 

V. & E.. KOHNSTAM\M, INC., 329 Canal 
St., New York 13, N. Y. 

Pacific Chemical Laboratories, 617 Mont- 
gomery St., San Francisco 11, Calif. 
=e Associates, Inc., Chicago 90, 
Dr. M. G. Weber, Weber Laboratories, 
551 Prospect St., Maplewood, N. J. 


CLEANSERS—STERILIZERS 


Alconox, Inc., 61-63 Cornelison Ave., Jer- 
sey City 4, N. J. 

Burkart-Schier Chemical Co., 
nooga, Tenn. 

Columbia-Southern Chemical Corp., 
Pittsburgh, Pa. 

Dairy Chemical Co., Fort Dodge, Iowa. 


Chatta- 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 






























































































DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, Ill. 

E. F. Drew & Co., Inc., 15 East 26th St., 
New York City 10. 

The DuBois Co., 1120 W. Front St., Cin- 
cinnati 3, Ohio. 

Elenite Products, Inc., 89 Franklin St., 
New York 13, N. Y. 

Homestead Valve Mfg. Co., Hypressure 
Jenny Div., Coraopolis, Pa. 

The Huntington Laboratories, Inc., 900 
E. Tipton, Huntington, Indiana 

Klem Chemicals, Inc., 14401 Lanson Ave., 
Dearborn, Mich. 

Magnus Chemical Co., Inc., 124 South 
Ave., Garwood, N. J. 

NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP., 40 
Rector St., New York 6, N. Y. 

OAKITE PRODUCTS, INC, 26A Rec- 
tor St., New York 6, N. 

Olin Mathieson Chemical aoe Indus- 
trial Chemicals Div., Baltimore 3, Md. 

Pennsylvania Salt Mfg. Co., 854 Widener 
Bldg., Philadelphia 7, Pa. 

SOLVAY PROCESS DIV., ALLIED 
CHEMICAL & DYE CORP., 61 
Broadway, New York City 

Southern Alkali Corp., Corpus Christi, 
Texas. 

Stauffer Chemical Co., 380 Madison Ave., 
New York 17, N. Y. 

Superior Chemical Products, Inc., 100 
W. Monroe St., Chicago 3, III. 

Turco Products, Inc., 6135 So. Central 
Ave., Los Angeles 1, Calif. 

Wyandotte Chemicals Corp., J. B. Ford 
Div., Wyandotte, Mich. 


COIN-CONTROL EQUIPMENT 


A.B.T. Mfg. Corp., 715 No. Kedzie, 
Chicago. Ill. 

Continental Coin Devices, Inc., 4847 W. 
Cermak Rd., Cicero 50, III. 

Electfic Cashier Corp., Burlington, Ver- 
mont 

International Register Co., 2620 W. 
Washington Blvd., Chicago 12, III. 

Jennings & Co., 4309 W. Lake St., 
Chicago, Ill. 

James T. Mangan, 4300 Board of Trade 
Bldg., Chicago 4, III. 

Mills Industries, Inc., 4100 Fullerton 
Ave., Chicago 39, III. 

NATIONAL REJECTORS, INC., 5100 
San Francisco Ave., St. Louis, Mo. 

Sattley Co., 657 Mt. Elliott Ave., Detroit 


7, Mich. 
COLORS 


AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 
Ind. 

DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York 1, N. Y 

Florasynth Laboratories, Inc., P. O. Box 
12, 900 Van Nest Ave., New York City 

H. KOHNSTAMM & CoO., INC., 83-93 
Park Pl., New York City (“ATLAS” 
Brand) 

V. & E. KOHNSTAMM, INC., 329 Canal 
St., New York 13, N. Y. 

NATIONAL ANILINE DIV. ALLIED 
CHEMICAL & DYE CORP., 40 Rec- 
tor St., New York City. 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City. 

WM. J. STANGE €o., 342 N. Western 
Ave., Chicago, Ill. 

STERWIN CHEMICALS, INC., 1450 
Broadway, New York City. 

Syntomatic Corp., 114 E. 32nd St., N. Y. 
i .  € 

Theonett & Co., 328-30 No. Ashland Ave., 
Chicago, III. 





S. TWITCHELL CO., Crestmont and 
Haddon Aves., Camden, N. J. 

VIRGINIA DARE EXTRACT co., 

- Bush Terminal 10, Brooklyn, 


WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis, Mo. 


COMPRESSORS 


(A) Air 
(R) Refrigeration 


American Brakeshoe Co., Kellogg Div., 
a St., Rochester 9, N. Y. 

AMERICAN MOTORS CORP. (KEL- 
VINATOR DIV.), 14250 Plymouth 
Rd., Detroit 32, Mich. (R) 

Baker Refrigeration Corp., So. Windham 
(Portland) Maine. (R) 

Brunner Mfg. Co., 1821 Broad St., Utica, 
N. Y. (A, R) 
(A, R) 

Carrier Corp., Syracuse, N. Y. (R) 

COPELAND REFRIGERATION 
CORP., Sidney, Ohio. (R) 

Frick Company, Waynesboro, Pa. (R) 

Ingersoll-Rand, 11 Broadway, New York 
. ms. Se 

KELVINATOR, DIV. OF AMERICAN 
MOTORS CORP., 14250 Plymouth 
Rd., Detroit 32, Mich. (R) 

Lehigh Mfg. Co., 143 Fountain Ave., 
Lancaster, Pa. (R) 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, Ill. (A) 

Mills Industries, Inc., 4100 Fullerton 
Ave., Chicago 39, IIl. 

POTTER & RAYFIELD, INC., P.O. 
Box 1042, Atlanta, Ga. 

United Electric Refrigeration Co., 445 
Ave. “C’”, Bayonne, N. J. (R) 

von Corp., Roosevelt Ave., York, Pa. 
( 


CONTROL EQUIPMENT 


W. F. & John Barnes Co., Rockford, III. 

The Belfer Laboratories, 746 Jefferson 
Bldg., Peoria. Ill. 

Bowser, Inc., Fort Wayne 2, Ind. 

BUCKNER EQUIPMENT CO., 3024 

_So. Wabash Ave., Chicago 16, Ill. 

Consolidated Siphon Supply Co., Inc., 22 
Wooster St., New York City 

The DuBois Co., 1120 W. Front St., Cin- 
cinnati, Ohio. 

Electric Eye Equipment Co., 6 W. Fair- 
child St., Danville. TIl 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Avenue, Chicago 16, IIl. 

Fischer & Porter Co., Hatboro, Pa 

Fleisher Chemical Co, (Alkalinity Con- 
trol), Box 616, Benj. Franklin Sta., 
Wash. 4, D. C. , 
Guardian Electric Mfg. Co., 1621 W. Wal- 
nut St., Chicago 12, III 

W. A. Kates Co., 430 Waukegan Rd., 
Deerfield, Ill 

Mechanical Industries Production Co., 
217 Ash St., Akron 2, Ohio 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Minneapolis-Honeywell Regulator Co., 
Brown Instruments Div., Wayne & 
Roberts Aves., Philadelphia 44, Pa. 

Neptune Meter Co., 50 W. 50th St., New 
York 20, N. Y. 

O’Brien Steam Specialty Co, 337 Heffer- 
nan Bldg., Syracuse a Ee 

Paragon Electric Co.. Two Rivers. Wisc. 

POST MACHINERY CO. ELEC- 
TRONIC PRODUCTS DIV., 150 EIl- 
liott St., Beverly 1, Mass. 

The Powers. Regulator Co., 3400 Oakton 
St., Skokie, Il. 





Sarco Co., Inc., Empire State Bldg., New 
York 1, .N. ¥. 

Fred H. Schaub Engineering Co., 2110 
S. Marshall Blvd., Chicago 23, IIl. 
Stainless Products Corp., 314 W. Main 

St., Belding, Mich. 

Star Liquid Machinery Corp., 871 Edge- 
water Rd., Bronx 59, N. Y. 

W. A. Taylor & Co., 7300 York Road, 
Baltimore 4, Md. (pH and chlorine 
control) 

Taylor Instrument Companies, 95 Ames 
St., Rochester, N. Y. 

United Electric Refrigeration Co., 445 
Ave. “C”, Bayonne, N. J. 

Wagner Electric Corp., 6400 Plymouth 
Ave., St. Louis 14, Mo. 

Charles F. Warrick, 1964 W. 11 Mile Rd., 
Berkley, Mich. 

Westinghouse Electric & Mfg. Co., E. 
Pittsburgh, Pa. 


CONVEYORS 


Alvey Conveyor Mfg. Co., 9301 Olive St. 
Rd., St. Louis 24, Mo. 

ALVEY-FERGUSON CO., INC. 4 
Disney St., Oakley, P. O., Cincinnati, 
Ohio 

Banner Equipment Co., 1856 W. Grand 
Ave., Chicago 22, IIl. 

Barry-Wehmiller Machinery Co., 4660 
W. Florissant Ave., St. Louis 15, Mo. 

Belt Corp., Orient, Ohio 

BOTTLERS APPLIANCES, INC., Box 
1567, Salisbury, N. C. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, Ill. 

Burns Bottling Mach. Works, 2229 Kirk 
Ave., Baltimore 18, Md. 

E. W. Buschman Co., Clifton & Spring 
Grove Aves., Cincinnati 32, Ohio. 

CANNING MACHINERY CoO., 4525 S. 
W. Lee St., Portland 19, Oregon 

Chain Belt Co., 4700 West Greenfield St., 
Milwaukee 1, Wisc. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago, IIl. 

Conveyor Specialty Co., Inc., 26 New- 
port Ave., No. Quincy 71, Mass. 

CROWN CORK & SEAL CO., Eastern 
Ave. & Kresson St., Baltimore, Md. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 

Harry J. Ferguson Co., 145 West Ave., 
Jenkintown, Pa. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER COMPANY), 2414 
So. Michigan Ave., Chicago 16, III. 

Food Machinery & Chemical Corp., 3075 
14th St., Riverside, Calif. 

Hedeman Products, Inc., 117 Cutter Mill 
Rd., Great Neck, N. Y. 

Horix Mfg. Co., Corliss Station, Pitts- 
burgh 4, Pa. 

Island Equipment Corp., 27-01 Bridge 
Plaza No., Long Island City. N. Y. 
CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 
Keenline Equipment Corp., 

Wisc. 

Kel Engineering & Equip. Co., 151 Rut- 
gers St., Highland Park, N. J. 

Kilroy Co., Inc., 623 E. Main St., Louis- 
ville 2, Kentucky 

Lamson Corp., 500 Lamson St., Syracuse, 
N. Y 


Oshkosh, 


Link-Belt Company, 307 No. Michigan 
Ave., Chicago. III. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

Logan Co., 212 Cabel St., Louisville 6, Ky. 

MAGLINE, INC., Pinconning, Mich. 

Market Forge Co., 35 Garvey St., Ever- 
ett 49, Mass. 

Mathews Conveyer Co., 220 Tenth St., 
Ellwood City, Pa. 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





Mechanical Handling Systems, Inc., 4601 

. Nancy Ave., Detroit 12, Michigan 

Metzgar Co., 404 Douglas St., N. W,, 
Grand Rapids, Mich. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

MILLER HYDRO CO., Bainbridge, Ga. 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, III. 

New London Engineering Co., 1700 Di- 
vision St., New London, Conn. 

The Oliver Corp., A. B. Farquhar Div., 
142 No. Duke St., York, Pa. 

PERRY EQUIPMENT CORP., 1419 
No. 6th St., Philadelphia 22, Pa. 

Pohlman & Lorenzer, Inc., 549 W. Ran- 
dolph St., Chicago, III. 

The Rapids-Standard Co., Inc, 130 
Trowbridge St., Grand Rapids. Mich. 

Roll-A-Way Coiveyor Co., 1029 No. 
Throop, Chicago, II]. 

Rolmaster Conveyor Div., Stratford Ma- 
chine & Tool Co., 2908 Bloor St., W., 
Toronto 18, Ont., Canada 

Sage Equipment Co., 31 Essex St., Buf- 
falo 13, N. Y 

Sermat Conveyor Corp., 2350 W. 58th 
St., Chicago, ill. 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack Street, 
Philadelphia 34, Pa. 

Speedways Conveyors, Inc., 105 Speed- 
ways Bldg., Rhode Island St., Buffalo 
+ a i & 

STANDARD CONVEYOR COM- 
PANY, 315 N.W. 2nd, North St. Paul, 
Minn. 

United Metal Seal Co., 111 
Boston 25, Mass. 

The Whitney Chain & Manufacturing 
Co.. 237 Hamilton St., Hartford. Conn. 

The Wilkie Co., 5520 Arch St., Philadel- 
phia 39, Pa. 

YUNDT-BOTTLEMATIC CORP., 
P. O. Box 37, Cincinnati 38, Ohio 


CROWNERS 


CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Modern-Bond Corp., 825 W. 5th St., Wil- 
mington, Del. 


3oston St., 


CROWNS 


ARMSTRONG CORK COMPANY, 
Glass & Clos. Div., 963 Prince St., Lan- 
caster. Pa. 

CONTINENTAL CAN CO., _ INC.,, 
BOND CROWN & CORK DIV., 16th 
& Locust Sts., Wilmington 99, Del. 

CONSOLIDATED CORK CORP., 4012 
Second Ave., Bush Terminal Bldg. 20, 
Brooklyn 32, N. Y. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore 
24, Md. 

FERDINAND GUTMANN & CO., 3611 
14th Ave., Brooklyn, N. Y. 

W. H. HUTCHINSON & SON, INC., 
1031 N. Cicero Ave., Chicago, IIl. 

MUNDET CORK CORP., 7101 Tonnelle 
Ave., No. Bergen, N. J. 

PENN CORK & CLOSURES, INC., 
1155 Manhattan Ave., Brooklyn 22, 
N. Y. 


CROWN GAUGE 


Wm. V. Heinz, 935 Hennepin St., LaSalle, 
Ill. 
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CUP DISPOSAL UNITS 


Atlas Products Co., 3817 S. Racine Ave., 
Chicago 9, IIl. 

Bennett Mfg. Co., Alden, New York 

F. H. Lawson Co., Evans & Whateley 
Cincinnati, Ohio 

S. K. Novelty Co., 1630 S. 2nd St., Phila- 
delphia 48, Pa. 


DEAERATORS 


Cochrane Corp., 17th Below Allegheny 
Ave., Phil. 32, Pa. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

The Permutit Co., 330 W. 42nd St., 
New York City 36 

Steel & Tube Products Co., 200 W. Olive 
St., Milwaukee, Wisc. 


DECALCOMANIA 


American Decalcomania Co., Inc., 4344 
W. Fifth Ave., Chicago 24, III. 

Consolite Corp., 1320 E. State St., Free- 
mont, Ohio 

Durochrome Go., Inc., 1215 Rio Vista, 
Los Angeles 23, Cal. 

Goodren Prods. Corp., Transparent Good- 
stix Div., 101 W. Forest Ave., Engle- 
wood, N. J. 

MEYERCORD CO., 5323 W. Lake St., 
Chicago 44, III. 

Mirro-Products Co., High Point, N. C. 

Morse Decals, Inc., 1215 E. 14th St., Los 
Angeles, Calif. 

The Norsid Mfg. Co., Atherton St., Yon- 
kers 1, N. Y. 

The Palm Brothers Decalcomania Co., 
3706 Regent Ave., Cincinnati 12, Ohio. 

Palm-Fechteler & Co., 85 Maple St., Wee- 
hawken, N. J. 

Permalux Co., 500 Rathbone Ave., 
Aurora, III. 

Phelps Mfg. Co., 914 N. 15th St., Terre 
Haute, Ind. 

Scioto Sign Co., 305 Vine St., Kenton, 
Ohio. 

Simon Adhesive Products Corp., 424 W. 
33rd St.. New York City. 

SPIELMAN CoO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 

Tallent’ Advertising, 514 English St., 
High Point, N. C. 


DISINFECTANTS—INSECTICIDES 


THE DIVERSEY CORP., Industrial In- 
secticides Div., 1820 W. Roscoe St., 
Chicago, III. 

The Huntington Laboratories, Inc., 900 
E. Tipton, Huntington, Indiana 

Lo-Will Company, 691 Moreley Ave., 
Akron 20, Ohio 

Magnus Chemical Co., Inc., 124 South 
St., Garwood, N. i 8 

OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 

Olin Mathieson Chemical Corp., Indus- 
trial Chemicals Bldg., Baltimore 3, 
Md. 

Pennsylvania Salt Mfg. Co., 854 Widener 
Bldg., Philadelphia 7, Pa. 

Remington Products Corp., 410 No. 
Broad St., Ekizabeth, N. J. 

STERWIN CHEMICALS, INC., 1450 
Broadway, New York 18, N. Y. 

Superior Chemical Products, Inc., 100 
W. Monroe St., Chicago 3, Ill. 

U. S. Industrial Chemicals, Inc., 120 
Broadway, New York City 

West Disinfecting Co., 42-16 West St., 
Long Island City, N. Y. 


DISPENSERS 


American Dispenser Corp., 624-628 S. 
Paulina St., Chicago, III. 


Carbonic Dispenser, Inc., 4609 Miles 
Canfield Rd., Canfield, Ohio 

DAD’S ROOT BEER CO., 2800-34 N. 
Talman Ave., Chicago 18, Ill. 

Lou Gottlieb & Son, 1244 Ridge, Phila- 
delphia, Pa. 

THE CHARLES E. HIRES CO., 206 S. 
24th St., Philadelphia, Pa. 

Hudson Industries, Inc., 4400 St. Aubin 
St., Detroit 7, Mich. 

Jet Spray Cooler Co., 90-120 McGrath 
Highway, Somerville, Mass. 

Majestic Enterprises, Ltd., 959 Crenshaw 
Blvd., Los Angeles 19, Calif. 

Manley, Inc., 1920 Wyandotte, Kansas 
City, Mo. 

Modern Refreshers, Inc., 55 E. Washing- 
ton St., Chicago, IIl. 

Multiplex Faucet Co., 1400 Ferguson 
Ave., St. Louis, Mo. 

Perlick Brass Co., 3110 W. Meinecke 
Ave., Milwaukee 45, Wisc. 

Selmix Dispensers, Inc., 28-25 Borden 
Ave., Long Island City 1, N. Y. 

The Steel City Mfg. Co., 190 No. Merid- 
ian Rd., Youngstown 9, Ohio 

Uniflow Mfg. Co., East Lake Rd., Erie, 


Pa. 

United Electric Refrigeration Co., 445 
Avenue “C’, Bayonne, N. J. 

Valley Tool & Precision Co., 659 No. 13th 
St., Easton, Pa. (Mobile Unit). 


DISPLAYS 


The American Art Works, Inc., Coshoc- 
ton, Ohio. 

American Mfg. Co., 124 Chestnut St., 
Chattanooga 2, Tenn. 

Animated Display Creators, 111 So. 6th 
St., Minneapolis, Minn. 

Atlas Wire & Products Co. (Stands), 
8027 Woodland Ave., Kansas City, Mo. 

John Baumgarth Co., 3001 North Ave., 
Melrose Park, III. 

Berger-Amour, 469 E. Ohio St., Chicago 
11, Ill. 

Cobb Co., 102—6th St., N. E., Atlanta, Ga. 

U. O. Colson Co., Paris, IIl. 

Consolidated Lithographing Corp., Glen 
Cove & Voice Roads, Carle Place, 
i ee A 

Consolite Corp., 1320 E. State St., Free- 
mont, Ohio 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky. 

Eastern Bottle Exchange, 926 Eastern 
Ave., Malden, Mass. 

Einson-Freeman Co., Inc., Star & Borden 
PEPER, Biss Bi. Tors Fas. 

Fuller Displays, Inc., 5-39 48th Ave., 
Long Island City 1, N. Y. 

Glo-Brite Products, 6415 No. California 
Ave., Chicago 45, III. 

Igelstroem-Oberlin, Inc., Massillon, Ohio. 

Kirby-Cogeshall-Steinau Co., Jackson at 
E, Clybourn, Milwaukee 2, Wis. 

The Lackner Co., Inc., 1115 York St., 
Cincinnati 14, Ohio 

The Lawson Litho. & Folding Box Co., 
Ltd., 6674 Esplanade Ave., Montreal, 
Canada. 

Mirro-Products Co., High Point. N. C. 

MOLD-CRAFT, INC., 108 No. Lake St., 
Port Washington, Wisc. 

The Norsid Mfg. Co., Atherton St., Yon- 
kers 1, N. Y. 

Ohio Advertising Display Co., 118 W. 
Pearl St., Cincinnati 2, Ohio 

George M. O’Neil Co., Inc., 271 North 
Ave., New Rochelle, N. Y. 

Parker Metal Decorating Co., Howard & 
Ostend Sts., Baltimore 30, Md. 

Permanent Sign & Display Co., Inc., 1811 
Centre Ave., Reading, Pa. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





Phelps Mfg. Co., 914-920 N. 15th St., 
Terre Haute, Ind. 

Philadelphia Badge Co., 1007 Filbert St., 
Phil, 7, Pa. 

Philipp Lithographing Co., 1422 N. 4th 
St., Milwaukee 12, Wisc. 

Raymond M. Price & Assocs., 1525 E. 
53rd St., Chicago 15, Il. 

oo RASIN PAPER CO., Monroe, 

ich, 

Robertson Sign Co., Springfield, Ohio. 

Schneider Metal Mfg. Co., 1801 So. 55th 
Ave., Cicero P. O.. Chicago 50, Il. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 

Spring-A-Way Displays, 1420 W. 5th St., 
Santa Ana, Cal. 

Topflight Tape Co., 116 E. Market St., 


ork, Pa. 
Waldorf Paper Products Co., 2250 Wa- 
bash Ave., St. Paul 4, Minn. 
Weinman Bros., Inc., 3260 W. Grand 
Ave., Chicago 5], Ill. 


DISPLAY STANDS 


American Mfg. Co., 124 Chestnut St., 
Chattanooga, Tenn. 

The Cobb Co., 102—6th St., N. E., At- 
lanta, Ga. 

Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 

FRONTIER MFG. CO., P. O. Box 
13266, Dallas, Texas 

Gatch Wire Goods Co., 1224 Wicomico 
St., Baltimore 30, Md. 

GAYLORD CONTAINER CORP., 111 
No. 4th St., St. Louis. Mo. 

Kasper Wire Works, Shiner, Texas 

G. Krantz Wire Mfg. Co., 4021 S. Kin- 
nickinnic Ave., Cudahy, Wisc. : 

Lydig Mfg. Co., 120 Mathewson, Wichita, 
Kansas 

Mayer Mfg. Corp., 3130-3140 W. 5lst St., 
Chicago 32, IIl. 

Nashville Display Co., P. O. Box 491, 
Nashville, Tenn. 

Parker Metal Decorating Co., Howard 
& Ostend Sts., Baltimore 30, Md. 

Phelps Mfg. Co., 914 N. 15th St., Terre 
Haute, Ind. 

RIVER RAISIN PAPER CO., Monroe, 
Mich. 

Rosenberg Bottle Box Corp., 371 E. 160th 
St., New York 56, N. Y. 

United Steel & Wire Co., 27 Fonda St., 
Battle Creek, Mich. 

Waldorf Paper Products Co., 2250 Wa- 
bash Ave., St. Paul 4, Minn. 

The Wil-Mil Co., 42 Fairbanks Ave., 
N.W., Grand Rapids 2, Mich. 

L. H. Withey Co., 420 No. Dexter, Ionia, 
Mich. 


DOCK BOARDS & LOADING DOCKS 


Dockboards, Inc., 316 E. Silver Spring 
Dr., Milwaukee 11, Wisconsin 

Field Engineering Co., 66 Foote Ave., 
Jamestown, N. Y. 

John B. Illo Engineering Co., 2414 E. 
57th St., Los Angeles 58, Cal. 

The Joyce-Gridland Co., 2027 E. Ist St., 
Dayton 3, Ohio 

Loomis Machine Co (Rite-Hite Div.), 4th 
& Pine Sts., Clare, Mich. 

MAGLINE, INC., Pinconning, Mich. 

MAGNESIUM CO. OF AMERICA, 
East Chicago 23, Ind. 

National Light Metals & Plastic Co., 545 
Columbia, Caro, Mich. 


Revolvator Co., 8732 Tonnele Ave., No. 
3ergen, N. J. 
Frank L. Robinson Co., Latham Square 


Bldg., Oakland 12, Cal. 
Rotary Lift Co., P. O. Box 2177, Mem- 
phis, Tenn. 























































































Ven Corp., 2828 Newell St., Los Angeles, 
Calif. 


DRIVER'S DEPOSITORY 


Mosler Safe Co., Hamilton, Ohio 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack Street, 
Philadelphia 34, Pa. 

Valentine Safe & Lock Works, P. O. Box 
349, LaPorte, Ind. 


ELECTRIC ELEVATORS 


Davis & Newcomer Electric Elevator 
Co., Fostoria, Ohio 


ELECTRONIC EQUIPMENT 


BEVERAGE EQUIPMENT SECTION, 
RADIO CORP. OF AMERICA, RCA 
Engineering Products, Camden 2, N. J. 

General Electric Co., X-Ray Dept. 4855 
Electric Ave., Milwaukee 1, Wis. 

Photoswitch, Inc., 77 Broadway, Cam- 
bridge 42, Mass. 

POST MACHINERY CO., ELEC- 
TRONICS PRODUCTS DIV., 150 
Elliott St., Beverly, Mass. 


ESSENTIAL OILS 


Atlantic Extract Co., Inc., 134 Fulton St., 
Boston 13, Mass. 

Chandler Laboratories, Inc., 8th & Chel- 
ten Ave., Philadelphia 26, Pa. 

DeLISSER EXTRACT Co., ee 521 
W. 26th St., New York 1, N. 

Dodge & Olcott, Inc., 180 Verick St., 
N. Y. 14, N. Y. 

Dominion Products, Inc., 10-40 44th Dr., 
Long Island City 1, N. Y. 

Essential Products Co., Inc., 90 Water 
St., New York City 

Felton Chemical Co., Inc., 599 Johnson 

P. O. Box 


Ave., Brooklyn, N. Y. 

Florasynth Laboratories, Inc., 
12, 900 Van Nest Ave., New York City 

H. KOHNSTAMM & CO., 83-93 Park 
Place, New York City. 

V. & E. KOHNSTAM\M, INC., 329 Canal 
St., New York 13, N. Y. 

S. B. Penick & Co., 50 Church St., New 
York 7, N. Y. 

Polak & Schwarz, Inc., 667 Washington 
St., New York City. 

ROSS LABORATORIES, 4212 Lee 
Road, Cleveland, Ohio 

SALIENT FLAVORING CORP. 45 
Suffolk St., New York City 

Schimmel & Co., Inc., 601 W. 26th St., 
New York City. 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City 

VAN AMERINGEN. HAEBLER, INC., 
521 W. 57th St., New York City. 


FANS 


American Coolair Corp., Box 2300, Jack- 
sonville 3, Fla. 

Reynolds Electric Co., 3000 River Rd., 
River Grove, III. 

Standard Electric Mfg. Co., Inc., West 
Berlin, N. J. 


Schwitzer-Cummins Co., 1125 Massachu- 
setts Ave., Indianapolis, Ind. 

Biner-Ellison Machinery Co., 1101 No. 
Main St., Los Angeles 12, Cal. 


Burns Bottling Machine Works, Inc., 
2229 Kirk Ave., Baltimore 18, Md. 

CROWN CORK & SEAL CO., INC., 
ee Ave. & Kresson St., Baltimore, 

Hope Machine Co., 9407 State Rd., Phila- 
delphia 14, Pa. 

Horix Mfg. Company, Corliss Station, 
Pittburgh 4, Pa. 


International Filling Machine Corp., 
McKeever St., Petersburg, Va. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

M R M Company, Inc., 191 Berry St., 
Brooklyn, N. Y. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy Wisc. 

Modern-Bond Corp., 825 W. Sth St., Wil- 
mington, Del. 

THE PFAULDER CO., 1000 West Ave., 
Rochester 3, N. Y. 


FILTER MEDIA 


Activated Carbon Div., Barnebey-Che- 
ney Co., 8th & Cassady Aves., Colum- 
bus, Ohio 

ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 


Ind. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

The Cellulo Co., 1321 First St., Sandusky, 
Ohio. 

Columbia Filters, Inc., 199—7th Ave., 
Hawthorne, N. J. 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., New York City 
S. ERVIN DIEHL, JR., 1300 No. Front 

St., Phil. 22, Pa. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Filter Fabrics, Inc., 1279 W. 3rd St., 
Cleveland 13, Ohio 

Filter Media Corp., Hamden 14, Conn. 

Graver Water Conditioning Co., 216 W. 
14th St, N. Y. C. 11 

Hercules Filter Corp. 204-8—2l1st Ave., 
Paterson, 

Jacob House " Sons, Se St. Paul St., 
Buffalo 8, N. Y. 

HYGEIA FILTER CO., 3440 Denton 
Ave., Detroit 11, Mich. 

INFILCO INC., P. O. Box 5033, Tuc- 
son, Arizona 

THE LIQUID CARBONIC CORP, 3100 
S. Kedzie Ave., Chicago 23, IIl. 

FRANK B. LOMAX CO., DIV. GROEN 
MFG. CO., 4535 W. Armitage, Chi- 
cago, Ill. 

The McKays Co., St. Paul, Minn. 

Micro Metallic Corp., 30 Sea Cliff Ave., 
Glen Cove, N. Y. 

Peerless Water Filter Co., 7738 N. Austin 
Ave., Skokie, III. 

The Permutit Co., 330 W. 42nd St., New 
York 36, N. Y. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E., Atlanta, Ga. 

Republic Seitz Filter Corp., 17 Stone St., 
Newark 4, N. J. 

Research Products Corp., 1015 E. Wash- 
ington Ave., Madison 3. Wisc. 

Star Liquid Machinery Co., 871 Edge- 
water Rd., Bronx 59, N. Y. 

Watermasters, Inc., 5124 Chestnut, Bel- 
laire, Texas. 

Western Filter Co., P. O. Box 6748, 
Stockyards Station, Denver 16, Colo. 


FILTERS (SIRUP) 


AIDMON BOTTLE & SUPPLY CO., 
oe 7615 Third Ave., Brooklyn 9, 
ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 


Please mention ""N.B.G. BUYERS’ GUIDE" when writing these companies. 


Bowser, Inc., Fort Wayne 2, Ind. 

The Cellulo Co., 1321 First St. San- 
dusky, Ohio. 

Columbia Filters, Inc., 199—7th Ave., 
Hawthorne, N. J. 

Commercial Filters Corp., 2 Main St., 
Melrose 76, Mass. 

Consolidated Siphon Supply Co., Inc., 22 
Wooster St., New York City 

Cream City Boiler Co., 1607 S. 43rd St., 
Milwaukee 46, Wisc. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Out., 
Canada. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Hercules Filter Corp., 204-8—2Ist Ave., 
Paterson, N. J. 

Jacob ee & Sons, 52 St. Paul St. 
Buffalo, N. 

CHAS S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

FRANK B. LOMAX Co., DIV. GROEN 
MFG. CO., 4535 W. ‘Armitage, Chi- 
cago, Ill. 

Metal Glass Products Co., 1 Reed St., 
Belding, Mich. 

Micro Metallic Corp., 30 Sea Cliff Ave., 
Glen Cove, N. Y. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester 3, N. Y. 

Republic Seitz Filter Corp., 17 Stone St., 
Newark 4, N. 

Sparkler Mfg. Co., Mundelein, III. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

The Star Liquid Machinery Se 871 
Edgewater Rd., Bronx 59, N. 

Tri-Clover Machine Co:, 2209-—60th | 
Kenosha, Wisc. 


FILTERS (WATER) 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
‘we # 

ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

AQUA MATIC, INC., 2412 Grant Ave., 
Rockford, Ill. 

Belco Industrial Equip. Div., Inc., 52 
Iowa Ave., Paterson 3, N. J. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

Bowser, Inc., Fort Wayne, Ind. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Burns Bottling Machine Works, Inc., 
2229-39 Kirk Ave., Baltimore 18, Md. 

The Cellulo Co., 1321 First St., Sandusky, 
Ohio. 

Cochrane Corp., 17th St. & Allegheny 
Ave., Philadelphia 32, Px. 

Columbia Filters, Inc., 199 Seventh Ave., 
Hawthorne, N. J. 

Commercial Filters Corp., 2 Main St., 
Melrose 76, Mass. 

Consolidated Siphon Supply Co., Inc., 22 
Wooster St., New York City 

Culligan, Inc., 1800 Shermer Ave., North- 
brook, III. 

Elgin-Refinite, Div. of Elgin Softener 
Corp., 127 No. Grove Ave., Elgin, III. 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO. ), 2414 So. 

Michigan Ave., Chicago 16, IIl. 

Filtrine Mfg. Co., 53 Lexington Ave., 
Brooklyn, N. Y. 

General Hydro Co., 1621 Connecticut 
Ave., Washington 9, D. C. 

Graver Water Conditioning Co., 216 W. 
14th St., N. ¥. GC. 11 

Hercules Filter Corp., 204-8—2Ist Ave., 
Paterson 3, N. J. 

Jacob House & Sons, 52 St. Paul St, 
Buffalo 8, N. Y. 

HYGEIA FILTER CO., 3440 Denton 
Ave., Detroit 11, Mich. 
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INFILCO INC., P. O. Box 5033, Tuc- 
son, Arizona 


CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 


Klein Filter & Mfg. Co., 1227 School St., 
Chicago 13, II. 


KOL-FLO KOOLER CO., Kol-Flo 
BLDG., Bayonne, N. J. 


LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

FRANK B. LOMAX CO., DIV. GROEN 
MFG. CO., 4535 W. ‘Armitage, Chi- 
cago, Ill. 


The McKays Co., St. Paul, Minn. 


Micro Metallic Corp., 30 Sea Cliff Ave., 
Glen Cove, N. Y. 


Oshkosh Filter & Softener Co., 51 Ceape 
St.. Oshkosh, Wisc. 

Peerless Water Filter Co., 7738 No. Aus- 
tin Ave., Skokie, Il. 

The Permutit a 330 W. 42nd St., 
York 36, N. 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E., Atlanta, Ga. 

The Refinite Corp., Ralston, Neb. 

Republic Seitz Filter Corp., 17 Stone St., 
Newark 4, N. J. 

Sparkler Mfg. Co., Mundelein, II. 

The Star Liquid Machinery Co., 871 
Edgewater Rd., Bronx 59, N. Y. 

Tri-Clover Machine Co., 2809—60th St., 
Kenosha, Wisc. 

Water Conditioning, Inc., 833 E. Broad- 
way, San Gabriel, Cal. 


New 


Water Treating Engineers, Inc., 15209 
Detroit Ave., Lakewood 7, Ohio 
Watermasters, Inc., 5124 Chestnut, Bell- 


aire, Texas 
Western Filter Co., P. O. Box 6748, 
Stockyards St., Denver 16, Colo. 


FLAVORS, EXTRACTS & CONCENTRATES 


*Denotes Franchise Companies 





Ace Ginger Beer, Inc., 6411 Cen- 
tral Ave., Cleveland, Ohio 

Albert Albek, Inc., 3573 Hayden Ave., 
Culver City, Calif. 

ALVA FLAVORS, VAN AMERIN- 
GEN-HAEBLER, INC., 521 W. 57th 
St., New York City. 

AMERICAN BEVERAGE & SUPPLY 
en 1423 Naomi St., Indianapolis 7, 
nd. 

American Food Laboratories, Inc., 860 
Atlantic Ave., Brooklyn, N. 

*AMERICAN 76 CO., 831 So. Wabash 
Ave., Chicago 5, Ill. (76) 

Atlantic Extract Co., Inc., 

Boston 13, Mass. 
Asilotte Mfg. Co., 917 So. Hanover St., 
Baltimore 30, Md. (Brim Cola, Atco 
Concentrates) 

*B-1 BEVERAGE CO., 2301 Hampton 
Ave., St. Louis, Mo. (B-1 Lemon- Lime 
Soda; B-1 Sparkling Water) (Trim- 
Dietetic) 

Baker Extract Co., Extract PI, 
field, Mass. 

Balch Flavor Co., 
Pittsburgh 33, Pa. 


134 Fulton 


Spring- 
1301-07 Adams St., 


*Barq’s, Inc., 604 Lameuse St., Biloxi, 
Miss. (Barq’s) 
Barton Growers Co-Operative, Box 297, 


Frostproof, Fla. 
Beverage Laboratories, 9142 Throop St., 


Chicago, III. 

Big Top Flavors, Inc., 1201 Levee St., 
Dallas 7, Texas 

*BIRELEY’S DIV., General Foods 
Corp., 1127 N. Mansfield Ave., Holly- 


wood 38, Calif. 

Blue Seal Extract Co., Inc., 11 Windsor 
St., Cambridge, Mass. (Old Antique, 
Minute Man, Granada) 


Bo-Mar Products, Inc., 3104 Central Ave., 
Union City, N. J. 

*The Braser Co., 1115 Carter St., Chat- 
tanooga, Tenn. (Pop-Kola). 

*The Brisk Co., 1201 Levee, Dallas 2, 
Texas. 

Brough Bottlers Supply Co., 3359 St. 
Clair Ave., Cleveland 14, Ohio 

*BUBBLE-UP CORP., 1015 So. Wash- 
ington St., Peoria 2, Ill. (Bubble-Up) 

*Buffalo Rock Co., 939 No. 26th St., Bir- 
mingham, Ala. 

California Fruit Beverage Co., Box 121, 
Station A, Atlanta, Ga. 

*CANADA DRY GINGER ALE, INC., 
100 Park Ave., New York City (Canada 
Dry Ginger Ale, Sparkling Water, Hi- 


Spot, Spur, Collins Mixer, Quinac, 
Flavors) 
*Carolina Beverage Corp., Salisbury, 


N. C., (Cheerwine, Caravan, Kolowine) 
Chandler Laboratories, Inc., 8th St. & 
Chelten Ave., Philadelphia 26, Pa. 
*The Chaser Co., 362 Winchester Ave., 
Memphis, Tenn. (Chaser) 


*THE CHEER UP CO., 2001 So. 9th St., 
St. Louis, Mo. 

Cherry Blossoms Co., 
Louis, Mo. 

*Cherry Smash Co., Inc., 
Arlington, Va. 

CHLORO CHASER MFG. CO., 4212 
Lee Rd., Cleveland, Ohio 

*CHOCOLATE PRODUCTS CoO., 415 
W. Scott St., Chicago, Ill. (Kayo). 

*Choice Flavors, Inc., 187-189 Edgewood 
Ave., Atlanta, Ga. (D’Lite, Southway, 
Old Pal) 

*CHOK-A-FIZZ PRODUCTS CoO., 4508 
So. Ashland Ave., Chicago, Ill. (Choc- 
olate Soda) 

*CITRUS PRODUCTS CoO., 11 E. Hub- 
bard St., Chicago 11, Ill. (Kist, Choco- 
late Soldier, Lemon Ella & Century 
Lines) 

*Clicquot Club Co., Millis, Mass. (Clic- 
quot Club Pale Dry Ginger Ale, Spark- 
ling Water, Flavors) 

CLOISTER LABORATORIES, INC., 
612 No. Orleans St., Chicago 10, IIl. 
(Al Cola Base) 

*CLOVERDALE SPRING CO., 1601 
Guilford Ave., Baltimore 2, Md. 
(Torchy) 

*THE COCA-COLA CO., Atlanta, Ga. 
(Coca-Cola) 

*Cock ’N Bull, Ltd., P.O. Box 305, West 
Hartford 7, Conn. (Cock ’N Bull Gin- 
ger Beer, Cock ’N Bull Quinine 
Water) 

Coco Rico Beverage Corp., 1301 Webster 
Ave., Bronx, N. Y. 

Cola Root Beer Co. of America, Santa 
Ana, Calif, 

Clyde Collins, Inc., 421 
Memphis 1, Tenn. 

*Concordade Co., Inc., 36 Burrington St., 
Providence 7, R. I. (Frisky, Sunjo, 
Concordade, Lolyade, Collinsmix) 

Cook Chocolate Co., 4825 S. Rockwell 
St., Chicago 32, III. 

*The Cott Beverage Corp., 
St., New Haven, Conn. 

*DAD’S ROOT BEER CO., 2800-34 No. 
Talman Ave., Chicago, Ill. (Dad’s Old 
Fashioned Root Beer) 

Davis & Lawrence Co., P. O. Box 210, 
Dobbs Ferry, N. Y 

*Delaware Punch Co. of America, Box 
1040, San Antonio, Texas 

DE LISSER EXTRACT CO., INC., 521 
& 523 W. 26th St., New York City 

De-Lux Cola Co., 145-147 Edgewood 
Ave.. Atlanta, Ga. 

Dietonic Beverages, 2151 E. 5ist St., 
Vernon 9, Calif. 
*The Dixi-Cola Co., 
Baltimore 2, Md. 


4547 Olive St., St. 


Rosslyn Sta., 


Monroe Ave., 


197 Chatham 


20 Balderston St., 
( Dixi-Cola) 
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*DR. PEPPER CO., 5523 E. ——- 
bird Lane, Dallas, "Tex. (Dr. Pepper 

*DR. SWETT'S ROOT BEER CO. 
INC., 1015 So. Washington St., Peoria 
2, Til. (Dr. Swett’s Root Beer, Dr. 
Swett’s Flavors, Dehydra Flavors) 

Dodge & Olcott, Inc., 180 Varick St., 
New York City 

Dominion Products Co., Inc., 10-40—44th 
Dr., Long Island City 1, N. Y. 

*THE DOUBLE-COLA CO., 3350 
Broad St. Chattanooga, Tenn. 
(Double-Cola and Double-Line Flav- 
ors) 

Frank A. Dupuis Co., 4570 Mentana St., 
Montreal, Quebec. 

Empire Extract Co., 09-40 61st Drive, 
Middle Village, N. Y. 

Essential Products Co., Inc., 90 Water 
St., New York City (Snap Cola, Sun- 
sation Orange, Vineglo Grape, Ha- 
waiian Pineapple) 

Felton Chemical ty Inc., 599 Johnson 
Ave., Brooklyn, N. 

*FLAVOREX COMPANY, INC., 302 
So. Central Ave., Baltimore 2, Md. 
(Step Up, Dandy, Southern Delight) 

Florasynth Laboratories, Inc., P. O. Box 
12, 900 Van Nest Ave., New York City 

*Flotill Products, Inc., Stockton, Calif. 
(“Tillie Lewis Tasti-Diet’’) 

FOOD DERIVATIVES DIV., STER- 
OL DERIVATIVES, INC., 3626 Med- 
ford St., Los Angeles 63, Calif. 

FOOTE & JENKS, INC., Jackson, Mich. 
(Export Dept.: 17 Battery Pl.,, New 
York 4, N. Y.) 

Four Percent Co., 
Detroit 8, Mich. 

*The Frostie Co., 
Pike, 3altimore 28, Md. 
Fashion Root Beer) 

FUDGY, INC., 302 So. Central Ave., Bal- 
timore 2, , 

D. E. Galway Flavor Co., 208 Aberdeen 
Drive, Greenville, S. 

*GENERAL BEVERAGES, INC., 110 
No. Highland Park Ave., Chattanooga, 
Tenn. (Donald Duck) 

*General Flavoring Extract Co., 104 W. 
Pearl St., Cincinnati 2, Ohio (Honey- 
maid—Cardinal Nectar, Hi- Top) 

*GET UP CORP., 600 E. Exchange St., 
Akron, Ohio (Get Up) 

*THE GOODY CO., 560 Olson Hwy., 
No. Minneapolis, Minn. (Goody Root 
Beer, Goody Orange) 


6525 Linwood Ave., 


6426 Baltimore Nat’l. 
(Frostie Old 


*Grape Dew Co., Wm. Oliver Bldg., 
Atlanta, Ga. (Grape Dew, Cola Dew, 
Orange Dew) 

*THE GRAPETTE CO., INC., 157 


Grinsted St., N. E., Camden, Ark. 
(Grapette, Orangette, Lemonette, Botl- 
O Flavors) 

*Graport Co., 749 Poplar Ave., Memphis, 
Tenn. 

*Green & Green, Inc., 
Houston, Texas (Fruit Bowl, 


It) 
*GREEN RIVER CORP., 4554 No. 
87-02 Jus- 


2000 Providence, 
Spike- 


Broadway, Chicago 40, IIl. 
Greenwood Laboratories, Inc., 
tice St., Elmhurst, N. Y. 
*Grimes Mfg. Co., Walnut Ridge, Ark. 
(Sweetheart Kola, Grimes Kola) 

Herring Ginger Ale Co., 2223 W. Beaver 
St., Jacksonville, Fla. (Dr. Herring’s 
Ginger Ale) 

*G. F. Heublein & Bros., Inc., 
Park Ave., Hartford, Conn. 
*Heyman Process Corp., 2954 Fulton St., 

Brooklyn 7, N. Y. (’Scoffee) 
*CHARLES E. HIRES CO.., 206 S. 24th 
St. Philadelphia, Pa. (Hires Root 


Beer) 

Hi-Top Co., 104 W. Pearl St., 
2, Ohio 

Jacob House .& Sons, Inc., 52 St. 
St., Buffalo, N. Y. 


330 New 


Cincinnati 


Paul 







































































































HURTY-PECK & CO., 1423 Naomi St., 
Indianapolis, Ind. 

HURTY-PECK & CO. OF CALIFOR- 
NIA, P. O. Box 1511, Santa Ana, Cal. 

*Ju-C-Orange of America, Lebanon, Pa. 
(Ju’cy Orange, Pennsylvania Dutch 
Birch Beer) 

*The Julep Co., Box 803, Sycamore, III. 
(Howel’s Root Beer & Julep-Time 
Flavors) 

*JUNE KOLA COMPANY, 779 Hazel 
St., Wilkes-Barre, Pa. 

The Kalva Corp., 216 No. Spring St., 
Waukegan, III. 

*King Kola Mfg. Co., 2118 Grand, Gran- 
ite City, Ill. 

*Kirsch No-Cal Beverages, Inc., 921 
Flushing Ave., Brooklyn, N. Y. (No- 
Cal) 

*Kist Canada, Ltd., 11 Cobourg St., 
Stratford, Ont., Canada (Kist Plus 4, 
Blue Bird, Chocolate Soldier) 


H. KOHNSTAMM & CO., INC., 89 Park 
Pl., New York City 

V. & E. KOHNSTAM\M, INC., 329 Canal 
St. New York 13, N. Y. (“Veko 
Flavors & Dietetics”) 

Lancaster, Inc., 6700 Eleventh Ave., Los 
Angeles 43, Calif. 

J. F. LAZIER MFG. CO., INC., 1947 
Gravois Ave., St. Louis 4, Mo. 

*A. J. Lehman Co., 912 Sycamore St., 
Cincinnati 2, Ohio (Lemmy, Tom Col- 
lins Jr., Ironbeer) 

*Lemon-Up Co., Inc., 2627 Canal St., 
New Orleans, La. 

*LES-CAL BEVERAGE CO., 371 E. 
160th St., New York City 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, III. 

Lucky Club Co., 637 Delmonte Way, 
St. Louis 12, Missouri 

*Ludford Fruit Products, Inc., 1411-21 
So. Western Ave., Los Angeles 6, Cal. 
(Dr. Wells, Hollywood Beverages, 
Ludford Beverages, Santa Anita Bev- 
erages) 

*Lyons Root Beer Co., Div. of Lyons- 
Magnus, Inc., 2545—16th St., San Fran- 
cisco, Calif. (Lyons Root Beer, 
Ironport). 

Henry Magnus, 362 W. Erie St., Chicago, 
Ill. (Iron Brew Extract) 

Major Cola Co., Winston Salem, N. C. 

*MARBERT PRODUCTS, INC., 19 E. 
Lombard St., Baltimore 2, Md. (Mar- 
bert Cola Concentrate, #29 Lemon- 
Lime) 

*Mark Williams Chemical Co., 4940 No., 
Sheridan Rd., Chicago 40, Ill. (Dr. 
Enuf) 

*MASON & MASON, INC., 213 No. Des 
Plaines St., Chicago 6, Ill. (Mason’s 
Root Beer) 

Merory Flavors, Inc., 697 Route 46, Clif- 
ton, N. J. 

*THE MIL-KAY CORP. OF AMER- 
ICA, 1947 Gravois Ave., St. Louis 4, 
Mo. (Mil-Kay) 

*Million Dollar Grape Co., P. O. Box 
1117, Grand Prairie, Texas. 

Mira Co., 385 Whitehall St., Atlanta 3, 
Ga. (Mira Gold Orange Concentrate— 
Cheri-Beri) 

*MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif. 
(Mission Beverages, Mission Orange) 

*MONARCH MFG. CO., 1351 Monarch 
Road S.E., Atlanta, Ga. (New Yorker, 
Cascade, Esquire, Jo-Jo, Swanee, Cal- 


Fre) 

*The Moxie Co., 290 Reservoir St., Need- 
ham Heights, Mass. (Moxie) 

John Mulhern Co., 390 Bayshore Blvd., 


San Francisco, Cal. (116 Fifth Ave., 
No., Seattle, Wash.; 3236 Union Pa- 
cific Ave., Los Angeles, Cal.) 





*My Pop’s Franchise Co., 3034 Boudinot 
St., Philadelphia 34, Pa. 

*National Fruit Flavor Co., 421 Girod 
St, New Orleans, La. (Squeeze, 
Grapefruit, Ginger Ale) 

*National Grapico Co., 515-17—10th St., 
No., Birmingham, Ala. (Orangico) 

*NATIONAL NUGRAPE CO., 794 For- 
rest Rd., Atlanta, Ga. (NuGrape-Sun 
Crest) 

National Orange Products, Inc., 4415-17 
N. Clark St., Chicago 40, Ill. (“48” 
Orange, Lemonade, Pineapple Mix, 
Root Beer, Fruit Cocktail) 

*Neeco Co., Div. of Atlantic Extract Co., 
Inc., 134 Fulton St., Boston 13, Mass. 
(Neeco Coffee Soda) 

*NEHI CORP., Columbus, Ga. (Nehi— 
Royal Crown Cola, Par-T-Pak) 

Neil Products, Inc., 2042 Broadway, 
Santa Monica, Cal. (‘“Tastease’’) 

*NESBITT FRUIT PRODUCTS, INC., 
2946 E. 11th St., Los Angeles 23, Cal. 

J. N. Nichols & Co., Ltd., Manchester 16, 
England 

*The H. R. Nicholson Co., Kenshaw & 
Oakleaf Aves., Baltimore 15, Md. 
(Nichol Kola, Bombay) 

*Northwestern Extract Co, 216 N. 
Broadway, Milwaukee, Wis. (Nor- 
wesco) 

*OLD FASHION, INC., 163 So. State 

St., Wilkes-Barre, Pa. (Ma’s Old Fash- 

ion Root Beer, Bottlers’ Flavor Ex- 

tracts) 


*ORANGE-CRUSH CO., 318-324 W. 
Superior St., Chicago, Ill. (Orange- 
Crush, Old Colony) 

*ORANGE SMILE SIRUP CoO., INC., 
2001 S. 9th St., St. Louis, Mo. (Smile) 

*O-SO GRAPE CO., 1015 So. Washing- 
ton, Peoria, Ill. (O-So Grape & O-So 
Flavors & Dehydra Flavors) 

*Pal, Inc., 3420 Hamilton St., West Hy- 
attsville Md. (Pal Ade) 

Pan-American Beverage Products Corp., 
350 Fifth Ave., New York 1, N. Y. 
Pan-American Mfg. Co., Inc., 817 St. 

Ferdinand St., New Orleans, La. 

Pa-Poose Prods. Co., 322 Tchoupitoulas 
St., New Orleans, La. (Pa-Poose Root 
Beer) 

Par Beverage Corp., 912 Sycamore St., 
Cincinnati, Ohio (I. C. Beverages). 

Peeko Products Co., 858 Southern Blvd., 
Bronx, N. Y. 

PENRITH, AKERS MFG. CO., 1311 S. 
5th St., Minneapolis 4, Minn. 

*PEPSI-COLA CO., 3 W. 57th St., New 
York 19, N. Y. (Pepsi-Cola, Evervess) 

PHILVIN PRODUCTS, 1472 Gates 
Ave,. Brooklyn 27, N. Y. 

Pilot Ale Corp., Weldon, No. Carolina 

Polak & Schwarz, Inc., 667 Washington 
St., New York, N. Y. 

*Polar Cola Co. of America, Inc., Salem, 
Mass. 

THE PURE SPRING CO., LTD., 22 
Aberdeen St., Ottawa 1, Ont., Canada 

*The Quench Co., 1962 First Ave., So., 
Seattle 4, Wash. 

*Red Rock Cola Co., 115 Jackson St., 
N. E., Atlanta, Ga. (Red Rock Cola, 
Hep, Players Beverages) 

*Richardson Corp., 1069 Lyell Ave., 
Rochester 3, N. Y. (Richardson Root 
Beer) 

Rich-O, 4556—46th Ave., So., Minneapo- 
lis 6, Minn. 

Rio Syrup Co., Inc., 3412 Gravois Ave., 
St. Louis 18, Mo. 

ROSS LABORATORIES, 4212 Lee 
Road, Cleveland 28, Ohio 

Royal Canadian Distributing Co., 4830 
N. Sawyer Ave., Chicago 25, II. 

*Johnnie Ryan Co., 822 Niagara St., Ni- 
agara Falls, N. Y. 


Please mertion "N.B.G. BUYERS’ GUIDE" when writing these companies. 





*SALIENT FLAVORING CORP., 45-51 
Suffolk St., New York City (Nifty- 
Cavalcade) 

Santa Cola, 3103 Hollywood Way, Bur- 
bank, Cal. 

*C. O. & W. D. Sethness Co., 1926 Sunny- 
side Ave., Chicago 40, Ill. (Twang) 


*THE SEVEN-UP CO., 1300 Delmar 
Blvd., St. Louis 3, Mo (Seven-Up) 
Dominion Seven-Up Co., Ltd., Canadian 
Head Office: 12 Cranfield Rd., Toronto 

13, Ont., Canada 

*Shasta Water Co., 233 Sansome St., San 
Francisco, Cal. 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City. 

*Spa-King Mount Clemens Water Prods. 
Corp., 34-24 Vernon Blvd., Long Is- 
land City, N. Y. 

*Sparkle Plenty Co., 3034 Boudinet St., 
Philadelphia 34, Pa. (Sparkle Plenty) 

*Sparkling Life Co., 6311 Wilshire Blvd., 
Los Angeles 48, Cal. 

*Spiffy, Inc., 8th St. & Chciten Aves., 
Philadelphia 26, Pa. (Spiffy). 

*SPRIG SALES CO., 2946 E. 11th St., 
Los Angeles 23, Cal. 

The Sprint Co., 3224 No. Elston Ave., 
Chicago, Ill. (“Sprint” Grapefruit 
Drink) 

*THE SQUIRT CO., 4610 Van Nuys 
Blvd., Van Nuys, Cal. (Squirt) 

STERWIN CHEMICALS, INC., 1450 
Broadway, New York 18, N. Y. (Zimco 
Lignin Vanillin, Ethyl Vanillin) 

*SUN DROP SALES CORP. OF 
AMERICA, 1947 Gravois Ave., St. 
Louis 4, Mo. 

SUNKIST GROWERS, INC., 616 E. 
Grove St., Ontario, Cal. 

*Sunny Cal Company, Kansas City Food 
Terminal, Kansas City 15, Kansas 
(Sunny Cal) 

*Sunny Isles, Inc., 1004 Crescent Ave., 
N. E., Atlanta, Ga. (Sunny Isles) 

*SUN SPOT CO. OF AMERICA, 1500 
Ridgely St., Baltimore 30, Md. (Sun 
Spot) 

Syntomatic Corp., 114 E. 32nd St., N. Y. 
16, N.Y. 

The Syrup Products Co., Kenshaw & 
Oakleaf Aves., Balto. 15, Md. (H-R 
Kola) 

Tempo Products, 2450 Ramona Blvd., 
Los Angeles 33, Calif. 

THEALL & PILE, INC., 297 Pearl St., 
New York City (Monte Cristo) 

Theonett & Co., 328-30 No. Ashland Ave., 
Chicago, Ill. 

*The Tip Corp. of America, Marion, Va. 
(Tip) 

Triple XXX Products, Galveston-Hous- 
ton Breweries, Inc., Box 419, Galves- 
ton, Tex. 

*Tropical Beverage Co., 4504 Munger 
Ave., Dallas 4, Tex. (Tay) 

Tropical Brands Co., 1500 Ridgely St., 
Baltimore 30, Md. 

*TRU-ADE, INC., 104 Douglas Ave., 
Elgin, Ill. (Tru-Ade) 

S. TWITCHELL CO., Crestmont and 
Haddon Aves., Camden, N. J. 

Uncle Dan’s Sales Co., 676-8 &. Columbia, 
Detroit 1, Mich. 

United Extract Laboratories, Inc., 1521 
W. Walton St., Chicago, IIl. 

United Flavors, 45 Suffoik St., New York 
City 

VAN AMERINGEN-HAEBLER, INC., 
ALVA FLAVORS, 521 W. 57th St., 
New York City 

*JAMES VERNOR CO., 4501 Wood- 
ward Ave., Detroit 1, Mich. (Vernor’s 
Ginger Ale) 

Victor Syrup Corp., 43-14 37th St., L. I. 
ny OO Ee 


















































































































*VIRGINIA DARE EXTRACT CO.,, 
INC., 10 Bush Terminal, Brooklyn, 
N. Y. (Korker, Vin Vie, South Seas) 

WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis 6, Mo. (Red 
Seal) 

*Welch Fruit Products Co., 1715 Church 
St., Evanston, Ill. (Black-Kow) 

*Whistle & Vess Beveragus, Inc., 5020 
Arsenal St., St. Louis, Mo. 

*The White Rock Corp., 200 Van Dyke 
St., Brooklyn 31, N. Y. (White Rock) 

WHITTLE & MUTCH, INC., 176 W. 
York St., Philadelphia 33, Pa. (““Wami” 
Pale Dry Ginger Ale, Orange “Cloud”, 
Lime “Cloud’’) 

*Wise-Up Co. of America, P. O. Box 762, 
Stapleton, S. I. 4, N. Y. (Wise-Up) 

*Wonder Orange Co., 223 W. Erie St., 
Chicago 10, Ill. (Wonder Orange- 
Rummy—Dub-L-Valu) 

*X-Tra Company, 1054 Dwight St. 
Springfield, Mass. (X-Tra) 

*Yankee Doodle Root Beer Co., 1408 E. 
Adams Blvd., Los Angeles, Calif. 

*YOO-HOO CHOCOLATE PROD- 

a CoO., P. O. Box 22, Garfield 


= - : 
*Yoo-Hoo Chocolate Sales Co., 371 E. 


160th St., N. Y. C. 

*Zesto Co. of America, 1679 E. 41st St., 
Los Angeles 11, Calif. (Zesto) 

*Zip Company, 135 Eaton St., St. Paul, 
Minn. (Zip) 


FLOOR MAINTENANCE 


HANDLING DEVICES CoO., INC., 43- 
45 Pearl St., Brookline 47, Mass. 

Premier Company, 755 Woodlawn Ave., 
St. Paul, Minn. 


FLOORING MATERIALS 


ARMSTRONG CORK CoO., Lancaster, 
Pa. 
Atlas Mineral Products Co., Mertztown, 


ra. 
A. C. HORN CO., INC., 44th Ave. & 
10th St., Long Island City 1, N. Y. 
Kalman Flooring Co., 110 E. 42nd St., 
New York City 

Walter Maguire Co., Inc., 60 E. 42nd St., 
New York 17, N. Y. 

The Midland Paint & Varnish Co., 3801 
E, 91st St., Cleveland, Ohio 

Nukem Products Corp., 103 Colgate Ave., 
Buffalo, N. :. 

Pennsylvania Salt Mfg. Co., 854 Widener 
Bldg., Philadelphia 7, Pa. 

Permamix Corp., 228 No. LaSalle St., 
Chicago, III. 

Ranetite Mfg. Co., Inc., 1917 So. Broad- 
way, St. Louis 3, Mo. 

A. O. Smith Corp., 3533 No. 27th St., 
Milwaukee 1, Wisc. 

Tremco Mfg. Co., 8701 Kinsman, Cleve- 
land, Ohio. 

Tufcrete Co., 539 Teachout Bldg., Des 
Moines 9, Iowa 

United Laboratories, Inc., 16801 Euclid 
Ave., Cleveland 12, Ohio. 


FOAM RETARDERS 


BROOKDALE LABORATORIES, 222 
Sylvania Rd., Bloomfield, N. J. 

ROSS LABORATORIES, 4212 Lee Rd., 
Cleveland 28, Ohio 


FOAMING AGENTS 


THE E. BERGHAUSEN CHEMICAL 
CO., 4538 W. Mitchell Ave., Cinn. 32, 
Ohio 

Chandler Laboratories, Inc., 8th & Chel- 
ten Ave., Philadelphia 26, Pa. 

J. H. DeLamar & Son, Inc., 461 W. Erie 
St., Chicago 10, IIl. 


Florasynth Laboratories, Inc., P. O. Box 
12, 900 Van Nest Ave., New York City 


FOIL 


Allen Supply Co., Inc., 322 W. Market 
St., Newark 3, N. J. 

Aluminum Rolling Mills Ltd., 1405 Peel 
St., Montreal, Que., Canada 

Consolidated Siphon Supply Co., Inc., 
22-24 Wooster St., New York City 

Reynolds Metals Co., Reynolds Metals 
Bldg.. Richmond, Va. 

SPIELMAN CoO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 


FRUIT JUICES 


Citrus Concentrates, _ Inc., 
Florida. 

Citrus Fruit Juice Co., 1474 W. Hubbard 
Ave., Chicago 49, III. 

Chandler Laboratories, Inc., 8th & Chel- 
ten Ave., Philadelphia 26, Pa. 

V. & E. KOHNSTAMM, INC., 329 
Canal St., New York 13, N. Y. 

MISSION DRY CORP., P. O. Box 2477 
Terminal Annex, Los Angeles 54, Calif. 

PENRITH, AKERS MFG. CO., 1311 

» So. 5th St., Minneapolis 4, Minn. 

SUNKIST GROWERS, INC., 616 E. 
Grove St., Ontario, Cal. 


HAND TRUCKS 

Allied Mfg. & Sales Co., 201 No. Wells 
St., Chicago 6, IIl. 

Anthony Truck Co., Box 375, Paducah, 
Ky. 

Automatic Bending Co., Harvey, Illinois 

Banner Equipment Co., 1856 W. Grand 
Ave., Chicago 22, III. 

The E. W. Buschman Co., 4469 Clifton 
Ave., Cinn. 32, Ohio 

Cincinnati Shipping Room Suppliers, 612 

3roadway, Cincinnati, Ohio 

Clark Equipment Co., Industrial Truck 
Div., Battle Creek 84, Mich. 

The Colson Corp., No. Cedar St., Elyria, 
Ohio 

The Fairbanks Co., 393 Lafayette St., 
New York 3, N. Y. 

Fergus Cart Co., Edmond, Oklahoma 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

KOLSTAD CO., 131 Central Ave., S. E., 
Minneapolis 14, Minn. 

Lewis-Shepard Products, Inc., 139 Wal- 
nut St., Watertown 72, Mass. 

MAGLINE, INC., Pinconning, Mich. 

MAGNESIUM CO. OF AMERICA, 
East Chicago 23, Ind. 

Market Forge Co., 35 Garvey St., Ever- 
ett 49, Mass. 

Master Tank & Welding, P. O. Box 5146, 
Dallas, Texas 

The Mercury Mfg. Co., 4944 So. Halsted 
St., Chicago 9, III. 

Milwaukee Truck & Caster Co., 6512 W. 
River Pkway., Milwaukee, Wisc. 

MOELLENBROCK & WILKE, Wash- 
ington, Mo. 

National Light Metals & Plastic Co., 545 
Columbia, Caro, Mich. 

Nutting Truck & Caster Co., Inc., 1125 
No. Division St., Fairbault, Minn. 

The Rapids-Standard Co., Ince., 130 
Trowbridge, N. W., Grand Rapids, 
Mich. 

Sage Equipment Co., 31 Essex St., Buf 
mio is, WN. ¥. 

Self-Lifting Piano Truck Co,, 
Ohio 

Tobey Mfg. Corp., 1221 E. Segundo Blvd., 
El Segundo, Calif. 


Dunedin, 


Findlay, 
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Trukcart, Inc., 1011 W. Harrison St., 
Chicago 7, III. 

Twin-Tilt Co., Fisher & B. & O. R.R,, 
Cincinnati, Ohio 

Uhrden, Inc., P. O. Box 51, Dennison, 
Ohio 

U. S. Products, Inc., Columbus, Ind. 

West Bend Equipment Corp., West 
Bend, Wisc. 

The Yale & Towne Mfg. Co., 11000 
Roosevelt Blvd., Philadelphia 15, Pa. 


HEATING EQUIPMENT 


AMES IRON WORKS, Oswego, N. Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 
CHERRY-BURRELL CORP., 427 W. 

Randolph St., Chicago 6, IIl. 
Cleaver-Brooks Co., 326 E. Keefe Ave., 
Milwaukee 12, Wisc. 
Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 
Cyclotherm Corp., 157 E. Ist St., Oswego, 
me 


Eclipse Fuel Eng. Co., Rockford, Il. 

G. C. EVANS SALES CO., Little Rock, 
Ark. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Kewanee Boiler Corp., Kewanee. III. 

KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis, Mo. 

Mears, Kane, Ofeldt, Inc., P. O. Box 
223, Bridgeport, Pa. 

Mund Boilers, Inc., 1600 No. Indiana St., 
Los Angeles, Cal. 

O’Brien Steam Specialty Co., 337 Heffer- 
nan Bldg., Syracuse 2, N. Y. 

Orr & Sembower, Inc., Morgantown Rd., 
Reading, Pa. 

Sid E. Parker Boiler Co., 2035 E. 37th St., 
Los Angeles 11, Calif. 

Steamaster Automatic Boiler Co., 5819 
Compton Ave., Los Angeles 11, Cal. 
Superior Combustion Industries, Inc., 
Times Bldg... New York 18, N. Y. 
Williams Div., Eureka Williams Corp., 

1201 E. Bell St., Bloomington, III. 


HYDROMETERS—THERMOMETERS 


AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 
Ind. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Francis L. Freas Glass Works, Con- 
shohocken, Pa. 

T. W. O’Connell & Co., 3813 No. Ravens- 
wood Ave., Chicago, III. 

Ohio Thermometer Co., Inc., 33 Walnut 
St., Springfield, Ohio 


INSURANCE 


3ruce Dodson & Co., 28th & Wyandotte, 
Kansas City, Mo. 


LABELERS 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
ms &- 

3arry-Wehmiller Machy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 

The Biner-Ellison Machy. Co., 1101 No. 
Main St., Los Angeles 12, Calif. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

ECONOMIC MACHINERY CoO., Div. 
of Geo. J. Meyer Mfg. Co. (World), 
60 Fremont, Worcester 3, Mass. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER C0O.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 





















































































CHAS, 8S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Labelette Co., 2611 W. Leland Ave., 
Chicago 25, Ill 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, Ill. 

MRM Company, 191 Berry St., 
1, N.Y. 

Nelson Label Machine Corp., 679 Fre- 
linghuysen Ave., Newark, N. J. 


Brooklyn 


LABELS 


Aluminum Rolling Mills Ltd., 
St., Montreal, Que., Canada 

Meier Bachman, Allentown, Pa. 

Consolidated Lithographing Corp., Glen 
we & Voice Roads, Carle Place, L. I., 

H. S. Crocker Co., Inc., 720 Mission St., 
San Francisco 1, Calif. 

Eagle Lithographing Co., 4344 W. 5th 

ve., Chicago 28, III. 

Fenton Label Co., 506-12 Race St., Phila- 
delphia 6, Pa. 

GAMSE LITHOGRAPHING  CO., 
INC., Gamse Bldg., Baltimore, Md. 

| ae Jones Sons, Ltd., P.O. Box 246, 
London, Ont., Canada. 

‘R. J. Kittredge & Co. 14 N. Peoria, 
Chicago 7, Ill. 

Lambooy Label & Wrapper Co., 2129 
Portage St., Kalamazoo, Mich. 

Lehmann Printing & Lithographing Cé., 


1405 Peel 


300 2nd St., San Francisco, Cal. 
Milprint, Inc., 4200 No. Holton St., 
Milwaukee, Wisc. 


Philipp Lithographing Co., 1422 No. 4th 
St., Milwaukee 12, Wisc. 

Charles L. Puckett, Inc., 11 No. Wacker 
Dr., Chicago, Illinois 

Reynolds Metals Co., Richmond, Va. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 

Tompkins’ Label Service, Frankford Ave. 
t Allegheny Ave., Philadelphia 34, Pa. 

U. S. Celloprint Co., 234 Broadway, 
Milwaukee, Wisc. 


LIFT TRUCKS—HANDLING EQUIPMENT 


Arkansas Machine Specialty Co., 


Hope, 
Ark. ail 


Automatic Transportation Co., 101 W. 
87th St., Chicago 20, IIl. 

Baker Industrial Truck Div., The Baker- 
Raulang Co., 1250 W. 80th St., Cleve- 


land 2, Ohio 

Barrett-Cravens Co., North Brook, III. 

Big Joe Mfg. Co., 900 W. Jackson Blvd., 
Chicago, IIl. 

Bond Foundry & Machine Co., Manheim, 
Pennsylvania 

Brown-Line Corp., 341 No. Foothill Rd., 
Beverly Hills, Calif. 

BUCKNER EQUIPMENT Co., 
So. Wabash Ave., 

The _ Buda Co., Div. of Allis-Chalmers 
Mfg. Co., 154th & Commercial Aves., 
Harvey, II. 

The E. W. Buschman Co., Inc., Clifton & 
Spring Grove Aves, Cincinnati, Ohio. 
Oral T. Carter & Assoc., 1704 Dreman 
Ave., Cincinnati 23, Ohio. 
Century Truck & Mfg. Co., 

Youngstown 11, Ohio 
Clark Equipment Co., Industrial Truck 
Div., Battle Creek 84, Michigan 


3024 
Chicago 16, IIl. 


Box 3097, 


The Colson Corp., No. Cedar St., Elyria, 
Ohio 

Conveyor Specialty Co., Inc., No. Quincy, 
Mass. 

R. H. Corbett, Inc., 38 Pearl St., New 
York City 


The Elwell-Parker Electric Co., 4126 St. 
Clair Ave., Cleveland, Ohio 

Factory Service Co., 4615 No. 21st _ # 
Milwaukee, Wis. 

The Fairbanks Company, 393 Lafayette 
St., New York 3, N. Y. 

Gleason Corp., 6511 W. State, Milwaukee, 
Wisc. 

Grand Specialties Co., 3101-27 Grand Ave., 
Chicago 22, Ill. 

Hedeman Products, Inc., 117 Cutter Mill 
- — O. Box 332, Great Neck, L. L., 

Hyster Co., 2950 N. E. Clackamas St., 
Portland 8, Oregon 

CHAS S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Kel Engineering & Equipment Co., 151 
Rutgers St., Highland Park, N. J. 

Lewis-Shepard Products, Inc., 139 Wal- 


nut St., Watertown 72, Mass. 
Lift Trucks, Inc., 2423 Spring Grove 
Ave., Cincinnati, Ohio 


MAGLINE, INC., Pinconning, Mich. 

MAGNESIUM CO. OF AMERICA, 
East Chicago 23, Ind. 

Market Forge Co., 35 Garvey St., 


ett 49, Mass. 

Marvel Industries, Inc., 2224 Cleveland 
St., Evanston, III. 
The Mercury Mfg. Co., 4044 So. Halsted 
St., Chicago, III. 
The Moto-Truc Co., 59th St., 

Cleveland 3, Ohio 
Penco Engineering Co., 25 California St., 


San Francisco 11, Calif. 
Rapids-Standard Co., Inc., 


Ever- 


1953 E. 


130 Trow- 


bridge, N. W., Grand Rapids, Mich. 
Revolvator ay 8732 Tonnele Ave., No. 
Bergen, J. 
Rotary itt Co., 1054 Kansas, Memphis, 
Tenn. 


Rowe Methods, Inc., 2534 Detroit St., 
Cleveland, Ohio. 

see Mfg. Co., 307 Cass St., Peoria 

Schwitzer-Cummins Co., 1125 Massachu- 
setts Ave., Indianapolis, Ind. 

Thomas Truck & Caster Co., 1022 Mis- 
sissippi River. Keokuk, Iowa. 

TOTE SYSTEM, INC., 700 S. 7th, Bea- 
trice, Neb. 

TOWMOTOR CORP., 1222 E. 152nd St., 
Cleveland 10, Ohio 
Towsley Trucks, Inc., 
Cincinnati 23, Ohio. 
West Bend Equipment Corp., West Bend, 


is 
The Yale & Towne Mfg. Co., 11000 
Philadelphia 15, Pa. 


Roosevelt Blvd., 


LIME SCALE REMOVER 


DIAMOND ALKALI CO., 300 Union 
Commerce Bldg., Cleveland, Ohio 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, IIL. 

The Limex Corp., P.O. Box 1026, Indian- 
apolis, Ind. 

Magnus Chemical Co., Inc., 
Ave.. Garwood, N. J. 

OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 

Pennsylvania Salt Mfg. Co., 854 Widener 
Bldg., Philadelphia 7, Pa. 

Water Treatment Engineers, Inc., 15209 
Detroit Ave., Lakewood 7, Ohio 

Wyandotte Chemicals Corp., Wyandotte, 
Mich. 


1649 Elmore St., 


124 South 


LUBRICANTS 


Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

E. F. Drew & Co., Inc., 15 East 26th St., 
New York City 

The DuBois Co., 1120 W. Front St., Cin- 
cinnati 3, Ohio. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 


R. J. Kanter Co., 647 Water St., New 
York 2, N. Y. (Soap Lubricant) 

V. & E. KOHNSTAMM, INC., 329 
Canal St., New York 13, N. Y. 
(“Orange” Solid Oil Grease) 

Lubriplate Div., Fiske Bros. Refining Co., 
129 Lockwood Ave., Newark, N. J. 

Magnus Chemical Co., Inc., 124 South 
Ave., Garwood, N. J. 

McGlaughlin Oil Co., 3750 E. Livingston 
Ave., Columbus 13, Ohio 

OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 

Peck’s Products Co., 610 E. Clarence 
Ave., St. Louis 15, Mo. 

Standard Oil Co., Midland Bldg., Cleve- 
land 15, Ohio. 

Stewart-Warner Corp., Alemite Div., 
1826 Diversey P’kwy., Chicago, IIl. 
Superior Chemical Products, Inc., 100 

W. Monroe St., Chicago 3, IIl. 


LUBRICATING EQUIPMENT 


Consolidated Siphon Supply Co., 22 
Wooster St., New York City 


R. J. Kanter Co., 647 Water St., New 
York 2, N. Y. 
Lincoln Engineering Co., 5701 Natural 


Bridge Ave., St. Louis 20. Mo. 
OAKITE PRODUCTS, 1m 26A Rec- 
tor St., New York 6, N. 
Superior ‘Chemical teed Inc., 100 W. 
Monroe St., Chicago 3, III. 


MACHINERY PARTS & SUPPLIES 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 


N. Y. 
BOTTLERS SERVICE “—e 43-77 
Vernon Blvd., L. I. City 1, N. Y. 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 
FILPACO INDUSTRIES, INC. ‘(THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 
CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 


MIXERS (BEVERAGE) 


AIDMON BOTTLE & SUPPLY CO., 
-? 7615 Third Ave., Brooklyn 9, 
N. 

ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Machine & Foundry Co., 261 
Madison Ave., New York 16, N. Y. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, IIl. 

Consolidated Siphon Supply Co., Inc., 
22 Wooster St., New York City 

Coulter Copper & Brass Co., Ltd. 115 
Sumach St., Toronto, Ont., Canada. 

CROWN CORK & SEAL CO., INC., 
Eastern Ave. & Kresson St., Baltimore, 
Md. 

Eastern Industries, Inc., 296 Elm St., 
Haven 6, Conn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Girton Mfg. Co., Millville, Pa. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Keenline Equipment Corp., 
Wisc. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

MILLER HYDRO CO., Bainbridge, Ga. 

Mixing Equipment Co., 144 Mt. Read 
Blvd., Rochester 11, N. Y. 

THE PFAULDER CO., 1000 West Ave., 
Rochester, N. Y. 


New 


Oshkosh, 
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POTTER & RAYFIELD, INC., 1570 
Northside Dr., N. E., Atlanta, Ga. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

Standard Electric Mfg. Co., Inc., West 
Berlin, N. J. 

Sutton Specialty Mig. Co., P. O. Box 
36, Deer Park, Texas 

United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, New Jersey 


MIXERS (SIRUP) 


AIDMON BOTTLE & SUPPLY CO., 
an<> 7615 Third Ave., Brooklyn 9, 

Admiral Tool & Dye Co., Inc., 45-10 
Vernon Blvd., Long Island City 1, N. Y. 

ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Machine & Foundry Co., 261 
Madison Ave., New York 16, N. Y. 

BOTTLERS SERVICE i e 43-77 
Vernon Blvd., L. I. City _Y. 

BUCKNER EQUIPMENT a? i 3024 
So. Wabash Ave., Chicago 16, Ill. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, IIl. 

Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

Coulter Copper & Brass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada. 

Cream City Boiler Co., 1607 So. 43rd St., 
Milwaukee 46, Wisc. 

Damrow Brothers Company, 196 West- 
ern Ave., Fond du Lac, Wisc. 

Eastern Industries, Inc., 296 Elm St., 
New Haven 6, Conn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

CHAS. S. JACOBOWITZ CORP., 
3080 Main St., Buffalo 14, N. Y. 

FRANK B. LOMAX CO. DIV. 
GROEN MFG. CO., 4535 W. Armi- 
tage, Chicago, IIl. 

Metal-Glass Products Co., 1 Reed St., 
Belding, Mich. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

Mixing Equipment Co., Inc., 144 Mt. 
Read Blvd.. Rochester 11, N. Y. 
The Patterson Foundry & Machine Co., 

East Liverpool. Ohio 

PENRITH, AKERS MFG. CO., 1311 
So. 5th St., Minneapolis 4, Minn. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

POTTER & RAYFIELD, INC., P.O. 
Box 1042, Atlanta, Ga. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

Standard Electric Mfg. Co., Inc., West 
Berlin, N. J. 


Star Liquid Machinery a 871 Edge- 
water Rd., Bronx 59, N. Y. 


MOBILE ICE CARTS 


Gennett & Sons, Inc., Richmond, Indiana 


MOTORS 


The Louis Allis Co., 427 E. Stewart St., 
Milwaukee 7, Wisc. 

Ingersoll-Rand, 11 Broadway, New York 
ee ae o 

Leland Electric Co., Div. American Ma- 
chine & Foundry Co., 1501 Webster St., 
Dayton, Ohio 

A. O. Smith Corp., 3533 No. 27th St., 
Milwaukee 1, Wisc. 

Sterling Electric Motors, Inc., 5401 Tele- 
graph Rd., Los Angeles 22, Cal. 


PAINTS 


American Asbestos Products Co., 8001 
Franklin, Cleveland, Ohio. 

American-Marietta Co., Valdura Div., 101 
E. Ontario St., Chicago, Ill. 

Atlas Mineral Products Co., Mertztown, 


Pa. 

Barry- Wehmiller Machy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 

Berry Bros., Inc., 211 Lieb, Detroit, Mich. 

Bruning Bros., 4209 E. Chase, Baltimore, 
Maryland 

Carboline Co. Div., Mullins Non-Ferrous 
Castings Corp., 331 Thornton Ave., 
St. Louis 19, Mo. 

Farboil Paint Co., 801 Key Highway, 
Baltimore 30, Md. 

Fyr-Kote Co., Div. Morris Paint & 
Varnish Co., 27th & Douglas St., 
Omaha, Neb. 

The Garland Co., 3748 E. 91st St., Cleve- 
land, Ohio 

Glidden Paint Co., Berea Rd. & Madison 
Ave., Cleveland, Ohio. - 

A. C. HORN CO., INC., 44th Ave. & 
10th St., Long Island City 1, N. Y. 
Keystone Paint & Varnish Go., 71 Otsego 

St., Brooklyn, N. Y. 

i 2 Landau Co., 221 Wooster St., New 
York City. 

Lasting Products Co., 200 So. Franklin- 
town Rd., Baltimore 23, Md. 

David E. Long Corp., 220 E. 42nd St., 
New York 17, N. Y. 

The Master Mechanics Co., 2097 Colum- 
bus Rd., Cleveland 13, Ohio. 

McDougall-Butler Co., Inc., 2929 Main 
St., Buffalo 14, N. Y. 

Nukem Products Corp., 103 Colgate Ave., 
Buffalo, N. Y. 

Paint Corp. of America, Fidelity Bldg., 
Cleveland 14, Ohio 

Pennsylvania Salt M fg. Co., 854 Widener 
Bldg., Philadelphia 7, Pa. 

Pittsburgh Plate Glass Co., Paint Div., 
632 Duquesne Way, Pittsburgh 22, Pa. 

Poly-Cyclo Mfg. Co., 12400 Crossburn, 
Cleveland, Ohio 

Pratt & Lambert, 75 Tonawanda St., Buf- 
falo, N. Y. 

Prufcoat Laboratories, Inc., 63 Main St., 
Cambridge, Mass. 

Reyam Plastic Products Co., 2614 W. 
North Ave., Chicago 2, IIl. 

Rust-Oleum Corp., 2799 Oakton St., 
Evanston, II. 

Sherwin-Williams Co., 101 Prospect Ave., 
N. W., Cleveland, Ohio. 

Slip-On, Inc., 401 Broadway, New York 


ity. 
J. Gordon Smith Co., 3901 Main St., Dal- 
las 1, Tex. 
Steelcote Mfg. Co., 
Louis 3, Mo. 
Sylvania Chemical Co., 8444 Broadway, 
Cleveland, Ohio 
The Tropical Paint & Oil Co., 1104-1300 
W. 70th St., Cleveland 2, Ohio. 
Truscon Laboratories, 1700 Caniff, De- 
troit, Mich. 


3418 Gratiot, St. 


United Chromium, Inc., 100 E. 42nd St., 


New York 17, N. Y. (Ucilon) 

U. S. Gypsum Co., 300 W. Adams St., 
Chicago, III. 

U. S. Movidyn Corp., 863 No. Orleans 
St., Chicago 10, III. 

bi | U. S. STONEWARE CoO., Akron, 

hio. 

Wilbur & Williams Co., 130 Lincoln St. 

(Brighton 35), Boston, Mass. 


PALLET LOADERS 


Alvey Conveyor Mfg. Co., 9301 Olive St. 
Rd., St. Louis 24, Mo. 

Food Machinery & Chemical Corp., 3075 
14th St., Riverside, Cal. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





PALLETS 


American Cyanamid eo” 30 Rockefeller 
Plaza, New York Cit 

American Metal Prodaste Co., 5959 Lins- 
dale, Detroit 4, Mich. 

Arkansas Pallet Co., P. O. Box 794, Pine 
Bluff, Ark. 

The Bulldog Pallet Co., Newark, Calif. 

Corinth Hardwood Co., P. O. Box 581, 
Bristol, Tenn. 

Econoweld Corp., 140 No. Upland Ave., 
Dayton 7, Ohio 

Lewis-Shepard Products, Inc., 139 Wal- 
nut St., Watertown 72, Mass. 

Market Forge Co., 35 Garvey St., Ever- 
ette 49, Mass. 

National Pallet Corp., Oliver Bldg., Pitts- 
burgh 22, Pa. 

The Paltier Corp., 1703 Kentucky St., 
Michigan City, Indiana 

TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia 34, Pa. 


PAPER CUPS 


Boston Drinking Cup Co., 297 High St., 
Dedham, Mass. 

CONTINENTAL CAN CO.,_ INC., 
PAPER CONTAINER DIV., 349 Or- 
aton St., Newark 1, N. J. 

Bixie Cup Co., Easton, Pa. 

Harvey Paper Products Co., 
Mich. 

Herz Mfg. Corp., Herz Cup Ce. Sha 840 
E. 134th St., New York 54, 

Lily-Tulip Cup Corp., 122 Ee ‘send at, 
New York City 

Maryland Cup Co., 1100 So. Eutaw St., 
Baltimore 30, Md. 

Sealright Co., Inc., Fulton, N. Y. 

Sutherland Paper Co., Kalamazoo, Mich. 


Sturgis, 


PASTEURIZERS 


A. P. V. Co., Inc., Walker-Wallace Div., 
137 Arthur St., Buffalo, N. Y. 

Barry-Wehmiller Machy. Co., 4660 W. 
Florissant Ave., St. Louis 15, Mo. 

CANNING MACHINERY CoO., 4525 
S. W. Lee St., Portland 19, Oregon 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, III. 

Cream City Boiler Co., 1607 So. 43rd St., 
Milwaukee 46, Wisc. 

Damrow Brothers Company, 196 West- 
ern Ave., Fond du Lac, Wisc. 

R. G. Ford Tank Co., 2716 W. Houston 
Ave., Marshall, Texas. 

Fort Wayne Dairy Equip Co., Winter St. 
& Wabash RR, Fort Wayne, Ind. 

Girton Mfg. Co., Millville, Pennsylvania 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, IIl. 

Metal Glass Products Co., Belding, Mich. 

GEO. J. MEYER MFG. CO., Meyer & 
Dumore Sts., Cudahy, Wisc. 

MOJONNIER BROS. CO., 
Ohio St., Chicago 44, IIL 

THE PFAULDER CO., 1000 West Ave., 
Rochester, N. Y. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

Steel & Tube Products Co., 200 W. Olive 
St., Milwaukee, Wisc. 

Tolan Machinery Co., 
Port Newark, N. J. 

Welding Engineers, Inc., Process Equip- 
ment Div., Norristown 14, Pa. 

bs Corporation, Roosevelt Ave. .. York, 

a. 

YUNDT-BOTTLEMATIC CORP., 

P. O. Box 37, Cincinnati 38, Ohio 


4601 W. 


Inc., Port St., 





















































































































































































PORTABLE COOLERS 


Acton Mfg. Co., Inc., 605 S. Summit St., 
Arkansas City, Kan, 
Atlas Tool & Mfg. Co., 5147 Natural 
Bridge Ave., St. Louis 15, Mo. 
Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 
Easter Industries, 7946 No. 
St. Louis 15, Mo. 
FRANCHISE BOTTLERS, INC., 
So. Central Ave., St. Louis 5, Mo. 
Hamilton Metal Products Co., 855 Ave. 
of the Americas, New York 1, N. Y. 
Meese, Inc., Madison, Ind. 
NAPPE-SMITH MFG. CO., Southard 
Ave., Farmingdale, N. J. 
Poloron Products, Inc., 165 
St.. New Rochelle, N. Y. 
PROGRESS REFRIGERATOR CO., 
P. O. Box 1079, Louisville, Ky. 
QUEEN STOVE WORKS, INC.,, 
AMERICAN GAS MACHINE DIV., 
Albert Lea, Minn. 


PIPE TUBING, VALVES, FITTINGS 


Airmatic Valve, Inc., 7317 Associate 
Ave., Cleveland 9, Ohio. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash, Chicago 16, IIL. 

Bump Pump Co., LaCrosse, Wis. 
CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago, Ill. 
Consolidated Siphon Supply 
Wooster St., New York City 

Corning Glass Works, Corning, N. Y. 

Cream City Boiler Co., 1607 So. 43rd St., 
Milwaukee 46, Wisc. 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), . 2414 So. 
Michigan Ave., Chicago 16, Ill. 

Frick Company, Waynesboro, Pa. 

Globe Steel Tubes Co., 3839 W. Burn- 
ham St., Milwaukee 46, Wisc. 


Broadway, 


110 


Huguenot 


te; ae 


Hills-McCanna Co., 3025 No. Western 
Ave., Chicago 18, III. 

Hudson Industries, Inc., 4400 St. Aubin 
St., Detroit, Mich. 


FRANK B. LOMAX CO., INC., DIV. 
GROEN MFG. CO., 4535 W. Armi- 
tage, Chicago, IIl. 

McDonnell & Miller, Inc., 3500 No. 
Spaulding Ave., Chicago 18, III. 

Metal Glass Products Co., Belding, Mich. 

Nelson Foundry Co., 6116 Oakton St., 
Morton Grove, III. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

Star Liquid Machinery Co., 871 Edge- 
water Rd., Bronx 59, N. Y. 

L. C. THOMSEN & SONS, INC., Keno- 
sha, Wisc. 

Trent Tube Co., East Troy, Wisc. 

Tri-Clover Machine Co., Kenosha, Wisc. 

THE U. S. STONEWARE CO,., Akron, 
Ohio 

York Corp., Roosevelt Ave., York, Pa. 


PUMPS 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

American Marsh Pumps, Inc., 60 Capital 
Ave., N. E., Battle Creek, Mich. 

Bump Pump Co., LaCrosse, Wis. 

Candler Hill Corp., Div. of Titan Pump 
& Eng. Corp.. Novi, Michigan 


CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago, IIl. 
Consolidated Siphon Supply Co., 22 


Wooster St., New York City 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont., 
Canada. 


Eastern Industries, Inc., 296 Elm St., New 
Haven 6, Conn. 

Girton Mfg. Co., Millville, Pa. 

Jacob House & Sons, 52 St. Paul St., 
Buffalo, N. Y. 

Jabsco Pump Co., 2031 N Lincoln St., 
Burbank, Calif. 

LaBour Co., Inc., Elkhart, Indiana 

Leiman Bros., Inc., 165 Christie St., New- 
ark 5, N. J. 

Lincoln Engineering Co., 570! Natural 
Bridge Ave., St. Louis, Mo. 

FRANK B. LOMAX CoO., INC., DIV. 
GROEN MFG. CO., 4535 W. Armi- 
tage, Chicago, IIl. 

Mechanical Products Corp., 168 No. Og- 
den Ave., Chicago 7, IIl. 

Metal-Glass Products Co., 1 Reed St., 
Belding, Mich. 

The Nash Engineering Co., South Nor- 
walk, Conn. 

The Perry Co., P. O. 
Texas 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

POTTER & RAYFIELD, INC., 
Northside Dr., N.E., Atlanta, Ga. 

Fred H. Schaub Engineering Co., 2110 S. 
Marshall Blvd., Chicago 23, IIl. 

. O. Smith Corp., 3533 N. 27th St., 
Milwaukee 1, Wisc. 

Stainless Products Co., 314 W. Main St., 
Belding, Mich. 

Star Liquid Machinery Co., 871 Edge- 
water Rd., Bronx 59, N. Y. 

L. C. THOMSEN & SONS, INC., Keno- 
sha, Wisc. 

Tri-Clover Machine Co., Kenosha, Wisc. 

Tuthill Pump Co., 939 E. 95th St., Chi- 
cago 19, IIl. 

United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, N. J. 

Vanton Pump Corp., Empire State Bldg., 
i i ee 

Viking Pump Co., 4th & Melcher Sts., 
Cedar Falls, Iowa. 

WAUKESHA FOUNDRY CO. Box 
497, Waukesha, Wis. 


RACKS (CARTON & CASE) 
FRONTIER MFG. CO,, P. 0. Box 7346, 


Box 2057, Waco, 


1570 


Gatch Wire Goods Co., 1224 Wicomico 
St., Baltimore 30, Md. 

Kasper Wire Works, Shiner, Texas 
Phelps Mfg. Co., 914-20 N. 15th St., 


Terre Haute, Ind. 


REBUILT EQUIPMENT 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
i ee 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Burns Bottling Mach. Wks., 2229 Kirk 
Ave., Baltimore 18, Md. 

CROWN CORK & SEAL CO., INC., 
— Ave. & Kresson St., Baltimore, 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

MICELI EQUIPMENT CORP., 2038 
Bergen St., Brooklyn 33, N. Y. 

PERRY EQUIPMENT CORP., 1419 No. 
6th St., Philadelphia 22, Pa. 

Philadelphia Machinery Co., 3034 N. 
Boudinot St., Philadelphia, Pa. 


REFRIGERATING EQUIPMENT 


AIDMON BOTTLE & SUPPLY CO., 
INC., 7615 Third Ave., Brooklyn 9, 
N. Y. 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 





AMERICAN MOTORS CORP. (KEL- 


VINATOR DIV.), 14250 Plymouth 
Rd., Detroit 32, Mich. 

Baker Refrigeration Corp., So. Windham 
(Portland), Maine. 

THE BEVCO CO., 3316-28 So. Broad- 
way, St. Louis, Mo. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

—— Mfg. Co., 1821 Broad St., Utica, 


BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 

Burns Bottling Machine Works, Inc., 
2229 Kirk Ave., Baltimore 18, Md. 

Carrier Corp., Syracuse, N. Y. 

COPELAND REFRIGERATION 
CORP., Sidney, Ohio 

Cronstroms Mfg., Inc., 4225 Hiawatha 
Ave., Minneapolis 6, Minn. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Fogel Refrigerator Co., 5400 Eadom St., 
Phila. 37, Pa. 

Frick Company, Waynesboro, Pa. 

General Electric Co., 5 Lawrence St., 
Bloomfield, N. J. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

Jewett Refrigerator Co., Inc., 94 Pearl 
St., Buffalo 2, N. Y. 

KELVINATOR, DIV. OF AMERI- 
CAN MOTORS CORP., 14250 Ply- 
mouth Rd., Detroit 32, Mich. 

KOL-FLO KOOLER CO.,, 
BLDG., Bayonne, N. J. 

Lehigh Mfg. Co., 143 Fountain Ave., 
Lancaster, Pa. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, III. 

Mills Industries, Inc., 4100 Fullerton 
Ave., Chicago 39, III. 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, IIL 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta, Ga. 

PROGRESS REFRIGERATOR CoO., P. 
O. Box 1079, Louisville, Ky. 

QUEENS STOVE WORKS, INC., 
AMERICAN GAS MACHINE DIV., 
Albert Lea, Minn. 

United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, N. J. 

United Refrigerator Co., Locust & Wal- 
nut Sts., Hudson, Wisc. 

Universal Cooler Division, 299 Joseph 
St., Marion, Ohio. 

Vilter Mfg. Co., 2217 S. First St., Mil- 
waukee, Wis. 

York Corp., Roosevelt Ave., York, Pa. 


RUBBER MATS 


BUCKNER EQUIPMENT CO., 
So. Wabash, Chicago 16, IIl. 

Melflex Products Co., Inc., 410 So. Broad- 
way, Akron, Ohio. 


SALES BOOKS 


The Lawson Litho. & Folding Box Co., 
Ltd., 6674 Esplanade Ave., Montreal, 
Que., Canada 

Moore Business Forms, Inc., 900 Buffalo 
Ave., Niagara Falls, N. Y. 

The National Cash Register Co., Dayton 
9, Ohio. 


SCHOOL BOOK COVERS 


SHARP & CO., 3201 Oak Grove, Dallas 


4, Texas 
SIGNS 


Allen-Morrison Sign Co., Inc., Box 679, 
Lynchburg, Va. 


Kol-Flo 
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The American Art Works, Inc., Coshoc- 
ton, Ohio. 

Bastian Bros. Co., 1600 Clinton Ave., No. 
Rochester, N. Y. 

3erlekamp Corp., 1304 Sycamore St., 
Fremont, Ohio 

Cobb Co., 102 Sixth St., N..E., Atlanta, 
Ga. 

Colorvision Plastics, Inc., 247 
Ave., Boston, Mass. 

Consolite Corp., 1320 E. State St., Fre- 
mont, Ohio. 

L. A. Darling, Bronson, Mich. 

Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky. 

Eljay Corp., 2922 Herbert St., Baltimore 

{d. 


Atlantic 


Goodren 
Goodstix 
Englewood, N. NF 

Grace Sign & Mfg. Co., 3601 S. 2nd St., 
St. Louis 18, Mo. 

Hal Mfg. Co., 3116 Spring Grove Ave., 
Cincinnati, Ohio. 

The Harrison Co., Inc., Union City, Ind. 

Igelstroem- Oberlin, Inc., Massillon, 
Ohio. 

Kolux Corp., Kokomo, Indiana 

The Lackner Co., Inc., 1115 York St., 
Cincinnati, Ohio 

Massillon - Cleveland - Akron 
Massillon, Ohio 

Masterbilt Corp., 7016 Pennsylvania Ave., 
St. Louis 11, Mo 

Mechtronics Corp., 
Mamaroneck, N. Y. 

Minnesota Mining & Mfg. Co., “Scotch- 
lite” Reflective Prods. Div., 900 Fau- 
quier Ave., St. Paul 6, Minn. 

Mirro-Products Co., High Point, N. C. 

Morse Decals, Inc., 1215 E. 14th St., Los 
Angeles, Calif. 

Mulholland-Harper Co., 5820 Tacony St., 
Philadelphia 24, Pa. 

Neon Products, Inc., 
Dept., Lima, Ohio. 

The Norsid Mfg. Co., 
St., Yonkers, N. Y. 

Ohio Advertising Display Co., 
Pearl St., Cincinnati 2, Ohio 

Ohio Thermometer Co., Inc., 33 Walnut 
St., Springfield, Ohio. 

Parker Metal Decorating Co., Howard & 
Ostend Sts., Baltimore 30, Md. 

J. V. Patten Co., Sycamore, III. 
Permanent Sign & Display Co., Inc., 1811 
Centre Ave., Reading, Pa. 
Phelps Mfg. Co., 914-20 No. 15th St., 

Terre Haute, Ind. 

Philadelphia Badge Co., 1007 Filbert St., 
Phila. 7, Pa. 

Plasti-Line, Inc., P. O. 
ville 18, Tenn. 

Press Sign Co. of St. Louis, 2901 Elliot 
Ave., St. Louis 7, Mo. 

Raymond M. Price & Associates, 1525 E. 
53rd St., Chicago 15, III. 

Robertson Sign Co., 14 N. Lowry Ave.., 
Plant No. 1. Springfield, Ohio. 

St. Thomas Metal Signs, Ltd., 142 Tal- 
bot St., St. Thomas, Ont., Canada 

Scioto Sign Co., 305 Vine St., Kenton, 
Ohio 

J. Gordon Smith Co., 3901 Main St., Dal- 
las 1, Texas. 

Spangler Sign Works, 106 So. 56th St., 
Phila. 39, Pa. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 

Stout Sign Co., 6400 W. Florissant Ave., 
St. Louis 20, Mo. 

Tallent Advertising, 514 
High Point, N. C. 

Tel-A-Sign, Inc., 140 W. 54th St., Chicago 
9, Ill. 

Tennessee Enamel Mfg. Co., Nashville, 
Tenn. 

Texlite, Inc., 
Texas 


Transparent 
W. Forest Ave., 


Products Corp., 
Div., 101 


Sign Co., 


325 Center Ave., 


Sales Promotion 
Inc., 21 Atherton 


118 W. 


Box 5066, Knox- 


English St., 


3305 Manor Way, Dallas, 


Timely Products Mfg. Co., 308 Rogers 
Rd., Des Moines, lowa 


SIGN FRAMES 


Arlington Aluminum Co., 19011 W. Davi- 
son, Detroit 23, Mich. 

Cronstroms Mfg., Inc., 4225 
Ave., Minneapolis 6, Minn. 

Masterbilt Corp., 7016 Pennsylvania Ave., 
St. Louis 11, Mo. 


SILK SCREEN 


1304 Sycamore St., 


Hiawatha 


Berlekamp Corp., 
Fremont, Ohio. 

Consolite Corp., 1320 E. State St., Fre- 
mont, Ohio. 

D’Autremont Studios, 
Dayton 3, Ohio 

Igelstroem-Oberlin, Inc., Massillon, Ohio 

The Norsid Mfg. Co., Inc., 21 Atherton 
St., Yonkers, N. Y. 

J. V. Patten Co., Sycamore, III. 

Phelps Mfg. Co., 914-20 No. 
Terre Haute, Ind. 

Scioto Sign Co., 305 Vine St., Kenton, 
Ohio 

J. Gordon Smith Co., 3901 Main St., Dal- 
las 1, Texas. 

SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Philadelphia 27, Pa. 

Steel Cloth Screen Co., P.O. Box 41, 
Princeton, W. Va. 

STYLECRAFT MFG. CO., 717 Syca- 
more St., Cincinnati 2, Ohio 

Superior Silk Screen Printing, 1464 Mil- 
waukee Ave., Chicago, III. 

Tallent Advertising, 514 English St., High 
Point, N. C. 


SIPHON FILLERS 


Consolidated Siphon Supply 
Wooster St., New York City 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

International Filling Machine Corp., 
McKeever St., Petersburg, Va 


SIPHONS 


Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

Majestic Siphon & Box Mfg. Co., 2032 
Bergen St., Brooklyn 33, N. Y. 


SIRUP COOLERS 


AIDMON BOTTLE & SUPPLY CO., 


130 E. 4th St., 


15th St., 


ae 
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INC., 7615 Third Ave., Brooklyn 9, 
ee # 
A. P. V. Co., Inc., Walker-Wallace Div., 


137 Arthur St., Buffalo, N. Y. 

Baker Refrigeration Corp., So. Windham 
(Portland), Maine. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, III. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, III. 

Chester-Jensen Co., 5th & Tilghman Sts., 
Chester, Pa. 

Cream City Boiler Co., 1607 S. 43rd St., 
Milwaukee 46, Wisc. 

CROWN CORK & SEAL CO., Machin- 
ery Sales Div., Eastern Ave. & Kresson 
St.. Baltimore 24, Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 


KOL-FLO KOOLER CO., Kol-Flo 
Bldg., Bayonne, N. J. 
Metal-Glass Products Co., 1 Reed St., 


Belding, Mich. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago, Ill. 
THE PFAUDLER CO., 
Ave., Rochester, N. Y. 
POTTER & RAYFIELD, INC., 
Northside Dr., N.E., Atlanta, Ga. 
Stainless Products Corp., 314 W. Main 

St., Belding, Mich. 


1000 West 
1570 


Tolan Machinery Co., Port St., Port 
Newark, N. J. 
SIRUP HOSE 
3anner Equipment Co., 1856 W. Grand 


Ave., Chicago 22, III. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blivd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

S. ERVIN DIEHL, JR., 1300 No. Front 
St., Philadelphia 22, Pa. 

FILPACO INDUSTRIES, Inc. (THE 
FILTER PAPER CO.) 2414 S. Michi- 
gan Ave., Chicago 16, IIl. 

Hedeman Products, Inc., 117 Cutter Mill 
Rd., Great Neck, L. I. 

FRANK B. LOMAX CO., INC., DIV. 
GROEN MFG. CO., 4545 W. Armi- 
tage, Chicago, IIl. 

U. S. STONEWARE CO., Akron, Ohio 


SIRUP SPY 


Allen Supply Co., 322 W. Market St., 
Newark 3, N. J. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., L. I. City 1, N. Y. 

BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 

Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 
Michigan Ave., Chicago 16, IIl. 

Jacob House & Sons, 52 St. Paul St., 
Buffalo, N. Y. 

LIQUID CARBONIC CORP., 3100 So. 
Kedzie Ave., Chicago 23, IIl. 

FRANK B. LOMAX CO., INC., DIV. 
GROEN MFG. CO., 4535 W. Armi- 
tage, Chicago, IIl. 
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SODA STRAWS 


Herz Mfg. Co., 840 E. 134th St., New 
York, N. Y. 
Maryland Paper Products Co., 1100 S. 


Eutaw St., Baltimore 30, Md. 


SODA TANKS 


AMERICAN BEVERAGE & SUPPLY 
CORP., 1423 Naomi St., Indianapolis, 
Ind. 

Coulter Copper & Brass Co., Ltd., 115 
Sumach St., Toronto, Ont., Canada. 

Pottstown Metal Products, Div. of Coch- 


rane Corp., P.O. Box 269, Pottstown, 
Pa. 

Priesand Bros., Inc., 1804 E. 40th St., 
Cleveland 3, Ohio 


RELIANCE LEAD SOLDER & BAB- 
BITT CO., INC., 399 Genesee St., Buf- 
falo, N. Y. 

C. A. Schneible, Inc., 122 E. 129th St., 
New York City. 


SODIUM CITRATE 


MERCK & CO., INC., Rahway, N. J. 
CHAS. PFIZER & CO., INC., 630 
Flushing Ave., Brooklyn 6, N. Y. 













































































































































































STAINLESS STEEL 


Allegheny Sr Steel Corp., Pitts- 
burgh, 
Crucible Steel Co. of America, Henry 


W. Oliver Bidg., Pittsburgh 30, Pa. 
Globe Steel Tubes Co., Malwaukee 4, 
isc. 
Market Forge Co., 35 Garvey St., 
ett 49, Mass. 
Portersville Pda 
County), 
Republic Steci Corp., 3100 E. 45th St., 
leveland 1, Ohio. 
Standard Casing aa 
New York 12, N. Y. 
L. C. THOMSEN & — INC., 1303 
43rd St., Kenosha, Wis 
"2809 60th St, 


Tri-Clover Machine = 
Tubular Products Division, The Babcock 


Ever- 


Portersville (Butler 


Inc., 121 Spring St., 


Kenosha, Wisc. 


& Wilcox Co., Beaver Falls, Pa. 
STAPLERS—TACKERS 
American Machine Works, Inc., P. O. 

Box 131, Racine, Wisc. 
Diagraph-Bradley Industries, Inc., Her- 
rin, Ill. 


A. L. HANSEN MFG. CO., 5056 Rav- 
enswood Ave., Chicago 40, "TL. 

Heller Co., 2135 Superior ‘Ave., Cleve- 
land, Ohio. 

International Staple & Machine Co., 809 
E. Herrin St., Herrin, Illinois 


STEAM CLEANING EQUIPMENT 


Livingstone Engineering Co., 100 Grove 
t., Worcester, Mass. 
OAKITE PRODUCTS, INC., 26A Rec- 
tor St., New York 6, N. Y. 
Sellers Injector Corp., 1600 Hamilton St., 
Philadelphia 30, Pa. 


Turbo Machine Co., 


SUCARYL “ 


(Cyclamate Calcium) 
(Cyclamate Sodium) 


ABBOTT LABORATORIES, 


Chicago, IIl. 
SUGAR 


American Sugar Refining Co. (Domino), 
120 Wall St., New York 5, N. 

California & Hawaiian Sugar. 
Corp., Ltd. 215 Market St., 
cisco 5, Calif. 
CORN PRODUCTS SALES CO., 
Battery Place, New York, N. Y. 
Franklin Sugar Refinery, Public Ledger 
Bldg., Philadelphia 5, Pa. 

Godchaux Sugars, Inc., Carondelet Bldg. 
New Orleans, La. 

McCahan Sugar Refinery, 101 S. Front 
St., Philadelphia 6, Pa. 

REFINED SYRUPS & SUGARS, INC., 
Federal St., Yonkers 1, N. Y. 


SUGAR (LIQUID) 


American Sugar Refining Co. (Domino), 
120 Wall St., New York 5, N. Y. 

California & Hawaiian Sugar Refining 
Corp. Ltd. 215 Market St., San Fran- 
cisco 5, Cal 

CORN PRODUCTS SALES co., 
Battery Place, New York City. 

Franklin Sugar Refinery,, Public Ledger 
Bidg., Philadelphia 5, - 

Godchaux Sugars, Inc., Carondelet Bldg., 
New Orleans, La. 

Industrial Sugars, Inc., 3600 S. First St., 
St. Louis 18, Mo. 

McCahan Sugar Refinery, 101 So. Front 
St., Philadelphia 6, Pa. 


Pa. 


Lansdale, 


North 


Refining 
San Fran- 


17 


17 


AMERICAN MOLASSES COM. 
Age «Sal 120 Wall St., New York 5," 


REFINED SYRUPS & SUGARS, INC., 
Federal St., Yonkers 1, N. Y. 


SUGAR BROKERS 


B. W. Dyer & Co., 120 Wall St., New 
York City. 
—— & Co., 99 Wall St., New York 
ity. 
Olavarria & Co., Inc., 99 Wall St., New 
York City 
Consolidated Siphon Supply Co., 22 


Wooster St., New York City 
FILPACO INDUSTRIES, INC., (Fil- 
ter Paper Co.) 2414 So. Michigan Ave., 
Chicago 16, IIl. 
Jacob House & Sons, 52-54 St. Paul St., 
Buffalo 8, N. Y. 


TANKS 
(Glass Lined) 


ALSOP ENGINEERING CORP., 501 
Baltic St., Milldale, Conn. 

BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 


N. Y. 
BUCKNER EQUIPMENT CO., 


3024 
So. Wabash Ave., Chicago 16, IIl. 
Consolidated Siphon Supply Co., 22 
Wooster St., New York City 


FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, IIl. 

Glascote Products, Inc., 20900 St. 
Ave., Cleveland 17, Ohio 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14. N. Y. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

A. O. Smith Corp., 3533 No. 27th St., 
Milwaukee 1, Wis. 


TANKS 
(Stainless Steel) 


Admiral Tool & Dye Co., Inc., 45-10 Ver- 
non Blvd., Long Island City, N. Y. 
AIDMON BOTTLE & SUPPLY CO., 

sp 7615 Third Ave., Brooklyn 9, 


ALSOP ENGINEERING CORP., 
Baltic St. Milldale, Conn. 
AMERICAN BEVERAGE & SUPPLY 
= 1423 Naomi St., Indianapolis, 
nd, 
Baltimore Porcelain Steel Corp., P. O. 
Box 928, Baltimore 3, Md. 
BOTTLERS SERVICE CORP., 43-77 
Ms a Blvd., Long Island City 1, 
BUCKNER EQUIPMENT CO., 3024 
So. Wabash Ave., Chicago 16, IIl. 
Burns Bottling Machine Works, Inc., 
2229 Kirk Ave., Baltimore 18, Md. 
CHERRY-BURRELL CORP., 427 
Randolph St., Chicago 6, IIl. 
Chicago Stainless Equip. Corp., 5001 Els- 
ton Ave., Chicago 30, III. 


Clair 


501 


WwW. 


Consolidated Siphon Supply Co., 22 
Wooster St., New York City 

Coulter Copper & Brass Co., Ltd., 115 
Sumach St.. Toronto, Ont., Canada. 

Cream City Boiler Co., 1607 S. 43rd St., 
Milwaukee 46, Wisc. 

Damrow Brothers Company, 196 West- 


ern Ave., Fond du Lac, Wisc. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, IIl. 


Please mention "N.B.G. BUYERS' GUIDE" when writing these companies. 


THE NULOMOLINE DIVISION, ¢ Firestone Steel Products Co., Akron 1, 
v Girton Mfg. Co., Millville, Pa. 





Ohio 


" Glasco Equipment Corp., 10 Wait St., 
Paterson 4, N. 

Graver Tank & Mfg. Co., 4809 Todd 
Ave., East Chicago, Ind. 

CHARLES S. JACOBOWITZ CORP., 
3080 Main St., Buffalo 14, N. Y. 

The E. A. Kaestner Co., 5401 Pulaski 
Hwy, Balto. 5, Md. 

Lee Metal Products Co., Inc., Philips- 
burg, Pa. 

FRANK B. LOMAX CO., INC., DIV. 
GROEN MFG. CO., 4535 W. Armi- 
tage, Chicago, III. 


M. R. M. Co., Inc., 191 Berry St., Brook- 
lyn, N. Y. 

Market Forge Co., 35 Garvey St., Ever- 
ett 49, Mass. 

Metal-Glass Products Co., 1 Reed St.. 
Belding, Mich. 


MOJONNIER BROS. CO. 4601 W. 
Ohio St., Chicago 44, Il. 

PERRY EQUIPMENT CORP., 1419 No. 
6th St., Philadelphia 22, Pa. 

THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

POTTER & RAYFIELD INC., P. O. 
Box 1042, Atlanta, Ga. 

Pottstown Metal Products, Div. of Coch- 


rane Corp., P. O. Box 269, Pottstown, 
Pa. 
Priesand Bros., Inc., 1804 E. 40th St., 


Cleveland 3, Ohio 

Process Equipment Co., Belding, Mich. 

A. O. Smith Corp., 3533 No. 27th St., Mil- 
waukee 1, Wis. 

Stainless Products Corp., 314 W. Main 
St., Belding, Mich. 

The Star Liquid Machinery \ 871 
Edgewater Rd., Bronx 59, N. 


Steel & Tube Products Co., 200 W. Olive 
St., Milwaukee, Wisc. 
Tolan Machinery Co., Inec., Port St., 
Port Newark, N. J. 
(Stoneware) 


FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.) 2414 So. Michi- 
gan Ave., Chicago 16, IIl. 

U. S. STONEWARE CO., 60 E. 42nd 
St., New York City. 


TIRES AND TUBES 


Firestone Tire & Rubber Co., Akron, O. 

seneres Tire & Rubber Co., Akron, Ohio. 
F. Goodrich Co., Akron, Ohio. 

Goody ear Tire & Rubber Co., Akron, O. 

U. S. Rubber Co., Providence, R. I. 


TRUCK BODIES 


American Body & Trailer Inc., 1500 Ex- 
change Ave., Oklahoma City, Okla. 
Atlas Body Corp., 4150 E. Shompson St., 

Philadelphia 37, Pa. 

Basen Steel Works, 7301 Katy Rd., Hous- 
ton, Texas 

Boyertown Auto Body Works, Boyer- 
town, Pa. 

CEN-TENNIAL COTTON GIN CO,, 
BEVERAGE BODY DIV., P. O. 
Drawer 708, Columbus, Ga. 

Commerce Welding & Mfg. Co., 

Box 291, Harrisonburg, Va. 

J. W. DEVERS & SON, INC., Trot- 
wood, Ohio 

Diehl & Sons, Inc., 129th St. & 94th Ave., 
Richmond Hill, L. I., New York. 

Dorsey Trailers, Elba, Ala. 

1301-11 So. 


Driban Body Works, 
2nd St., Philadelphia, Pa. 

Fagoel Twin Coach Co., 850 W. Main St., 

Kent, Ohio 


Franks Brothers, Baldwyn, Miss. 


Inc., 




















General Body Mfg Co., 713-21 W. Penn- 
way, Kansas City 8, Mo. 

Gerstenslager Co., Wooster, Ohio 

Fred S. Gichner Iron Works, Inc., 1214 
24th St., N.W., Washington, D. C. 

Hercules-Campbell Body Co., Inc., Tarry- 
town, N. Y. 

THE HERMAN BODY CO., 4400 Clay- 
ton Ave., St. Louis 10, Mo. 

HESSE CARRIAGE CO., 1720 Cherry, 
Kansas City, Mo. 

INTERNATIONAL HARVESTER 
~” 180 N. Michigan Ave., Chicago, 


Kinnaird Truck Body Works, 102 Pleas- 
ant St., Bromley, Ky. 

W. F. Lacey & Sons Co., 50 Mystic Ave., 
Medford, Mass. 

MURPHY BODY WORKS, INC., 310 
Herring Ave., Wilson, N. C. 

Omaha Body & Equipment Co., Inc 24th 
& Vinton Sts., Omaha, Neb. 

Pinch Frame Body Co., 3620 Verrue Ave., 
Fresno, Calif. 

Remke Trailer Co., 
Roseville, Mich. 

Rock Hill Body Co., Box 940, Rock Hill, 
4. 

Roehlk Spring & Body Co., Truck Cen- 
ter, Cairo, Illinois 


Russ Company, 844 W. 39th St., Norfolk, 
V 


a. 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack St., 
Philadelphia 34, Pa. 

STAHL METAL PRODUCTS, 3490 W. 
140th St., Cleveland 11, Ohio 

Steel Products Co., Inc., P. O. Box 1007, 
Savannah, Ga. 

STEWART & STEVENSON SER- 
VICES, Box 1637, Houston, Texas. 
Stoughton Cab & Body Co., Stoughton, 

Wisc. 

Swift All-Steel Body Co., Inc., 106 Hoyt 
St., Saginaw, Mich. 

TIMMONS METAL PRODUCTS CO. 
(“TIMPCO BEVERAGE BODIES’), 
845 Harrisburg Pike, Columbus 16, 
Ohio 

Worksaver Body Co., 327 
Bldg., Cleveland 14, Ohio 


TRUCKS 


Autocar Division, The White Motor io.. 
Exton, Pa. 

Brockway Motor Co., Ince., 
Oe £ 

Chevrolet Motor’ Division, General 
Motors Corp., General Motors Bldg., 
Detroit, Mich. 

Diamond T Motor Car Co., 4401 W. 26th 
St., Chicago 23, II. 

DODGE DIV., CHRYSLER CORP., 
21500 Mound Rd., Detroit 31, Mich. 
FAGOEL TWIN COACH CoO., 850 W. 
Main St., Kent, Ohio. 
Federal Motor Truck Co., 

Fawick Corp., 5780 Federal 
troit, Mich 
FORD MOTOR CO., Detroit, Mich. 
GMC Trucks & Coach Div., General Mo- 
tors Corp., South Blvd., Pontiac, Mich. 
INTERNATIONAL HARVESTER 
= 180 N. Michigan Ave., Chicago, 
Kenworth Truck Mfg. Co., Seattle, Wash. 
MacDonald Truck & Mfg. Co., 757 Fol- 
som, San Francisco, Calif 
Mack-International Motor Truck Corp., 
Empire State Bldg., New York City. 
Studebaker Corp., 635 So. Main St., So 
Bend, Ind. 
Trailmobile Co. of America, 3lst St. & 
Robertson, Cincinnati 9, Ohio. 
THE WHITE MOTOR CoO., 842 E. 
79th St., Cleveland, Ohio 
Willys-Overland Motor Co., Toledo, Ohio 


28100 Groesbeck, 


Williamson 


Cortland, 


Div., Federal 
Ave., De 


TRUCK TRAILERS 


CALUMET COACH CO., 11575 So. 
Wabash Ave., Chicago 28, II. 

Dorsey Trailers, Elba, Ala. 

HERMAN BODY CO., 
Ave., St. Louis 10, Mo. 

Highway Trailer Co., Edgerton, Wisc. 

Parker, Inc., R. D. No. 3, Allentown, Pa. 

SPECIALTY ENGINEERING CO., 
Torresdale Ave. & Pennypack St., 
Philadelphia 34, Pa. 

Trailmobile Inc., 31st St. & Robertson, 
Cincinnati 9, Ohio. 


4400 Clayton 


ULTRA-VIOLET STERILIZERS 


AQUA MATIC, INC., 2412 Grant Ave., 
Rockford, IIl. 


Cooper-Hewitt Electric Co., 720-32 Grand 


St., Hoboken, N. J. 
Elenite Prods., Inc., 89 
New York 13, N. Y. 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 

Michigan Ave., Chicago, Ill. 

Hanovia Chemical & Mfg. Co., N. J. R. R. 
& Chestnut St., Newark, N. J. 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, IIl. 

Sperti Co., Beech & Kenliworth Aves., 
Cincinnati, Ohio. 


Franklin St., 


UNIFORMS 


Sam Bonart, Inc., 500 S. Rampart St., 
New Orleans, La. 

Dilly Uniform Co., 2327 
Houston, Texas. 

The Fechheimer Bros. Co., 400 Pike St., 
Cincinnati 2, Ohio. 

W. M. Finck & Co., 3708 Gratiot 
Detroit 7, Mich. 

Gelhaar Uniform Co., 1230 Grand Ave., 
Kansas City 6, Mo. 

Jeff Goldstein, Inc., 
New York City. 

Hanover Uniform Co., 
St., Baltimore. Md. 

Hart Mfg. Co., Box 4656, Ft. 
Columbus, Ohio 

Kalan Uniform Co., 
St, Chicago 6, 111. 

T. S. Lankford & Sons, Abilene, Texas. 

H. D. Lee Co., Inc., 20th & Wyandotte, 
Kansas City, Mo. (So. Bend, Ind.; Tren- 
ton, N. J.; Minneapolis. Minn.; San 
Francisco, Cal.; Dallas, Texas). 

Lion Uniform Co., 44 Webb St., Dayton 
3, Ohio. 

Master Garment Corp., Ligonier, Ind. 

E. R. Partridge, Inc., 157% Pryor St., S. 
W., Atlanta, Ga. 

Stanley Uniform Co., 1224 W. Baltimore 
St., Baltimore 23, Md. 

STYLECRAFT MFG. CO., 717 Syca- 
more St., Cincinnati 2, Ohio. 

Tate Mfg. Co., Inc., Danville, Va. 

Topps Mfg. Co., Ind. 


Commerce St., 


Ave., 


387 Fourth Ave., 
120 S. Hanover 
Hayes Sta., 


Inc., 31 S. Franklin 


Rocheste cs 


Velva-Sheen Mfg. Co., 1416 Vine St., 
Cincinnati, Ohio 
HARRY WENDER, INC., 41-43 W. 


25th St., New York 10, N. Y. 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





USED EQUIPMENT 


AIDMON BOTTLE & SUPPLY CGO., 
INC., 7615 Third Ave., Brooklyn 9, 


.  - 
BUCKNER EQUIPMENT CO., 3024 S. 
Wabash Ave., Chicago 16, IIl. 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 
N. Y. 

Consolidated Products Company, 
15 Park Row, New York City. 
FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 So. 

Michigan Ave., Chicago, Ill. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

MICELI EQUIPMENT CORP., 2038 
Bergen St., Brooklyn 33, N. Y. 


Inc., 


PERRY EQUIPMENT CORP., 1419 
No. 6th St., Philadelphia 22, Pa. 
Trading, Inc., 2816 N. Talman Ave., 


Chicago 18, IIl. 


VENDING MACHINES (Bottle) 


ARTKRAFT MFG. CO., 110 E. Kibby 
St., Lima, Ohio 

ATLAS METAL WORKS, P. O. Box 
5208, Dallas, Texas. 

Atlas Tool & Mfg. Co., 5147 
sridge Ave., St. Louis 15, Mo. 

Cavalier Corp., Chattanooga, Tenn. 

CENTRAL TOOL CO., INC., 
Main St., Hartford, Conn. 

CHAMPION VENDER CO., 126 Monk 
Ave., Hopkins, Minn. 

GENERAL VENDING MACH. CORP., 
3338 Chippendale Ave., Phila. 36, Pa. 

IDEAL DISPENSER CO., 507 So. Mc- 
Clun St., Bloomington, II. 

F. L. Jacobs Co., Box 146, Roosevelt 
Station Annex, Detroit 32, Mich. 

Mills Industries, Inc., 4100 Fullerton Ave., 
Chicago 39, IIl. 

THE S & S PRODUCTS, INC., P. O. 
Box 1047, Lima, Ohio. 

The SelectiVend Corp., 1820-22 Wyan- 
dotte, Kansas City 8, Mo. 

Sloyer Sales & Mfg. Co., 615 Second St., 
San Francisco 7, Cal. 

United Sound & Signal Co., Inc., Drawer 
310, Columbia, Pa. 

Universal Vendor Co., 104 Douglas Ave., 
Elgin, Ill. 

The Vendo Co., 7400 E. 12th St., Kansas 
City, Mo. 

Vendorlator Manufacturing Co., 
Railroad Ave., Fresno, Cal. 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield, Mass. 


VENDING MACHINES (Cans) 


GENERAL VENDING MACH. CORP., 


Natural 


1712 


4000 


3338 Chippendale Ave., Philadelphia 
36, Pa. 

United Sound & Signal Co., Inc., Drawer 
310, Columbia, Pa 

SPACARB, INC., 375 Fairfield Ave., 


Stamford, Conn. 


VENDING MACHINES (Cup) 


APCO, INC., 250 W. 57th St., New York 
City 

COLE PRODUCTS CORP., 39 South 
LaSalle St., Chicago, Il. 


Lennox Mfg. Co., Chicago, III. 
















































































































































































LYON INDUSTRIES, INC., 
Ave., New York City. 

Mills Industries, Inc., 4100 Fullerton Ave., 
Chicago 39, III. 

Navenco Mfg. Co., 5616 E. 
Lane, Dallas, Texas 

Rudd-Melikian, Inc., 
St., Philadelphia, Pa. 

SERVIT, INC., 2613 Ross Ave., Dallas, 
Texas 

SPACARB, INC., 375 Fairfield Ave., 

Stamford, Conn. 


VITAMIN SUBSTANCES 


MERCK & CO., INC., Rahway, N. J. 

N. Y. Quinine & Chem. Works, Inc., 
50 Church St., New York City. 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 

STERWIN CHEMICALS INC., 1450 
Broadway, N. Y. C. 18. 


WATER COOLER ATTACHMENTS 


W. B. Matthews Co., 201 E. 


San Antonio 2, Texas 


WATER COOLERS 


AIDMON BOTTLE & SUPPLY CO., 
ae 7615 Third Ave., Brooklyn 9, 
‘S 2 
Baker Refrigeratiom Corp., So. Windham 
(Portland), Maine. 
BOTTLERS SERVICE CORP., 43-77 
Vernon Blvd., Long Island City 1, 


373 4th 


Mockingbird 


1947 No. Howard 


Grayson, 


N. Y. 
Brunner Mfg. Co., 1821 Broad Street, 
Utica, N. 


BUCKNER EQUIPMENT CoO., 3024 S. 
Wabash Ave., Chicago 16, II. 

Burns Bottling Machine Works, 
Kirk Ave., Baltimore 18, Md. 

CANNING MACHINERY CO., 4525 
S. W. Lee St., Portland 19, Oregon 

Carrier Corp., South Geddes St., Syra- 
cuse, N. Y. 

CHERRY-BURRELL CORP., 427 W. 
Randolph St., Chicago 6, IIl. 

Chester Jenson Co., 5th & Tilghman Sts., 
Chester, Pa. 

Cream City Boiler Co., 
Milwaukee 46, Wisc. 

CROWN CORK & SEAL CO., Ma- 
chinery Sales Div., Eastern Ave. & 
Kresson Sts., Baltimore 24. Md. 

FILPACO INDUSTRIES, INC. (THE 
FILTER PAPER CO.), 2414 S. 
Michigan Ave., Chicago 16, IIl. 

Frick Co., Waynesboro, Pa. 

Frigidaire Div., General Motors Sales 
Corp., Dayton, Ohio. 

Howe Ice Machine Co., 2825 Montrose 
Ave., Chicago, III. 

CHAS. S. JACOBOWITZ CORP., 3080 
Main St., Buffalo 14, N. Y. 

KOL-FLO KOOLER CO., 
Bldg., Bayonne, N. J. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, II. 


2229-39 


1607 So. 43rd St., 


Kol-Flo 


Piease mention "'N.8.G. 





KISCO BOILER & 








ee yg BROTHERS CO., 4601 
- Ohio St., Chicago, IIL. 

POTTER & RAYF ELD, INC., 1570 
Northside Dr., N.E., Atlanta, Ga. 
Tolan Machinery Co., Inc., Port St., 

Newark, N. J. 
United Refrigeration Co., 445 Avenue 
Mil- 


Port 


“C”, Bayonne, N. J. 

Vilter Mtg. Co., 2217 S. First St., 
waukee, Wis. 

Westinghouse Electric Corp., 653 Page 
Blvd., Springfield 2, Mass. 

York Corp., Roosevelt Ave., York, Pa. 


WATER SOFTENERS 


AQUA MATIC, INC., 2412 Grant Ave., 
Rockford, Il. 


Barnstead Still & Sterilizer Co., 216 
Lanesville Terrace, Forest Hills, Bos- 
ton, Mass. 

Bruner Corp., 2318 No. 30th St., Mil- 
waukee 10, Wisc. 

Cochrane Corp., 17th St. & Allegheny 
Ave., Philadelphia 32, Pa. 

Culligan Inc., 1800 Shermer Ave., North- 
brook, III. 

The Dorr Co., Inc., Barry Place, Stam- 
ford, Conn. 


The Duro Company, Dayton, Ohio. 

Elgin-Refinite, Div. of Elgin Softener 
Corp., 127 No. Grove Ave., Elgin, III. 

General Hydro Co., 1621 Connecticut 
Ave., Washington 9, D.C: 

Graver Water Conditioning Co., 
14th St., N. Y. 11. 
INFILCO, INC., “p. O. Box 5033, Tuc- 


son, Arizona. 
ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 


Olin Mathieson Chemical Corp., Indus- 


216 W. 


trial Chemicals Div., Baltimore 3, Md. 
Oshkosh Filter & Softener Co., 51-53 
Ceape St., Oshkosh, Wisc. 
The Permutit Co., 330 W. 42nd St., New 


York City 
POTTER & RAYFIELD, INC., 
Northside Dr., N.E., Atlanta, Ga. 
The Refinite Corp., Ralston, Neb. 
Star Liquid Machinery Corp., 871 Edge- 
water Rd., Bronx 59, N. Y. 


1570 


United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, N. J. 

Watermasters, Inc., 5124 Chestnut, Bel- 
laire, Texas. 

Water Treatment Engineers, Inc., 15209 
Detroit Ave., Lakewood 7, Ohio. 


Western Filter Co., P. O. Box 6748 
Stockyards Station, Denver 16, Colo. 


WATER STERILIZERS 


Cooper Hewitt Electric Co., 720-32 
Grand St., Hoboken, N. J. 

Elenite Prods., Inc., 89 Franklin St., New 
York 13. N. ¥. 

FILPACO INDUSTRIES, INC., (Fil- 


ter Paper Co.), 2414 So. Michigan Ave., 
Chicago 16, III. 

Hanovia Chemical Mfg. Co., N.J.R.R. & 
Chestnut St., Newark, N. J 


BUYERS' G 











Victor Water Filter Co., 1431 W. Grand 
Ave., Chicago 22, IIl. 
The Welsbach Corp., 1500 Walnut St., 


Philadelphia 2, Pa. 


WATER STILLS 


Barnstead Still & Sterilizer Co., 
Lanesville Terrace, Forest Hills, 
ton, Mass. 

Market Forge Co., 30 Garvey St., 
ett 49, Mass. 


WATER TREATMENT EQ!!PMENT 


2028 


216 
Bos- 


Ever- 


Aqua Electric Scale Control, Inc., 
E. 22nd St., Cleveland 15, Ohio 
AQUA MATIC, INC., 2412 Grant Ave., 

Rockford, Ill. 


Aquatrol, Inc., Box 12345, Houston 17, 
Texas 

Barnstead Still & Sterilizer Co., 216 
Lanesville Terrace, Forest Hills, Bos- 
ton, Mass. 


BUCKNER EQUIPMENT CoO., 3024 S. 
Wabash Ave., Chicago 16, IIl. 

Cochrane Corp., 17th Below Allegheny 
Ave., Phila. 32, Pa. 

The Dorr Co., Inc., 
ford, Conn. 


Barry Place, Stam- 


Elgin-Refinite, Div. of Elgin Softener 
Corp., 127 No. Grove Ave., Elgin, III. 

Evis Mfg. Co., 40 Boardman PIl., San 
Francisco, Cal. 


FILPACO INDUSTRIES, INC., (Fil- 
ter Paper Co.), 2414 So. Michigan Ave., 
Chicago 16, IIl. 

General Hydro Co., 1621 
Ave., Washington 9, D. C. 

Graver Water Conditioning Co., 216 W. 
19th OL, 2 Ya Ga BE 

HYGEIA FILTER CoO., 
Ave., Detroit 11, Mich. 

INFILCO, INC., P. O. Box 5033, Tuc- 
son, Arizona. 

CHAS. S. JACOBOWITZ CORP., 3080 


Connecticut 


3440 Denton 


Main St., Buffalo 14, N. Y. 

The Limex Corp., 911 Massachusetts 
Ave., Indianapolis, Ind. 

Minchar Mfg. Co., P. O. Box 593, EI- 
mira, N. Y. 

Penfield Mfg. Co., Inc., 19 High School 
Ave., Meriden, Conn. 

The Permutit Co., 330 W. 42nd St., New 
York City 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., N.E., Atlanta Ga. 

Water Treating Engineers, Inc., 15209 
Detroit Ave., Lakewood 7, Ohio. 

Western Filter Co. P. O. Box 6748, 


Stockyards Sta., Denver 16, Colo. 


WOOD CASE PRESERVATIVES 


CELLU-SAN DIV., DARWORTH, 
INC., Simsbury, Conn. 

Chapman Chemical Co., 
phis, Tenn. 

Wood Treating 
Southwest Ave., St 


Box 138, Mem 


Chemicals Co., 5137 


Louis 10, Mo. 


UIDE" when writing these companies. 





























Brochures 





New Bulletin on Corrosion 
Resisting Coatings 

The first attempt in commercial literature to de- 
fine the serviceability, cost and life of each material 
in a line of corrosion resisting coatings has been 
made in Bulletin No. 100 published by the Carbolime 
Company. 

This bulletin places corrosive service conditions 
in broad classifications, defines the Carboline prod- 
ucts in general terms, and estimates the life of the 
product in each corrosive condition. Bottling plant 
maintenance men who are bewildered by claims and 
counterclaims of coating materials manufacturers 
will find this bulletin a valuable source of refer- 
ence data for specification work. 

In addition the new reference bulletin gives com- 
plete information on primer requirements for all 
products on all common surfaces. Bulletin No. 100 
is available from the Carboline Company Division, 
331 Thornton Avenue, St. Louis 19, Mo. 


Alvey Conveyor Issues New Bulletin 


The Alvey Conveyor Manufacturing Co. has an- 
nounced that the company’s Automatic Pallet Load- 
ing Machine Series “‘200” bulletin is now available. 
The bulletin describes and illustrates the unique 
adaptability of the Series 200” machine. Photo- 
graphs show the unit performing a number of pal- 


letizing operations. To obtain a copy of this interest- 


ing and informative bulletin write Alvey Conveyor 
Mfg. Co., 9289 Olive Street Road, St. Louis 24, 
Missouri. 


New Literature From Lewis-Shepard 


A copy of the new Lewis-Shepard “The Lever” 
magazine is now available to industry. In addition 
to many interesting photographs of unusual appli- 
cations of both hand and electric products, the issue 
features the new trucks recently announced by 
Lewis-Shepard. A copy may be obtained by writing 
to Lewis-Shepard Products, Inc., Watertown, Mass. 


Hand Truck Catalog 


Designed in semi-loose leaf form for handy filing, 
this catalog issued by U.S. Products, Inc., Columbus, 
Indiana, covers a line of general purpose hand 
trucks suitable for carrying cases, boxes or bags. 
Specifications for all models shown in the literature 
are summarized on the inside front cover, while 
each page details specifications for the particular 
model under discussion. 
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These Carry-Home Cartons are adapt- 
able to all soft drinks—printed in your 
own colors, with your own designs and 
trade-marks—or in special designs cre- 
ated by Gardner artists—really custom- 
made! 

Gardner Quality Carry-Home Cartons 
are exceptionally sturdy—constructed 
for multiple re-use on white, clean board 
that makes colors sparkle. And it’s a 
satisfaction to know that they are made 
by one of America’s largest, oldest 
packaging specialists— with five plants 
strategically located in mid-America, 
and backed by more than fifty years of 
specialized experience. 






















of hike GARDNER QUALITY 


CARRY -HOME CARTONS 





Proof of all this is no further away than 
the coupon. Mail it today. 


THE GARDNER BOARD AND CARTON CO, 
Middletown, Ohio 


Please send sample and prices of your : 


{ Six 6-0z., and 7 oz., returnable Carry-Home Carton 
0 Six 10-0z., and 12-0z., returnable Carry-Home Carton 
’ (0 Have a Gardner representative call. 


Type of beverage for which Carton is intended 





(RY ses tke; vend 0 sample carton 


‘NAME 











Firm 
STREET 


STATE. 


































Model BC-180LLS 


Easy lift lids 





Sturdy, easy-to-lift lids with stainless steel tops 
and sealed-in, light-weight Styrofoam insulation. 
Combination rubber and fabric hinges insure long 
life. Rubber hand grips serve as ‘‘shock absorbers’’ 
when lids are opened. Completely sealed cabinet 
(21%" Fiberglas insulation) . . . plenty of refrig- 
eration tubing for faster beverage cooling... wet 
or dry operation . . . more obstruction-free stor- 
age space. . thrifty-operating, trouble-free 
Polarsphere mechanism. 


rp WHY WAIT? CLIP THIS COUPON OT apereney 
0. K. Kelvinator! 


American Motors Corp. 
Beverage Cooler Dept. No. NB-9 
Detroit 32, Mich. | 
0 Send literature, pricing and financing data | 
L) Please enter my order for. ..... beverage coolers | 
(C with sliding lids . . : (1) with lift lids i 
| OE ORM ee | See | 
ER. 5d 5 Gig Viled hs 0055 40535 RRS Sees eee | 
| 
| 
i 





thev YOU'LL 
~ SALES WITH KELVINATOR 
BEVERAGE COOLERS 


UNCOVER MORE 





Siding kids 


Smooth-operating, easy-to-clean, stainless steel 
sliding lids (with Styrofoam insulation) encourage 
impulse buying... increase sales... right at the 
point of sale! Customers like this cooler’s clean, 
sanitary appearance...the ease and speed with 
which they can serve themselves. And you'll like its 
quiet, automatic, trouble-free operation, its ability 
to doa big cooling job fast, its glistening white finish. 
You’ll like the way this surprisingly low-priced 











cooler attracts traffic—sells more beverages — 
makes more profits for you! 









xX 3 Model BC-180 


Both powered by famous, silent POLARSPHERE unit for long life and trouble-free service 
You get all these benefits when you buy Kelvinator Beverage Coolers 


© Controlled quality . . . cabinets completely designed, engineered and built by one 
manufacturer. 


©@ Easy financing . . . ReDisCo, Kelvinator’s wholly-owned subsidiary makes four 
sales-assisting financing plans available to you. 


© Wet or dry operation . . . dual-type operation eliminates possibility of cooler 
obsolescence. Easy draining. 


* Nationwide sales and service assistance . . . Kelvinator has 44 factory-controlled 
strategically located parts depots. 


You'll be busier with 


Kehunator 


Division, American Motor Corp., Detroit 32, Michigan 





Vender Shortage Hurts Canned 
Soft Drinks Sales 


An acute shortage of venders capable of dispens- 
ing canned drinks is shackling the growth of auto- 
matic merchandising of carbonated beverages, ac- 
cording to George Herald, head of Cantrell & Coch- 
rane’s vending program. 


Mr. Herald cited the growth of the canned drinks 
in grocery stores and supermarkets, but added that 
vast quantities of canned drink venders would be 
needed if the operators are to capitalize on this 
latest phenomenon of the beverage industry. 


According to Mr. Herald, Juice Bars and the old 
Telejuice units are being converted to dispense cap- 
top cans throughout the country, but the number 
of these venders currently on location is limited. 

While Juice Bar is now making units specifically 
designed to vend cap-top cans, Mr. Herald feels the 
market for this product is such that other firms must 
also turn out this type vender to satisfy operator 
demands. 

Canned carbonated beverage vending is experienc- 
ing its greatest growth in Pennsylvania, according 
to the C&C executive. He explained that Juice Bars 
have long been popular in Pennsylvania steel mills 
from Allentown to Pittsburgh, and that operators 
have been converting to cap-top venders in recent 
months. 


Fruit Vender Can Dispense 
Canned Drinks 

The Fruit-o-Matic Manufacturing Company has 
announced that a conversion unit for their fruit 


venders is now available which enables the machines 
to vend either canned drinks or fruit or both. 


National Bottlers’ Gazette 













































VENDOR AND COOLER NEWS 


EET 2 CON AS SOI 
@ PLACEMENT 


FINANCING 


@ MERCHANDISING 


@ MARKETS 


e COSTS 


SERVICING 


NEW MODELS 





According to Bob Ferman, New York distributor 
for the Fruit-o-Matic Company, the conversion unit, 
which sells for less than $10 is merely a can opener 
and a straw compartment. He said the conveyer 
belt compartments, normally used for containing 
fruit, will also hold 5.5-ounce flat-top juice or car- 
bonated beverage cans. 

The Fruit-o-Matic large model is a four-selection 
unit which has 112 compartments. The most likely 
arrangements for this unit would be two selections 
of fruit and two drink selections. The Fruit-o-Matic 
Junior has two selections and a capacity of 112. 





POPULAR IN THEATRES 


- : 





¥ 


The famous 6-Drink SodaShoppe is a popular refresh- 
ment spot in theatres from Coast to Coast. Here it is at 
the Centre Theatre in Denver, Colorado, where its 4 
carbonated and 2 non-carbonated drinks cater to all 
popular taste preferences. Its 2500 drink syrup capacity 
and 1200 cup capacity enable it to handle peak crowds 
quickly and efficiently without running dry. 
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ow NATIONAL’S 
PENNY REFUNDER 





2 


e* .. 





— the first time you can realize the 
—l__\ _ full extra value of odd cent 
| vending. 
nn 6 















Fast hopper loading with a large 2000 penny 
capacity makes National’s electric Penny 
Refunder a ready answer to ‘‘change’”’ prob- 
lems. Now wherever odd cent sales are used, 
the customer can enjoy single coin operation. 





National's Penny Refunder features a simple 
plug-in installation with front, side or inside 
mounting. Price changes may be made right 
on location in just a short time. National’s 
precision engineering prevents jack-potting 
and permits the Refunder to be used in con- 
nection with any of National’s electrical coin 
mechanisms. 


Compmorison will Prove there 4 Na Comparison 


NATIONAL (33 REJECTORS :. 


5100 San Francisco Ave. « St. Louis 15, Mo. 
Phone COlfax 1-1900 


ways... 
to end the Penny Problem! 













NATIONAL’S 


“GIVE and TAKE” 
FEATURE 


With the electric Penny Refunder, 
National can re-wire your unit to 
both give and take pennies. Thus 
the most complete and most effi- 
cient penny handling method gives 
you greater profits at low cost. For 


Every National branch 
office is fully equipped 
to handle either of these 
installations. Just con- 
tact the National office 
nearest you listed below, 
: for price information 
and service. 





Make every cent count... get 
started today. 


SEE YOU AT THE N.A.M.A. SHOW 
BOOTHS 537, 539, 541, 543 





ATLANTA 3, GEORGIA, 685 Peachtree St, N. E.—Phone: Elgin 4318 
CHICAGO 39, ILL, 4907 W. Fullerton Ave.— Phone: NAtional 2-3614 
DALLAS 5, TEXAS, 3202 Knox Street—Phone: JUstin 2291 

LOS ANGELES 6, CALIF. 2309 West Pico Bivd.—Phone : DUnkirk 2-5772 
TORONTO, ONTARIO, CAN., 1551 Eglinton Ave., West —RUssell 1-5620 
WOODSIDE, L. ISLAND, N. Y., 39-30 Gist St—Phone: IMfinois 8-6302 
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SINCE DEBUT OF THE..... 
== / 12 OL. BOTTLE! 


Sensational! Unprecedented! . . . that describes the 
debut of mew King-Size GET UP! What is GET 
UP? It’s the most modern ‘up’ drink in the soft 
beverage field, with a new package, new low 
calories, new two-glass size! It’s a tremendous hie! 


Now Being Market-Tested 


Dealers moved millions of bottles of new 
GET UP during its recent market testing! 
The King-Size 12-ounce bottle is supple- 
mented by a family-sized quart and 6-ounce 
over-counter bottle! Thus GET UP covers 
all markets — the home market, over-the- 
counter, bar and cafe! Product, package, 
quantity and quality add up to a history- 
making achievement among lemon - lime 
beverages! 
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PRODUCT OF 


THE GET UP CORPORATION 


600 E. Exchange St., Akron, Ohio 
PHONE FRanklin 6-3151 


BOTTLERS: Franchises are not available for GET UP 
at the present time. However, after further market 
testing, bottlers will be considered for franchises. If you 
care for more information about GET UP — write, wire 


Julius Darsky, President 
or phone THE GET UP CORPORATION, Akron, Ohio. 


Joe Darsky, Vice-President 
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NAMA, Health Service Plan Vender 
Sanitation Code 


Plans for setting up a model sanitation code to 
cover all types of automatic vending machines will 
be worked out at a meeting of officials of the Na- 
tional Automatic Merchandising Association and 
the U. S. Public Health Service to be held in Wash- 
ington. 


Both the NAMA and the Public Health Service 
have indicated this is the first step in a campaign to 
standardize sanitation regulations on vending ma- 
chines throughout the country. When the model is 
completed, the Public Health Service will recommend 
it as a guide to State and City lawmakers in estab- 
lishing their own regulations. The move, which is 
strongly supported by NAMA’s sanitation standards 
committee, is expected to eliminate conflicting local 
regulations which have proved irksome to both 
manufacturers and operators. 


Stuart G. Lyon, chairman of NAMA’s sanitation 
standards committee, is expected to head a six-man 
delegation to the meeting. 


14% of Hires Syrup Volume Credited 
to Cup Units 


Cup venders accounted for 14.3% of total Hires 
fountain syrup sales last year, according to C. D. 
Clarke, general sales manager of Hires fountain 
division. Mr. Clarke added that the Hires volume in 
cup machines “continues to climb in 1954”. 

According to Mr. Clarke, cup vender patrons are 
more conscious of nationally advertised brands than 
ever before and that past beliefs that non-advertised 
products would sell in vending machines has been 
disproved. 

Surveys, says Mr. Clarke, show that the future of 
beverage venders lies in machines vending more 
than one flavor which will increase business any- 
where from 35 to 85 per cent over a single drink 
machine where national brands are used. 


Dairy Industry Takes A Look 
At Vending 


The dairy industry is taking a good look at auto- 
matic merchandising. It is convinced that vending 
will offer great help in increasing the slipping per- 
capita milk consumption because of what vending 
can do. The theory behind this new thinking: Place 
milk at everyone’s finger-tips around-the-clock. 


But the industry is not yet sure of the role it 
should play in promoting milk vending machines. 
However, one fact is certain. The dairy industry 
knows it stands to gain by whatever action it de- 
cides to take im encouraging the use of milk ven- 
ders, especially in offices, schools and factories. 
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New 1955 Models Announced by 
General Vending Machine Corp. 


Two new cabinet designs for their “Bevmart” and 
“Vendmor” models have been announced by General 
Vending Machine Corporation of Chicago and Phila- 
delphia. Both are selective bottle vendors of from 
five to ten flavors. 

Terry Terhune, general manager, states that in 
the past two years they have not sold or furnished 
i under warranty a single replacement part for either 
model and have had only one known service call on 
all machines put out in that period on their simpli- 
fied coin mechanism. Because of the service-free 
record, the new 1955 models are basically the same 


the ae 


f as previously in vending design and operation but 
ft the outer cabinet design has been radically im- 
¥ proved. 

y Vertical columns on the front panels give added 
i distinction and quality to the cabinet appearance. 


f In one of these columns the cap box and cap remover 
j are recessed and out of sight. On the Vendmor model 
there are two cap boxes and two cap removers—one 
at each end of the front panel—to increase the speed 
4 with which customers can be served. This is an ex- 
clusive feature. 

Another column permits recessing of the coin 
mechanism slide and the cash box, to enhance ap- 
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ELECTRIC 
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BIG LINE OF ICE AND 
ELECTRIC——-WET OR DRY MODELS 
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STANDARD OF QUALITY FOR OVER 26 YEARS! 


September, 1954 











pearance and to eliminate any possible interference 
with the coin slide. Silver-plastic trim around the 
openings in the columns adds styling and eye-appeal. 

The stainless steel lids are now made more than 
twice as thick as previously and have counter-bal- 
anced hinges similar to those used on chest-type 
home freezers. General Vending claims that their 
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The “Vendmor” model styled by General Vending has 
two cap boxes and two cap removers, one at each end 
of the front panels. Counter-balanced hinges on the 


stainless steel top promote easy top opening. 
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° ARTISTICALLY COLORFUL 
a PRICED LOWER THAN YOU THINK 


oS HAS MAGIC EYE APPEAL - THAT ADDS TREMENDOUSLY 
TO THE IMPULSE-BUY-APPEAL 


[em PACKED WITH SALESMANSHIP 


OUR SERVICE EMBRACES EVERY STEP IN THE DEVELOPMENT AND PRINTING 
OF YOUR LABELS, DECALS & POINT OF SALE DISPLAYS INCLUDING THE 
ORIGINAL DESIGN -FINISHED ART WORK & DELIVERY OF PRINTED MATERIAL. 
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SPIELMAN COMPANY INC. 


161 LEVERINGTON AVE., PHILADELPHIA 27, PA. 






















Bevmar model is the only small size vender on the 
market with such counterbalanced hinge. The lid 
closes on a plastic breaker strip, under which is 
attached a special thermo-wire that eliminates con- 
densation on the outer cabinet edges around the lid 
opening. 

Although these new 1955 model improvements 
have increased the cost of manufacture, Mr. Ter- 
hune states that they will not currently increase 
prices to bottlers. 






















Venders Go On Full Production Schedule 
at Stoner 


The full scale resumption of vending machine 
production is currently in the planning stage at the 
Stoner Mfg. Corp., Aurora, Illinois. 

Already burdened with a substantial backlog of 
orders as a result of increased demand for equip- 
ment to serve factories, recent government cut 
backs in the plant have paved the way for the com- 
pany to give full time to civilian output. 

Civilian production at the Stoner plant is almost 
exclusively for the vending industry and includes 
candy venders, cigarette machines, sandwich venders 
and more recently a coffee vender called “Stoner 


Cafe.” 





Champion 150 pays off because: 1. Full selectivity. 2. Ease of opera- 
tion. 3. Easy to clean. 4. Easy to maintain. 5. High capacity ... small 
floor space. 6. Greater eye appeal increases sales. 7. Top quality 
construction means longer life. 8. Maximum protection for your cus- 
tomer through extended warranty. Champion 150—not the cheapest 
— but, the BEST for your money. 







More people buy when offered a choice. 





Champion VENDER CO. 
HOPKINS, MINNESOTA 
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The 
season for 


(Cyclamate, Abbott) 


is 12 months 
long! 


There’s no “closed season”’ for over- 
weights on watching calories. It’s a year 
’round problem. Help answer that 
problem with SucARYL-sweetened bev- 
erages and you’ve got a year round 
market! 


It’s a big and ready market. Big be- 
cause there are 25 million overweights. 
Ready because practically every diet- 
conscious person knows about SUCARYL 
... knows it offers true sugar-like sweet- 
ness without added calories or tell-tale 
bitterness. 


It’s a growing market, too—and now’s 
the time to start your line of plus- 
profit SuCARYL-sweetened beverages 
growing with it. Why not check into it 
today. Chemical Sales Division, 
Abbott Laboratories, 

North Chicago, Illinois. 


Get all the facts! 


Write for your free copy of ““Making the 
Most of the Dietetic Market with SuUCARYL.”’ 





Vender Kits for Navy Installations 

The Vaire Company, Baltimore, Md., has reported 
that its radio interference reduction kits for electri- 
cally operated vending machines nave received U. S. 
Navy approval. 

The kits, installed mainly on drink venders lo- 
cated on Navy bases, eliminate interference from 
such equipment with sensitive electronic equipment 
used by the Navy. 

It was noted that a recent Navy directive, Mil-I- 
16910, requires all electrical vending machines on 
Navy bases to be modified by approved radio inter- 
ference reduction kits. 

Special kits for venders are supplied upon receipt 
of the following information: type of vender, model 
and serial number. 


King Re-Elected CAMA at Annual 
Meeting 

The Canadian Automatic Merchandising Asso- 
ciation re-elected Alan M. King president at its 
recent annual general meeting held in Montreal, 
Canada. M. Paul Box was officially installed as ex- 


| ecutive director. 


Elected directors were L. Dettner, E. A. Good- 
eve, L. Duquette, P. Havlik and N. F. Leach. 

Mr. King reviewed the history of the association, 
cited the abolition of the Canadian 15 per cent ex- 
cise tax in April as a result of CAMA activity, and 


also the recognition of automatic merchandising as 
| a separate industry by the government. 


The business session was preceded by a dinner 
in the Mount Royal Hotel. Both the dinner and a 
party following were sponsored by the Pepsi-Cola 
Company. Bill Emerson of the Pepsi-Cola Company 


hosted association members at both functions. 


Vendorlator Company's 


| Chief Engineer Dies 


Jack Alex, chief engineer of the Venderlator 


| Manufacturing Company, Inc., died in a recent au- 
| tomobile accident in Fresno, California. 


Mr. Alex joined Vendorlator in 1947, worked in 
the production and design departments until May, 
1950, when he was promoted to the position of 


| chief engineer. Prior to joining the bottle vending 


manufacturer, he was associated with the vending 
industry in its operating and machine manufac- 
turing phases. 


New Device Foils Vender Cheats 

A device patented in Washington, D. C., is claimed 
to prevent a thief from emptying a vending ma- 
chine by dangling a coin on a thread. 

Christian Gabrielsen, of Whippany, N. J., in- 
vented the device for the Rowe Manufacturing 
Company. It provided a stop to be inserted in the 
coin chute below the slug rejector. The coin, strik- 
ing the stop, causes an arm to reach overhead and 
to catch the thread. 
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National Convention Two Months Away 


Boom-town Philadelphia ready to receive bottlers and sup- 
plymen attending Convention and Exposition. Latest ex- 
hibitors list issued for national show. 


Looking down Broad Street towards the 
City Hall, Philadelphia. The Bellevue- 
Stratford Hotel is at the left. 


INDEPENDENCE HALL 
. a national shrine. 


September, 1954 


Vsrvors who attend the 1954 ABCB 
‘Convention and Exposition in Phila- 
delphia this coming November will 
tread ground where, it is believed, the 
first commercial manufacture of artifi- 
cially carbonated waters in the United 
States took place. 

Philadelphia, in its early days be- 
fore and after the American Revolu- 
tion, held its many druggists and phar- 
macists in high esteem. During this 
time the city played an important part 
in advancing the knowledge of phar- 
macy and related subjects, including 
the nature of effervescent waters. 

As mentioned in the pamphlet, 
“Scientific and Medical Origin of Car- 
bonated Waters,” by J. J. Riley, secre- 
tary of A.B.C.B., these developments 
in the pre-soft drink era centered 
around such men as Rush, Cooper, Cut- 
bush, Priestley and Silliman—all of 
whom lived or spent time in Philadel- 
phia. 

Their individual stories, and the 
contributions they made to the begin- 
nings of the soft drink industry, are 
too long to relate here. They lived and 
worked in a period far removed in 
character and spirit from today. The 
staid old Philadelphia of their era is 
long gone. Today it is a real boomtown. 

Three billion dollars worth of new 
industrial construction since World 
War II in Greater Philadelphia has 
made this the mightiest industrial 
area in the world. 

A brand new city charter and a 
brand new administration (after one 
crowd has been in for 62 years) has 
stepped up the whole tempo of the old 


town. 


Young men have taken over the new 
city administration and young men are 
heading the biggest businesses. 

Everybody and everything in Phila- 
delphia has gone into high gear to keep 
up with the boom. A million new resi- 
dents are piling into huge new home 
developments, like Levittown. 

The train ride from New York to 
Washington always has been impres- 
sive as you swing through the miles of 
huge industrial plants above and below 
Philadelphia. Today that ride is over- 
whelming. Shipyards; acres of oil re- 
fineries; electronics plants; heavy ma- 
chinery production operations; sprawl- 
ing pharmaceutical labs., and hundreds 
of unidentifiable but bustling mills and 
factories. 

Inside the city proper things are 
popping too. The City Planning Com- 
mission architects are working 24 
hours a day whipping out drawings for 
new business areas, new super high- 
way expressways, new this and new 
that. And they’re ’way past the plans 
stage. 

Right next to City Hall bulldozers 
have smashed down and cleared out 
a three block strip. The old Broad 
Street Station and its rail yards are 
gone and surveyors are planting stakes 
for a new 50 million dollar business 
center. 

Just a few blocks away one huge 
oversize square of buildings facing 
Independence Hall has been wiped out. 
This is the start of a multi-million dol- 
lar, three block, state and city land- 
scaping project—the Independence 
Hall Mall. 

To the east of the Liberty Bell 
shrine the Federal Government is buy- 
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NESBITT FRUIT PRODUCTS. INC. 
2946 East llth Street 
Los Angeles 23, California 











NATIONAL GATHERING 
TWO MONTHS AWAY 
(Continued from page 67) 





ing up another three block section that 
is full of original Revolutionary land- 
marks. This is the Independence Na- 
tional Historical Park Project. All of 
the post-Revolution construction will 
*be cleared out and the area will be just 
as it was in 1776. The word “restora- 
tion” is strictly verboten on this proj- 


ect because all of the very same build- 
ings where Washington, Franklin, 
Morris Hancock and company worked 
and planned are still there—the origi- 
nals, not reconstructions, not restora- 
tions. 

How come the boom? What brought 
it all about? Near the end of World 
War II a bunch of aggressive local 
citizens got together to try to prevent 
a recession when the war contracts 
petered out. They talked present plants 
into expanding their facilities. They 


Now THERES a Color 
to Catch the Eye! 














Make your product a stand-out among competing 
“look alike” brands by adding the eye-appeal of... 


Peacock Brand 








CERTIFIED FOOD COLORS 


Manufactured and Distributed by Wm. J. Stange Co. 


Chicago 12, Illinois 


Oakland 21, California 


In Canada: Stange-Pemberton Ltd., New Toronto, Ont. 


6% 


went out and hustled new industrial 
construction. 

They showed that the Delaware 
River, the already existing vast and 
varied industries, the concentrated 
labor market, and the rail and sea 
transportation routes swinging togeth- 
er—all combined to make the finest 
and most economical operation loca- 
tion for industry anywhere in the U.S. 

Industrial construction rocketed. 
U.S. Steel’s 400 million dollar Fairless 
Works is the biggest new plant. Its 
blast furnaces are already roaring. 
When it’s finished it’ll be the biggest 
integrated steel plant in the world 
(. .. from raw material to finished 
product in one operation). There are 
scores of other new plants almost as 
vast. 

The port of Philadelphia already is 
the largest fresh-water port in the 
world. But the Federal Government 
has just authorized a huge dredging 
project to deepen the channel in the 
Delaware as far north as the Fairless 
Works. Now in addition to the steady 
stream of tankers and freighters that 
shuttle in and out, the first ocean-going 
passenger ships are making Philly a 
regular stop. 

Tourists are coming in steadily in- 
creasing numbers. As in the past, they 
come to see the Liberty Bell, Indepen- 
dence Hall, Carpenter’s Hall, Betsy 
Ross House and other Revolutionary 
originals. Now they stay over longer to 
see the U. S. Mint, the Navy Yard, the 
plant where the atomic cannon was 
built, the factory turning out jet air- 
craft engines, the Budd plant produc- 
ing glistening streamlined railroad 
cars, the Baldwin locomotive works, 
the Phileco and RCA television fac- 
tories—and more. 

The local burghers have been boast- 
ing for years about an endless string 
of famous Philadelphia “firsts”. Now 
they brag about the “biggests,” the 
“bests,” and the ‘“‘mosts”. 

There are more new plays and mu- 
sicals opening in Philadelphia than 
ever before. The renowned Philadel- 
phia Orchestra is unanimously ac- 
claimed by critics everywhere as the 
world’s finest. The Robin Hood Dell 
outdoor concerts are becoming famous. 
The biggest names in entertainment 
play the nite spots. 


In the arts and sciences Philadelphia 
is out front too. The Philadelphia Mu- 
seum of Art is now ranked with the 
best in the world. Franklin Institute 
is alone in its field. The Fels Planetari- 
um is one of the world’s great displays. 

The top sports events—world cham- 
pionship prize fights, professional foot- 
ball, baseball, basketball, outstanding 
college contests, the Army-Navy game, 
the Penn Relays—all add to the ex- 
citement that is Philadelphia today. 

The following is a list of exhibitors 
as of July 20, 1954 who will show at 
the International Soft Drink Industry 
Exposition in Philadelphia: 


Exhibitors Booth No. 
A 

Acme Steel Company 847 

The American Bofttler Tat 

American Can Comeany 746 

American Coating Mills Division, 

Robert Gair Company, Inc. 740 
American Gas Company, 

Div. of Queens Stove Works, Inc. 118 
American Manufacturing Company 346 
American Partition Company 440 
Anchor Hocking Glass Corporation 818 
Armstrong Cork Company 841 
Artkraft Manufacturing Company . 416 
Atlanta Paper Company 965 
Atlas Metal Works 1047, 1049 
Atlas Tool & Manufacturing Co. 341 

B 

B-| Beverage Company 1051, 1053 
Barq's Inc. 949 
Barrett-Cravens Company 1257 
Barry-Wehmiller Machinery Company 911 
The E. Berghausen Chemical Co. 1011 
The Bevco Company, Inc. 726 
Bireley's Division 

General Foods Corporation . 814 
Blue Seal Extract Co. 802 
Bottlers Appliances Incorporated 836 
Bottling Industry 1055 
Brockway Glass Company, Inc. 433 
Brookdale Laboratories 728 
Buckner Equipment Company 446 
Burns Bottling Machine Works, Inc. 1249 

Cc 
Canada Dry Ginger Ale, Incorporated 959 
Can-A-Pop 124 
Cardox Corporation 406 
Cen-Tennial Cotton Gin Co. 1240 
Central Tool Company Incorporated 1140 
Chain Belt Company 44| 
Champion Vender Company 145 
Chattanooga Glass Company 901 
Cherry Blossoms Manufacturing Compan 915 
Cherry-Burrell Corporation sinieee a 
Chester-Jensen Company 134 
Chevrolet Motor Division, 

General Motors Corporation 1217 
Chocolate Products Company 418 
Chok-A-Fizz Products Co. 107 
Citrus Products Company 935 
Clark Equipment Company, 

Industrial Truck Division 1256 
J. L. Clark Manufacturing Company 11 
Clicquot Club Company 835 
Cloverdale Spring Company 744 
The Coca-Cola Company 907 
Commercial Filters Corporation 121 
Consolidated Cork Corporation 940 
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Continental Can Company, Inc., 


Bond Crown & Cork Division.............. . 906 
Corn Products Sales Company. oe 
Cott Beverages Corporation......... . 333 
Cronstroms Manufacturing Company . 102 
Crown Cork & Seal Co. ; . 775 

D 

Dacam Corporation 1232 
Dad's Root Beer Co. ............ 723 
The Delaware Punch Company of America.. 705 
De Lisser Extract Co., Inc. 1009 
Diamond Alkali Company 737 
Diamond T Motor Car Company 1246 
The Diversey Corporation 806 
Dr. Pepper Company 929 
Dr. Swett's Root Beer, Bubble Up and 

O-So Grape Companies ... 610 
Dodge Division, Chrysler Corporation 1243 
Bruce Dodson & Company 428 
Dostal & Lowey Co., Inc. 748, 849, 855 
The Double Cola Company 823 
Dry Ice Converter Corporation 832 

E 
E. |. duPont de Nemours & Co., Inc. 

Cel-O-Seal Section, Film Dept. 141 
Empire Box Corporation 810 
G. C. Evans Sales Company 722 

F 
Filpaco Industries Inc., Filter Paper Co. 411 
Flavorex Company 606 
Foote & Jenks Incorporated 423 
Ford Division, Ford Motor Company 1229 
Frontier Manufacturing Company 402 
The Frostie Company 201 
G 
General Hydro Co. 101 
General Vending Machine Corporation 301 
Get Up Beverage Co., Inc. 139 
Gideon-Anderson Lumber Company 1253 
Glenshaw Glass Co., Inc. . 936 
The Goody Company 401 
The Grapette Company Incorporated 701 
Green & Green, Inc. 844, 845 
Green River Corporation 113 
H 
The Herman Body Company 1119 
Hesse Carriage Company 1159 
The Charies E. Hires Co. : 948 
Howard Refrigerator Co., Inc. 129 
Hurty-Peck & Company 1005 
W. H. Hutchinson & Son, Inc. 918 
I 
Ideal Dispenser Co. 1144 
Infilco Incorporated 1114 
International Harvester Company 1118, 1122 
J 
R. A. Jones & Co., Inc. 829 
The Julep Company i010 
K 
Keenline Equipment Corporation 412 
Kinnaird Body Works 1149 
Kirsch Beverages 1237 
Knox Glass Bottle Company of Mississippi.. 1014 
H. Kohnstamm & Co., Inc. 732 
V. & E. Kohnstamm, Inc. 749 
Kol-Flo Kooler Co 628, 632 
L 
The Archie Ladewig Company sil 
Laurens Glass Works, Inc. 928 
J. F. Lazier Mfg. Co., Inc. 648, 652 
A J. Lehman Co 1002 
Liberty Glass Company oe 
The Limex Corporation os Son 
The Liquid Carbonic Corporation . 1175 
Frank B. Lomax Company, 

Div. of Groen Mfg. Co. . 622 
Lucky Club Company .. 146 
Ludford Fruit Products Inc. 1033 
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M 
Majestic Siphon & Box Mfg. Company.......... 729 
Marbert Products, Inc. ................... 717, 719 
Mason and Mason, Inc..... ; vcs SOD 
The Mengel Company, 

Wood Products Branch..... ais 715 
Merck & Co., Inc. ....::...c:.. vee 442 
Metal-Glass Products Company ce 1154 
George J. Meyer Mfg. Co. ince Jae 
Miller-Hydro Company ... 615 
Miller Manufacturing Company, Inc. « 
Mills Industries, Incorporated if 
Mission Dry Corporation . 952 
Mojonnier Bros. Co. 1128 
Mold-Craft Inc. . Me 
Morris Paper Mills a. 1006 
Mudet Cork Corporation . 945 
My Pop's Root Beer Co. 105 

N 
National Bottlers' Gazette . 1027 
National Cylinder Gas Company 427 
National Fruit Flavor Company 

Incorporated . 713 
National NuGrape Company .. 954 
National Rejectors, Inc. 640 
Nehi Corporation 910, 914 
Nesbitt Fruit Products, Inc. 1023 
Niagara Bottle Washer Mfg. Co. 127 
The H. R. Nicholson Co. 745 

.°] 
Oakite Products, Inc. 1045 
Obear-Nester Glass Co. 408 
Orange-Crush Company 922 
The Orange Smile Sirup Company 644 
Owens-Illinois Glass Company 944 
P 
Sid E. Parker Boiler Mfg. Company, Inc. 128 
Pepsi-Cola Company 840, 941 
The Permutit Company 1ttt 
The Pfaudler Co. 1159 
Chas. Pfizer & Co., Inc. 1117 
Polak & Schwarz, Incorporated 302 
Potter & Rayfield, Inc. 848 
Progress Refrigerator Co. 733, 735 
Pure Carbonic Company, 
A Div. of Air Reduction Co., Inc... 1029, 1031 
R 
Radio Corporation of America, 

Beverage Equipment Division 627 
River Raisin Paper Company 340 
Riverside Manufacturing Company 902 

s 
S. and S. Products, Inc. 1013, 1015 
Salient Flavoring Corp. 636 
Sellers Injector Corporation 133 
C.0. & W.D. Sethness Co. 709, 711 
The Seven-Up Company 919, 923 
Solvay Process Division, 

Allied Chemical & Dye Corporation 434 
Specialty Engineering Co. 1017 
Spielman Company, Inc. 1142 
Spring-A-Way Displays 1250 
The Squirt Company 1158 
Standard-Knapp, 

Division of Emhart Manufacturing Co. 1129 
Sunkist Growers 932 
Sun Spot Company of America 1019 
Superior Chemical Products, Inc. 437 

tg 
Terriss Division of Consolidated Siphon Supply 

Co., Inc. 753 
Thatcher Glass Manufacturing 

Company, Inc. 1105 
Timpco Beverage Bodies 140 
Tri-Clover Division of Ladish Company 312 
Tru-Ade, Inc. 852 
True Manufacturing Company 117 
S. Twitchell Co. 931 

U 
Union Sales Corporation 1150 


v The Woodstock Mfg. Company, Inc. .......... 1035 








van Ameringen-Haebler, Inc. .... 614 Work Saver Body Co. vaseedaenns nnetes nemapboagines even 246 
Vendorlator Manufacturing Co. . 405 Wyandotte Chemicals Corporation................ 831 
James Net wn! Company.................. . 727 Y 
Victor Pr rporati ea : 
Virginia Sor allan Cacia a. ae The Yale & Towne Manufacturing Co. ........ 1209 
Volckening, Inc. . 1102 Yundt-Bottlematic Corp. o.........cccccccccseeeees 826 
w 
Walker-Wallace Division, -£ 
A.P.V. Company, Incorporated 438 International 
Warner-Jenkinson Manufacturing SOFT DRINK 
Company 854 INDUSTRY 
Waukesha Foundry Company 801 EXPOSITION 
Western Filter Company. 741 PHILADELPHIA 
Westfield Sheet Metal Works, Inc. 417 
, Whistle & Vess Beverages Incorporated 618 
The White Motor Company 1137 
White Rock Corporation 424 





Whittle & Mutch, Inc. 1037, 1041 
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A lot of people have tried to find out. 
A lot more have tried to copy it. 

No one has yet done either. The 

most sippable, saleable beverages 
are still made with famous 

LIQUID Red Diamond Extracts. 


Prove it to yourself. We'll gladly 

send you ready to use samples. 
Just name the flavor — 

any flavor — we'll do the rest. 





BOOKLET 


Facts, formulas, descriptions and 
prices on the world’s finest flavors. 
Send for yours now. 






RED DIAMOND 
EXTRACTS 


CARBONIC CORPORATION 


3100 South Kedzie Avenue @ Chicago 23, Illinois 


™ LIQUI 








GINGER ALE 


for more than 88 years 
America’s favorite | 
beverage ginger ale 


When in Detroit please accept our 
invitation to enjoy a special tour of 
America’s largest and most modern 


bottling and manufacturing plant. 


FIRST IN FLAVOR! 


One sip of Vernor's Ginger Ale will tell you why more people 





buy Vernor's than any other beverage ginger ale. That 
refreshing taste will tell you why Vernor’s has been a solid 
favorite for 88 years and why the bottling of Vernor’s will 


assure you a steady, dependable growing business. 


Franchise Division 


JAMES VERNOR COMPANY 


Detroit 1, Michigan 


v2) 
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fe are ose 


GINGER ALE 
del ui S/ iftereal 
UCIOUS!y aifleren Mellowed 
4 Years 
in Wood 


Kiddie Ride Spurs 


Bottler's Sales 


| 


| 


Basin SMITH, general manager of the Miami 
Pepsi-Cola Bottling Co., says a kiddie carousel (see 
photo) he has been using has been a potent sales 
tool. A number of these units have been put to use 
by Pepsi bottlers in various parts of the country. 
They cost over $5,000 each and are purchased by 
each bottler. 

The machine was acquired hy the Miami plant 
about four months ago. Since that time it has not 
been idie a single day and is ksoked at least 30 days 
in advance. 

It is usually used in conjunction with special sales 
at supermarkets. In addition to increasing the sale 
of soft drinks, it makes a wonderful drawing card 
for the store and fine public relations for the bottler. 

The Village Market in Coconut Grove, Gla., built 
a storewide carnival sale around the use of the 
machine. The store used a full page ad plus another 
picture and word thro-sheet to invite kiddies and 
grownups to the sale. Food brokers and wholesalers 
cooperated by providing special displays and enter- 
tainment in the store. Results of the sale were more 
than satisfactory, said the store manager. 

The Pepsi-Go-Round is furnished to stores, with 
an operator, at no cost or obligation to the store. 
The only requirements are that cashiers hand out 
the tickets which entitle purchasers of Pepsi-Cola 
to free rides, and that Pepsi-Cola be allowed to 
prepare a floor display in the store. 

The machine is sometimes used at picnic gather- 
ings by large organizations. At these groups where 
nothing is sold Pepsi-Cola only asks that all soft 
drinks provided by the organization be purchased 


from Pepsi-Cola. 


The Pepsi-Go-Round at the Village Market in Coconut 
Grove, Fla., is full to capacity as the kids enjoy the ride. 
“Tickets” are given with each carton; 5 rides with a case 
purchase. 
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Orange-Crush Pushes 
One-Way Package 


Big store displays, advertising and 
colorful banners help promote non- 
returnable bottles. 


@ ompterety satisfied with its test of marketing 
its “Old Colony” line in non-returnable bottles 
(July N.B.G., p. 4), Orange Crush Co., Chicago, 
has expanded distribution of its products in the 
glass “convenience” package into fourteen more 
markets. Activated, in addition to Pueblo, Colo., 
where the original test was made, are Chicago, 
Joilet and Rock Island, Ill.; Memphis, Tenn.; Day- 
tona Beach, Fla.; Zanesville, Ohio; Kokomo, Ind.; 
Washington; Clinton, Iowa; Austin, 
Minn.; Lancaster, Wisc.; Newberry, Marquette and 
Hancock, Mich. 


Tacoma, 


In its exploration of the one-way field, the com- 
pany has found that big store displays, coupled with 
store advertising (where permitted) and special 
devices like a sturdy banner which is attached to 
shopping carts, are very helpful in focusing con- 
sumer attention on this familiar drink in its new 
package. 

The displays, as shown by the picture above, are 
constructed mainly from the corrugated shipping 
cases, each of which contains four 6-packs. Cartons 
and case both stress the no-deposit, no-return 
feature. 

With many established drinks going into one-way 
glass, competition for the “convenience” market 
between glass and the cans is sharpening all over 
the country. 


MASS DISPLAY... 


with attention focused on the one-way bottle 
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Continuous quality 
year alter year 


Have a Coke 
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CHECK 


these advantages. 


for better, low-cost Processing 


YO aisor SYRUP FILTERS 


Every bottler who uses an Alsop 
Syrup Filter is impressed with its 


simplicity of operation—and with 


its positive, trouble-free per- | 


formance. You'll get more uni- 
form, brilliantly polished syrups 
—you'll find this compact filter 


always ready for instant use, | 


completely sealed, leak-proof and | 


easy to move to wherever needed. 


Available with built-in fully pro- | 


teeted pump and motor in a wide 
range of sizes and capacities 
made of Stainless Steel, Monel, 


Brass & Bronze. 





YW asor MIXING TANKS 


Outstanding for dependable con- 
struction, appearance and efficient 
mixing operation. All Alsop Open 
and Closed Stainless Steel Tanks 
ean be furnished with perma- 
nently mounted Side-Entering 
Mixers for complete mixing. 
Valves and faucets of various 
types, gauge glass assemblies and 
other accessories are available for 
all tanks from five to five hun- 


dred gals. capacity. 





YW 1is0° PORTABLE MIXERS 


Meet specific mixing and blending 
requirements with savings in 
time, labor and money in syrup 
rooms large and small. They are 
sturdily constructed, simple to 
keep clean and sanitary and make 
any vessel a mixing tank. Avail- 
able in a wide range of horse 
powers, propeller combinations 
and speeds. Write for your free 
copy of our complete New Cata- 


logue. 





ALSOP ENGINEERING CORPORATION 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 


909 Baltic Street, 


Milldale, Connecticut 


New Canada Dry 
Plant in Philippines 


a latest foreign-franchise Canada Dry bottler 
to go into operation is the Canada Dry Bottling 
Co. of the Philippines, Inc., which recently opened 
an imposing and impressive new plant at Manila 
under the direction of Yu Khe Thai, president. 

Included in the management group are General 
Leland Hobbs as director and T. H. Wei, vice- 
president. 

The new company’s long-range plans include the 
construction of several other plants throughout 
the Philippines, should popular acceptance justify 
this step. “Judging from the initial response, our 
timetable may be stepped up rapidly,” Mr. Wei 
reported. Demand was so great after Canada Dry 
beverages had reached the market that the plant 
has been forced to work two ten-hour shifts daily 
for the past two months, he said. 


MODERN CANADA DRY PLANT IN MANILA 


An exterior view of the new plant started in production 
by the Canada Dry Bottling Co. of the Philippines, Inc., 
in Manila. This impressive plant is the 50th foreign 
franchise in the Canada Dry group and will ultimately 
bottle all Canada Dry Flavors. 





“Our plant was designed to accommodate future 
expansion of production capacity, but that expan- 
sion will take place almost immediately,” Mr. Wei 
declared. Additional and larger productive equip- 
ment will be installed as soon as delivery can be 
made to the islands. 

The new Canada Dry plant was described as an 
architectural gem in Philippine newspapers, which 
devoted pages of space to its opening. Two radio 
stations broadcast two hours of the opening day 
festivities, and a third station re-broadcast the 
show that evening. Radio spots in English, Chinese 
and Tagalog were used extensively, while full-page 
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washing rejects 


over 90% 


Addition of Oakite 

Composition No. 53 to caustic 

solution slashed reruns from 48 bottles to 
4 bottles per 100 cases 


Four cases of bottle rejects for every hundred 
cases washed gave plenty cause for complaint to 
one bottler. He called in the Oakite Man to see 
what could be done. 


Just the addition of 1 pound Oakite Composition 
No. 53 to each 10 pounds of caustic used in the 
wash, filled the bill! 
A small addition, but what a big change in results 
it produced! Bottles came out with more snap and 
sparkle. The rate of rejects per 100 cases dropped 
to 4 bottles or less Besides improving rinsing, this 
Oakite Composition slashed daily upkeep of caustic. 
(One plant reported cutting caustic upkeep as 
much as 50%!) And as an extra, it also loosened 
lime-scale build-up in the washer. 
Proving that ... you get startling results when 
you use specialized Oakite cleaning materials and 
methods. 

* * * 


More ways to cut cleaning costs and 
get better results in bottling plants 
are detailed in this booklet No. 
F-4176. Write Oakite Products, Inc., 
20C Rector Street, New York 6, 
N. Y. No obligation of course. 
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ads appeared in seven newspapers, including two 
in the Chinese language. Adding to the promo- 
tional fanfare were six pretty girls dresses in Can- 
ada Dry colors, who distributed 200,000 handbills 
in downtown Manila, advertising the coming of 
Canada Dry to the islands. 
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ADVERTISING CANADA DRY 


This full-page ad in “The Fookien Times” Chinese lan- 
guage newspaper in Manila, heralded the recent intro- 
duction of Canada Dry to the Philippines. Complexity of 
the Chinese language is evident from the group of six 
characters to the left of the numeral 10, which translates 
into the word “only”. 





Production will be limited at first to Ginger Ale, 
Sparkling Water, Spur Cola and Hi-Spot lemon 
soda, because of the tremendous demand and the 
resulting pressure on production facilities. Other 
Canada Dry flavors will be added to the line in 
the future. It is the 58th foreign franchise plant 
in the Canada Dry group. 


Give Money—Make Sales! 


(Continued from Page 28) 





interest of shoppers before they enter the store 
through the use of window streamers, which are 
available in two different sizes. These streamers 
have also been used at the display location along 
with any special promotion signs that the bottler 
has himself set up. 

It is particularly interesting to note that 
tests, to date, there has been a minimum loss of 
coins. In one particular market, over 400 cases which 
were moved, there was only a loss of three coins. 

Squirt Company Vice President and Sales Man- 
ager Bill Jay states, “As a result of the unusual 
success of the Silver Coin Promotion increasing 
numbers of Squirt bottlers are now using or sched- 
promotion in numerous 


in 


uling this unique sales 
major super markets.” 
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P The Finest Beverages 
in the World 
Ride HERMANS! 
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We are judged by the company we keep... . and just 










YOUR CHOICE . 
OF DECK look at the companies we keep—happy! 
OR PALLET A : 
BODIES HERMANS give more in performance, profit, and econ- 


















omy, plus matchless styling and practical design. 
Beautiful HERMANS are “‘Rolling Billboards’’ that ad- 
vertise the goodness they carry. 

More Borrters Us—E HERMAN BopiEs THAN ANY 
OTHER KiInp . . . There Must be a reason—send 
today and find out how profitable it can be for You 
to use HERMANS too! 

SEE THE HERMANS AT THE A.3.C.B. CONVENTION 
BOOTH 1119 
























4400 CLAYTON AVE. 
ST. LOUIS 10, MO. 
FRanklin 1-5300 


So o ® 
* Finesy ALL-STEEL, ari-wert 










HERMAN BODY COMPANY 
4400 Clayton Avenue 
St. Lovis 10, Mo. 


Please send me without obligation ... literature on HERMAN Bottlers’ Bodies 









Cable Address HERMANBODY ~~ 
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Find Out How LIQUID 
Bottling Machinery 
Will Improve Your 
Beverages—Write For 
Complete Information. 


LIQUID Whirljet Spray Heads 
Centrifugal force breaks water 
into fog-like spray — assuring 

complete CO? saturation. 


LIQUID DELUXE 
RECIRCULATING CARBONATOR 


More LIQUID Carbonators Are In Use Today 
Than All Other Makes Combined! The reason 
is simple . . . LIQUID’s Live Action, locked-in 
carbonation gives complete CO» saturation at 
full operating capacity. 


From the 2,000 gal. per hour De Luxe Recirculat- 
ing Model shown to the 250 gal. per hour Red 
Diamond Model, LIQUID Carbonators will give 
your beverages a longer life...a more sparkling zest. 








Automatic Deaeration of 
incoming Water through air 
snift needle valve. Absolute 
minimum of air insures sharp, 
lasting carbonation. 


LIQUID WATER 
REFRIGERATING UNIT 


More LIQUID Water Coolers Are 

In Use Than Any Other Make. 

Temperature-perfect water... in- 

stantaneously. Red Diamond Water 

Refrigerating Units deliver a 

constant supply of water that is 

: precision -conditioned to 

absorb and retain more CQ). 

In capacities for every 
bottling operation. 





UJ i y CARBONIC CORPORATION 


3100 South Kedzie Avenue . Chicago 23, Illinois 





A “COOLER GIRL” FOR A WARMER MONTH 


ge 


Even without a block of ice, pretty Claudette Bradshaw, 
19-year old Southwest Methodist University coed, would 
be considered a “real cool dish”. She struck this particular 
pose to help Dr. Pepper Company officials inaugurate 
National Open Top Cooler Month during August. The 
open top cooler is a vital vehicle for sales in the soft 
drink industry. 


PRIZE WINNING FLOAT 


The seven dwaris joined with Seven-Up to take second 
prize in the floats of the annual Cc:nival Parade at Ham- 
run, Malta. Loud speakers carried a question and answer 
sequence between Snow White and each Dwarf. Portanier 
Brothers are the proprietors of the Seven-Up Bottling Com- 
pany, established on the Island of Malta in 1953. 
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Camera Highlights... 


NEW HOSTESS FOR PEPSI-COLA 
PLAYHOUSE PROGRAM 


THE FOUNDATION IS COMPLETED 






Recently signed as the hostess for the Pepsi-Cola Play- 
house, Polly Bergen, popular television and film star, will 
be seen over Station ABC-TV in the one-half hour dra- 
matic program sponsored by the Pepsi-Cola Company. 
Miss Bergen is replacing Anita Colby, the former hostess. 
Miss Bergen will also do several promotional tours for 
the company and was recently in attendance at the open- 
ing of the new Pepsi-Cola plant in Milwaukee. 


FROM OVERSEAS 





On the site of the extensive new building currently being 
erected in Van Nuys, California (near Los Angeles) for 
The Squirt Co. are left to right: President Herb Bishop, Vice 
President and Sales Manager Bill Jay and Secretary- 
Treasurer Jim Keefe. This new building will house the 
future headquarters offices of the company. 








One of the trucks of the newly approved Seven-Up bot- 
tling operation in Eindhoven, Germany, where the English 
slogans are used to familiarize the public with the virtues 
of Seven-Up. 
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ar 
More Steam rer Dollar this 
COMPACT UNIT 
You Can Order From Stock ! 


Compact! 








‘ A Quality 
nm seven sizes 
15 to 60 H.P. Packaged 
15 to 2004 W.P. Steam 
for gas, light oil Generator 
or light oil-gas by AMES 
combination, Iron Works 






@iN FACTORY STOCK 

FOR IMMEDIATE DELIVERY! 
And its small size and small price permit whole- 
salers to stock it, too — for more sales! 


@ FITS INTO FORMERLY “IMPOSSIBLY SMALL” 
AREAS! 30 h.p. Model T-P for instance, is only 
35” wide at base, 71” long and 54” high. 


@ LOW-COST AUTOMATIC STEAM OR HOT WATER 
FOR SMALL PLANTS, plants in loft buildings, etc. 


@ DELIVERED FULLY PIPED AND WIRED, READY TO 
INSTALL. Better look into this new and more com- 
pact unit with a very attractive price tag! Full 
Ames quality. Manufactured by the makers of the 
famous AMESTEAM GENERATOR. 


MAIL COUPON TODAY! / mg 


@Pemmewnr— ———— 





! AMES IRON WORKS, Inc. =e 


Box 9-94, Oswego, N. Y. “way 


i Gentlemen: 


Please send me further information 
on Model T-P Steam Generators and name 
of nearest representative. 


] NAME.....0.... 
} COMPANY. a 


: ADDRESS 


AMES IRON WORKS, Inc. 


AMESTEAM GENERATOR 
OSWEGO, N. Y. 


BUILDERS OF 
BOX 9-94 
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Get 
just-right 
flavor 
balance 


WITH 


CERELOSE 


When Cerelose® brand dextrose is used in your 
syrup blending more flavor comes through... 
“‘over-sweetness” is avoided without sacrificing 
body. A properly balanced drink... body and 
flavor... gives the customer satisfaction, builds 
repeat sales. 

Easily soluble Cerelose is economical ...a fine 
quality product readily available in volume supply. 
Complete technical service is available without 
cost or obligation. We welcome specific technical 
inquiries in regard to production problems. 






















Mano 





H dextrose 


’ 
°0-tnency SUGAR 







CORN PRODUCTS REFINING COMPANY —— 


17 Battery Place, New York 4, N. Y. 








Protest West Virginia 
Soft Drink Tax 


ae 

“ue rebate received by the soft drink bottlers 
of the state of West Virginia during the last three 
years under the soft drink tax fails miserably to 
make up the profits on the sales loss of over nine- 
teen million dollars suffered by the soft drink indus- 
try during the same period.” 


In this strongly worded statement Mahlon G. 
Guthrie, president of the West Virginia Bottlers 
Association and a leading Charleston soft drink 
bottler, again attacked the controversial soft drink 
tax and called for its replacement by a small levy 
on all business in the state. 

Mr. Guthrie’s statement was made in answer to 
a press syndicate story carried recently in most 
papers of the state which asserted that West Vir- 
ginia bottlers had received one and a quarter million 
dollars over a three year period for collecting the 
soft drink tax. “If we are making as much money 
as indicated by this newspaper story,” questioned 
Mr. Guthrie, “why would the producers of over 
75% of the soft drinks sold in the state be fighting 
for repeal of the tax?” 


Mr. Guthrie pointed out that the press story 
was in error in stating that the bottlers received 
the rebate for collecting the tax. Actually the tax 
is on the bottler himself and is not a sales tax, 
according to Mr. Guthrie. The rebate, it is con- 
tended, is for breakage and crown losses in the 
manufacture and distribution of soft drinks and is 
little more than adequate for such purpose. 


Mr. Guthrie further stated that although the 
public was led to believe that the soft drink tax 
was on the ultimate consumer, the fact is that the 
soft drink industry has not only paid the tax itself, 
but at the same time has lost profits on the sale 
of over 20 million additional cases of soft drinks 
which they would have sold during the past three 
years if there had been no beverage tax. 

Mr. Guthrie referred again to the figures which 
he released recently showing that soft drink sales 
in this state were still more than 20% below sales 
in 1951 before the tax, without considering the 
large sales gains made in surrounding states during 
the three year period. Such sales losses can only 
be due to the displeasure and sales resistance of 
the West Virginia people to the soft drink tax. 

According to Mr. Guthrie, the press story made 
it appear that the rebate which the bottlers receive 
under the tax statute was to help make up for 
losses in sales which they suffered under the tax. 
“If such is the purpose of the rebate”, said Mr. 
Guthrie, “then I suggest that we raise it to a 


National Bottlers’ Gazette 








rh » | ~~ me ew 














realistic amount which will actually stop this de- 
struction of our business. We would rather take 
our chances in a true American economy in which 
we may compete on an equitable basis with all 
similar business in the state.” 

In concluding Mr. Guthrie again called upon the 
Legislature to replace the soft drink tax with an 
equitable broad-based tax upon all business. “If 
each business paid only 8 cents for each $100.00 of 
its sales, such a tax would bring over a million dol- 
lars more per year than the soft drink tax now 
produces, and thereby make unnecessary any rebate 
or subsidy. If all business is not willing to bear a 
small share of the total cost of our medical school, 
then perhaps we should reassess the need for this 
most worthwhile project.” 


















































* * * 


Dr. Pepper Ad Program Called 
“Radio Active" 


Dr. Pepper Company’s $1,000,000-plus advertis- 
ing and promotion budget is literally “radio active” 
according to A. H. Caperton, advertising manager 
of the Dallas-based soft drink concern. Mr. Caper- 
ton said that Dr. Pepper Company was “very well 
pleased to date with its stepped-up radio advertising 
program.” He said that a record amount of the com- 
pany’s ad budget is going into radio spot advertis- 
ing. 

The company’s advertising theme—‘Wake Up 
Your Taste Drink a Dr. Pepper’—was originated 
last year and has been hailed as the first truly com- 
petitive advertising in the soft drink industry. The 
entire advertising program is handled through Dr. 
Pepper’s agency Ruthrauff & Ryan, Inc. 











Glass Container Manufacturers 


Institute Establishes New Labor 
Relations Division 





| 

The Glass Container Manufacturers Institute, | 

Inc., has established a new labor relations division | 
which will, among other things, handle joint col- 
lective bargaining for the manufacturers of glass 


containers as well as for other segments of the glass Here is the way to get cherry flavor 


industry, according to an announcement made by according to cartoonist Rube Goldberg. 
Victor L. Hall, GCMI’s general manager. 
Ralph A. Lind has been named the Institute’s BUT... most manufacturers prefer to use 


director of labor relations, Mr. Hall said. As a con- 
cultant on labor relations, Mr. Lind has been work- 
ing with GCMI for the past 17 years. Prior to that, ATLAS Cherry Flavors—made the modern way. 
Mr. Lind was regional director of the National 
Labor Relations Board in the Ohio-Indiana area. 
The aim of this new department, according to the 
announcement, will be to preserve the historical and 
traditional practices of multi-employer unit collec- 
tive bargaining between the manufacturers of glass 
containers and the unions who are the collective 


one of our many concentrated and expertly blended 
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Radio Advertising Advocated 
for Bottlers 


Radio’s strength as an advertising medium for 
soft drink bottlers is diagrammed in a new Broad- 
cast Advertising Bureau sales presentation, “Are 
They Reaching for Your Bottles?”, now being dis- 
tributed to 800-plus BAB member radio stations. 


Of particular interest to soft drink bottlers are 
the parallels in the presentation between radio-lis- 
tening and their own marketing patterns. Bottlers’ 
biggest sales-target is women, because better than 
four-fifths of all bottled soft drink sales are made 
to women for home consumption, it is reported in 
the presentation. 


One of the major consuming groups for soft 
drink bottlers is comprised of children. According 
to industry figures virtually all youngsters are soft 
drink consumers. It is therefore significant to bot- 
tlers that, aside from general radio-listening car- 
ried on by way of family-owned sets almost one- 
half of all young people own personal radio sets the 
BAB report shows. 


Radio’s costs and sales effectiveness are spelled 
out in the new presentation which concludes with 
the statement that radio basically an entertainment 
medium is the ideal way of communicating bottlers’ 


main selling point—pleasure and refreshment—to 


the greatest number of people at the lowest cost-per- 
thousand. 


Park Show to Feature 
Mass Population Vending 


Automatic vending concerned with the problems 
of mass population refreshment will have an im- 
portant place in the 1954 convention and show of 
the National Association of Amusement Parks, Pools 
and Beaches. 

Coin controlled amusements have always been a 
substantial segment of this field, but last year’s 
show saw a greatly expanded program on mass re- 
freshment through automatic venders. 

More than 60% of the exhibitors of automatic 
equipment were vending equipment or product sup- 
pliers. ; 

The show is scheduled for the Hotel Sherman, 
November 28 to December 1, 1954 at Chicago. For 
details on convention sessions, display space and 
other information write to the National Association 
of Amusement Parks, Pools and Beaches, 203 N. 
Wabash Avenue, Chicago 1, Illinois. 


Canada Dry Wins in International 
Food Fair 

Three Canada Dry beverages have been awarded 
top honors at one of the most important food fairs 


vntore GASE PROFIT :. +. 


face of rising costs...that's 
why I bottle KIST'' 


Says John Kollar, Kist Bottling Co., Inc. Cleveland, O. 


"With the price situation what it is today, 
I'm mighty glad I have a KIST franchise. 
The KIST plan is tailor-made for present 
conditions in my market. Their complete 
line of flavors and strengths —— made 
right, priced right, and promoted right, 
makes my selling job easier. Citrus is 
always ready with personal advice on 
production and selling problems. If you're 
looking for a flavor line with healthy, 
steady sales and profits, look into a 


KIST franchise." 
C fe 


Write for details, samples, territories 
Citrus Products Company, Il E. Hubbard St., Chicago 11, Illl. 
Or, phone us collect wherever you are— 


WHitehall 4-5470 


in the world the Swiss Tourism and International 
Cookery Exhibition, held recently at Bern. 


The exhibition was preceded by an International 
Competition for Classification of Food Products, in 
which Canada Dry’s Swiss bottler entered Ginger 
Ale, Quinine Water and Cream Soda for consider- 
ation by a jury of distinguished food experts. All 
three received the highest award, a gold medal with 
diploma, for excellence in quality, flavor and pack; 
aging. In addition the Ginger Ale and Quinac re- 
ceived “special felicitations of the Jury.” 


The bottling company Canada Dry le Landeron 
(Neuchatel) S.A. reports that these awards carry 
very high distinction in Europe and are highly 
coveted by food and beverage manufacturers. 


Pepsi-Cola Wins "Key of Achievement" 
Award 


The Student Marketing Institute’s “Key of 
Achievement” award was presented recently to 
Pepsi-Cola Company. John Bannon, Market Manager 
of Pepsi-Cola accepted the award which is given 
annually to companies whose techniques in commu- 
nicating with students have shown greatest aware- 
ness of what young people want to see, hear and 
read before exercising their freedom of choice in 
America’s free market of goods, services an idea. 
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Wise buyers always insist 
upon quality. That is why 
leading soft drink 
bottlers everywhere choose 
Vaughan bottle openers. 


C 
Vaughan 


VAUGHAN MFG. CO. 


World's Largest Manufacturer 
of Can and Bottle Openers 
3211 Carroll Ave., Chicago 24 
A HALF-CENTURY OF QUALITY AND SERVICE 
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New Beverage Promoted 
in Houston Celebration 


ET UP,” new 12 ounce lemon beverage, which 
was launched in Akron, Ohio, several months ago, 
has appeared in the Houston, Texas, market. Full 
page ads in the Baumont Enterprise and the Hous- 
ton Chronicle appeared, timed to coincide with the 
initial presentation of the beverage through retail 
outlets in the two cities. It is bottled by the Golden 
Age Beverage Co., Inc., Houston. A 32 ounce full 
quart is also put up. 

The promotion of “Get Up” included participa- 
tion in the Houston “M Day” observance, which 
celebrated the arrival of the millionth resident in 
the city of Houston. A three foot balloon, painted 
with a “Get Up” logotype and instructions for the 
finder to secure an important letter, inside the bal- 
loon, was released July 3. The letter entitled the 
finder to a year’s free supply, 52 cartons, of Get Up. 
For fourteen days previous to the ““M Day” climax, 
similar helium-filled balloons were released from the 
top of the City National Bank Building in down- 
town Houston. 





SKY-HIGH PROMOTION 


Promotion on the new Get Up included participating in 
Houston's “M” Day activities, the day Houston, Texas, 
officially reached a million in population. For the 14 day 
period prior to and including “M” Day, officials launched 
a balloon a day, enscribed “M Day, Houston, Texas,” on 
one side with “Get Up, the Family Drink.” on the other. 
The balloon carried a letter inside authorizing the finder 
to receive a year’s supply of the beverage. Shown here 
are Jimmie Miller, Chairman of the “M” Day Committee, 
and Joe Darsky, President of the Golden Age Beverage 
Company, launching the 14th and final balloon. 
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efresh without filling 


AXIM FOR MODERN LIVING. Be good to your waistline, 
M and life will be good to you! 

A maxim applauded by those who make our fash- 
ions, both men’s and women’s. By doctors and in- 
surance companies, who know it points the way to 
better health and longer life. 

And by all who love to look upon a lovely figure, 
or who, socially and in business, are partial to the 


Pepsi-Cola... Light rofrosluionl, 


man who is trim, fit and active in appearance. No 
wonder today’s taste is for lighter, less filling food 
and drink. No wonder, toe, that Pepsi-Cola is today 
more popular than ever. 

For Pepsi-Cola has kept up with modern taste. To- 
day’s Pepsi is light, dry (not too sweet), reduced in 
calories. It refreshes with- 


out filling. Have a Pepsi. 



















































































Real Fruit® Flavors... 





WITH THE FUGITIVE 
AROMAS CAPTURED! 


You can improve your 
preduct amazingly—by 
use of FLAVOREX real 
fruit flavors. Our ‘‘Low 
Temp” process coaxes 
out and captures the 
very last drop of good- 
ness in the natural fruit. 
Those delicately elusive, 
but important, volatiles 
now are collected and 
entrapped in our real 
fruit concentrates... so 


FLAVOREXs 


FRUIT JUICE 
BALTIMORE 2 MD 


AKERS OF. FINE 


302 S$ CENTRAL AVE 


that all the full, rich, 
good taste goes directly 
into your product. 

Available—black rasp- 
berry, black cherry, 
grape,strawberry, black- 
berry, punch, lemon 
and orange—as real 
fruit pure concentrated 
juices. Or with other 
natural flavors for add- 
ed strength. Write for 
samplesand prices today. 


FLAVORS 





qx view of the importance of the de- 
velopment, N.B.G. has been keeping a 
close and unbiased watch over the 
canned soft drink situation ever since 
the package made its first appearance 
in 1953. Earlier this year, believing 
that the cans had been on the market 
sufficiently long enough to show defin- 
ite trends, we made the first survey 
among dealers and consumers in Phila- 
delphia (May issue)—this city 
selected because of its unquestioned 
position as the community with the 
most brands on the market, on the east 
coast. 


was 


Now another survey has been made 
in the City of Brotherly Love, this 
time by the Glass Container Associa- 
tion (see “Consumer, Dealer Prefer- 
ences Studied,” this issue). Perhaps 
the best indication of the accuracy of 
both studies is their marked similarity 
of observations and conclusions. 


Actually, there is.a third study of 
the Philadelphia can situation extant, 
and that also parallels the other two 
surveys in its findings. It was made 
as part of a three-article series on the 
soft drink cans, and their place in the 
food stores, by “‘Grocer-Graphic,” and 
published in its issues of June 8, June 
22 and July 6. 





| Here are direct quotations from the 
|second article, which included the sur- 
'vey published June 22: 


| “There are cans of soft drinks rattling 
all over the Philadelphia market, but de- 
spite a prejudiced referee who is the store 
"owner or store manager, bottles are giv- 
|ing the newcomer a terrific battle. 

“A couple of factors, shipping costs, 
|ete., have made Philadelphia about the 


number one market for canned soft 
drinks, especially in variety of brands. 
And as some of the brands have been 
|in distribution for a year or nearly a 


Grocer's Journal Surveys 


Canned Soft Drinks 


“Grocer-Graphic", influential New York grocery 
trade paper, takes a long look at the new package 
and comes up with some interesting observations. 


year much of the novelty of the cans 
should be worn off for the consumer. 
Consequently, it was to Philadelphia the 
staff of ‘Grocer-Graphic* went for the 
material for this article. 


“Reports and rumors drifting back to 
New York from Philadelphia indicated 
that cans had virtually captured the soft 
beverage market. A tour of the largest 
and medium sized markets in Philadel- 
phia and the suburbs proved that this 
wasn’t true. But cans are being given 
the preferential shelf spots and are get- 
ting a lot of merchandising oomph in 
95 per cent of the big stores that were 
checked. 


‘Love Those Cans’ 

“The retailers like cans, but they have 
had some problems with them and most 
are reluctant to discuss them. Nearly all 
of them seemed anxious to give canned 
soft drinks a heart warming testimonial. 


The new sweetheart of the youngsters? 


Most of the chain managers interviewed 
felt that cans were going to take more 
and more of the soft beverage market. 

“Confidence of these merchandising 
experts in. the canned is illustrated by 
the fact that the manager of a giant unit 
for a big chain said that he had bought 
stock in one of the companies putting 
out canned soda pop. 


“The manager of one of the biggest 
markets in Philadelphia said that once — 
‘Pepsi or Coke goes to cans it will be all 
over—it will be all cans then.’ However, 
the same manager admitted that there 
were some merchandising problems in- 
volved with cans. They didn’t seem to 
sell as well as bottles from the beverage 
shelves, he said. They moved best from 
end displays or dump baskets. However, 
dump displays had to be arranged by 
hand, and not dumped like baby foods, 
canned ‘foods, etc., because the crown 
tops loosened on some cans by the dump- 
ing and leaked. Consequently, what had 
expected to be a time saver disappeared. 


Light Cans 

“A check of a dump display in the 
market revealed at least three crown 
cans leaking which meant that they 
would be ‘light’ in contents, and two 
‘light’ cans were found in an end display 
in the same store. The manager said that 
he had had “only a few complaints from 
customers about cans being ‘light.’ 

“One chain manager said that cans 
were hard to pack out, and didn’t have 
any advantage over the bottle in that 


Or fs it Just a summer 


romance? Or will the kids who account for more than half of the 
soft drink business go back to the bottle? Or will they adopt both? 
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regard. Every manager and store owner 
interviewed said that can sales were 
climbing steadily. A few thought the 
canned soft drinks may be expanding 
the market, but the majority said cans 
were just taking the bottle’s place. 

“Some believed that once the prices 
of the canned soft drinks were in line 
with bottles that the fight would be all 
one-sided for the cans. These retailers 
felt that the can would eventually sell 
for the same price or nearly the same 
price as the same beverage now in a 
returnable bottle. Asked how they figured 
this, the answer was the same each time: 
Volume. 


New Technique Needed 


“Generally, however, it was found that 
the same brand in glass and cans in the 
same sizes could not be moved off the 
shelves. The technique that moved the 
most beverages seemed to consist of end 
and dump display and best shelf spots 
for the cans, and then the large bottle 
sizes to complete the shelves. 

“Some merchandising experts in Phila- 
delphia predicted that the future bever- 
age department of the big super would 
find nearly all six and 12 ounces stuff 
in cans, and the bigger container a one- 
way bottle. Time will tell. 


‘That Ole Debbil’ 


“And one of the surest and first signs 
of trouble in moving merchandise from 
the processor to the retailers popped out 
in Philadelphia just a few days ago— 
price cutting, Canned soft drinks can 
be turned out at a phenomenal rate. 





Evidently, one Philadelphia concern isn’t 
moving them as fast as it is producing 
because the price has been dropped. The 
chain buyers have asked other producers 
with cans to meet the price, and it is un- 
derstood that they have balked, at least 
for the time being.” 





Gaocen-Grarutc, in its comprehen- 
sive analysis of the canning of soft 
drinks, viewing it from the standpoint 
of the food store operator, said this 
about canned beverages, in the first 
article of the series: 

“A little more than a year ago Walter 
S. Mack at a luncheon in a Manhattan 
hotel reached for a “bottle” opener and 
pried the cap off a can of soda pop. That 
act was part of the first real change, for 
all intents and purposes, in the distribu- 
ting and selling of soft drinks in nearly 
70 years. 

“Since Mr. Mack introduced his canned 
Super Coola and four other soda pops at 
that luncheon, millions of cans of soft 
drinks have been opened by consumers. 
And the continually growing pile of dis- 
carded cans is obviously troubling the 
glass industry. 

“In the year since Mr, Mack put Can- 
trell & Cochrane’s soft drinks into cans, 
more than 25 companies either have ex- 
perimented with cans, are definitely plan- 
ning to “go into cans,” are in cans and 
nothing else, or are distributing a part 
of their volume in cans. 

“The head of C&C Super Corp., which 
owns Cantrell & Cochrane not only 
stirred up the soft beverage industry, 





but he touched off a battle within a battle 
as to which type of can—the conical 
shaped or the flat top—is best suited for 
soft drinks. He put his in the cone 


shaped, 
May Hurt Bottling Plants 


“The most significant implication of 
the upsurging distribution of soft drinks 
in cans is that it opens the door in the 
soda pop industry to almost any food 
processor, and if the current trend de- 
velops it may sound the death knell for 
thousands of bottling plants throughout 
the country. 

“In 1886 the Coca-Cola Co. developed 















PREMIUM PERFORMANCE. ACE ALKALI 





produces outstanding results where or- 
dinary bottle washing cleaners fail. It 
handles the toughest jobs such as “‘fac- 
tory returns” in either hard or soft 
water without building heavy coats of 
scale on machines. 


EXCLUSIVE COMBINATION OF INGREDIENTS 
found only in ACE ALKALI produces 
faster wetting . . . better penetration 
... more efficient rinsing—resulting in 
complete removal of films, specks, spots 
and streaks. 


ECONOMY. Reduced carryover combined 
with greater cleaning efficiency makes 
it possible to use less material. 


ACE ALKALI HAS THESE | 
OUTSTANDING PROPERTIES: 

* Dustless 

* Free-flowing 

* Quick-dissolving 

* Always uniform © 

* Highest purity and quality 





its franchise system with bottlers on the 
basis of how far a team and wagon could 
travel in a day to deliver and pick up bot- 
tles. That became the model for other 
soft drink operations, and there have 
been no great changes in it—except for 
the modernization of the equipment, 
trucks for wagons, etc.—until now. The 
Coke system was sound because the 
weight of glass and other problems made 
it uneconomical to ship the beverage any 
distance. 

“However, with cans a “bottling” com- 
pany can possibly service the nation with 
a half-dozen plants of its own, the same 
as a canned foods processor. 





POURS 


SOLVAY 


Brighter Bottles! 
Fewer Rejects! 


Cuts Scale Formation! 
Effective in Hard or Soft Water! 


The PREMIUM Bottle Washer 
at a Practical Price! 


KEEPS MACHINES CLEANER—LONGERI 
Because ACE ALKALI eliminates the 
main causes of scale formation, clean 
machines stay free of scale indefinitely 
under normal operating conditions. 


FREE LITERATURE—gives full information 
on the use of ACE ALKALI, including 
quantities, concentrations and prices. 


TECHNICAL SERVICE AVAILABLE — at no 
cost or obligation. Solvay Technical 
Service is ready to help you with your 
bottle washing problems. For further 
details phone or write your nearest 
Solvay office—today! 


SOLVAY PROCESS DIVISION 
~ ALLIED CHEMICAL & DYE CORPORATION 
Chemical 61 Broadway, New York 6, N. Y. 

——~BRANCH SALES OFFICES: 
Boston + Charlotte +» Chicago + Cincinnati + Cleveland 


Detroit «+ Houston New Orleans «+ New York 
Philadelphia «+ Pittsburgh « St. Louis « Syracuse 


Soda Ash « Snowflake® Crystals ~« Calcium Chioride 
Potassium Carbonate - Chiorine « Sodium Bicarbonate 
Ammonium Bicarbonate - Caustic Potash «+ Cleaning 
Compounds . Sodium Nitrite Caustic Soda 
Ammonium Chloride + Para-dichlorobenzene 
Monochlorobenzene + Ortho-dichiorobenzene 
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MOJONNIER BROS. CO. 


ALSO WATER 






6 


eT . me: j 


Reliable high speed production of a 
quality carbonated product was the aim 
of the Pepsi-Cola Company in equipping 
their new ultra-modern plant in the 
Milwaukee marketing area. Based on 
satisfactory experience with Mojonnier 
equipment over the years, Pepsi-Cola 
specified a Mojonnier Carbo-Cooler to 
provide 36°F. Pepsi-Cola mix for a 270 
BPM Meyer Pre-Mix Filler. 
Refrigeration is provided by two 25 
H. P. compressors in packaged design. 
Mojonnier Carbo-Coolers are of all 


Exterior view, new Milwaukee Pepsi-Cola plant. 


4601 WEST OHIO STREET 


Mojonnicer CARBO-COOLERS 


COOLERS AND SYRUP COOLERS 


‘\ Milwaukee plant specifies 


a 1520 GPH Carbo-Cooler 







stainless steel construction, cooling and 
carbonating the product in a closed cir- 
cuit with all air excluded. Where oper- 
ated with conventional fillers, water is 
carbonated and cooled to 34°F. and with 
the Meyer Filler, the mixed product is 
cooled to 36°F. With these low, consist- 
ent temperatures fillers operate at their 
maximum efficiency. 

Mojonnier Carbo-Coolers are made in 
a wide range of sizes for all bottling lines. 
Further information gladly furnished 


upon request, 


CHICAGO 44, ILLINOIS 








Pabst Pattern 


“That’s no idle theory because the 
latest entry into the canned pop derby, 
the Pabst Brewing Co., the nation’s third 
largest brewery, is gearing for that type 
of operation. Last month its subsidiary, 
Tap-a-Cola started distribution of its two 
cola drinks, une of the non-fattening va- 
riety and the other the regular version, 
in New York under the name Tap-a-Cola. 
These are in flat top cans. The colas are 
being canned at the new $3 million Hoff- 
man plant in Long Island City, and Hoff- 
man, a Pabst subsidiary, is doing the 
distributing here. 


“Meanwhile, a plant is being built in 
Milwaukee, and Forrest L. Fraser, execu- 
tive vice-president of Pabst and head of 
the new division, says that the company 
will build other plants as needed. 


“And Harris- Perlstein, chairman and 
president of Pabst, said that Tap-a-Cola 


“With only four plants, maybe six, a 
firm such as Pabst can get national dis- 
tribution for its cola, and any other food 
processor with a can line could duplicate 
the feat. It’s a far cry from the old pat- 
tern where national coverage meant hay- 
ing bottling plants within striking dis- 
tance of the retailer. 

“Everybody is wondering whether 
some of the small operators who have 
rushed into the canned pop field will be 
able to stand the pressure when the big 
bustling companies like Canada Dry, 
which broke the Philadelphia market re- 
cently, and has just opened up New York, 
go after grocery distribution and con- 
sumer acceptance in a big way. 

“Another threat of the canned pop 
that even the big beverage people are 
aware of is the possibility of the retail 
chains developing private labels that will 
cut even deeper into volume, 


“Despite claims of wonderful consumer 
acceptance of canned soft drinks from 
various areas there had been no means 
of making fair comparison of the bottle 
versus the can rtil now. The first en- 
tries in the cans either had had little 
or no bottle distribution or were never 
in bottles, and although the canned pop 
cost mere than in the returnable bottle, 
they sold because the same beverage was 
not available in the same store in either 
glass or tin. 


“However, there are some stores now 
in Philadelphia, a city believed to have 
more different brands of canned soda 
than any other part of the nation, which 
have some breads in cans and bottles 
with a price differential. The customer 
reaction is being watched closely. 

“Meanwhile, there are _ production 
problems for cans because of special 
liners, etc., and there are questions about 
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the long-term outlook, and a big ques- 
tion of how will the kids, who drink about 
60 per cent of the carbonated beverages, 
appraise the can in the long haul.” 





Fon its third and concluding article, 
“Grocer-Graphic” sought to deter- 
mine consumer attitudes toward 
canned soft drinks. In cooperation 
with New York radio Station’s WOR 
Consumers Panel of 200 housewives, 
the following questions were asked: 


“Have you bought any soft drinks in 
cans? 

“Do you prefer soft drinks, ginger ale, 
colas, etc., in cans instead of bottles? 

“If popular brands of soft drinks are 
in both cans and bottles which will you 
probably buy? 

“If cans are a penny or two more than 
returnable bottles will that stop you from 
from buying cans? 

“As an estimate, how many bottles of 
carbonated beverages do you buy each 
week? 

“Any comment you would like to make 
about canned soda pop will be appre- 
ciated. 

“Because percentages can be confus- 


ing and misleading, the answers to the 
questions will be given in numerical 
totals, and everybody can then work out 
their own percentages. 


“In answer to the first question about 
whether or not they had bought any soft 
drinks in cans, 108 women said no; 67 
said yes, and 11 said nothing. 


“The indecision on the question of “do 
you prefer soft drinks in cans instead 
of bottles was surprisingly large. 42 of 
the women didn’t answer the question. 
About a half-dozen wrote that it made no 
difference, and a few of the 42 said they 
hadn’t tried cans as yet, but might. 


Cans Not for 96 


“However, 96 said they didn’t prefer 
soda pop in cans as compared to the 46 
who gave the nod to cans. 


“The next question if popular brands 
of soft drinks are in both cans and bot- 
tles which will you probably buy ?—was 
partially to test the answers to the previ- 
ous questions on preference. The answers 
proved each other out. 93 said they would 
purchase soda in the bottles, whereas 
96 said they didn’t want soft drink in 
cans, But of the 58 who said they would 
buy their brand in cans if available a 
few said it wouldn’t make too much dif- 





ror LABEL 


IS YOUR BEST SALESMAN ! 





Be sure it performs these important 


functions for you:— 


ATTRACT THE SHOPPER 
IDENTIFY YOUR BRAND 
INDICATE THE FLAVOR 


CREATE A FAVORABLE 
SALES IMPRESSION 


GAMSE — beverage 


label specialists—will © 
be glad to make up 
specimen sketches — oy 
or show you exam- 
ples of successful ‘ 
selling labels. 

* 





Lithographing Co., Inc. 
419 E. LOMBARD ST. | 
BALTIMORE 2, MARYLAND 








FORMERLY 


WATER-TREATING EQUIPMENT 


This recent aerial photo shows the modern and 
expanded plant which houses the design and manu- 
facture of high-performance water-treating equip- 
ment made under the “AquaMatic” 
The name of the company has now been changed 
so it is the same as that of the products... 


ference. Again, the rest of the 186 said 
nothing. 

“Evidently, price of canned soft drinks 
will not be a deterent. On the question 
if cans are a penny or two more, 73 said 
it wouldn’t stop them from buying. 83 
said it would, and 31 skipped that. 

“Answers to the question on weekly 
purchase provided the answer that the 
panel bought just about 1,000 bottles or 
cans of pop per week. 

“Some 46 members of the panel took 
the time to comment, and surprisingly, 
the complaint of ‘tinny taste’ appeared 
in a few. However, one woman said she 
wished all soft drinks were in cans. 


Next June, What? 


“However, the same questionnaire with 
the same panel a year from today might 
give a more decisive and different pic- 
ture. 

“Depending on where you are sitting 
it’s probably surprising that so many 
have tried the canned carbonated bever- 
ages, or that so many haven’t tried them 
as yet. 


Market for Cans 


“On the answers given by the WOR 
panel it would appear rather definitely 
that cans have and will carve out a cer- 
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AQUA MATIC, INC., 2412 Grant Ave., Rockford, y) 
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AMERICA’S FINEST, most Complete Line 





tain part of the market, The panel’s 
lack of experience with canned bever- 
ages would not permit drawing a con- 
clusion as to what percentage that will 
be. There are no indicators to hazard even 
a good guess, and the results from beer 
cannot be used as a barometer. 


































War Affects Cans 


“Meanwhile, there are rumors and 
counter-rumors about cans and bottles. 
But in a long range view the interna- 
tional situation—peace or war—will have 
a heavy bearing on the future of cans in 
the pop business. War could kill cans 
but would not hurt bottles. 


“Nearly everybody we talked to, how- 
ever, agreed that the advent of the tin 
container was good for the beverage in- 
dustry; that it gave it some new life and 
pep; that the tin can will probably be 
responsible for some new and better mer- 
chandising ideas and plans by the glass 
industry.” 


Have canned soft drinks a place in 
the market? Will they sell? How do 
consumers feel about them? Do they 
serve a need? The answers to these 
and other questions is gradually being 
evolved. 


BEVCO 
BLOWER 
coll 


THEY GIVE YOU 


PERFORMANCE 


Puls 


Here's modern, speedy, 
dry cooling at its best, for 
all beverages provided by 
the BEVCO field - tested 
Blower Coil refrigeration 
system that’s trouble-free 
and dependable. The 5- 
year warranty guarantees 


perfect service. Water 

Copan, CNC Eee, GaN: YEAR AFTER 
ers, stainless interiors, 

exteriors, available in YEAR! 


all models. 


SEND FOR CATALOG A-DI 





The BEVCO Company, Inc. 


3316-28 S. BROADWAY + ST LOUIS 18, MO 





Traditional methods of handling syrup by gravity 
flow are costly obsolescence today in leading bottling 
plants. Waukesha engineers have shown the way to a 
constant and steady supply of syrup by straight-line 
same-floor pumping direct from the syrup barrel of 
mixing tank to filling machines — without second- 
floor tanks and piping. 


The Waukesha Sanitary Syrup Pump with Vented 
Cover makes this a simple production-line operation, 
handling the syrup without agitation, aeration or ex- 
cessive pressure. The Vented Cover adjustment per- 


WAUKESHA FOUNDRY CO. 


1330 LINCOLN AVENUE 
WAUKESHA, WISCONSIN 


Syrup 
Handling 
Costs 


Reduced 


by one-floor 
storage -to -filler 


method 
=> 








VENTED COVER 


SANITARY SYRUP PUMP 


mits accurate ounces-per-minute delivery with com- 
plete protection against excessive back pressures, elim- 
inating any need for costly by-passes or gauges. 


FOR WITH A WAUKESHA, WHEN THE 
FILLER STOPS, THE SYRUP FLOW STOPS. 
There are a Jot of other good reasons why you should 
check Waukesha Sanitary Syrup Pumps for your plant. 
Write for the whole story. You'll find it highly profitable 

— in product protection and profit savings. 


100% 
Vexushholh SANITARY 
PUMPS 


Dependable Product of a Responsible Manufacturer 





Dad's Modern 
Chicago Plant 


Production, delivery and even sales 
techniques are field tested in Dad's 
headquarters plant. 


U> to a short time ago, the Dad’s root beer plant 
in Chicago, Ill., was franchised, and privately 
operated. Feeling that it needed closer contact with 
the problems of its bottlers, the parent company re- 
acquired the territory, built a new plant and dove- 
tailed it into its national development program. Now 
owned and operated directly by the parent company, 
the new plant will be a standard for bottlers 
throughout the country. It will not only supply Dad’s 
to the expanding Chicago market, it will be a testing 
laboratory for improving bottling techniques and 
delivery methods. 

Dad’s bottlers from all over the country will be 
able to come and study the newest equipment and 
bottling techniques. The entire operation is overseen 
by executives of the company, and by Dad’s own 
laboratory, which occupies a full floor of the build- 
ing. > 
The new plant will be the first in the country to 
bottle a single flavor soft drink in every major type 
of bottle, including deposit and non-return bottles. 
Chicagoland grocers will now be able to stock Dad’s 
in quarts and half gallons as well. Dad’s new prod- 
uct, sugar-free Dietricious Dad’s, is being produced 
by Dad’s new plant as well as by Dad’s bottlers 
throughout the nation. 

The new Chicago plant is a beautifully modern 
structure and occupies nearly a full square block. 


THREE FILLERS—FOR THREE SIZES OF DAD’S 

12s, 32s, and 64s can be filled at the same time, with the 
three high speed fillers at the new Dad's plant. The oper- 
ation is fully automatic. 
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Under careful supervision only the most modern 
bottling and delivery methods are being used. The 
first fifty of a fleet of specially designed delivery 
trucks have already begun service to food stores 
throughout the Chicago metropolitan area. “Custom- 
made” for fast, efficient delivery, these new trucks 
use modern palletized methods for almost automatic 
loading and unloading. 





CONSTANT QUALITY CHECKS INSURE 
PERFECT PRODUCT 


Gleaming stainless steel, dairy cleanliness are in evidence 
as busy Dr. Bernard and his assistants maintain their 
constant watch over the syrup as it is prepared for the 
Chicago bottling operation. 








GET THE BIGGEST SHARE OF 
ORANGE... THE 3rd BIGGEST SELLER 


The nation's taste is turning more and more to ORANGE. 
Of all fruit juices ORANGES is the most sensational in sales. 
A vastly greater number of families are drinking a vastly 
greater amount of ORANGE beverages and juices... 
thus becoming a vastly greater market for the greatest 
consumer pleaser of all bottled ORANGE drinks . . 
SUN SPOT. 


TO COMPLETE HIS LINE ... THE BOTTLER NEEDS 
AN ORANGE FRANCHISE. And the orange franchise 
he needs most, because it will do the most for 
him... is the SUN SPOT Franchise. 


Send for samples and write for reasons why—to 


SUN SPOT COMPANY OF AMERICA 








September, 1954 


1500 RIDGELY ST. * BALTIMORE 30, MD. 













ECONOMY... 


Standard 
replacement parts. 


















CIDEON 


is what you get when you buy Gaco 
Tufbilt Beverage Cases. Bottlers records show more 
'| than ten years’ service for many Gaco Cases. You 
| add economy through availability of standard replace- 
| ment parts. Send us your order today . . 
Gaco Cases... 


LOOK BETTER 
LAST LONGER 


GIDEON - ANDERSON 





Gaco Tufbilt 


Beverage Cases 





. see why 








MISSOURI 
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QUICK LOADING KEEPS THINGS MOVING 


Top, left—Two busy Clark trucks shuttle back and forth 
all day. loading filled pallets into waiting trucks. The 
new Dad's fleet utilizes International Chasses and Herman 
bodies, painted yellow, with blue fenders and blue curtains 
(bottom left). 





DAD'S “DEPARTMENT STORE ON WHEELS” 


With eight roomy compartments to hold all the sizes his 
customers need, a Dad's driver has no problems in filling 
an order which may consist of several different sizes, with 
returnables, no-deposits, cartons and Dietricious. There's a 
place for everything, and everything is in place. Note the 
simple but effective mounting for the hand truck. 





TYGON 2c" TUBING 


Today’s simplest, safest, speediest way to handle syrups, 
beverages, or any liquids and gases is with TYGON 
flexible, plastic TUBING — Formulation B 44-3. 
TYGON is easy to use — bends, twists, and flexes readily 
to fit any transmission requirement —is available in 
sizes up to 2” ID (with or without braided reinforce- 
ment) for all piping jobs. 

TYGON is safe to use—does not impart or absorb 
flavors —can be fully sterilized with steam or bacteri- 
cides — withstands pressures up to 40 psi. 

TYGON is fast to use — couples quickly — permits full 
solution visibility and control — provides maximum 
flow — readily flushes clean. 

Get TYGON, today, from your regular bottling supply 
house or write direct. 
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New Trailer Carrousels Helps 
Promote Soft Drinks Sales 


Companies in many parts of the nation are offer- 
ing customers free rides as a tie-in using an eight- 
seat, two-abreast kiddie ride which has these feat- 
ures: The ride is circular, weighs 2,100 pounds dis- 
tributed on a three-wheel trailer that can be bumper- 
hitched onto any automobile, and measures seven 
feet wide, fourteen feet long and eight and a half 
feet tall. 


Horses on the platform are of moulded Fiberglas 
with the outer four horses serving as jumpers and 
the inner ones being anchored to the floor. The trail- 
er has tail lights to be connected to the pulling car’s 
wiring system. The electrical equipment, public ad- 
dress system and an automatic record changer are 
all housed on the end of the trailer, making the ride 
a completely self-sufficient unit. Musical Carrousels 
are currently being made by the Bert Lane Company, 
Miami, Florida. The units are priced at $5,200. 
Push-button controlled, it is available with two 
sources of power and has a 50-foot line for plugging 
into sockets in stores or outside of markets. A gen- 
erator is also supplied which is capable of running 
the ride for 24 hours on three gallons of gasoline. 
Musical Carrousels are currently being made by 
Bert Lane Company of Miami. 


According to Phillip Van Kuller, sales manager of 
the Lane organization, about 100 Musical Carrousels 
are now in use, 35 of them by Pepsi-Cola bottlers, 
Cott Beverage Corporation and National Dairy and 
Continental Bakers. 








One-Name 
One Bottle 


af | 
O ' One Quality 


Se Ten Flavors. 


Unprecedented 
Bottler PROFITS 


©0-SO GRAPE COMPANY 


1015 So. Washington $t PEORIA, ILL 
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These companies plaster the units with advertis- 
ing slogans and emblems, and park them at super- 
markets. In the case of the soft drink bottlers, the 
usual practice is to give the children one ride for 
six bottle caps, five rides for an empty 24-bottle case. 
The results thus far have been very promising as a 
sales promotion feature. 


Announce New Bottle Inspection Light 

A new bottle inspection light, the Keenline “Sky- 
tone” is announced by Keenline Equipment Corpora- 
tion, Oshkosh, Wisconsin. This new inspection light 
is made in two sizes, the standard size that is 25%” 
long, and the super size, 30” long. Both units are 
made with a special transformer and tubing, the 
combination producing a soft penetrating light 
which the initial users report show up defects easily 
in the bottles. 

For flint glass a blue tint is used... the coloring 
is permanent. For plants that turn out only one 
bottle, such as green, a light with the correspond- 
ing color is used, and this favors the one type bottle 
to be inspected. The operating cost of the new “Sky- 
tone” inspection light is only a few cents a day, 
and with the proper care the lighting elements will 
last for years, according to the manufacturer. Com- 
plete details about these new units can be obtained 
by writing the Keenline Equipment Corporation, 
Oshkosh, Wisconsin. 


Brake Fluid Safety Reservoir 

A unique and new safety aid is the Brake Fluid 
Safety Reservoir manufactured by West Industries 
of Jackson, Michigan. 

Currently in use at the James Vernor Company 
plant in Detroit, this low-cost dependable installa- 
tion makes two important contributions to truck 
safety. It automatically adds brake fluid to the 
master cylinder whenever it is needed to replace 
fluid lost through leaks or evaporation and it gives 





HAVE YOU TRIED 
NIFTY PINEAPPLE? 


as a profit maker. Get samples 


A 1-16 concentrate made with natural fruit 
juices and enhanced with artificial flavor and 
color. Contains B.S. 


SALIENT FLAVORING CORP. 
45 Suffolk Street, New York 2 
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The Brake Fluid Safety Reservoir is connected to the 
master cylinder through a completely sealed vacuum 
system. Brake fluid is fed to the system on a “demand 
basis” exactly replacing any lost quantities automatically 
and instantly. 





WITH APPLIED COLOR LABELS 





the driver and mechanics an easy visual check that 
warns of a leak anywhere in the entire braking 
system, long before the problem becomes serious. 

The Brake Fluid Safety Reservoir has an auxil- 
iary supply of eight ounces of brake fluid in a glass 
container mounted either inside the cab or on the 
engine side of the firewall. At Vernor’s all installa- 
tions are made inside the cab so the drivers will 
check the reservoir indicator every time they enter 
the truck. 

Expansion of brake fluid in the system due to 
heat, forces the excess back into the reservoir for 
storage instead of allowing it to be lost through 
through the normal pressure relief cap on the 
master cylinder. 

An additional benefit of the new Brake 


Fluid 








Anchorglass 
BEVERAGE BOTTLES 


All Standard Styles 
and Sizes 
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Safety Reservoir is that it completely seals the 
brake fluid system from dirt or other foreign mat- 
ter and eliminates the necessity of opening the 
master cylinder to check the fluid level. Just a 
glance at the reservoir indicates any loss of brake 
fluid without a mechanical inspection. 





SPECIAL-DUTY CONVEYOR ANNOUNCED BY ALVEY 





Alvey Conveyor Mfg. Co. St. Louis 24, Mo. has announced 
the development of a special conveyor system for ware- 
house and storage areas where floor space must be 
conserved and aisles must be kept clear. Basically, 
the system consists of inclined and declined conveyors 
arranged to raise and lower packaged merchandise to 
desired levels. 





“Lo-Cal" Name Changed fo "Les-Cal" 

“Lo-Cal’, the well-known dietetic beverage, has 
had its name changed to “Les-Cal” according to a 
recent announcement made by the Les-Cal Beverage 
Company, New York. (formerly the Lo-Cal Beverage 
Company). 

The change of product identification is in name 
only and according to officials of the company, the 
same quality ingredients that made “Lo-Cal” a dis- 
tinctive low-calorie beverage will be used in ‘‘Les- 
Cal’. The Les Cal Beverage Company has franchise 
bottlers in more than twenty states and all indica- 
tions are, at this time, that the name change is a 
beneficial one since the’ sales volume has almost 
doubled. 





YOU NEED A 
B-1 FRANCHISE 


Your Territory May Be Open 
CONTACT 


B-1 Beverage Co. 
2301 HAMPTON AVE. ST. LOUIS 10, MISSOURI 
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Setting the Standard 
Since 1880 


dependable CARAMEL coloring 


py SETHNES 


“a little goes a long way” 
Your customers, through experience, have learned that they can depend upon you 
for product excellence. We are proud of the fact that Sethness, too, has earned a 
reputation for unsurpassed quality and dependability. Our pledge to you is to 
continue bringing you the brilliantly clear, free-flowing, acid-proof Caramel 
Coloring that has made the name, Sethness, mean uniform, dependable Caramel, 


Sethences PRODUCTS COMPANY <32%s'Som'Sroce cove tacos ty 1-5 


PRODUCTS 
COMPANY 








New Lift Truck-Trailer 
Speeds Material Handling 

The Hyster 2000-pound capacity lift truck can 
now be carried behind a transport truck in a spe- 
cially built trailer, according to an announcement 
by the Utility Trailer Sales Co. of San Francisco. 
The lift truck-trailer combination affords speedier 
moving and storing of loads at any points on the 
transport truck route. 

After loading of the transport by the lift truck, 





COMBINATION TRUCK TRAILER 


The lift truck-trailer combination which speeds moving 
and storage is easily carried behind a transport truck in 
a special trailer. 


VANILLIN 


ZIMCO°LIGNIN VANILLIN U. S. P. 
A Natural Source Vanillin Originated 
and Manuactured in the United States. 


A Finer Vanillin of Exquisite Aroma. 














Consult your flavor supplier 


Strain Chemical. 


































SUBSIDIARY OF STERLING DRUG INC. 


1450 BROADWAY, NEW YORK 18, N. Y. 
2020 Greenwood Ave., Evanston, lil. 
FACTORY: ROTHSCHILD, WISCONSIN 





the latter is driven onto the trailer over a hinged 
ramp which serves as a tailgate while traveling. 
Upon the transport’s arrival at its destination, the 
Hyster lift truck is driven from the trailer and used 
to unload material quickly without additional man- 
power. 

The trailer-transported lift truck with driver on 
its initial trial at the Seven-Up Bottling Company 
of San Francisco loaded and unloaded 36 pallet loads 
of cases, 32 cases to a pallet, in a total of two man 
hours. The firm stated that the previous time re- 
quired was seven man hours to load at the plant, 
plus eight hours’ handling time at the destination, 
or a total of fifteen man hours. 


National Cylinder Gas Co. Reports 
Net Earnings 

Net earnings of National Cylinder Gas Company 
and subsidiaries for the first six months of 1954 
were $2,987,950, equivalent after preferred divi- 
dends to $1.27 per share on 2,291,967 common shares 
outstanding, it was announced today by Charles J. 
Haines, president. For the corresponding period of 
1953 net earnings for the company as presently 
constituted were $3,174,136, equivalent to $1.35 per 
share on the same number of common shares. 














MUNDET CROWNS 
for 


THE CROWNING PERFORMANCE 


MUNDET CORK CORPORATION 


7101 Tonnelle Ave. 
North Bergen, N. J. 
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Barrett Launches New "Stand-Up 
Industrial Tractor" 


This illustration shows Model SX-24 Tractor Ox, 


the latest addition to the Barrett line of electric 










industrial trucks. The operator stands in a space 


to speed movements. 





This battery-powered tractor has 200 pounds 


rated drawbar pull at 3% miles per hour; and a 





24-volt battery is standard. 





dual trigger hand operated brake controls for oper- 





ation with either hand are conveniently located on 





| the steering handle. 








Close coupled wheel base and compact overall 


length permit this tractor to turn in 39-inch inter- 





secting aisles. Wider aisles are of course necessary 





for trailer trains. 
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I SEND ME TRIAL ¥2 GALLON latte to, 1918 © 








[] Montreal Pale Dry 2 oz. @ $5.50 x 
[] All-American Pale Dry 2 oz. @ $4.50 Postpaid 
Name 
Address 
City State 


Attention of 





v.2E. KOHNSTAMM, %«c 


329 CANAL STREET’ © NEW YORK 13.N_Y Smooth automatic speed acceleration is provided with 
four speeds forward and three reverse in the Model 
N8-54 SX-24 Tractor Ox manufactured by Barrett-Cravens 

Co., Northbrook, IIl. 
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provided at the rear of the unit which position tends | 


speed of 6% miles per hour with no load, and 3% | 


miles per hour with 10,000 pounds rolling load. A | 


| 
| 


| 
| 
| 
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| 
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Forward and reverse push button controls and | 






















... AND ALL CROWNS 
ARE NOT ALIKE, EITHER! 


There IS a difference in crowns! 
And you can't fool the men in 
the bottle shop. They agree — 
GUTMANN crowns are "tops" 
for sealing efficiency and all- 
around performance. 











SUGAR FREE 
Assortment 
of SYLPH-DIETETIC Flavors 
2 oz. & 4 oz. GINGER — 1 oz. CREAM 
1 oz. & 4 oz. ROOT BEER 
4 oz. BLACK CHERRY & BLACK RASPBERRY 
ADD IMPETUS TO YOUR AUTUMN SALES. 





We also feature the complete Conron line. 
Full line of Soda Water Flavors. Write for Samples & Prices. 


“THE GINGER HOUSE ” 








Are You Having 
FOAMING difficulties? 


TRY FOAMEX-27 


a non-toxic foam retarder. ... You use 1 oz. 
to 100 gallons of finished product... and 
say “good-bye” to your roaming problems! 


ROSS LABORATORIES 


4212 Lee Rd., Cleveland 28, Ohio 
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POSITIVE—HIGH SPEED—FULLY AUTOMATIC 
handling of cans for 
PASTEURIZATION—COOLING or DRYING of 
CARBONATED or NON-CARBONATED or 
DIETARY BEVERAGES 


Write for complete information 


CANNING MACHINERY CO. 


4525 S.W. LEE ST. « PORTLAND 19, OREGON 





MEYERCORD 


2] fey VE 
TRUCK SIGNS 


GetAll 
the Facts 
About... 





The LOWER COST, LONGER LIFE answer to truck advertising 


Advertise your business everywhere your trucks 
travel ... with MEYERCORD Decal Truck Signs. 
No costly painting lay-up time, long life. 


FREE! The MEYERCORD “Ads on Wheels” 
* brochure. Please request it on your 
{| company letterhead. No obligation, of course. 


THE MEYERCORD Co. 
Well L geal, LDecaleomania Manuf PTTL) 

















ee, Dept. w-501 5323 W. Lake Street, Chicago 44, Ill.“ 











P & R Bottling Equipment 


Rugged . . . Economical . . . Reasonably Priced 


@ Water Cooling Unit @ Soaker Loader 

@ Unscrambling Table @ Conveyor Inspection Light 
@ Carton Packing Machines @ Manual Inspection Light 

@ High Speed Beverage Mixer @ Activated Carbon Purifier 
@ Standard Beverage Mixer @ Sand Filter 

@ Water Conditioning Unit @ Syrup Cooler 

@ Stainless Steel Tanks @ Salvage Pump 


EACH PRODUCT IS BACKED BY 27 YEARS' 
EXPERIENCE IN SERVING BOTTLERS 


POTTER & RAYFIELD, Inc. 


P.O. BOX 1042, ATLANTA I, GA. 





WRITE NOW 
FOR DETAILS 
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| Steelcote Moves to New Building 


Bram Unirs 
SERVING A QUALITY INDUSTRY | 


The Steelcote Manufacturing Co., St. Louis, re- 
cently moved into its new quarters which houses 
offices, warehouse and shipping facilities. Construc- 
tion of the new building which is made ef brick 
and concrete and is completely fireproof sprinklered 
was started last fall and is now completed. 

More than 23,000 square feet of floor space was 
added by this construction. A modern conveyer 
system now connects the new building with the 
main five-story building which is used for manu- 
facturing. The various departments and buildings 
are linked together with a modern materials hand- 
ling and inter-communications system. 














Kates Produces 500 GPH 
Liquid and Slurry Regulator 


Production of the first 275 GPM capacity regu- 
lator in the new Kates Type SA series has recently 
been completed by The W. A. Kates Company, Deer- 
field, Illinois. With the production of this Model 
7SA and another, still larger model, the SA series— 
especially designed to control flow rates of liquids 


and light slurries—offers a complete range of sizes 


to fill most liquid handling applications. Capacity 
range of the Model 7SA is from 50 to 275 GMC, yet 
the entire, self-contained unit measures only 138 
inches in diameter and 30 inches high. It is equipped 


with 4 inch pipe connections. 

Other models in the Type SA line have capacity 
ranges all the way down to 2 to 10 GPM in the 
Model 1 SA, which measures 3% inches in diameter 
and 9 inches high. 

For complete information, write the W. A. Katos 
Company, 430 Waukegan Rd., Deerfield, Illinois. 






% OF CO, CcOsT 






uP TO 60 
SAVE 





Full-opening for easy cleaning and inspection, 
Dry Ice Converters require no power, no refriger- 


ation, no operating costs. 
_ with either. 


for either vertical or horizontal installation. 


Write for complete details, prices 


ORY ICE 
CONVERTER CORP. 
TULSA OKLAHOMA 


CORPORATION 














for ALL 


PLANTS: LONG ISLAND CITY — LOUISVILLE, KY. 
WEST COAST: H. R. LAIST COMPANY 


RIALTO BLDG., SAN FRANCISCO, CALIF. 





GUARANTEED UNIFORMITY 
EASY TO MIX 


D. D. WILLIAMSON & CO.., Inc. 


vo); oe 


S-3y FORTY-SIXTH AVENUE, LONG ISLAND ¢ 
1901 PAYNE STREET LOUISVILLE KY 









Use full-sized 50-Ib 
cakes of dry ice or liquid CO,. Work equally well 
Will quickly pay for themselves 
through gas savings. Variety of sizes available 


DRY ICE CONVERTER 


Dept. C., Box 1652, Tulse, Okie. 


MAXIMUM COLORING STRENGTH 










roe 


New Beverage Case Preservative 
Offered by Cellu-San 


Longer lasting beverage cases, with less breakage 
and greater cleanliness are the outstanding features 
modern chemistry offers today’s bottler of soft 
drinks through a new wood preservative called 
Cellu-san. This product was developed at the re- 
quest of the National Wooden Box Association. 

Already in wide use by the country’s leading can- 
ners and packers on their field boxes, Cellu-san is 
now being recognized as a substantial money saver 
in the bottling industry. The unique combination of 
chemicals in Cellu-san—it is both a fungicide and 
a water repellent—protects cases several different 
ways. After a simple dip operation—at your plant 
or by your case maker—ordinary wood becomes for- 
tified against rot, excessive moisture, warping and 
swelling. These conditions cause wood to dry out 
and nails to work loose. Since Cellu-san maintains 
the right balance of moisture in the wood, the fibers 
stay strong and resilient, thus making the case much 
more resistant to breakage from rough handling. 

Further advantages of Cellu-san are that it pene- 
trates the wood, can be painted over, will not leach 
out of the wood even after repeated washings and 
it is non-toxic, being safe to apply and handle. 

Bottlers interested in reducing beverage case cost 
will find much helpful information in the new 12- 
page illustrated brochure available from Cellu-san, 
Division of Darworth, Inc., Poplar Street, Simsbury, 
Conn. Copies of this booklet are available without 
charge. 


ADDS YEARS TO BEVERAGE CASE LIFE 


Cellu-San is a clear, odorless, non-toxic liquid that pene- 
trates the wood. It prevents excessive moisture from 
entering or leaving the wood, keeps the beverage case 
clean, resilient and strong. 
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Electric Powered Fork Truck 
Introduced by Elwell-Parker 


A 5,000 lb. capacity, electric powered fork truck 
has been introduced by The Elwell-Parker Electric 
Co., Cleveland 3, Ohio. The truck, Model F-30T5, 
features contractor controls, worm drive caster trail 
axle, packaged unit assemblies and a rocker arm 
tilt. 

Additional features include front wheel drive, 
rear wheel steer, a tilting, telescoping mast and 
center control. Specifications: Travel speeds—with 
full load 5% MPH, without load, 6 MPH; lifting 
speeds—with full load. 

The hoist and tilt mechanism is hydraulically 
operated; a gear type pump connected to the electric 
moter supplies the pressure. A double-acting tilt 
cylinder operates through a lever and shaft, apply- 
ing equal force to both sides of the uprights and 
assuring rigid support and reduced side sway. Low 
hydraulic pressures are used. 


National Cylinder Acquires 
California Carbonic Company 


National Cylinder Gas Company, Chicago, has 
acquired California Carbonic Company, Los Ange- 
les, thus further augmenting its carbon dioxide 
business, Charles J. Haines, president, announced. 

The outstanding capital stock of California Car- 
bonic has been exchanged for 22,576 shares of Na- 
tional Cylinder common stock. 

The Los Angeles firm sells carbon dioxide in both 
liquid form, which ultimately is used as gas prin- 
cipally for carbonated beverages, and in solid, form, 
as dry ice. 





NEW LIVE ROLLER CONVEYOR UNIT 
CURVES 180 DEGREES ON THE LEVEL 


Alvey Conveyor Mfg. Co. has announced the development 
of this new conveyor unit—a 180 degree curve of the live 
roller type—power driven and designed for horizontal 
operation. The power curve continues around 180 degrees 
and are actuated by contact with a bottom mounted flex- 
ible belt. Resulting live roller action transports packages 
around the length of the completely level curve. The new 
units will be available with 30, 45, 90 or 180 degrees of 
total travel in nominal conveyor widths over a broad 
range of sizes. Requests for additional information should 
be sent to Alvey Conveyor Mig. Co., 9301 Olive Street 
Road, St. Louis 24, Mo. 





Use the 


United Beverage Bureau 


Only the Bureau gives you these fine credit services: 


UNITED BEVERAGE BUREAU BOOK—a complete 
and accurate listing of all the nation’s bottlers and 
brewers. 


COMPREHENSIVE REPORTS—complete mercantile 
report including past and current paying record. 


TRADE CLEARANCE REPORTS — current ledger 
experiences only—furnished at nominal cost. 


WEEKLY POOL OF ADVERSE CREDIT EXPERI- 
ENCES — published every Wednesday — reports 
N.S.F. checks, past due accounts, etc. etc. 


FURNISHING A NATIONAL CREDIT AND COLLEC 
TION SERVICE FORTHE BEVERAGE INDUSTRY 





“ous UNITED BUILDING .. « « LOUISVILLE 2, KENTUCKY 








“This washer has fulfilled our 
expectations in every way!” 


says C,. W. BOORMAN 
Boorman’s Beverages Ltd. 
Peterborough, Ontario 


THE LADEWIG 
BOTTLE WASHER 


For newest literature on this 
modern washer write to 


ARCHIE LADEWIG CO. 


Cc. W. BOORMAN Waukesha, Wisconsin, U.S.A. 





Check Squirt Sales 
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COPYRIGHT 1983. THE SQUIRT COMPANY 


Write For Franchise Details Today 
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ANNOUNCE NEW LIGHTWEIGHT HYDRAULIC 
PALLET TRUCK 





This new model lightweight hydraulic pallet truck for use 
with single face pallets, double face pallets and skid plat- 
forms, manufactured by Lewis-Shepard Products, Inc., 
Watertown, Mass., is designed to carry 2,000 lb. load with 
a minimum dead weight. With forks 48” long by 27” wide, 
the truck weight is only 250 lbs. It is extremely easy to 
move empty or loaded due to lightweight rugged construc- 
tion and ball bearings in both front and rear wheels. The 
new truck is made in 6 fork lengths, from 32” to 60” and 
in widths, from 18” to 30”. Rubber-tired front wheels and 
aluminum rear wheels are included. Complete specifica- 
tions from Lewis-Shepard Products, Inc., Watertown, Mass. 





JOINTED GRAVITY CONVEYOR 





This portable assembly of Gravity Conveyor is mounted 
on supports which are equipped with wheels that rest 
on the floor. The several sections are connected with 
hinged joints to permit travel around a curved floor track. 
This flexibility allows the conveyor to be placed in posi- 
tion for use, and to be withdrawn when not in use, for 
storage. The curved track is fastened to the floor and 
special cam rollers engage the track and guide the equip- 
ment around the path. Conveyor widths can be varied 
to suit conditions. More information is available from 
Alvey Conveyor Mfg. Co., St. Louis 24, Mo. 
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Could anything we say...be stronger 


than what Mr. Sidie says about 
World Automatic Rotary Labelers 
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That’s the story on World 


Rotary Labelers in a 
nutshell! Clean, uniform, 
dependable labeling 


at lower cost. 


May we show you how 
it applies to equal 
advantage and 

profit in your 


bottling plant? 





COMPANY 


ae 60 FREMONT STREET, WORCESTER 3, MASSACHUSETTS 
DIVISION OF GEO. J. MEYER MANUFACTURING CO. 
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You are cordially invited 
to visit the new home 
of Double-Cola in Chattanooga. 





DOUBLE 
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Howard H. Cherry Elected Chairman 
Of the Board of Cherry-Burrell 


Climaxing his many years of fine service and high 
reputation in the dairy equipment and supply busi- 
ness, Howard H. Cherry was elected Chairman of 
the Board of Directors of Cherry-Burrell Corpora- 
tion July 14, 1954. 

His career actually began, when, as a school boy, 
he and his three brothers worked after school help- 
ing their father make in their barn his newly in- 
vented Cherry Jacketed Cream Can which he started 
building in 1880. This was the nucleus of the J. G. 
Cherry Company, which later became an important 
part in the forming of Cherry-Burrell in 1928. 

After completing his schooling in 1898, Howard 
Cherry went to work with his father and brothers, 
first in clerical jobs and later into sales and man- 
agement activities, becoming Secretary and Direc- 
tor of the J. G. Cherry Company. 





HOWARD H. CHERRY 


Howard Cherry was elected Vice President and 
Director of Cherry-Burrell in 1928 and also man- 
ager of the Cedar Rapids plant. 

During his management, Cherry-Burrell’s mod- 
ern one-story 400,000 square foot plant was built 
at Cedar Rapids and his rich experiences include 
participating in the great changes. that have taken 
place in dairy equipment and processes. 


New Appointments at Diamond 
Alkali Company 


The Board of Directors of Diamond Alkali Com- 
pany has elected Raymond F. Evans as Chairman 
of the Board and John A. Sargent as President of 
the company. 

Advancement of the company’s two top execu- 
tives from the positions of president and executive 
vice president, respectively, emerged as the high- 
light of the organization meeting of the Board of 
Directors which followed the company’s annual 
meeting of stockholders held in Cleveland. 

All 10 present directors were re-elected, and all 
other officers were renamed to present posts. 

A spokesman for the Board explained that Mr. 
Evans, in the newly-created post as board chair- 
man, will continue to function as chief executive 
officer of the company. 
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PEPSI-COLA METR 
of Philadelphia, Pa. 


USE 4 MEYER DUMORE BOTTLING UNITS 


OPOLITAN BOTTLING co. 


At the Memphis Street and the, 





FLAVOR BONUS ae iq 





And—there are over 440 MEYER DUM 
Cro-Mix Filling Systems operating in Ca 
erage Bottling Plants—88 operating in plants bottling 
Pepsi-Cola. 


For full details write for Bulletin SY-126-2. 


"Dumore in 54" 











‘ 56-10 MEYER DUMORE Syn-Cro-Mix Filler at the Pepsi-Cola Bottling 
©o., of Philadelphia, Pa. 










528-A MEYER DUMORE Bottle Cleaner 
at the Pepsi-Cola Metropolitan Bottling 
Co. of Philadelphia, Pa. 








MEYER DUMORE Automatic Case Un- 
leader at the Pepsi-Cola Metropolitan 
* Bottling Co., of Philadelphia, Pa. 







GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN 





September, 1954 
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J. B. COOPER 





MOJONNIER BROS. 
APPOINTS NEW DISTRICT 
SALES MANAGER 


The appointment of Robert 
W. Mojonnier as new Dis- 
trict Sales Manager of the 
Chicago zone office has 
been announced by Mojon- 
nier Bros. Co., Chicago, 
manufacturers of carbonat- 
ing and cooling equipment 
for the bottling industry. 
Mr. Mojonnier has been 
with the company since 
1931 and is familiar with 
the operation of bottling 
plants in many sections of 
the country. 


JOHN P. TERMINI 
JOINS PERMUTIT 


The Permutit Company, 
New York, manufacturers 
of ion exchange resins and 
water conditioning appara- 
tus, has made known the 
addition of John P. Termini 
to its Special Applications 
Department. Appointed to 
the position of Research 
Engineer, he has been as- 
signed to work on the de- 
sign and application of ion 
exchange techniques. 


SEVEN-UP CO. APPOINTS 
COSTELLO MERCHANDIS- 
ING SERVICE REPRESEN- 
TATIVE 


John P. Costello was recent- 
ly appointed Seven-Up 
merchandising service rep- 
resentative for the Seven- 
Up Company. Prior to join- 
ing the company, he was 
sales manager of the Sev 
en-Up Bottling Co. of Madi- 
son, Illinois. 


NEHI CORPORATION AP- 
POINTS COOPER MAN- 
AGER SYRUP - FOUNTAIN 
DIVISION 


J. B. Cooper has been ap 
pointed manager of the 
Nehi Corporation’s Syrup 
and Fountain Division, with 
offices at Columbus, Geor- 
gia, according to a recent 
announcement made by 
T. H. Stanley. Nehi vice 
president. Mr. Cooper suc- 
ceeds Stanley Reehling, 
who recently accepted a 
vice presidency with Apco, 
Inc. 
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Loomis Burrell Retires from 
Cherry-Burrell Corporation 


Loomis Burrell ended his long distinguished 
career at a Directors Meeting held by Cherry-Bur- 
rell at Little Falls, N. Y., July 14, 1954, by his 
resignation as Director and Chairman of the Board 
of Directors. He had served continuously in these 
capacities since Cherry-Burrell was incorporated in 
1928. 








LOOMIS BURRELL 


Many well merited honors have been given Loomis 
Burrell during his career, among them being his 
appointment in 1932 as Consultant in Milk Sani- 
tation by the U. 8. Public Health Service. He was 
made an official delegate to the World Dairy Con- 
gress at Berlin in 1937 by Cordell Hull, then Sec- 
retary of State. In 1941 he was made a member 
of the General Board for Dairy Research of the 
Dairy and Ice Cream Supplies Association. In 1949 
he was elected a member of the Scientific Research 
Society of America, and in 1952 he received a bronze 
plaque and citation from Cornell University Dairy 
Science Association for outstanding work in con- 
nection with the dairy industry. 

Loomis Burrell’s unusual scientific interest and 
abilities will continue to be of value to Cherry- 
Burrell-as he will remain a consultant to their Re- 
search Department 


ti help you with =| 
1your Bottle Washing | 
1 Problems | 





L 


It can pay you to call in the DIAMOND 
Technical Serviceman. Often he can 
recommend more economical methods, 
newer cleaners that can save you 
money. This service is free. Call your 
nearby DIAMOND sales office. 


Lan. 
DIAMOND 
/ 

4 (i 


CHEMICALS 
@ 


DIAMOND 


TECHNICAL 
SERVICE 









DIAMOND CLEANERS 


DIAMOND ALKALI CO. 
Cleveland 14, Ohio 
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Designed for MORE 


EFFICIENT OPERATION! 


@ Stainless 
and mixing tanks 

@ Syrup filters 

@ Water polishers 

@ Filter paper 

@ Filter cloth 

@ Gravity wheel 


conveyors 


storage 


@ Portable agitators 


@ Pumps 

@ Sanitary fittin 
@ Stainless stee 
pails LITERATURE 


& Tubing 
@ Fillers 


FILPACO INDUSTRIES 


WRITE FOR 


TODAY 


oe es ee ee 


2414 S. MICHIGAN AVE. 


CHICAGO 16, ILL. U.S.A. 











ALVEY APPOINTS 
PITTSBURGH 
REPRESENTATIVE 


The Alvey Conveyor Manu- 
facturing Co. has an- 
nounced the appointment of 
Robert C. Gossling as rep- 
resentative in Alvey’s new 
Pittsburgh office—a branch. 
He has had extensive ex- 
perience in plant and 
equipment layout, produc- 
tion methods and process- 
ing equipment, as well as 
materials handling prob- 
lems. 


DR. PEPPER APPOINTS 
FOREIGN FRANCHISE 
MANAGER 


Harris M. Browder has been 
appointed manager of a 
new foreign franchise de- 
partment established by the 
Dr. Pepper Company. In 
announcing Mr. Browder’s 
appointment and the estab- 
lishment of the new foreign 
department, Leonard Green, 
Dr. Pepper president, said 
the company will step up 
its drive for world distribu- 
tion of the soft drink. 


HARRIS M. BROWDER 
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Hi-tensile, rust resis- 
tant steels and 500 to 
1000 Ibs. less weight 
offer savings on oper- 
ation, repairs and 
maintenance. 


FREE CATALOG 





A. E. CLEGHORN 


ECONOMY TESTED 









CLEGHORN EXECUTIVE 
V.P. NATIONAL ANILINE 
DIVISION 


A. E. Cleghorn has been 
named Executive Vice Pres- 
ident, National Aniline Di- 
vision, Allied Chemical & 
Dye Corp., New York, ac- 
cording to an announce- 
ment made by D. G. Rogers. 
Division President. Mr. 
Cleghorn has been with 
National Aniline Division 
since 1952, successively as 
Assistant to the President 
and Vice President. 


DR. ROBERT LEE JICKLING 
SOFT WATER AUTHORITY 
JOINS KISCO 


The Kisco Boiler and Engi- 
neering Co., St. Louis, Mis- 
souri, has made known the 
association of Dr. Robert 
Lee Jickling with the water 
conditioning division of the 
company. Dr. Jickling is a 
noted authority on water 
softeners and water treat- 
ing problems and has also 
written several articles on 
the subject of water soften- 
ing, water treatment and 
reiated equipment. 

















CUSTOM-BUILT . .. te solve Your 


Bottle Washing Problems.... 


Bottle washing problems differ. That's why NIAGARAS are ‘‘custom-made'’. 
Our 25 years of specialized experience enables us to build washers that 
Gre guaranteed to do the job you need... 


customer! 


NIAGARAS are expertiy designed and engineered with these important 
features: Can handle any size from 4 oz. to 5 gallon; No jets to clog; 
solution renovator filters water every few minutes and discharges con- 
tamination; Two compartment; makes its own rinse pressure; saves water. 


Completely welded, no castings, no breakage. 


NIAGARA BOTTLE WASHER MFG. CO. 


Toledo 5, Ohio 


225 First Street 


Ask any satisfied Niagara 





This is our ‘'Junior'' model. 
NIAGARAS are available 
in many sizes and capaci- 


ties. 
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TRIAL GALLON 57 


OF BOTTLING SYRUP 


Bottle it—taste it 


test it and you will discover why MarBert 


Send dollar to: MarBert Products, Inc. 
19 E. Lombard St., Baltimore 2, Md. 


is a great Cola 


Offer is good in U. S$. and Canada only.) Syrup is available for testing 


only, MarBert is regularly sold as concentrate 


You Can’t Buy a Better Concentrate Than 


MarBert Cota 





Torjusen to Visit Sicily for 
Foote & Jenks 

Foote & Jenks, 70-year-old flavor manufacturers 
in Jackson, Michigan, recently announced that their 
Eastern representative, T. J. Torjusen of Welles- 





T. J. TORJUSEN 


ley Hills, Mass., will visit the citrus regions of 
Sicily this summer in the interests of the firm. He 
plans to spend considerable time in Palermo, Mes- 
sina, Cantania and other localities renewing old 
acquaintanceships and inspecting the lemon groves. 
He will also visit oil-producing plants where modern 
methods will be compared with those in effect 
during his last trip in 1939. Mr. Torjusen, who 
has had 35 years experience in the flavor industry, 
expects to consult with Sicilian chemists in the 


creation of new blends of oils from different re- 
gions. 








.¢ ROOT BEER . 
_ ORANGE DRINK 


\ FRANCHISE _ 
it’s growing in 
* popularity 
* promotion 
* profits 


Write or Call for Franchise Information. 


HI DODY CO. 
560 OLSON HIGHWAY, MINNEAPOLIS, MINN. 








September, 1954 








90 YEARS OF EXPERIENC 











) 4538 W. MITCHELL AVENUE 
Joins James Vernor Co. 
Quality Control Division 

Alton L. Lineweaver has been named assistant to 
J. S. Richardson, director of Vernor’s Quality Con- 
trol Laboratories. Mr. Lineweaver was formerly 
associated with the American Bottlers of Carbon- 
ated Beverages’ Laboratories in Washington, D. C. 
As a graduate chemist, he will work with the many 
franchised and company bottlers throughout the 
United States and Canada. 


Crown Cork Appoints C. N. French 

C. N. French has been promoted to sales repre- 
sentative in the Baltimore district, Crown Can Di- 
vision of Crown Cork & Seal Company, Inc. 

Mr. French joined the Crown Can Division in 
1937 and has worked in the sales department ex- 
clusively. He became sales office manager of the Bal- 
timore Sales Office in 1953. 


Evans Appointed V.P. at Diamond Alkali 

The appointment of William H. Evans as a vice 
president of Diamond Alkali Company was an- 
nounced by President John A. Sargent following 
action by the Board of Directors. Mr. Evans joined 
Diamond in 1937 in a sales capacity and has oc- 
cupied a number of important posts, including that 
of treasurer. 


S FARE RE 


TRADE MARK REG. 


ML, sccron STATIONARY 
: BOTTLE 
OPENERS 


The World’s 
Best 
Opener 










SIDE VIEW 


Eliminate loss of 
bottles and contents. 
Prevent danger to 

} the public. 

Have long life. 






CORRECT 
PRINCIPLE 








Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 





HOW IT WORKS 
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E & CONTINUING SERVICE 


"TH. BERGHAUSEN CHEMICAL. 
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CINCINNATI 32, OHIO 


© Lee Talley has been elected president and di- 
rector of Coca-Cola Export Corp., succeeding James 
F. Curtis, who has been granted a leave of absence 
for a year, but who remains a member of the board. 
Mr. Talley will continue as president of Coca-Cola, 
Ltd., the Canadian subsidiary of Coca-Cola Co., 
which he has headed since September, 1952. 

e Frank Latal, vice president of the Barry-Weh- 
miller Machinery Company, St. Louis, after com- 
pleting 51 years of service to that company retired 
on July 22, 1954. 

® Charles F. Williams, Jr., is now serving as 
technical service representative for Oakite Products, 
Inc., manufacturers of industrial cleaning and re- 
lated materials, in the new Sioux City, Iowa ter- 
Another addition to the Oakite technical 
service staff is James F. Driesch who is serving 


ritory. 


industries in the Washington, D. C., area. 

© Robert Fay O’Connell has been appointed sales 
engineer for the Permutit Company of New York, 
apparatus. 
Missouri 


conditioning 
the St. 


manufacturers of water 
Mr. O’Connell will 
territory. 


cover Louis, 

© James Reardon has been appointed sales rep- 
resentative for Warner-Jenkinson Mfg. Co., accord- 
ing to Oliver Hickel, sales manager. Mr. Reardon’s 
the Alabama, 


territory will consist of states of 


Georgia and Florida. 








For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO - --- THESCO 


— two favorites with bottlers who want the best! 
A Full Line Of Distinctive Quality Flavors 


THEALL & PILE, INC. 





New York City 38, N.Y. 


297 Pearl Street 

























builds better 
beverage 
bodies 






Deck or 
pallet types. 





Free estimates: 


BA 4212 











Get in the Spirit! 


AMERICA’S 
WRITE 


BOTTLE “'76 
LEMON-LIME FAVORITE 
FOR COMPLETE DETAILS 


CARRIAGE COMPANY 
1720 Cherry St., Kansas City ate, 


AMERICAN ''76"' COMPANY, CHICAGO 5, ILL. 


QUALITY 





a 
| 
BUCKNER EQUIPMENT CO. 


DAVE a0 / 


your equipment purchases 


Late model fully reconditioned 


USED EQUIPMENT 


' 
that's as good as new! 
WRITE, WIRE OR PHONE TODAY 
OTeTvirs Mialelal-illalsMisleli tele i Mmelale! 


3024 South Wabash Ave. - Chicago 16, Ill. 
»e 66-1344 


Equipment 


— | 








CLASSIFIED 
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SPECIAL 
ANNOUNCEMENTS 











RATES AND GENERAL 
INFORMATION 


SCHOOL 


@ For sale, Exchange and Wanted 
/ Advertisements are available at the 

Will £ELL YOUR BEVERAGES: | | following rates: 25 words, $1.50 each | | 
insertion; 6c for each additional word. 

SHARP & co. Inc., 320) OAK GROVE - DALLAS 4, TEXAS Address of box number is not included | 
in word count. A number, or group of | 
| 

| 

| 











numbers is considered as one word. 





; . gow . w 
First in FLAVOR!  Kieset be secemspeniot tg sedeame. 


A-1 COLA BASE CONCENTRATE 
“The Cola of Superior Flavor” 


write for free samples to 


CLOISTER LABORATORIES, INC. 
612 No. Orleans Street Chicago 10, Ill. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
| [reject any advertisement submitted 
| | for these columns. 


x : e In answering advertisements, please 





FOR SALE take notice that letters must be sent 
12-Spout Red Diamond Filler. to the box number, initials, name or 
8-Wide, 2-Comp., Single-End Split to Quarts address, given by advertisers. 

. « « 2 Liquid Auto-Rotary Labelers ... 1 
Oslund Rotary Labeler ... Syrup Filter... 
Sand Filter . . . Paper Disc Filter. 








@ Please Note!—The N. B. G. assumes 
no responsibility for condition or de- 
We Build Bottle Conveyors to Your Specifications. scription of items listed in this section. 
MICELI EQUIPMENT CORP. All information is furnished by the 
2038 Bergen St. Brooklyn 33, N.Y. | | 24vertisers. | 











CLASSIFIED 


ADVERTISING 











FOR SALE 


Business Opportunities, Bottling Establishments 


een : 
FOR SALE.—Soft drink bottling plant in South 
Carolina; sales over 100,000 cases annually, 5 
trucks, complete plant equipment, netting $12,- 
000.00 per year; tor sale due to other interests; 
price $55,000.00. BOX No. W. J. 920.—7.-3. 


FOR SALE.—Whistle-Vess bottling plant; hold 
ing exclusive franchise in well populated territory 
within several hundred miles of St. Louis; limited 
capital retards expansion and is reason for selling; 
price $25,000 but purchaser should have additional 
amount available to take full advantage of this 
exceptional opportunity; please address all in- 
quiries to WHISTLE & VESS BEVERAGES, 
INC., 5020 Arsenal Street, St. Louis, Missouri 

9.-1, 


FOR SALE. ‘Complete bottling plant; one o 


the oldest and largest plants in Md.; 50-spout 
Liquid filler, 14-wide Liquid soaker handling full 
qts. and splits, cap. 2,000 cases per day; operating 
13 trucks; equip. in A-1 condition and operating 
every day; selling due to other interests.—X.M. 
BOX No. 948.—9.-1 

FOR SALE. — Small bottling plant for 


o 
drinks, ready for immediate operation, fully 
equipped including bottle cases and refrigeration 
yoxes; priced to insure immediate sale.—P. O 


I 
BOX 51, Brookville, Pa.—9.-1 


FOR SALE.—Sales managers, managers here 1s 


1 chance to get ahead and own your own plant; 


one of top franchises, complete line; population 
170,000 in Louisiana; good trucks and equipment, 
sales 200,000 and increasing; you can purchase this 


plant for a small down payment and balance overt 


BOX X.K. 946.—9.-3 


1 long period 


PDD LDL LLL LD LDL LD LLL LLL LLL LLL ALLL DD AAA AALS 








[pene MAY BE 


A FRANCHISE O 


4 


WRITE, WIRE 
OR PHONE 
TODAY! 


DAD'S 
ROOT BEER CO. 


2800 W. Talman Ave. 
Chicage 18, Wil. 


TERRITORY! 





1926 W. 18th Street 








Write 


GREEN RIVER CORPORATION 


GREEN RIVER 
is 
ROLLING! 





mo 

bos 
IT’S A FRANCHISE 
WORTH HAVING. 


LEARN ABOUT IT! 


Chicago, Ill. 
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SPECIAL 


ANNOUNCEMENTS 











FOR SALE 


CEMCO 50 Spout Beer Filler 

ERMOLD 8-Wide Labeler 

ERMOLD 6-Wide Labeler 

OSLUND automatic Duplex Rotary La- 
beler, unused since it was rebuilt in 
1948. Feeds right to left. Now set up 
for body label on 12 oz. bottles. 
LIQUID Quart Washer, 16-Wide, double 
end. 


PERRY EQUIPMENT CORP. 


1419 N. 6th Street Philadelphia 22, Pa. 

















WE WANT TO BUY 





Surplus Bottles, Boxes, Partitions. 


_ WEHAVE SURPLUS FOR SALE 


| 
| 


“CHOK-A-FIZZ” 


CHOCOLATE SODA IN BOTTLE 
.@) 


The Only Real Chocolate Carbonated Drink 
@ Finest Quality @© Good Profit Maker @ 4 Ox 


5619 Cherry Street 


Contact us for Samples & Prices. 


PENN BOTTLE & SUPPLY CO. 


Phila. 39, Pa. 














anal | 





: 


No Special Bottling Equipment Needed @ 06 


a lite 


for complete information write direct to: 





Accepted @ Franchises Available O 


CHOK-A-FIZZ 
PRODUCTS CO. 


4508 S. ASHLAND AVE. 


CHICAGO 9, ILLINOIS 
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S.JACOBOWITL Geox. 


N 7 


Chas 
3071 MA 


- BUFFALO 14.N Y 


WANTED 
URGENTLY! 


AMHER 









We need the following equipment 





immediately: 


Meyer 12, 16, or 20-wide quart washer 


aee 


' 


Cem 28 or 20-spout filler 
Liquid or Cem 500 Stainless carbonator 


Liquid or World rotary automatic labeler, 
attachments for quarts 


Se: 


Liquid or Meyer filler for flat top cans 
Can weighers 
Water filtration equipment 


Any other good late model surplus equipment 


We pay highest cash prices. We have been 
specializing in beverage equipment for 40 years 
(we also handle bottles, cases and supplies). We 
are prepared to act immediately. We want only 
good, late model equipment attractively priced. 
Entire plants or individual items only purchased. 
May we number you among our "'Lifetime"’ friends 
also? 








Seruing emerican Tndustry for over FO Years 












international 

( SOFT DRINK 
INDUSTRY | 

{ EXPOSITION 


PHILADELPHIA 
NOVEMBER 
























FILTER PAPER ... FOR 


WATER, SYRUP AND 
CITRIC ACID 


We can match any size—any kind—just send 
one along as a sample. 


We carry a large stock of the quality you 
need. Immediate Shipment. 


S. ERVIN DIEHL, JR. 


1300 No. Front St. Philadelphia 22, Pa. 





September, 1954 








quarts; 2 
gal 
operation 
Avy Ge» 
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FOR SALE.—One of the most complete box 
factories in the South in a large town with plenty 
of labor; all electric with modern machinery in- 
cluding a planing mill, cut up shop and complete 
line for making bottle boxes and two lines for 
ammunition boxes; will sell machinery and lease 
buildings and land or sell all machinery; large 
lumber yard available if wanted; machinery all 
electric and the buildings heated ; for any additional 
information, write or phone 9-3396 or 5-0729; 
STABLE WOOD PRODUCTS, INC., P.O. Box 
3206, Mallory Sta.; Memphis, Tenn.—8.-3. 








FOR SALE 


Bottling Outfits, Bottles, Boxes, Machinery, Materials 





FOR SALE.—Bottle rinser; used less than one 


year, this Hartford Empire rinser requires only 





24 sq. ft. floor space, designed for 12 oz. bottles, 
immediate delivery Brooklyn; write BOX No. 
X. I. 944.—8.-1. 

FOR SALE.—One U. S. bottlers machinery, 
model G-164 pasteurized beverage filling outfit 
complete with Taylor controls, conveyor, stands, 
conveyor motor drive, and steam hoods; price 
$4,250. SEVEN-UP BOTTLING CO., 1115 West 
Genesee St., Syracuse 4, N. Y.—9%.-1. 

FOR SALE.—Retired bottler offers interna 


excellent mechanical shape 
several almost new 
each with side 


tional model K-6 truck, 
with shelf steel bottling body; 
stainless steel tanks 110 gal. cap.; 


agitator; quantity half depth qt. shells; soda 
coolers; syrup pumps; many other miscellaneous 
items; all bargained priced for quick sale; phone 
5-317 evenings. KRAKOWER, 19 Grand 
Avenue, Poughkeepsie, N. Y.—9.-1 

FOR SALE.—Must move for extra room; 1 
Liquid single end 8-wide 2 compartment washer, 
in good shape, used up to time when replaced 
with larger washer; as is, where is, f.o.b. Ft. 
Smith; $350.00 one 200 gal. Liquid stainless lif 
time carbonator $225.00. DR. PEPPER BOT 
TLING CO., 108-05 Garrison Ave., Ft. Smith, 
Arkansas.—9.-1 

FOR SALE.—12 and 18 spout Liquid fillers 
also Dixie and 1 head Shields; reasonable. BURNS 


BOTTLING MCH. WKS. IN‘ 2229-2239 Kirk 
Avenue, Baltimore 18, Md.—9.-1 

FOR SALE.—4 beverage trucks, Ford, 18, 
cab-over engine, capacity 160 quart cases inside, 
140 cases on roof; removable doors; price $1,250 
cashh CANADA DRY BOTTLING CO., 815 
Central Avenue, Albany, N. Y 9.-3 

FOR SALE. Evans heater, two 85 gal. stain 
less steel syrup tanks and one syrup filter all in 
good condition. COHASSET BEVERAGE CO., 
116 N. Meridian Rd., Youngstown, Ohio.—9 

FOR SALE.—One Star Liquid DeLuxe 250 


g.p-h. carbonator almost new.—jJACOB ADAMO, 
INC., 81-88 Prospect St., Stapleton, N. Y.—10.-2. 


FOR SALE.—1 4 compartment 12-wide Meyer 
washer in good operating condition; 1 40 spout 
Liquid filler; both of these units ran steadily, until 
December 3lst at which time they were taken out 


for a larger equipment installation; GOLDEN 
AGE BEVERAGE CO., 600 E. Exchange St., 
Akron, Ohio.—1.-tf. 


FOR SALE.—1 Meyer Dumore 12 wide 4 com 


partment bottle washer for pint bottles; 1 Meyer 
Dumore 12 wide 5 compartment bottle washer for 
pint bottles; 1 Meyer Dumore 12 wide 4 compart- 
ment bottle washer up to quart bottles; 1 Meyer 


Dumore 12 wide 5 compartment bottle washer for 
Cem 40 fillers and crowners; 2 1,000 
Cem saturators; all machines can be seen in 

MILLER-BECKER CO., 6411 Central 
Cleveland 4, Ohio.—7.-1 








9 


gravity filler excellent condition; 
ice, Louisville, 
SOLIDATED 


street, 


ment 
carbonator ; 
KLEIS CoO., 55 
9.-1 


chines 
seven, 
1947, 

D& L 
Liquid 
1942 ; 

stainless 
mixing 

conveyor for 
unit; 
portable Rapid-Standard belt type electric conveyor 
16 feet 
full 
Hanover, 
BOTTLING WORKS, 2859 North 58rd St., 
waukee 10, Wis« 9 


FOR SALE.—5,000 wooden cases for 6 half 
gallon bottles, 3,000 wooden cases for 12/32 oz. 
steinie bottles for sale; make an offer; write.— 
BOX # W. Y. 934.—7.-3. 


FOR SALE.—2400 26 oz. Siphon bottles, six to 
box with chrome heads; 60c per bottle; 3 Siphon | 
fillers $25.00 ea.; 1-2 wide baby Liquid bottle wash- 
er in good condition $300.00; one Bastian blessing | 
carbonator, 150 gal. $100.00; 100 gross Joe Louis 
10 oz. bottles $1.50 per gross; M. S. KOPPER- 
MAN, 13084 Cedar Rd., Cleveland Heights 18, 
Ohio.—8.-1, | 

FOR SALE.—Lamson case cleaner, alsc Stand- 
ard Knapp, full automatic 300 bpm, six lane 
packer; both in good condition; no reasonable 
offer refused; COCA-COLA BOTG. CO., 2540 
West Pennway, Kansas City, Mo.—8.-3. 


FOR SALE. Account other interests; plant 
with four good franchises and wonderful potential ; 
central west; five trucks, plenty bottles and cases 
BOX X.L. 947.—9.-1 
9 


Jumbo 7 head crowner, model E. 


FOR SALE. 


PERRY EQUIPMENT CORP., 1419 N. 6th | 
St., Phila., 22, Pa.—.-t.f. 
| 
FOR SALE.—One 6 wide D & L soaker type 
hydro washer, ten years old; one 12 spout Liquid 
filler bought new 1948 used very little, was not 
used during last two years; will sell both for 
$2,000.00. IMPERIAL SODA WATER CO., 
3504 Page Avenue, St. Louis 6, Mo,—9.-1 
FOR SALE. Eight spout non carbonating 


machinery se 
offer 
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Kentucky, 
BEVERAGE 
Florida.—9.-1. 


make 


Cae N.W. 


27th 


Miami, 


Meyer four wide single compart 
Dixie model D; Irwin junior 
asonable offer accepted.—C. E 
9th St., Dubuque, 


FOR SALE. 
pint washer, 
any re 


East lowa.— 


Two 1947 Burns 
model G, quarts, 
steinies; World automatic rotary labeler, 
left hand feed, quarts, fifths, twelve; 1945 
washer, 6 ft. wide, 90 cases per hour; 
Magic Lifetime saturator, 500 gallons, 
sulphur-dioxide water cooler with 110 gallon 
steel storage tank; glass lined 60 gallon 
tank; rotary accumulating table; bottle 
f two machine hookup with power 
Waukesha sanitary syrup pump No. 10; 


FOR SALE. 


automatic 


bottling ma 
fifths, twelve, 


3,000 cases 24 ounce plain bottles, 
1,500 cases seven ounce ACL, 
full depth shell HANOVER 
Mil- 


long ; 
depth shells; 
bottles, 








tablished 
side line or full time. 


HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


HELP WANTED.—Salesmen wanted; old es- 
flavor house wants men; will consider 


S. F., BOX 809.—7.-tf. 


HELP WANTED Representative now calling 
on bottling plants to sell Root Beer extract 
oven demand. BOX No. X.C. 988 9, -t.f 


HELP WANTED. 


Representative now calling 


on bottling plants to sell Root Beer extract; proven 


demand ; 


write; BOX No. X. C. 938.—8.-1 








AIDMON 












GorTtlLeERS’ 





Headquarters For 
Bottlers’ Equipment 





16-wide 5 comp. MEYER-DUMORE 
Available for inspection at our N. Y. C. 
warehouse. 


Exceptional Equipment offerings: 


® 12 Wide Ot. Heil Washer, 1947 

© 12 Wide Ot. Meyer-Dumore Washer 
©@ 24-Spout Liquid Filler, 1947 

@ Dixie Automatic Filler 

@ 250,500 galion Cem Saturators. 








CAN LINE EQUIPMENT: 


50-Spout Meyer flat-top filler 


34-Spout Meyer H.P. cone-top can filler, 
for 12 oz. and 32 oz. cans, complete with 
CC&S Jumbo E Crowner 


CC&S Unscrambler, rinser, and can 
conveyor 


Continental Can Weigher. 
Large stock of stainless steel syrup room 


equipment. Check with us for immediate 
inspection and quotations on the above. 





BOTTLE OFFERINGS: 


10M cases 29 oz. flint and green c.d. shape 


1M gross 8 oz. plain flint select bottles, 
8-1/2" tall 


5M cases attractive 8 oz. sodas. 












AIDMON 


‘BOTTLE & SUPPLY CO.. INC. 


7615 Third Ave., Brooklyn 9, N. Y. 
BEachview 8-3450 
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HELP WANTED.—Territory salesmen cover- 
ing sections U. S. A. to handle items used by all 
bottlers; desire men already contacting soft drink 
industry; write: UNION ha 2 igs CO., 45 
North Ave., Garwood, N. J.— 





HELP WANTED.—Experienced sales manager 
who can and will work with men to oe sales 
results; old established plant in Iowa with 400,000 
to 500,000 cases per year; furnish background ‘and 
reference in first letter; all inquiries kept confi- 
dential; BOX No. X. D. 939.—8.-1. 


. HELP WANTED.—Salesmen to sell as a side 
line nationally known Wellington Club soda solu- 
tion or crystals, the only products enriched with 
the famous Zipmaster, the CO2, neutralizer; your 
territory may be open; write; BOTTL ERS’ AS- 
SOCIATES, | INC., 36 Burrington St., Providence 
7, R. L—8 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 





POSITION WANTED.—Have unique sales ex- 
perience to offer to growing franchise company, 
including can and bottle sales, franchising, dis- 
tribution, promotion; have owned and operated 
plant of my own, am familiar with bottlers on 
eastern seaboard and with all phases of producing 
and marketing soft drinks; can start immediately 
for reputable firm.—BOX W. G. 917.—6.-t.f. 


POSITION WANTED.—Young man, unusual 
background with bottling experience desires posi- 
tion and agreement with established national fran- 
chise plant to learn business and territory to 
eventually purchase fully or have controlling in- 
terest; prefer east or south but will cons ~~ pall any 
aggressive location. BOX No. W. K. 921.— ; 


POSITION WANTED.—Gener: al or sales man 
ager; have 25 years experience in the bottling 
business ; 15 years as sales manager, 10 years as 
general manager; would also consider position 
with a supplier to the beverage industry; write; 
BOX No. X. B. 987.—8.-2. 


POSITION WANTED.—Sales manager, mana- 
ger or beverage base salesman; 25 years experience 
as sales manager, manager ,top cola franchises 
and Nesbitt Orange; excellent methods of mer- 
chandising; $5,000.00 up; BOX No. X. F. 941. 

8.-1. 


POSITION WANTED.—As plant superintend- 
ent in a large bottling plant; over 12 years ex 
perience in Cem system of bottling; also experi- 
enced in Meyer Pie-Mix, electric eyes, Standard 
Knapp packers; will locate anywhere; write; 
WILLIAM D. WARD, 605 W. Maryland St., 
Evansville, Indiana.—S.-1. 











WANTED TO BUY 


Bottling Outfits, Bottles, Boxes, Machinery, Materials 


WANTED TO BUY Two used steel truck 
bodies, 4 wide, 5 high, ‘10 sections long, 84 inch 
C.A. with hinged side doors; specialty bodies pre 


ferred. SEVEN-UP BOTG. CO., 2826 Eoff St., 
Wheeling, W. Va.—29.-1. 


WANTED TO BUY.—‘Two or up to a thousand 
gallon syrup tanks and a fully automatic labeler. 
COHASSET BEVERAGE CoO., 116 N. Meridian 
Rd., Youngstown, Ohio.—9.-1 


WANTED TO BUY.—Late Model Meyer soak 


er, 8 to 12 wide, 7 oz. capacity; 20 to 28 spout 
Sims filler; Evans heater or machinery equivalent 
to above; 500 to 1,000 gallon saturator; 200 gallon 
stainless syrup tanks; must be very low priced, 
in good mechanical condition and within 500 miles 

SEVEN-UP BOTTLING CO., P. O. BOX 41, 
Florence, South Carolina.—9.-1, 


SPECIAL 


ANNOUNCEMENTS 








1301 Grand St. 


SEPTEMBER SPECIALS!!! 


5,000 cs. 30/7 oz. FLT. ACL ''MR. GRAPE" 

5,000 half-depth cases 10-oz. all ''FRISCO"’ 

8,000 ctns. 24/7 oz., new fit., + aah one-way. 
200 gr. 7-oz. ''Zimba Kola’, 8''ht 
350 gr. 7-oz. new plain "*GRAPETTE' style 

20,000 ctns. 24/8 oz. eg. sodas, 7'/2"' ht. 
790 gr amber 9 oz. itd. *REDTOP"', 9V2"' hat. 
700 gr. fit. 10 oz. ACL ‘'Richardson"’ Root Beer. 
300 gr. fit. 10 oz. ACL "'Silver Seal''. 

35,000 ctns. 24/12 oz. new fit. one-way bottles. 
100 gr. 28 oz. ACL sodas, 11'/2"’ ht. 

5,000 full-depth cs. 28 oz. sodas, 1134"' ht. 
150 gr. 32 oz. ACL sodas. 


I. BASKOWITZ BOTTLE CO., INC. 
Brooklyn 11, N. Y. 














2722 E. 51st St. 


WE BUY—SELL & EXCHANGE 


BOTTLES ... CASES 


Any type... . large & small Quantities. “An 
exchange can be arranged"—contact 


S. M. AIDMAN, Sales Mgr. 


STATE BOTTLE COMPANY 


Cleveland 4, Ohio 
HEnderson 1-7177 








ALWAYS BUYING 


Soda Water Tanks—Block Tin Tubing — 
Syphon Tops. Get Our Prices First! 


RELIANCE LEAD SOLDER & BABBITT CO. INC. 


399 Genesee St. 


Buffalo 4, N. Y. 








4,000 cases Plain flint 12 ounce cap. e 


BOTTLE SPECIALS! 


20,000 cases Plain flint 12 ownce cap. Miller Hi Life 


shape bottles. 10/2 ounce weight and packed 
24 to a paper fibre board carton. 

rt beer 

shape bottles. 12 ounce weight packed 24 to 

@ paper fibre board carton. 


15,000 ganas 6 “TY amber 7 ounce cap. steinie shape 


ott 10 ounce weight packed 24 to a paper 
fibre board carton. 

1,250 gr. 62 ounce emerald green beverage bottles 
smaii initial on neck packed in paper crate 
service cartons. 


The above bottles are priced very reasonable. 
Samples on request. 


SIGNER BOTTLE SUPPLY COMPANY 


Wilstach & Dalton Ave., Cincinnati 14, Ohio 





National Bottlers’ Gazette 
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THE LAST WORD 
tote wok tk ook oe ok tk 


qs BEER being “bootlegged”’ from food stores by 
minors? In many localities, it is illegal for beer 
in any form to be sold to minors in any kind of 
outlet. Teen age youths, aware of the restriction, 
are reported to have taken advantage of the sale 
of soft drinks in cans, packed in certain types of 
cartons, to smuggle out two cans of beer in the 
soft drink carton. The gimmick is to place the 
beer cans into the two center pockets, and take 
the whole thing out as a carton of soft drinks. 

This is a serious problem for the retailer. It 
places him in the unenviable position of not only 
illegally allowing minors to obtain the beer, but 
of losing money on the two cans because of the 
price differential between beer and soft drinks. 

One remedy would be to use cartons which do 
not conceal any can in it, plus a closer check 
on purchases by children. Another complication 


in the already confused packaging situation! 


The battle between milk people and soft drink 
bottlers in America has jumped the Atlantic 
Ocean. British dairy farmers have mapped a 
fight against “American-type” soft drinks. An 
eighth of a penny from every gallon of milk sold 
by dairymen is providing the money, to which 
retailers also will contribute. Advertising to pro- 
mote milk as the world’s finest soft drink will 
feature the slogan: “You'll feel a lot better if 
you drink more milk.” Some of the fury comes 
from the fact that the milk bars of England are 
now selling mostly soft drinks and snacks, in- 
stead of the cow juice. 

We like this distorted thinking that milk is a 
soft drink—applying it in reverse makes soft 
drinks, milk! So what’s the beef—aren’t we all 
one big happy family? 


We have long contended, publicly and privately, 
that our industry’s chief competition came from 
the fruit juices, in their several forms, and from 
home-use sirups, beverage powders, and like 
products. Now comes a tablet—labeled Pop Drop 

in four flavors—which has its own “built-in 
carbonation” and the further distinction of being 
the first non-sugar diebetic product of its kind. 


Retail selling price—6 for 29c. Nothing surprises 


us anymore! 


Pfizer for Citric? 


yes, and lots more... 


it’s your single source 


Pfizer Citric Acid U.S.P., Anhydrous or Hydrous, 


gives your beverages the “tang” they need for 


consistent sales. 

Pfizer Tartaric Acid U.S.P. accents the natural 
flavor of the grape. Pfizer, first to manufacture 
Tartaric Acid in the U.S. nearly a century ago, 
is your basic source. 

Pfizer Sodium Citrate U.S.P. is widely used in 
club soda and other carbonated beverages because 
of its pleasant, cooling taste. It is ideal for con- 
trolling acidity and aiding in carbonation retention. 
Pfizer Caffeine U.S.P. is a product of high purity 
that results in uniform flavor in your beverages. 





FOR ALL THESE BOTTLING NEEDS 


This purity is evidenced by its brilliant whiteness 
and sharp, wel! defined melting point. 
Pfizer Vitamins for Beverages can be an important 
factor in the sales success of your soft drinks. 
Vitamin Bi and Vitamin C (Ascorbic Acid) are 
already being used by leading bottlers. 
Pfizer Sodium Benzoate U.S.P. in flake or powder 
form simplifies handling, mixes easily, offers effec- 
tive protection against mold, bacteria and yeast 
development. 

The next time you’re in the market for any of 
these products, check with Pfizer for prompt atten- 
tion to your particular needs. 


CHAS. PFIZER & CO., INC. 


CHEMICAL SALES DIVISION 


630 Flushing Ave., Brooklyn 6, N. Y. 
Branch Offices: Chicago, II!.; San Francisco, Calif.; 
Vernon, Calif.; Atlante, Ga 


Manufacturing Chemists for Over 100 Years Pfizer 




















but you’ll eventually steer a course to 


Jackson, Michigan 


for GOOD: KOLA 


It’s natural that you are attracted to Kolas with 20 years of 
proven marketing behind them. Keen competition demands 
you use the best... which come from... 


foole «. Jenks 


JACKSON, MICHIGAN 
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